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SECTION | T GENERAL
DEFINITIONS AND ABBREVIATIONS

This Red Herring Prospectus uses certain definitions and abbreviations whielss the context otherwise implies or requires,

or unless otherwise specifieshall have the meaning as assigned beReferences to statutes, rules, regulations, guidelines

and policieswill, unless the context otherwise requires, be deemed to include all amendments, modifications and replacements
notified thereto, as of the date of this Red Herring Prospectus, and &remee to a statutory provision shall include any
subordinate legislation made from time to time under that provision.

The words and expressions used in this Red Herring Prospectus but not defined herein, shall have, to the extent dpplicable, t
meanings ascribed to such terms under the Companies Act, the SEBI ICDR Regulations,the SCRA, the Depositories Act or the

rulesand regulations made thereunder.

Not withstanding the foregoing, terms in Alndustry Overvi ¢
Benefitso, AFi nanci al I nf or nauttisa mt,d ifinBga sLiist ifgat itchne aOf d e®t
ARestramctkFo@mei gn Ownership édbDedaodiimgtni cSrecaffi Eqesdyadsthar es
As s oci,entpagedn$191,112 240,105,322 376and378, respectivelywill have the meaning ascribed to such terms in

those respective sections.

Generalterms

Term Description
fifour Comp anIManojVaibhav Gems'N' Jewellers Limited, a company incorporated under the Compan
Companyo or [1956andhavingits Registered Officeddt15-8,V Square, Zondé, Opp: TSR Complex, Statig
Road, Dwarakanagar, VisakhapatnafB80016, Andhra Pradesh, Indiamd Corporate Office
D.N0.47-10-19, 29 Lane, Dwarakanagar, Visakhapatnam, 530 016, Andhra Pradesh,

respectively
fiweo, ius 0, |Unless the context otherwise indicates orimplies, refers to our Company
iGroupo
Company-related terms
Term Description

iArticl esd (dThe articles of association of our Company, as amended
Associationd
i Audi t Co mmiThe audit committee of our Board constituted in accordance with the Companies Actril]
the Listing Regulationsrad a s d e &uw Manhgenderiti ro ni2)6a g e
fAuditord/oStatutory The current statutory auditor of our Company, being, Mdagar & Associates, Chartel
Auditord Accountants

fiBoardo or fTheboardofdirectors of our Company, as constituted from time to time or any committee
Directorsbo
iChai rgnér s o nThe Chairperson of our Board and the Managing Director of our Company Bleargta Mallika|
Managing Directad Ratna Kumari Grandhi

Chartered HG. SekharReddy

Chi ef Fi na nThe chieffinancial officerof our Company, bei@andhi Sai Keerthan&or det ai
Management Key Managerial Personnéls describedn page227

Company Se (Companysecretary and compliance officer of our Company, namely, Bandari Shiva Kfsin
ompliance (details, see HOauy NMeamagermeasitdesttiecorspage22®e | 0
Corporat e (The corporate office of our Company is situated at D.Nd.@19, 2¢ Lane, Dwarakanagg
Visakhapatnam, Andhra Pradesh, 530 016, India

f
f

(@=L
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fiCorporat e {The corporate social responsibility committee of our Board constituted in accordance V|
Responsi bil ifCompaniesAct,2018 s d e s cQur Maeadjenienitas describedn page221

/ ACSR Commi

iCRMO CustomerRelationshipManagement

iCOO0o Chief Operating Officer

iDi rect or (s)|Director(s) onthe Board of our Company, as appointed from time to time




Equity Sh

a

Equity shares of our Company of face value df0 each

ot o

Executive

[

Executive director(s) of our Company. For further details of the Executive Directors, plea
c hapt er Ow Managerhedtbegiiningon page?213.

=13

Group Comp g

The group companies of our Company namiignojVaibhav Jewellers Private Limited, Vaibh
Hotek & Leisures (Visakhapatnam) Private Limited, Vaibhav Jewellers Private Limiteg
Harshil Enterprises (India) Private Limitéd accordance with the SEBI ICDR Regulations.
details, see fOweginMBigo page3Co mpani es o

i GRNO Goods Receipt Note

AGTMO Go to Market

il ndi vidual [ThelndividualPromotersofthe Company are Bharata Mallka Ratna Kumari GrandBrandhi
SaiKeerthana

il PO Commi t {The IPO committee of our Board constitutedAugust 22, 2022

il ndependen{independentdirectorson our Board andwho are eligible to be appointed asindependent

under the provisions of the Companies Act and the SEBI Listing Regulations. For detaild
I ndependent Directors, Oulre aVaen adpgamegndheagell

AKMPO or
Manageri al

K g
!

Key managerial personnel of our Company in terms of Regulation 2(1)(bb) of the SEBI
Regulations and Section 2(51) o fOutMamragetenin
Key Managerial Personnébeginningon page227.

iMateriald.

ty

Themateriality policy of our Company adopted pursuantto a resolution of our BoardAlagast
22, 2022for identification of the material (a) outstanding litigation proceedings; (b) G
Companies; and (c) creditors, pursuantto the requirements of the SEBI ICDR Regulationg
the purposes of disclosure inigiRed Herring Prospectus and Prospectus

i Me mor andum|{The Memorandum oAssociation of our Company, as amended, from time to time
fiMemorandum

Associationd

i Mo bAp el icat|The mobile applications listed on the website of SEBI

https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpizyes&intm|d=4&
such other website as may be updated from time to time, which may be used by RIlIs tq
Bids using the UPI Mechanism

fi N oi fieExecutive

Director (s) 0

Non-executive and noindependent directors (s) of our Company.

ANominatio
Remunerat.

n,
(0]

The nomination and remuneration committ@eour Board constituted in accordance with
Companies Act, 2013 and the Listing Regulations,ca as descri bed Our
Managemerd begi nni2di8 on page

i Predecess orKKS Swamy
iPromot er s 0 |Promoters of our Company namely, Gran@hiarata Mallka Ratna Kumari (HUF), Bharg
Mal lika Ratna Kumar. Grandhi, and Gr aQud

Promoters and Promoter Grodgeginningon page231

Promoter

=13

Gr

Such individuals and entities which constitute the promoter group of our Company purg
Regulation 2(1)(pp) of the SEBI ICDR Regulations. For further detailsfidae Promoters ang
Promoter Grou beginningon page231

Promoter
harehol de

S g
r g

Grandhi Bharata Mallka Ratna Kumari (HUF)

> () D

Registered

The registered office of our Company is situatedd@tl5-8, V Square, Zond, Opp: TSR
Complex, Station Road, Dwarakanagar, Visakhapatnam, Andhra Pr&d€s016 India

Registrar

(¢

Registrar of Companies, Vijayawada at Andhra Pradesh

fi

or ARoCO
fiRestated
|

Fi

nf or moart ifoRe|

Financial

St

The restated financial statements of our Company, comprising of restated statement of a
liabilities as afor thethree monthperiod ended June 30, 2023 and financialyear ending M
31, 2023March 31,202 andMarch 31, 202 the restated statement of profit and loss, the res
statement of cash flows and the restated statement of changes in eqthigtiore months perio
ended June 30, 2023 afidancialyear ending March 31, 282202 and 204 and the summay
of significant accounting policies and explanatory notes and notes to restated financialinfg
prepared in terms of the Companies Act, 2013, SEBI ICDR Regulations and the Guidance



https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmId=43

the on Reports in Company Prospectuses (Revised 2019) issued by the Institute of G
Accountants of I ndia, eaFnancia lsformaticgon doend24dar

iRi sk Manag{The risk management c¢commit tQeMaondgenznt Corfomtel

Committeeo Governanceé beginningon page222 of this Red Herring Prospectus.

ASCMO Supply Chain Management

i Shar ehol deqTheholders of the Equity Shares, from time to time

iSeni or Ma n dSenior Management of our Company in terms of Regulation 2(1) (bbbb) of the SEBI
Regulations as disclosed®27 n AOur Managem

iStakeholdefThe stakeholdersé rel at i congitatedpin acanmanéetwithet

Rel ati ons hi gCompaniesAct, 2013 and the Listing Regulationsa s d e LarMiaragedeniCorpofate
Governancé beginningon page220.

ASTNO Stock Transfer Note

i Technopak 0 |Technopak Advisors Private Limited

iTechnopak Report prepar ed lbdystryiRepoh omnd@amaleweleryRétaal thdustey d

Septembe®4, 2023, which is exclusively prepared for the purpose of understandingthe in
in connection with the Offer and is commissioned and paid for by our Company. Technoy
appointed by our Company pursuantto an engagement letter dated Jab24xg2. Technopa
Reportis available on the website of our Comparhttats:/mww.vaibhavjewellers.com/invest
relations

fivaibhav Jewelles

The brand name of our Company by which we are recognised

fi Wh eTlme Directo(s)o

The wholetime directors of our Compargs described i Our Managemeritasdescribedon
page212



https://www.vaibhavjewellers.com/investor-relations
https://www.vaibhavjewellers.com/investor-relations

Offer Related Terms

Term

Description

=13

Abridged

Abridged prospectus meansa memorandum containing such salient featusessgfectus as mg
be specified by the SEBI in this behalf

=13

Acknowl ed

g €

The slip or document issued by relevant Designated Intermediary(ies) to a Bidder as |
registration of the Bid cum Application Form

1 R 1

Al l ot ment
All otted?o

0,

Unless the context otherwise requires, allotment of the Equity Shares offered pursuantto {
Issue and transfer of the Offered Shares offered b¥PtbmoterSeling Shareholder pursuant
the Offer for Sale to the successful Bidders

=13

Al l ot ment

A note or advice or intimation of Allotment, sent to each successful Bidder who hasbeen
be Allotted the Equity Shares after approval of the Basis of Allotment by the Designated
Exchange

Al l otteebod

A successful Bidder to whom the Equity Shares are Allotted

=13 o]

Anchor (son

V {

A Qualified Institutional Buyer, applying under the Anchor Investor Portion in accordanc
the requirements specified in the SEBI ICDR Regulations aisdRiad Herring Prospectus a
who has Bid for an amount of at leadi00 million

iAnchor | nv qThe price atwhich Equity Shares will be allocated to Anchor Investors on the Anchor Ir]
Al I ocat i on HBidding Datein terms of ih Red Herring Prospectus and the Prospectus which will be deciq
our Company and theromoteiSelling Shareholder, in consultation with the BR&EM
fiAnchor | nv gqForm used by an Anchor Investor to Bid in the Anchor Investor Portion and which
Applicat i on |considered as an application fAlotment in terms of tis Red Herring Prospectus and {

Prospectus

f

Anchor |

n
Bid/Offerdo or d
InvestorBi ddi ng

V 6
Al

The dae, being one Working Day prior to the Bid/Offer Opening Date, on which Bids by Ar
Investors shall beubmitted, prior to and after which the BRIsMill not accept any Bids fron
Anchor Investors, and allocation to Anchor Investors shall be completed

iAnchor | nv qThefinalprice atwhich the Equity Shares will be issued and Allotted to Anchor Investors ir|

Priceo of this Red Herring Prospectus and the Prospectus, which price will be equalto or higher {
Offer Price but not higher thanthe Cap Price. The Anchor Invé&fter Price will be decided b
our Companyand thePromoterSelling Shareholdemn consultation with the BRLM

iAnchor | niimdqWihrespecttoAnchorinvestor(s), the Anchor InvestorBidding Date,and, in the eventthe

Dat eo Investor Allocation Price is lower than the Offer Price a date being, not later than two W
Days after the Bid/Offer Closing Date

iAnchor | nv qUpto60% ofthe QIB Portion, which may be allocated by our Company aritoneoterSelling

Shareholder, in consultation with the BRISMo Anchor Investors on a discretionary basi
accordance with the SEBI ICDR Regulations.

One third shall be reserved for domestic Mutual Funds, subject to valid Bids being receivg
domestic Mutual Funds ator above the Anchor Investor Allocation Price, in accordance \
SEBI ICDR Regulations

St o

Applicati
y Blocked
ASBAO

An application, whether physical or electronic, used by ASBA Bidders to make a Bi
authorising an SCSB to block the Bid Amountin ASBA Accoand will include application
made by RIBs using the UPI Mechanism where the Bid Amountwill be blocked upon accg
of UPI Mandate Request by RIBs using the UPI Mechanism

=13

ASBA Acco

u

A bank account maintained by ASBA Bidders with an SCSB and specified in the ASBA
submitted by such ASBA Bidder in which funds will be blocked by such SCSB to the exten
specified in the ASBA Fornsubmitted by such ASBA Biddeand includes a bank accol
maintained by an RIB linked to a UPI ID, which will be blocked in relation to a Bid by &
Bidding through the UPI Mechanism to the extent of the Bid Amount of the ASBA Bidder.

ASBA Bidbo

A Bid made by an ASBA Bidder

ASBA Bodd

e I

All Bidders excepfnchor Investors

1 B 13 13

ASBA For mo

An application form, whether physical or electronic, used by ASBA Bidders to submit Bids
will be considered asthe application for Allotment in terms @ffed Herring Prospectus and
Prospectus

Baj a|j Capi

Bajaj Capital Limited

13 1}

Banker (s)

t

Collectively, the Escrow Collection Bank(s), Refund Bank(s), Public Offer Account Bank(
the Sponsor Bank, as the case may be




Term

Description

The basis on which the Equity Shares will Allbtted to successful Bidders under the Offer
descr iOferProcedurefi on 3f6a ge

An indication by the Bidder (other thamd Anchor Investor) to make an offer during the Bid/Q
Period by an ASBA Bidder pursuant to submission of the ASBA Form, or during the A
Investor Bidding Date by an Anchor Investor, pursuant to the submission of an Anchor |
Application Form to subscribe to or purchase the Equity Shares at a price within the Price]
including all revisions and modifications thereto as permitted under the SEBI ICDR Regu
and in terms of tis Red Herring Prospectus and the Bid cum Application form.

The term ABiddingd shall be construed ac

The highest value of optionalBids indicated in the Bid cum Application Form and payable
Bidder and, in the case of RIBs Bidding at the Cut off Price, the Cap Price multiplied by the |
of Equity Shares Bid for by such RIBs and mentioned in Blte cum Application Form an
payable by the Bidder or blocked in the ASBA Account of the ASBA Bidder, asthe casen|
upon submission of the Bid in the Offer, as applicable

Anchor Investor Application Form or the ASBA Form, as the context requires

Any prospective investor who makes a Bid pursuant to the terrthésdRed Herring Prospectl
and the Bid cum Application Form, and unledberwise stated or implied, includes an Ang
Investor

Centres at which the Designated Intermediaries shall accept the ASBA Forms, i.e., De
Branches for SCSBs, Specified Locations for the Syndicate, Broker Centres for Reg
Brokers, Designated RTA Locations for RTAs and Designated CDP Locatio@Dies

[ BHqui ty Shar es a rEdquityiSharenthdreaftep | es of [ 0]

q

Except in relation to any Bids received from the Anchor Investors, the date after whi
Designated Intermediaries will not accept any Bids, bdingsdaySeptember 26, 2028hich
shall be published in all editions dhe Financial Expresan English national daily newspap
all editions ofJansattaa Hindi national daily newspaper aad editions of Vaarthg a Telugu
newspaper (Telugu being the regional language of Andhra Pradesh, where our Registerg
is located), each with wideirculation

In case of any revisions, the extended Bid/ Offer Closing Date will be widely dissemina
notification to the Stock Exchanges, by issuing a public notice, and also by indicating the
on the website of the Book Running Lead Managed at the terminals of the other membel
the Syndicate and by intimation to the Designated Intermediaries and the Sponsor Bank, a
under the SEBI ICDR Regulations.

Our Company and theromoterSeling Shareholder, in consultation with the BREMnay
consider closing the Bid/Offer Period for QIBs one Working Day prior to the Bid/Offer ClI
Date in accordance with the SEBI ICDR Regulatiohrs.case of any revision, the exteng
Bid/Offer Closing Date shall also be notified on the website of the BRaRd at the terminals
the Syndicate Members and communicated to the Designated Intermediaries and the Spon
which shall also be notified in an advertisemenrthie same newspapers in which the Bid/O
Opening Date was published, as required under the SEBI ICDR Regulations

fiBasis of Al
fi B {s)d dOffer Period
iBid Amount
AiBid cum Apy
For mo

ABi ddendAppli
AiBidding Cen
AiBid Lot o
AiBid/ Of f er
ABid/ Of f er
fiBid/ Of fer

q

Except in relation to Bids received from the Anchor Investors, the date on which the Des|
Intermediaries shall start accepting Bids for @féer, beingFriday, September 22, 202%/hich
shall be published in all editions dhe Financial Expressan English national daily newspag
all editions ofJansattaa Hindi national daily newspaper aati editions of Vaarthg a Telugu
newspaper (Telugu being the regional language of Andhra Pradesh, where our Registerg
is located), each with wide circulatipand in case of any revision, the extended Bid/ Offer Op¢
Date shall also be widely disseminated by notification to the Stock Exchanges by issuing
release and also tme notified on the website and terminals of the Members of the Syndica|
communicated to the Designated Intermediaries and the Sponsor Banks, as required |
SEBI ICDR Regulations.

H

Except in relation to Anchor Investors, the period between the Bid/Offer Opening Date 4
Bid/Offer Closing Date, inclusive of both dagsiring which prospective Bidders can submit tf




Term

Description

Bids, including any revisions thereto in accordance with the SEBI ICDR Regulations. Pr
that the Bidding shall be kept open for a minimum of three Working Days for all catego
Bidders, other than Anchor Investors.

Our Company and theromoterSeling Shareholder may, in consultation with the BRY,
consider closing the Bid/Offer Period forthe QUBtegory one Working Day prior to the Bid/Of
Closing Date in accordance with the SEBI ICDR Regulations. TheOBief Period will comprisg
of Working Days only

iBook Bui l di[lThebook building process as described in Part A, Schedule XIII of the SEBI ICDR Regu
in terms of which th®fferis being made

i Book Runni {The book running lead manageo theOffer, namely Bajaj Capital Limitednd Elara Capitg

Managesd o r 0B f(India) Private Limited

fiBrokemcd Cent

Broker centres notified by the Stock Exchanges where ASBA Bidders can submit the
Forms, provided that RIBs may only submit ASBA Forms at such broker centres if th
Bidding using the UPI Mechanism, to a Registered Broker and details of whiclvailetde on
the websites of the respective Stock Exchanges.

The details of such Broker Centres, along with the names and the contact details of the R
Brokers are available on the respective websites of the Stock Exchamgeb$eindia.comand
www.nseindia.corjy and updated from time to time

iCANO or A CdqThenote or advice or intimation of allocation of the Equity Shares sent to Anchor Investd

of Al l ocat i dghavebeenallocated Equity Shares on/ afterthe Anchor Investor Bidding Date

iCap Priceod |Thehigher endofthePrice Band,above whichffer Price and the Anchor InvestOffer Price
will not be finalised and above which no Bids will be accepted including any revisions ther
Cap price shall be at least 105% of the Floor Price and shall not exceed 120% of the Floq

iCash Escr oVAgreement dateGeptember 2, 2023 entered amongst our Companthe PromoterSelling

BankAgr eement

Shareholder, the Registrar to tBéer, the BRLMs, the Syndicate Member, the Banker(s) tg
Offer,interalia, the appointmentof the Sponsor Bank in accordance with the UPI Circular,
collection of the Bid Amounts from Anchor Investors, transfer of funds to the Public Offer Ad
and where applicable, refunds of the amounts collected from Biddersedarths and conditior
thereof

fAiCircul ar o Circular (SEBI/HO/CFD/DIL2/CIR/P/2018/138) dated November 1, 2018, cirq

of Public | 9(SEBI/HO/CFD/DIL2/CIR/P/2019/50) dated April 3, 2019, circul

Circularbo (SEBI/HO/CFDI/DIL2/CIR/P/2019/76) dated June 28, 2019, circ
(SEBI/HO/CFDI/DIL2/CIR/P/2019/85) dated July 26, 2019, circular no
(SEBI/HO/CFD/DCR2/CIR/P/2019/133) dated November 8, 2019, circular
(SEBI/HO/CFD/DIL2/CIR/P/2020/50)  dated March 30, 2020, circular
(SEBI/HO/CFD/DIL2/CIR/P/2021./12480/1/M) dated March 16, 2021, circular
SEBI/HO/CFD/DIL1/CIR/P/2021/2  dated March 31, 2021, circular M
SEBI/HO/CFD/DIL2/P/CIR/2021/570 dated June 2, 202BEBI circular numbe
SEBI/HO/CFD/DIL2/CIR/P/2022/45 dated Aprii 5, 2022, SEBI circular nun
SEBI/HO/CFD/DIL2/CIR/P/2022/51 dated Aprili 20, 2022, SEBI circular nun
SEBI/HO/CFD/DIL2/P/CIR/2022/75 dated May 30, 2022,
SEBI/HO/CFD/TPD1/CIR/P/2023/140 dated August 9, 2@281 any subsequent circulars
notificationsissued by SEBI in this regaawhd any subsequent circulars or notifications issue
SEBI in this regad from time to time.

AClient | Do |[Client identification number maintained
beneficiary account

iCol |l ect i ng |Adepository participant as defined under the Depositories Act, 1996 registered with SH

Participant(

who is eligible to procure Bids at the Designated CDP Locations in terms of circul
CIR/CFD/POLICYCELL/11/2015 dated November 10, 2015 issued by SEBIper the lig
available on the websites of BSE and NSE, as updated from time to time

Cwtf f Price

=13

The Offer Price, asuthorize by our Company and th@®romoterSeling Shareholder, i
consultation with the BRLM which shall be any price within the Price Band. Only R¢
Individual Bidders are entitled to Bid atthe Gaff Price. QIBs (including Anchor Investors) a|
Non-Institutional Bidders are not entitled to Bid at the ©fit Price



http://www.bseindia.com/
http://www.nseindia.com/

Term Description
fiDemographidqbet ails of the Bidders including the Bi
investor status, occupatipRAN, DP D, Client IDand bank account details and UPI ID, wh
applicable
i Desi gnat ed |Suchbranches ofthe SCSB&ich shall collect ASBA Forms, a list of which is available on
Branchesbo website of the SEBI E:

(https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedi=aesl updated fron
time to time, and at such other websites as may be prescribed by SEBI from time to time

Designated

Locationso

Such locations of the CDPs where Bidders can submitthe ASBA Forms, a list of which, alo
names and contactdetails of the Collecting Depository Participants eligible to accept ASBA
are available on the websites of the respective Stock Excbafmev.bseindiacom and
www.nseindia.com

=13

Designated

The date on which funds are transferred from the Escrow Account to the BéifielicAccount of
the Refund Account, as appropriate, or the funds blocked by the SCSBs are transferred
ASBA Accounts to the Publi©ffer Account, as the case may lire terms of tlis Red Herring
Prospectus and the Prospectus, afterthe finalisation of the Basis of Allotment in consultat
the Designated Stock Exchange, following which the Board of Directors or IPO Committe
Allot Equity Shares to successful Bieid in the Offer

-

Designated
ntermediar.

I n relation to ASBA Forms submitted by R
Non-l nstitutional Bidders Bidding with an
mechanism) by authorising an SCSB to block the Bid Amountin ®EBAAAccount, Designate
Intermediaries shallmean SCSBs

In relation to ASBA Forms submitted fiPI BiddersRIBs where the Bid Amount will be blocke
upon acceptance of UPI Mandate Request by such RIB using the UPI Mechanism, De
Intermediaries shall mean Syndicate, syindicate/agents, Registered Brokers, CDPs, SCSB
RTAs.

In relation to ASBA Forms submitted by QIBs and Narstitutional Biddergnot using the UP|
Mechanism,) Designated Intermediaries shall mean Syndicate;Sutulicate/ agents, SCSH
Registered Brokers, the CDPs and RTAs
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Designated

Locationsbo

Such locations of the RTAs where Bidders can submit the AEBrns to RTAs, a list of whicl
along with names and contact details of the RTAs eligible to accept ASBA Forms are avali
the respective websites of the Stock Exchangesybseindia.comandwww.nseindia.cor and
updated from time to time

Designated

Exchangeo

BSE Limited

Dr aft Red H

Prospectusbo

The draft red herring prospectus dat8dptember 05, 202&sued in accordance with the SH
ICDR Regulations, which does not contain complete particulars ddtfes, including the price
atwhich the Equity Shares will be allotted and the size ofxfier, and includes any addendg
corrigenda thereto

E| Gapiead

Elara Capital (India) Private Limited

13 1}

Eligible FH

FPIs from such jurisdictions outside India where it is not unlawful to make an offégtion
under theOffer and in relation to whom the Bid cum Application Form anid tRed Herring
Prospectus constitutes an invitation to purchase the Equity Shares offered thereby
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Eligible NR

NRI(s) eligible to invest under the relevant provisions of the FEMA Rules, on aepartriation
basis, from jurisdictions outside India where it is apkwfulto make an offer orinvitation und
the Offer and in relation to whom the Bid cum Application Form angiRed Herring Prospect
will constitute an invitation to purchase the Equity Shares

Escrow Accdg

Accounts opened with the Escrow Collection Bank(s) and in whose favour Anchor Invest
transfer money through direct credit/ NEFT/ RTGS/NACH in respect of Bid Amounts
submitting a Bid

fi

Escrow Col |

Bank(s)o

The bankswhich are clearing members and registered with SEBd @sers to anissue undert
BTI Regulations, and with whom the Escrow Account(s) i opened, ithis casdeingKotak
Mahindra Bank Limited



https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised=yes
http://www.bseindia/
http://www.nseindia.com/
http://www.bseindia.com/
http://www.nseindia.com/

Term

Description

FiarsoeBi dder

=1}

The Bidder whose name shallbe mentioned in the Bid cum Application Form Rettison Forn]
and in case of joint Bids, whose name shallalso appearasthe first holder of the benefician
held in joint names

iFl oor Pr i c¢gThelower end of the Price Band, i.e.[ &subjectto any revision(s) thereto, at or above w
the Offer Price and the Anchor Invest@ffer Price will beauthorizeand below which no Bid
will be accepted

iFraudul ent [Fraudulentborroweras defined under Regulation 2(1)(lll) of the SEBI ICDR Regulations

i Fr esh | s s uqThefresh issue componentofthe Offer comprising of anissuanceofuploq ui t y S

[ 6] per Equity
milion by our Company.

Shar ¢ 06(i npcel ru db guayégasng pprhedhd@0P

i Gener al | nflThe General Information Documentfor investing in public offers, prepared and issued by

Document 0 o 1in accordance with the SEBI circular no. SEBI/HO/CFD/DIL1/CIR/P/2020/37 dated Mar
2020issued by SEBI, suitably modified and updated pursuant to, among others, the
(SEBI/HO/CFD/DIL2/CIR/P/2020/50) dated March 30, 2020 issued by SEBI and thq
Circulars, asamended from time to time. The General Information Document shall bé e
the websites of the Stock Exchanges and the BRLMs

i Gr oss Pr oc gTheOfferproceeds from the Fresh Issue

AKPI so Key Performancéndicators

iMonitor i ng |Monitoring Agency appointegursuant to th&onitoring AgencyAgreementdated September
2023 namelyCARE Ratings Limited

i Mut ual Fun {Mutualfunds registered with SEBI under the Securities and Exchange Board of India (
Funds) Regulations, 1996

iMut ual Fun qUpto5% of the Net QIB Portion, ¢r 6Hquity Shares, which shall be available for allocatio
Mutual Funds only, on a proportionate basis, subject to valid Bids being received ator ak
Offer Price

i NBFSQ o A systemically important nobanking financialcompany as defined under Regulation 2(1)(i
the SEBI ICDR Regulations.

i Net Pr o c e e The Gross Proceeds lessrCompan® s s h a Ofeer-radated éxpeases applicable to the F
Issue. For furtherdetails about use of the Net Proceeds afffdre e | at e d e Oljeets
oftheOffedb on 9% age

iNet QI B P o rQIBPortion, less the number of Equity Shares Allotted to the Anchor Investors

fi N elmstitutional All Bidders, that are not QIBs or Retail Individual Bidders and who have Bid for Equity

I nvest or s o (dforanamountof morethan200,000 (but notincluding NRIs other than Eligible NRIs)

fi N elmstitutional

Bidderso or

fi N olmstitutional
Portiono

The portion of the Offer being not less than 15% of the Offer, consistiigodquity Shareg
which shall be available for allocation to Némstitutional Bidders, subject to valid Bids be
received at orabove the Offer Price. The Equity Shares available for allocation-ta$ibational
Bidders under the Nemstitutional Porion, shall be subject to the following

a. one third of the portion available to namstitutional investors shall be reserved
applicants with application size of mawmo lakh rupees and up to ten lakhs rupees]
b. two third of the portion available to nenstitutional investors shall be reserved

applicants with application size of more thim lakhs rupees.

Provided that the unsubscribed portion in either of thecatlkegories specified in clauses (a
(b), may be allocated to applicants in the othersategory of Nornstitutional Bidders.

i NeRhesi dent 0O

A person resident outside India, as defined under FEMA

fioffero

Initial public offering of up to[ 0 Bquity Shares for cash at a price of dger Equity Shar
(including a share premium of[ dper Equity Share) aggregating up t§ Onjilion consisting
of a Fresh Issue of up fo 8Hquity Shares aggregating tgp  2100.00million by our Company
and an Offer for Sale afp t02,800,000Equity Shares aggregating up tg onhilion, by the
PromoterSelling Shareholder




Term

Description

fiofferAgr ee me n t

The agreement date8eptember 05, 2022mongst our Company, thBromoter Selling
Shareholder and thBRLMs, pursuant to the SEBI ICDR Regulations, based on which ¢
arrangements are agreed to in relation toQFer.

iOf f er f or 9YTheofferforsale of upt@,800,00Equity Shares aggregatinguptp Snjillion, by thePromote
Selling Shareholder.

i Of f er Si z e Qlnitialpublic offerofuptd 6Bqui ty Shares of face value
at a pl[ropere&quityfShare aggregating up t€100.00 million

iOf fered Sh4gUpto280000CEquity Shares a[gdirilienglzeing aifgred topsale loy th
PromoteiSelling Shareholders in the Offer for Sale.

i Of f er Pr oc gThe proceeds of the Fresh Issue which shall be available to our Company and the proceg

Offer for Sale which shall be available to the Promoter Selling Shareholder.

fiofferPr i c e O

[ Oper Equity Share, being the final price within the Price Band, at which the Equity Shaf
be Allotted to successful Bidders other than Anchor Investors. Equity Shares will be Allof
Anchor Investors at the Anchor Investor Offer Price in termthisfRed Herring Prospectus. T
Offer Price will be decided bgur Company and theromoteSelling Shareholdemn consultation
with theBRLMs, in accordance with the Book Building Process on the Pricing Date and in
of this Red Herring Prospectus

APrice

Band

Price band of a minimum price of] Opler Equity Share (Floor Price) and the maximum prig
[ 6der Equity Share (Cap Price) and includes any revisions thereof

The Price Band and the minimum Bid Lot for t@&er will be decided by our Company and
PromoterSelling Shareholder, in consultation with the BR§Mnd which shall be published
all editions ofThe Financial Expresan English nationaldaily newspaper, all editiondafisattg]
a Hindi national daily newspaper aadl editions of Vaarthg a Telugu newspaper (Telugu be
the regional language of Andhra Pradesh, where our Registered Office is located), each W
circulation, at least two Working Days prior to the Eiifer Opening Date, with the releva
financialratios calculatedt the Floor Price and #tte Cap Price and shallbe made available t
Stock Exchanges for the purpose of uploading on their respective websites

Pricing

Dat

The date on whiclour Company and theromoterSeling Shareholdem consultation with th
BRLMs, will finalise theOffer Price

Promot

erso

Aggregate of 20% of the fully diluted pe®ffer Equity Share capital of our Company thg
eligible to form part of the minimum pro
the SEBI ICDR Regulations, held by our Promoters, which shathdied in for a period of 1
months from the date of Allotment
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Prospe

ctusd

The prospectus to be filed with the RoC, in accordance with the Companies Act, 2013
SEBI ICDR Regulations containingmongst other thingsheOffer Price thatis determined at t
end of the Book Building Process, the size of@ffer and certain other information, includit
any addenda or corrigenda thereto

Pu OffearAc c oun

Bank account to be opened in accordance with the provisions of the Companies Act, 20
the PublicOffer Account Bank(s) to receive money from the Escrow Accounts and from the
Accounts on the Designated Date

fi P u WOffar Account The bankswhich are clearing members and registered with SEBI underthe BTI Regulatio

Bank(s)o whom the PublicOffer Account(s) will be opened for collection of Bid Amounts from Esc
Account(s) and ASBA Accounts on the Designated Date, in this caseAdamBank Limited.

fi P u WOffar& c ¢ o u n[Bank account to be opened in accordance with the provisions of the Companies Act, 20
the PublicOfferAccount Bank(s) to receive money from the Escrow Accounts and from the
Accounts on the Designated Date

i QI B Ca tfieQd oB The portion of the Offer (including the Anchor Investor Portion) being not ni@e50% of the

Portion

0

Of fer, consisting of [JdO]Equiltdyo8hahesha
(including Anchor Investors) on a proportionate basis, including the Anchor Investor
(in which allocation shall be on a discretionary basis, as determined by our Com
consultation with he BRLMsand thePromoteiSelling Shareholder), subject to valid Bids be
received at or above the Offer Price

AQualif
Buyerso

ied |
or

A qualified institutional buyer, as defined under Regulation 2(1)(ss) of the SEBI
Regulations.




Term Description

In accordance with the FEMA Rules, other Aesidents such as, Eligible NRIs applying o
repatriation basis, FVCIs and multilateral and bilateral development financial institutions
permitted to partici paRedrictionsonHoreigndwiheeshipof Ikdg
Securitie® o n 3f6a ge

iQl B Bi dder 4QIBswho Bidin the Offer.

i QI B Por t i orTheportion ofthe Offer(including Anchor Investor Portion) being not more than 50% of the|
which shall be available for allocation to QIBs (including Anchor Investors) on a proport
basis (in which allocation to Anchor Investors shall be alisaretionary basis, as determined
our Company in consultation with the BRLMSs), subject to valid Bids being received at or
the Offer Price

iQl B Bid/ g In the event our Company in consultation with the BRLMs, decide to close Bidding by QI

Dat eod day prior to the Bid/Offer Closing Date, the date one day prior to the Bid/Offer Closing

otherwise it shall be the same as the Bid/Offer Closing Date

This Red Herring Prospectusiated Septembé®, 2023, issued in accordance with Section 3
RHPO the Companies Act, 2013, and the provisions of the SEBI ICDR Regulations, which doesn
complete particulars of the Offer Price and the size of the Offer, including any adde
corrigenda thereto.

O
-~ X
]
>t o
T
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-
-
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©

This RedHerring Prospectushas beetfiled with the RoC at least three working days beforg
Bid/ Offer Opening Date and will become the Prospectus upon filing with the RoC afterthe
Date

=13

Refund AccdqThe -l6necndé6 amdeéereh bearingd account ope
refunds, if any, of the whole or part, of the Bid Amount to the Anchor Investors shallbe m

i Ref und Ba n|The Banker(s)to the Offer with whom the Refund Account(s) will be opened, in this casg
Kotak Mahindra Bank Limited

iRegi st er ed |[Stock brokers registered with the stock exchanges having nationwide terminals other {
members of theSyndicate, and eligible to procure Bids in terms of the circular
CIR/CFD/14/2012 dated October 4, 2012 issued by SEBI

iRegistrar AThe agreemerdated September 03, 2022 enteeadongst our Company, tHromoterSelling
Shareholder and the Registrar to the Offer in relation to the responsibilities and obligation
Registrar to the Offer pertaining to the Offer

iRegistrar ¢dRegistrar and share transfer agents registered with SEBI and eligible to procure Bidg

Transf er AgegDesignated RTA Locationsas per the lists available on the website of BSE and NSE, and

ARTAsO Circulars

iRegistrar 0 [Bigshare Services Private Limited

to theOffero

iResi dent | 1fApersonresidentin India, as defined under FEMA

iRet ai |l | ndiflndividualBidders (including HUFs applying through their karta and Eligible NRIs and do

Bidder so6 or [include NRIs other than Eligible NRIs)ho have Bid for the Equity Shares for an amount

iRet ail | ndilmorethan 200,000 in any of the Bidding options in the Offer

Il hvestorso (

iRetailoPofiThe portion of the Offer being nHEytity$harsssvhid

Categoryo shall be available for allocation to Retail Individual Bidders in accordance with the ISHEBR

Regulationsvhich shall not be less than the Minimum Bid Lsiibject to valid Bids being receiv
at or above the Offer Price

iRevision FdFormusedbytheBidders to modify the quantity of the Equity Shares or the Bid Amountin
their ASBA Form(s) or any previous Revision Form(s), as applicable

QIB Bidders and Nofinstitutional Bidders are not allowed to withdraw or lower their Bidg
terms of quantity of Equity Shares or the Bid Amount) at any stage. Retail Individual B
Bidding in the Retail Portion can revise their Bids during the Bfit#Period and withdraw the
Bids until Bid/Offer Closing Date

—h

isSelf Cert The banks registered with SEBI, offering services: (a) in relation to ASBA (other than us
Bank(s)0 or |[UPI Mechanism), a list of which is avaiable on the website of SEBI
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpizyes&intm | d=@#

=
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Term

Description

https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intm,|d=3&s
applicable or such otherwebsite as may be prescribed by SEBI from time to time; and (b) in
to ASBA (using the UPI Mechanism), a list of which is available on the website of SH
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intm,|d=46r
such other website as may be prescribed by SEBI from time to time

Applications through UPI in the Offer can be made only through the SCSBs mobile applif
(apps) whose name appears on the SEBI website. A list of SCSBs and mobile applicatior]
are live for applying in public issues using UPI Mechanism is pravidea s Anne x u
SEBI circular number SEBI/HO/CFD/DIL2/CIR/P/2019/85 dated July 26, 2019. The said
available on the website of SEBI
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intm,|d=48s
updated from time to time

iShar e Escr dqEscrowagenttobe appointpdrsuanttothe Share Escrow Agreement, namighare Servicel
Pvt. Ltd.
i Share Escr dqAgreement date@eptember2, 2023to be entered into amongst our Company,Pnemote

Agreement o

Selling Shareholder, and the Share Escrow Agent for deposit of the Equity Shares offerg
PromoterSelling Shareholderin escrow and credit of such Equity Shares to the dematac
the Allottees

nSpecified

The Bidding centres where the Syndicate shall accept Bid cum Application Forms from r
Bidders, a list of which is available on the website of SEBIV.sebi.gov.ii), and updated fron
time to time

i Sponsdsido B a fThe Bankefs)to the Offer registered with SEBI which is appointed by the Company to aqg
conduit between the Stock Exchanges and the National Payments Corporation of India in
push the UPI Mandate Requests and / or payment instructions of the RIBs usihtPk
Mechanism and carry out any other responsibilities in terms of the UPI Circulars, in this cas
Axis Bank Limited andotak MahindraBank Limited.

i St oc k EXx c h dCollectively, BSE Limited and National Stock Exchange of India Limited

i SuShy ndi c at e|The subsyndicate members, if any, appointed by the BRLMs and the Syndicate Memf
collect ASBA Forms and Revision Forms

fiSyndicat e A4Agreement to be entered into amongst our CompanyPtioenoterSelling Shareholder, tH
BRLMs, and the Syndicate Members in relation to collection of Bid cum Application Forn
Syndicate

iSyndicat e Nintermediaries (other than BRL# registered with SEBI who are permitted to accept |
applications and place orders with respect to the Offer and carry out activities as an ung
namely Just TradeSecurities Limited anélara Securities (India) Private Limited

iSyndicat eo |[Together,th8RLMsand the Syndicate Members

of the Syndi

iSystemicall
Non-Banking Financial
Companyo 8t

Systemically important nobhanking financial company as defined under Regulation 2(1)(i
the SEBI ICDR Regulations.

Underwriter

)

Underwritin
greement o

The agreementto be entered into amongst the Underwrite®BrdhmoterSelling Shareholder ar
our Company on or after the Pricing Date, but prior to filing of the Prospectus

UPI 0

Unified Payments Interface, which is an instant payment mechanism developed by NPC

S>> D D

UPI Bi dder ¢

Collectively, individual investors applying as (i) Retail Individual Bidders, in the Retail Po
and (i) Nonl nstitutional Bidders with an app
Institutional Portion, and Bidding under the UPI Mechanism throd§BA Form(s) submitte
with Syndicate Members, Registered Brokers, Collecting Depository Participants and R
and Share Transfer Agents.

Pursuant to Circular no. SEBI/HO/CFD/DIL2/P/CIR/P/2022/45 dated April 5, 2022 issu
SEBI, has prescribed that all individual investors applying in public issues on or after
2022, where the application a maluprovideitheir UPIpIQ
in the bidcum-application form submitted with: () a syndicate member, (i) a stock b
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https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmId=35
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmId=40
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmId=43
http://www.sebi.gov.in/

Term

Description

registered with a recognized stock exchange (whose name is mentioned on the website of
exchange aseligible for such activity), (i) a depository participant (whose hame is mentig
the website of the stock exchange as eligible for suckiggtiand (iv) a registrar to anissue g
share transferagent (whose name is mentioned on the website of the stock exchange as ¢
such activity)

UP I | DO

ID created on UPI for singl@indow mobile payment system developed by the NPCI

13 o 1]

UP I Mandat

A request (intimating the RIB by way of a notification on the UPI linked mobile applicati
disclosed by the SCSBs on the website of SEBI and by way of an SMS directing the RIB
UPI linked mobile application)to the RIB initiated by the SponsanBtoauthorizeblocking of
fundsin the relevant ASBA Accountthrough the UPI linked mobile application equivalent
Amount and subsequent debit of funds in case of Allotment

In accordance with the SEBI Circular No. SEBI/HO/CFD/DIL2/CIR/P/2019/76 dated Ju
2019 and SEBI Circular No. SEBI/HO/CFD/DIL2/CIR/P/2019/85 dated July 26, 2019,
Bidding using the UPI Mechanism may apply through the SCSBs and mobile applicatinse
names appears on the website of the S
(https://wwwsebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intm )d=40
and fttps://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intm)(
respectively, as updated frotime to time

UP I Mec han

=13

The Bidding mechanism that may be used by a RIB to make a Bid in the Offer in accorda
the UPI Circulars

UP I Pl No

Password to authenticate UPI transaction

Wil ful De f
raudul ent

A wilful defaulter or a fraudulent borrower, as defined under the SEBI ICDR Regulatid
amended from time to time or any legislation or any statutory authority

1] i g ]

Wor king Da

i
Y

All days, on which commercial banks in Mumbai are open for business; provided howeve
reference to (a) announcement of Price Band; and (bDBief Period, Working Day shall meg
alldays exceptall Saturdays, Sundays and public holidays on which commercialbanksin
are open for business and (c) the time period between th@fiid Closing Date and the listin
of the Equity Shares on the Stock Exchan
Exchanges, excluding Sundays and bank holidays in Mumbali, as per circulars issued b
including UPI Circulars

Technical/Industry Related Terms/Abbreviations

Term Description

iAdj ust ed E| Adjusted EBITDA is calculated by deducting otherincome from EBITDA

ABl SO Bureau of Indian Standards

ACAIl | B0 Certified Associate of Indian Institute of Bankers

A CAGRO Compound annual growth rate

ACCTVO Closedcircuit television

ACGSTO Central GST

ACOVI D90 The novelcoronavirus disease which was declared as a Public Health Emergency of Inte
Concern on January 30, 2020, and a pandemic on March 11, 2020, by the World
Organisation

AEBI TDAO EBITDA is calculated as restated profit/(loss)for the year/ period, plus total tax exp
exceptional items, finance costs and depreciation and amortization expenses

AEBI TDA Ma r| EBITDA Margin is the percentage of EBITDA divided by totalincome

AESI O Employeesd state insurance

iFAPCCI 0 Federation of Andhra Pradesh Chambers of Commerce and Industry

A GDPO Gross domestic product

AGECLO Guaranteed Emergency Credit Line

iGJ EPCO Gem and Jewellery Export Promotion Council

A GSDPO Gross statelomestic product

AGSTO Goods and Services Tax
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Term

Description

Al GSTO Inter-state GST

Al SOO International Organization for Standardization

i MOUO Memorandum of understanding

iNet Wor t h o| Totalequity attributable to owners of the Company
ifROCEO Return on capitagmployed

i ROEO Return on equity

ASAPO System applications and products

ASGSTO State GST

ATECCI 0o Telangana Chambers of Commerce and Industry

Conventional and General Terms or Abbreviations

Term Description

io or Of R& Ra fIndian Rupees

or fAl NRO

iAGMO Annual General Meeting

iAl Fs o Alternative investment funds as defined in and registered under the AlF Regulations

iASO Accounting standards issued by the Institute of Chartered Accountants of India, as notifi
time to time

iBSEO BSE Limited

i CAGRO Compounded Annual Growth Rate

iCal endar YdqUnless thecontextotherwise requires, shall refer to the twelve month period ending Dece

icategory | [AlFs who are registered as fiCategory |
Regulations

icategory | |AlFs who are registered as fACategory 1|1
Regulations

icCategory | [FPI s who are registered alsn vieCsatt cergsodr yu nid
Regulations

iCategory | I[FPI s who are registered as fACategory |
Regulations

icategory | |AlFs who are registered as WFCategouwndletfr
Regulations

ACDSLO Central Depository Services (India) Limited

i ONO Corporate Identity Number.

i CTro Commissioner of Income Tax.

AfCompanies ErstwhileCompanies Act, 1956 along with the relevant rules made thereunder

AfCompanies Companies Act, 2013, along with the relevant rules, regulations, clarifications, circula

AfCompanies notifications issued thereunder, as amended and to the extent currently in force

i COVI D9 o A public healtremergency of internationalconcern as declared by the World Health Organ
on January 30, 2020 and further declared as a pandemic on March 11, 2020

ACSRO Corporate social responsibility

AiDemat O Dematerialised

fiDeposit or i gDepositories Act, 1996

iDepositorydNSDL and CDSL

fDepositoris

ADlI No Director Identification Number

ADP Billo Data Protection Bil, 2021

AiDPO or i De gAdepository participant as defined under the Depositories Act

Participant(

ADP 1 Do DepositoryPart i ci pant 86s I dentification Number

i BMO Extraordinary General Meeting.

AEPSO Earnings per share

i RQsO Frequetly asked questions.

AFDI O Foreign direct investment
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Term

Description

fi F DCircular or
Consolidated FDP o | i

The consolidated FDI policy, effective from October 15, 2020, issued by the Departm
Promotion of Industry and Internal Trade, Ministry of Commerce and Industry, Govern
India (earlier known as the Department of Industrial Policy and Promation

AFEMAO Foreign Exchange Management Act, 1999, including the rules and regulations thereunde
iFEMA Rul es qForeign Exchange Management (Ndebt Instruments) Rules, 2019.

AiFinancial Period of twelve month@sommencingon April 1 of the immediately preceding calendaryed
AFYO or #F. Yending on March 31 of that particular year, unless stated otherwise

AFPI (s)o Foreign Portfolio Investogs defined under the FRlegulations

AFl PBO The erstwhile Foreignnvestment Promotion Board

f

Fugitive E(dqAfugiive economic offender as defined under the Fugitive Economic Offenders Act, 201

Of fendero

AFVCI 0 Foreign venture capitalinvestors, as defined and registered with SEBI under th&Ey@ation

i GDPO Gross domestic product

iGol 6 or @ GqgGovernment of India

AfiCentral Goy

iGSTO Goods and services tax

AHUFO Hindu undivided family

il AS Rul es 0 [Companies (Indian Accounting Standards) Rules, 2015, as amended

Al CAl 0 The Institute of Chartered Accountants of India

il CSI o The Institute of Company Secretaries of India

il CVBAI The Institute of Cost & Works Accountants of India

il CDSO Income Computation and Disclosure Standards

il FRSO International FinanciagReporting Standards of the International Accounting Standards Bo

Al ndi aod Republic of India

il nd Alfdan or [Indian Accounting Standards notified under Section 133 of the Companies Act, 2013 re

Accounting 94IAS Rules

il nd AS 240 |l ndian Accounting Standard 24, fiRelated
Affairs under Section 133 of the Companies Act, 2013 read with IAS Rules

il nd AS 370 |l ndian Accounting StandatdaBVvlitAiiPesovasid
notified by the Ministry of Corporate Affairs under Section 133 of the Companies Act, 201
with 1AS Rules

il GAAPO or fAccounting standards notified under section 133 of the Companies Act, 2013, rea

GAAPO Companies (Accounting Standards) Rules, 2006, as amended) and the Companies (A
Rules, 2014, as amended

Al PRO Intellectual property rights

Al POO Initial public offer

Al STO Indian standard time

Al TOActfil nc o [Thelncome TaXct, 1961

Acto

fi hcomeTax Rule® The Income TaRules 19&

Al To InformationTechnology

Al T Act o InformationTechnologyAct, 2000

iKYCOo Know Your Customer

AListing Agr|Theequitylistihg agreementto be entered into by our Company with edtod $tfock Exchang

AMCAO Ministry of Corporate Affairs, Government of India

iMno or @A mn qMilion

AN. A. O Not applicable

iiNACHO National Automated Clearing House

ANAVO Net asset value

iNBFCO Non-Banking Financial Company

ANEFTO Nationalelectronic fund transfer

ANPCI O National Payments Corporation of India

i NRE Ac c o un tfNonresident externalaccountestablished in accordance with the Foreign Exchange Man

(Deposit) Regulations, 2016

14



Term Description
i NRI 0 oResidént q A personresident outside India who is a citizen of India as defined under the Foreign Ex
Il ndiano Management (Deposit) Regulations, 2016 o

the meaning of section 7(A) of the Citizenship Act, 1955

ANRO Account

Non-resident ordinary account established in accordance with the Foreign Exchange Man
(Deposit) Regulations, 2016

iNSDL 0O National Securities Depository Limited

ANSEO National Stock Exchange of India Limited

iOCBO or fi OMA company,partnership,society or other corporate body owned directly or indirectly to the
Corporat e B(qofatleast 60% by NRIs including overseas trusts in which not less than 60% of the beg

interest is irrevocably held by NRIs directly or indirectly avtdch was in existence on Octol]
3, 2003 and immediately before such date was eligible to undertake transactions pursud
general permission granted to OCBs underthe FEMA. OCBs are not allowed to invest in t

P/ E Ratioo

Price/earnings ratio

PANO Permanent account number allotted under the Income Tax Act, 1961
PATO Profit After Tax
RBI o Reserve Bank of India

Regul ation

Regulation S under the U.S. Securities Act

RTGSO

Real time gross settlement

D S| D S| | | | | | T/ | D

SCORESO SEBI Complaints Redress System

SCRAO Securities Contracts (Regulation) Act, 1956

SCRRO Securities Contracts (Regulation) Rules, 1957

SEBI 0 Securities and Exchange Board of India constituted under the SEBI Act

SEBI Act o Securities and Exchange Boardloflia Act, 1992

SEBI Al F R{Securitits and Exchange Board of India (Alternative Investment Funds) Regulations, 20]

SEBI FPI R g Securities and Exchange Board of India (Foreign Portfolio Investors) Regulations, 2019
ASEBIFVCI R e g u | a|Securities and Exchange Board of India (Foreign Venture Capital Investor) Regulations,
i SEBI I CDR HSecurities and Exchange Board of India (Issue of Capital and Disclosure Requirg

Regulations, 2018 s amended

i SEBI I nsi dSecurities and Exchange Board of India (Prohibition of Insider Trading) Regulations, 2

Regul ationsd

amended

SEBI Listing Regulations

Securities and Exchange Board of India (Listing Obligations and Disclosure Require]
Regulations, 2015, as amended

i SEBI Mer c h 8
Regul ati onsq

Securities and Exchange Board of India (Merchant Bankers) Regulal®®3,as amended

i SEBI VCF RqTheerstwhileSecurities and Exchange Board of India (Venture Capital FRedlations, 199
as repealed pursuant to SEBI AIF Regulations

isSl CAO The erstwhileSick Industrial Companies (Special Provisions) Act, 1985

ASTTO Securities Transaction Tax

iSt at e Gov e Governmentofa State of India

ASEBI Takeovel Securities and Exchange Board of India (Substantial Acquisition of Shares and Tak]

Regul at i on s qRegulations, 2011 as amended

AU. S. Ao/ fi U .l The United States of America and its territories and possessions, including any state of th

Stateso States of America, Puerto Rico, the U.S. Virgin Islands, Guam, American Samoa, Wak
and the Northern Mariana Islands and the District of Columbia

AUSDO or A Ug§United States Dollars

AiuU. S. GA AP O |Generally Accepted Accounting Principles in the United States of America

AiuU. S. S e c u r i|United States Securities Act of 1933, as amended

AVATO Value Added Tax

AVCFsoO Venture capitalfunds as defined in and registered with the SEBI underthe Securities and H

Board of India(Venture Capital Fund) Regulations, 1996 or the Securities and Exchange B
India (Alternative Investment Funds) Regulations, 2012, as the case may be
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CERTAIN CONVENTIONS, CURRENCY OF PRESENTATION, USE OF FINANCIAL INFORMATION AND
MARKET DATA

Certain Conventions

Al references to Al ndiad in this Red Herring Prospactus
references herein to the AGovernmento, Al ndian Government
the Gorernment of IndiaCentral orState, as applicable.

Al | references herein to the fAUSO, the AU.S. 0 or ¢t AUNI
possessions.

Page Numbers

Unless stated otherwise, all references to page numbers in this Red Herring Prospectus are to the page numbers of this Re
Herring Prospectus.

Financial Data

Our Companyédés financial year commences on April 1 of the |
particular calendar year. Accordingly, all references to a particular Fiscal or Financial Year are tontomth2period

commencing a April 1 of the immediately preceding calendar year and ending on March 31 of that particular calendar year.

Restatedrinanciallnformationof our Companyincluded in this Red Herring Prospeeatsiathethree monthperiod ended June

30, 2023 andfiscals ended March 32023,2022and2021comprising the restated summary statement of assets and liabilities

for thethree monthgeriod ended June 30, 2023 affidcals ended March 32023,2022and2021, the restated summary
statements of profit and loss, the restated summary statement of changesin equity and restated casthidineéaronths

period ended June 30, 2023 &tiscals ended March 32023,2022and2021, together with the summary statement of significant
accounting policies, and other explanatory information (collectively, fiRestated Financial n f o r m areparedid
accordance with Ind AS, Section 26 of Part | of Chapterlll of the Companies Act, 2013, relevant provigienSBBI| ICDR

Regul ations, and the Guidance Note on fiReports on Company
from time to time.

As a part of this process, information about our Company?d
our management from the following financial statements / financial information:

Special Purpose Audited Financial Information of our Company asatand for the year ended March 31 2021, on which there is
an unmodified opinion on August 22, 2022 and Audited Financial Information of our Company as at and for the year ended
March 31, 203, on which there is an unmodified opini®@pember04,2023; For f ur t hmancia leformatidos , s e
a n dHistéry and Certain Corporate Mattef® o n 2d4GagdGO.

The degree to which the financialinformation included in this Red Herring Prospectus will provide meaningful information is
entirely dependent on the readerdés | evel of familiaAd ty wi
and SEBI ICDR Regulations. Any reliance by persons not familiar with the aforementioned policies and laws on the financial
disclosures presented in this Red Herring Prospectus should be limited.

There are significant differences between Ind AS, Indian GAAP, and IFRS. Our Company does not provide a reconciliation of
its financial statements with Indian GAAP or IFRS requirements. Our Company has not attempted to explain those differences
or quantifytheirimpact on the financialdata included in this Red Herring Prospectus and it is urged thatyou consult your own
advisors regarding such differences and their impact on our financialdata. For further details in connection with kigkg invo
differences bet ween | nd AS and Risklrators Signifioantditferencgs egist between md ASand s e
other accounting principles, such as Indian GAAP, I GBAP and IFRS, which investors may be more familiar with and may
consider material to their assessment of our financial conditiono n 5 a g e
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Unlessthe context otherwise requires or indicates, any percentage amounts (excluding certain operational metrics), as set forth
i nRisk Factors ,OurfBusiness ,Mafinagement 6 s Di scussion and Analysis ®f Fir
on pages30, 165 and286, respectively, and elsewhere in this Red Herring Prospectus have been derived from the Restated

Standalone Financial Information.

In this Red Herring Prospectuany discrepancies in any table between the total and the sums of the amounts listed are due to
rounding off. Except as otherwise stated, all figures in decimals have been rounded off to the second decimal and all the
percentage figures have been round&dmtwo decimal placedn certain instances, (i) the sum or percentage change of such
numbers may not conform exactly to the total figure given; and (i) the sum of the numbers in a column or row in cessain tabl
may notconform exactly to the total figure given for that column or row.

Further, any figures sourced from thjpérty industry sources may be rounded off to other than two decimal points to confom
to their respective sources.

Non-GAAP financial measures

Certain noRGAAP measures such as EBIHBITDA, EBITDA Margin, Gross Margin, Capital Employed, Return on Capital
Employed, Return on Equity, PAT Margin, total borrowings and debt to equity ratio, total product sales to revenue from
operations (standalond,et Wort h and Return on Net Wor tNonGAAPAMeasweed )a s s et
presented in this Red Herring Prospectus are a supplementalmeasure of our performance and liquidity thatare not,required by
or presented in accordance with, Ind AS, Indian GAAP, or IFRS. Further, thes&AdP Measures are not a measurement of
ourfinancialperformance or liquidity under Ind AS, Indian GAAP, or IFRS and should not be congideodattion or construed

asan alternative to cash flows, profit / (loss) for the year/ period or any other measure of financial performandedicasan

of ouroperating performance, liquidity, profitability or cash flows generated by operating, investing or financingsoeted

in accordance with Ind AS, Indian GAAP, or IFRS. In addition, these-®AAP Measures are not a standardised term and,
therefore, a direct comparison of similarly titled NGAAP Measures between companies may not be possible. Other companies
may @lculate the NofGAAP Measures differently from us, limiting their usefulness as a comparative megltuwegh the
Non-GAAP Measuresare not a measure of performance calculated in accordance with applicable accounting standards, our
Companyds management believes that they are useful to an |
evaluat e apeatngperfomurcs e &RiskiiFactors This Red Herring Prospectus contains certain NafhAP

measures related to our operations and financial performance that may vary from any standard methodology thatis applicable
across t hénpagbdustry. o

Currency and Units of Presentation

All references to:

1. ARupeelBlRO oorr GA R .aDre to the I ndian Rupee, the official

2. AUSDDAUSS$S O or fA$0 areto thdUnit&d StatBsoDbllara thedofficial currency of the United States of
America.

Our Company has presented certain numerical informatleion ir
numbersas derived from the data provided in the Technopak RePom lakh represents 100,000 and one crore represents
10,000,000.

Except otherwise specified, our Company has presented certain numerical information in this Red Herring Prospectus in
AmilAdi oMbl |l AiBoamMofitrilliond units. One million represents
one trillion represents 1,000,000,000,000.

Figures sourced from thirdarty industry sources may be expressed in denominations otherthan milions or may be rounded off
to other than two decimal points in the respective sources, and such figures have been expressed in this Red Herrimy Prospect
in such denominations or roundedif to such number of decimal points as provided in such respective sources.

Time

All references to time in this Red Herring Prospectus are to Indian StandardJhiless indicated otherwise, all references to a
year in this Red Herring Prospectus are to a calendar year.
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Exchange Rates

This Red Herring Prospectus contains conversions of certain other currency amountsinto Indian Rupees that have b&en presente
solely to comply with the SEBI ICDR Regulations. These conversions should not be construed as a representation that these
curreny amounts could have been, or can be converted into Indian Rupees, at any particular rate or at all.

The following table sets forth, for the periods indicated, information with respect to the exchange rate between thepedian R
and other foreign currencies:

Currency As on March 31, 203 ( ) As on March 31, 2022 () [ As on March 31, 2021 ()

1 USD 82.21 7581 73.50
(Source:Foreign exchange reference rates as availablewonw.fbil.org.in
Note:Exchange rate is rounded off to two decimal point.

Industry and Market Data

Unless statedtherwise, industry and market data used in this Red Herring Prospectus has been obtained or derived from the
reportt i t Indiah Jefvellery Retail Industry Report d &eptemiber 042023 prepared byTechnopak Advisors Private
Limited, who was appointed by our Company onf2ba nu ar y , 7ZeGhddpak Réportd andipublicly available
information aswell as other industry publications and sourcesTéblenopalReport has been commissioned by our Company
exclusively for the purposes of the Offer for an agreed fee. Further, it is clarifiedigblatopalis not relatedo our Company,

our Promoters or our DirectorBor further details imelation to risks involving th&echnopalR e p o r tRisk Faaoes This

Red Herring Prospectus contains industry information that has been extracted or derived from an iregugstrprepared by
Technopak Advisors Private Limitagthich was commissioned and paid for by our Compa@y page40.

Industry publications generally state that the information contained in such publidaai®bsen obtained from publicly available
documents from various sources believed to be reliable but their accuracy, adequacy and completeness orunderlyingsaassumption
are not guaranteed and their reliability cannotbe assured. Accordingly, no invedeuiitns should be made based on such
information, although we believe the industry and market data used in this Red Herring Prospectus is reliable. Thefexcerpts o
the Technopak Report are disclosed in the Offer Documents and there are no parts, information, data (which may be relevant fo
the proposed Offer), left out or changed in any manner. Data from these sources may also not be comparable. Industry source:
andpublications are also prepared based on information as of specific dates and mayno longerbe current or reflect darrent tren
Industry sources and publications may also base their information on estimates and assumptionsthat may prove to be incorrect

Such data involves risks, uncertainties and numerous assumptions and is subject to change based on various factors, includin
t hose di RiskiFacomd oinB( Acaeingly, investment decisions should not be based solely on such information.

The extent to which the market and industry data wused in
familiarity with and understanding of the methodologies used in compiling such Tegee are no standard data gathering
methodologies in the industry in which the business of our Company is conducted, and methodologies and assumptions may vary

widely among different industry sources.

I n accordance with the SEBI| BadksioRtheRoéfar Bricd toino Ifpsangusedinbormait®rc t i o n
relating to our peer group companies.

Disclaimer of Technopak

This Red Herring Prospectus contains certain data and statistics froledcheropakReport, which is subject to the following
disclaimer:

AThis information package is distributed by Technopa&k Advi
and confidential and on d6éneed to knowd basis exclusiovely t
and projections contained herein may not be disclosed, reproduced or used in whole or in part for any purpose or furnished to
any other person(s). The person(s) who is/are in possession of thisinformation package or may come in possessiatagt a later
hereby undertake(s) to observe the restrictions contained herein.
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Only leading players are profiled and benchmarked for the purpose of the report and does not necessarily cover all types of
players.

The information contained herein is of a general nature and is not intended to address the facts and figures of any particula
individual or entity. The content provided here treats the subjects covered here in condensed form. It is intended # provide
general guide to the subject matter and should not be relied on as a basis for business decisions. No one should act upon suct
information without taking appropriate additional professional advice and/orthorough examination of the particular situation
This information package is distributed by Technopak upon the express understanding that no information herein contained has
been independently verified. Further, no representation or warranty (expressed or implied) is made nor is any respomsibility
any kind accepted with respect to the completeness or accuracy of any information as maybe contained herein. Also, no
representation or warranty (expressed or implied) is made that such information remains unchanged in any respect as of any
date or dates aftehibse stated here in with respect to any matter concerning any statement made in this Information package.
Technopak and its directors , employees, agents and consultants shall have no liability (including liability to any peesom by

of negligence onegligent misstatement) for any statements, opinions, information or matters (expressed or implied) arising out
of, contained in or derived from, or of any omissions from the information package and any liability whatsoever for any direc
indirect, consegential or other loss arising from any use of this information package and/or further communication in relation

to this information package.

All recipients of the information package should make their own independent evaluations and should conduct their own
investigation and analysis and should check the accuracy, reliability and completeness of the information and obtairemdepend
andspecif ed advice from appropriate professional adviser, as

Although based on our assessment, the industry and market data used in this Red Herring Prospectus is reliable, indastry sour
and publications may base their information on estimates and assumptionsthat may prove to be incorrect. Industry publication
generally state that the information contained in such publications has been obtained from publicly available documents from
various sources believed to be reliable but accuracy, completeness and underlying assumptions of-pacty tbardrces are

not guaranteed. Further, Industry sources and publications are also prepared based on information as of specific dates and ma
no longer be current or reflect current trends. The extent to which industry and market data set forth in this Red bsmreingi®r

is meaningful depends on the readerdés familiarity with an
There are no standard data gathering methodologies in the industry in which we conduct our business, and methodologies anc
assumptios may vary widely amongdifferent industry sources. Accordingly, no investment decision should be made solely on
the basis of such informatio8uch data involvesrisks, uncertainties and numerous assumptionsand is subjectto change based
on various factors, Risk€&dctordlidasty irtfonmatsorinctldes in this Red iderringnProsipectus has

been derived from an industry report prepared by Technopak Advisors Private Limited exclusively commissioned and paid for
by us for such purp@sd o n40p ag e

I n accordance with the SE Basisfodd& PrRéeon pagert page dGncludeshindormsator t i 0 n

relating to our peer group. Such information has been derived from publicly available sources. Accordingly, no investment
decision should be made solely on the basis of such information.
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FORWARD LOOKING STATEMENTS

This Red HerringProspectus contains certain statements which are not statements of historical facts and may be described as
Aifordvaokling st at e melookirgdtateniehteirsclade Statemertswtich can generally be identified by words

or phr asesod,s uicahn taisc ifippaitme 6, fiare | ikelyodo, fAbelieveod, fcont i
Aimayo, fAlikelyodo fiobjectivedo, Apland, Aproject o, i prothgposeod,
wordsorpha ses of similar import. Similarly, statements that d

also forwardlooking statements. All statements regarding our expected financialconditions, results of operations, business plans
and propects are forwartboking statements. These forwaabking statementsinclude statementsasto our business strategy,
plans, revenue and profitability (including, without limitation, any financial or operating projections or forecasts) end oth
matters déscussed in this Red Herring Prospectus that are not historical facts. However, these are not the exclusive means of
identifying forward looking statements.

These forwardooking statements are based on our current plans, estimates and expectations and actual results may differ
materially from those suggested by such forwmking statementdAll forward-looking statements are subject to risks,
uncertainties, expectations and assumptions about usthat could cause actualresults to differ materially from thosstebntempl
by the relevant forwartboking statement.

Actual results may differ materially from those suggested by the foAwaidng statements due to risks or uncertainties
associated with our expectations with respect to, but not limited to, regulatory changes pertaining to the industryanrwhich
Company operates and our ability to respond to them, our ability to successfully implement our strategy, our growth and
expansion, technological changes, our exposure to market risks, general economic and political conditions in Indialand global
which have armpact on our business activities or investments, the monetary and fiscal policies of India, inflation, deflation,
unanticipated turbulence in interest rates, foreign exchange rates, equity prices or other rates or prices, the perfdinmance o
financialmarketsin India and globally, changes in laws, regulations, taxes, changes in competition in our industry and incidents
of any natural calamities and/oracts of violence. Certain important factors thatcould cause actual results to ditfty fnateri

our Companyébés expectations include, but are not I|imited t

1. Our business depends on the strength of our brand and reputation. Failure to maintain and enhance our brand and
reputation, and any negative publicity and allegations in the media againstus, may materially and adversely affect the
level of market recogri@gn of, and trustin, our services, which could result in a materialadverse impact on ourbusiness,
financial condition, results of operations and prospects.

2. Current locations of our showrooms may become unattractive, and suitable new locations may not be available for a
reasonable price or acceptable termsand exposure to all of the risks associated with leasing real estate and any advers
developments.

3. Impact, current and continuired the COVID19 pandemion our business and operatipnsa similar public healh
thred.
4, Our ability to renew our existing leases or secure new leases for our existing or new showrooms, or offices on

commercially acceptable terms.

5. Competition in the industry in which we operate in

6. Our ability to successfully manage the introduction of new products

7. Non-availability or high cost and significant fluctuations in the price of quality gold bullion.

8. Failure to anticipate and respond to changes in trends and changing customer preferences in a timely and effective
manner

9. Any adverse change in regulations and/or policies of the Reserve Bank of India regulating sourcing of gold under the

gold loan scheme.

For further discussion of factors that could causeRiskhe a:
Factor® ,OurfiBusines3 aManagement 6s Discussion and Anal ysis ofonFi na
pages30, 165, and286, respectively By their nature, certain marketrisk disclosures are only estimates and could be materially
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different from what actually occurs in the future. As a result, actualgains or losses could materially differ from thosetha
been estimated.

Forwardlooking statements reflect the current views of our Company as of the date of this Red Herring Prospectus and are nota
guarantee of future performance. These statements arss bas:¢
and expectations, which in turn are based on currently available information. Although we believe the assumptions upon which
these forwardooking statements are based are reasonable, any of these assumptions could prove to be inaccurate, and the
forward-looking statements based on these assumptions could be incorrect.

We cannot assure investors that the expectations reflected in these foraking) statements will prove to be correct. Given
these uncertainties, investors are cautioned not to place undue reliance on suchlimwagstatements and not to regardsuc
statements as a guarantee of future performance.

Neither our Company, our Directors, our PromotersRtmanoteiSelling Shareholder, theRLMs, the Syndicate Membersor

any of their respective affiliates or advisors have any obligation to update or otherwise revise any statements reflecting
circumstances arising afterthe date hereof or to reflect the occurrence of underlying events, even if the underlyinigrsssumpt
do not come to fruition.

In accordance with the requirements under the SEBI ICDR Regulations, our Company will ensure that investors in India are
informed of materialdevelopments pertainingto our Company andthe Equity Shares from the date of this Red HerringsProspectu
until the time of the grant of listing and trading permission by the Stock Exchange®rohmterSelling Shareholder shall

ensure (through our Company and the BRi.Mat the investors are informed of materialdevelopmentsin relation to statements
specifically confirmed or undertaken by tiromoterSelling Shareholderin thRed Herring Prospectus until the time of the

grant of listing and trading permission by the Stock Exchanges. Only statements and undertakings which are specifically
confirmed orundertaken by tiRegomoteSelling Shareholder, asthe case may be, in this Red Herring Prospectus shall be deemed
to be statements and undertakings made by BummotetSelling Shareholder.
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SUMMARY OF THE OFFER DOCUMENT

This section is a general summary of the terms of the Offer, certain disclosures included in this Red Herring Prosgectus and
notexhaustive, nordoes it purportto contain a summary of allthe disclosures in this Red Herring Prospectus or akdatiils rel
to prospective investors. This summary should be read in conjunction with, and is qualified in its entirety by, the rifente deta

information appearing elsewhere in this HMRskEactdise rThai®ffgdo ,Pr o s |
fiCapital Structur® , Inddistry Overview , OurfiBusiness , Objécts of the Offér , OurfiPromoters and Promoter Groop,
fiFinancialStaterent® ,Outdtanding Litigation andaterial Developmentsfi Of f er St ruct ureodo, fAManag

and Analysis of Financial Position and Results of Operatbarspage$0, 63, 82,117, 165, 95, 231, 240,322, 352, and286
respectively.

Primary business of our Company

We, Vaibhav Jewellers, ardeading regionajlewellery brand in South India led liiyst generation woman entrepreneur. Bharata
Mallika Ratna KumariGrandhialongwith her daughter Grandhi Sai Keertf@mnace Technopak Report)Ve are ehyperlocal
jewellery retail chain with presence in the micro markets of Andhra Pradesh & Telawigai8® showrooms (inclusive of two
franchisee showrooms) across 8 towns and 2 clfieshave a market share of% of the overall Andhra Pradesh and Telangana
jewellery marketand10% of the organised marketin these two statesin F8282 per the Technopak Repave were one

of the earlier entrants the organised jewellery retail market of Andhra Pradesh and continue to focus on regionalexpansion int
the high growth untappedregions within the miotarkets of Andhra Pradesh & Telangahereby creatinga market for branded
jewellery in the area of owrperations.

We cater to all economic segments of the micro markets of Andhra Pradesh and Telangana through our dedicated brandec
showroom&a nd have a strong rural market focus. We have positio
where we focus on offering designs, high quality, transparency and customer service to our customers. We connect with target
groupsthrogh exhibitions to understand the taste and preferenc

We were established by our foundeateMr. Manoj Kumar Grandhiwith a vision to introduce organised jewellery retail play

in themarketsthatwe operate in. We started our jewellery business as a proprietorship concern in the year 1994 from our first
showroom in Visakapatnam Andhra PradesHn 2007, we launched V Square, our flagshkippwroom which is one of the

largest in Visakhapatngmndhra Pradestwi t h 29, 946 sq.ft jewellery retail spac
jewellery showroomWe are expanding our presence in Andhra Pradesh and Telangana simultaneously, thereby enabling us to
capture demand and meet the taste of the population of both the Brasesfice in coastal Andhra belt gives us an exposure to
agricustomer base and thus aglrowroons are aligned to capture the demand coming in from such custowiers.ave
developed atrong goodwill with presence of around 3 decades. Our brand, Vaibhav Jewellers, is a household name in Andhra
Pradesh & Telangana with loyal customer b&sech of our showroom houses varied exquisite and large inventory of designs
across wide range of products in Gold, Diamond, Gems, Platinum & Silver Jewellery and / or articles.

Summary of the industry in which our Company operates

Global jewellery marketis estimated &40.7bilion in CY 202 and is a significant contributor to the world economy. Itis also
for centuries is an expression of creativity, status, and exclusivity. Diamond and gold are two precious items contolriting m
than 50% of the global jewellery market. USA, China, anddrade the top three markets in the global jewellery market with
different pecking order in diamond and gold jewellery market. India in addition to being a big market also plays a sigrléican

in the supply chain of both gold and diamond jewellery market.

The global gold market is estimated4t42tons valued in CY 202at close to USD305.9bilion at average value of LBMA

gold price of #8000 per ounce. Demand forgold gets its highest contribution from jewellery retad®ithof share to overall

gold demand. Investment demand in terms of gold coins and barand ETFs contributedZ8setalemand with rest coming

from centralbank and electronics and othertechnology led sectors. However, COVID hasled to a change in distributésn of sha
across dferent segmentéSource: Technopak Report).

Ina normalyearjewellery contributd§% of the demand whereasinvestmentdemandin terms of gold coins and barsand ETFs
contribute23% of the total demand. Central bank contribution has been clo¥&%owith the remaining contribution from

technology.

The I ndian jewellery BwatcdobdtoWSEroh iolrléisons.i zEhe ns é&c't ”r0&2s or ga
approximately 32%, comprised of nationaland regional players, while the rest of jewellery retail continuesto be doyninated b
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the unorganised segment, comprised of over 500,000 local goldsmiths and jewellers. The jewellery retail marketis expected to
grow to approximately USD24bilion by FY 2027 on account ofthe growing economy and rising disposable income, increasing
consumer demand for gold, growth in gold prices and rising demand for other categories like diamonds, other precious stones
and costume jewellery.

In FY 2023, the total market size of Andhra Pradesh and Telangana wa$83%n and USD2.8 Bn respectively. While the
Andhra Pradesh jewellery marketis expected to grow to 8BSIBn by FY 207 ata CAGR of 48%, the Telangana marketis
expected to grow to USIB3.3Bn during the same period ata CAGR di8%. Rural marketin the state of Andhra Pradesh and
Telangana contributes0-52% of the total jewellery marketin FY 282n these two states. 600% of the rural demand for
jewellery is driven by weddings followed by the need for investmentipastest Organized market contributed9% of the

total jewellery market in the states of Andhra Pradesh and Telangana in BYaB@Zxpected to grow to45% of the total
market by FY 202. The current organized market of UREB5Bn in Andhra Pradesh and Telangdogetheris expected to grow
ata CAGR of22%to USD5.21Bn by FY 20Z.Regional and NationalBrands have identified the potential of Andhra Pradesh
and Telangana and have a substantial share of their store netwtitksia locations. Regional and National players have
significant presence in Tier 2 and 3 cities which are the new consumption hubs and caterto the semi urban and rural consume
(Source: Technopak Repart)

The larger players in the organised space consolidated the market share away from the unorganised segment because of wez
balance sheets of the smaller players and their inability to sustain during the lockdowns which severely constrictdititheir ab
tomaintain their operations. Furthermore, on the demand si
shop space which permits social distancing, well trained store personnel and strong systems/processes that ensuedd a safe ret
expefence benefitted the large, organized jewellers.

Our Promoters

As on the date of this RHP, our Promoters are Grandhi Bharata Mallka Ratna Kumari (HUF), Bharata Mallka Ratna Kumari

Grandhi, and Grandhi Sai Keertharaor f urt her det ai l s, see section entitled
231

The Offer

The following table summarizesthe details ofthe Offeo. r f urt her detai l s, see ATh®&3 Of f er

and352, respectively

Offer @ Up to [0] Equity Shares for
(including a premium of [ 0] p €
million.

Of which

Fresh Issuél) Up to[ 6Hquity Sharesaggregating up to 2100.00million

Offer for Sale® Up to 2,800,00CEquity Sharesaggregating up to [ Orhillion by the
PromoteiSelling Shareholder

@ The Offer has been authorized by a resolution ofBeard datedAugust 22, 202and the Fresh Issue has been authorized
by a special resolution of our Shareholders dafedjust 24, 2022

@ The Promoter Selling Shareholder laghorizedthe sale of th©ffered Shares by way of its consent letter d&egtember
04,2023. The Promoter Selling Shareholdmmnfirms that the Offered Shares have been held by it fora period of at least one
year prior to filing of this Red Herring Prospectus in accordance with Regulation 8 of the SEBI ICDR Regulations and
accordingly, are eligible for the Offer for Sale in acdance with the provisions of the SEBI ICDR Regulations. For details
of authorizations received for ther@Qf Désctosubake3d3bege nim

The Offer shall constitute 8% of the post Offer paid up Equity Share capital of our Company.
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Objects of the Offer

Our Company proposes to utilise the Net Proceeds towards funding the following objects:

(In million)
Objects Total Estimated scheduleof deploymentof
Estimated Net Proceedsn
Cost
Fiscal2024 Fiscal 2025
(@) Estimated capitaxpenditure cost for the proposed 120.00 30.00 90.00
eight (8) new showrooms
(b) Estimated inventory cost for New Showroomg 160015 40004 120011
proposed to be opened
Sub- total (a+b) 1720.15 43004 129011
Generakorporatepurposes [ © [ O [ O
Total* [ © [ © [ ©

For f urt he®bjedtsoftheiOffer, o s Op a g e

Aggregate PreOffer shareholding of our Promoter and themembers of our Promoter Group (other than our Promoters)
and the Promoter Selling Shareholder.

The aggregat@re-Offer shareholding of our Promoteasid Promoter Groups a percentage of three-Offer paidup Equity
Share capital of the Company is set out below:

S No. Name of shareholder Pre-Offer equity share capital
Number of Equity Shares | Percentage of totalPre-Offer
paid up Equity Share capital
(%0)
Promoters
1. Grandhi Bharata Mallka Ratna Kumari (HUF 29,350400 75.10
2. Bharata Mallka Ratna Kumari Grandhi 5,352,000 1370
3. Grandhi Sai Keerthana 40,000 0.10
Promoter Group
4. Harshil Enterprises (India) Private Limited 42,57,600 10.20
5 Grandhi Durga Krishna Sai Sarayu 40,000 0.10
6. Grandhi Sai Sindhuri 20,000 0.05
7 Chaluvadi Maruthi Venkatesh 20,000 0.05
Total 39,080,000 100.00

AggregatePre-Offer shareholding of our Promoter Selling Shareholder

The aggregatBre-Offer shareholding of olRromoter Selling Shareholdas a percentage of tPee-Offer paidup Equity Share
capital of the Company is set out below:

S No. Name ofPromoter Selling S$hareholder Pre-Offer equity share capital
Number of Equity Shares | Percentage of totalPre-Offer
paid up Equity Share capital

(%0)
1 Grandhi Bharata Mallka Ratna Kumari (HUF) 29,350400 75.10
Total 29,350400 75.10

Other than adisclosed above, there are no other Selling Shareholders participating in the Offer for Sale.
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Summary derived from the Restated Financial Information

(In . million except per share data)
Particulars For the period Year ended March | Year ended March | Year ended March
ended June 30, 202 31,2023 31,2022 31,2021

Equity Share capital 390.80 390.80 97.70 97.70
Net Worth 3,636.51 3,445.50 2,728.59 2,289.84
Revenue from Operations 5,088.96 20,273.44 16,939.19 14,335.69
Profit / (Loss) after tax 192.40 715.96 436.79 207.37
Operating Profit 353.28 1,344.93 962.64 719.87
Operating Profit Margin 6.94% 6.63% 5.68% 5.02%
Profit/(Loss) Margin 3.78% 3.53% 2.58% 1.45%
Earnings per share

- Basic 4.92 18.32 11.18 5.31
- Diluted 4.92 18.32 11.18 5.31
Net asset value per equity sha 93.05 88.17 69.82 58.59
Total Borrowing 4,603.90 4,600.03 4,777.34 4,634.34

Notes:

Net Worth hasbeen defined as the aggregate value of theipaliare capitaland allreserves created out of the profits and
securities premium account and debit or credit balance of profit and loss account, afterdeductingthe aggregate value of the
accumulated losses, deferred expenditure and miscellaneous expenditure not written off, as per the restated balance shee
but does not include reserves created out of revaluation of assetshaiiteof depreciation and amalgamation.

i. Restated basic earnings per share ( ) = Profit for the vy
during the year
ii.h. Restated diluted earnings per share ( ) = Profit for th

outstanding during the year, that has been adjusted for the effects of all dilutive potential Equity Shares outstarmding durin
the yea

iv. Restated Net Asset Value per Equity Share = Net worth divided by outstanding number of equity shares at the end of the
year
v. Total Borrowings = Non current borrowings + Current Borrowings including current maturities ofterg borrowings
vi. Pursuantto a resolution of our shareholders datsgist 10 2022 the Company hasissued and allo2@310,00(onus
equity sharesin the ratio 8f(thre@ fully paid-up bonus share of the face value @D each for every existing 1 (one) fully
paid-up equity share of the face value df0 each held by the members. All per share data has been calculated after giving
effect to such bonus issue in accordance with principles
For f ur t h eRinantial tnfarmatisd s e e 24Da g e

Qualifications of the Statutory Auditors 1

There are no qualificationsincluded by our Statutory Auditors in the financial statewtgctishave not been given effectto in
the Restated Financial Information

Summary of Outstanding Litigation

A summanpof outstanding litigation proceedings involving our Company, our Directors and our Promoters as on the date of this
Red Herring Prospectus is provided below:
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Type of Proceedings Number of caseq Amount® (In  million)
Casesagainstour Company
Criminal proceedings 0 0
Actions bystatutoryorregulatoryauthorities 0 0
Claimsrelatedto directandindirecttaxes 1 69.91
Otherpendingmaterialitigation proceedings 1 8.85
Total 2 78.76
Casesby our Company
Criminal proceedings 0 0
Otherpendingmateriallitigation proceedings 0 0
Total 0 0
Casesagainstour Directors other than our Promoters
Criminalproceedings 0 0
Actions bystatutoryorregulatoryauthorities 0 0
Claimsrelatedto directandindirecttaxes 0 0
Otherpendingmateriallitigation proceedings 0 0
Total 0 0
Casesby our Directors other than our Promoters
Criminalproceedings 0 0
Otherpendingmateriallitigation proceedings 0 0
Total 0 0
Casesagainstour Promoters
Criminal proceedings 0 0
Actions bystatutoryorregulatoryauthorities 0 0
Claimsrelatedto directandindirecttaxes 2 160.53
Disciplinary action taken againstour Promotersin the five Fiscals 0 0
precedingthe dateof this Red Herring ProspectuBy SEBI or anystock
exchange
Otherpendingmateriallitigation proceedings 0 0
Total 2 160.53
Caseshy our Promoters
Criminalproceedings 0 0
Otherpendingmaterialitigation proceedings 1 1500.00
Total 1 1500.00

To the extent quantifiable

For further details of the Outstasdinglitigation gnd MatérieDgvelopments pnop a gé
322

Risk Factors

Specific attenti on fskRadioes |onnv3@isahgeeras informediviawbeforendakingan ifvestment
decision.

Summary of Contingent Liabilities of our Company

Details of the contingent liabilitiesand commitment&s per Ind AS 37) of our Company aslume 302023 derived from the
Restated Financial Information are set forth below:

Particulars Amount
(In__ million)
Income tax (AY 201314) 69.91
Civil Suiti Case No0S/400/2014 8.85
Total 78.76
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For furtherdetails of the contingent liabilities (as per Ind AS 37) of our Company darman30 2023, AFi nanci al

T note n0.39 Contingent LiabilitiesandC o mmi t mepage29d. o n

see

Summary of Related Party Transactions

Summary of the related party transactions as per Ind ARd&ldted Party Disclosures derived from the Restated Financial

Information, is as follows:

(In million
Sl Particulars I_:or the For the year For the year For the year
No period ended | ended March | ended March | ended March
June 30, 2023 31,2038 31,2022 31,2021
1 | Sale of Jewellery
GBM Ratna Kumari (HUR} 713.40 3737.52 2,482.31 3,059.63
Manoj Vaibhav Jewellers Private Limited 0.44 0.96 0.66 0.70
Vaibhav Jewellers Private Limited 2.11 6.32 6.83 3.61
2 Purchase of Jewellery
GBM Ratna Kumari (HUF) - - - 201.24
Vaibhav Jewellers Private Limited - 1.76 1.32 0.17
3 Purchase ofothers
GBM Ratna Kumari (HUF) - 6.53 1.86 -
Manoj Vaibhav Jewellers Private Limited - - 1.20 -
4 Remuneration
Bharata Mallika Ratna Kumari Grandhi 5.49 23.52 18.43 13.63
Grandhi Sai Keerthana 1.18 5.08 2.65 1.76
Grandhi Sai Sindhuri 0.51 2.19 151 1.05
Satish Ramanujakoodam 3.08 13.76 11.02 7.97
Gontla Rakhal 0.52 2.25 - -
Bandari Shiva Krishna 031 1.38 1.17 0.79
5 Rental expenses
Grandhi Krishna Kumari 0.23 0.87 0.87 0.79
GBM Ratna Kumari (HUF) - - - 0.40
6 Rental Income
GBM Ratna Kumar{HUF) 0.32 1.18 0.79 0.46
7 Reimbursement of expenses
GBM Ratna Kumari (HUF) 0.10 0.39 0.52 0.36
8 Royalty
GBM Ratna Kumari (HUF) - 0.12 0.12 0.12
Notes:
Total Related Party Transactions (A) 727.69 3,803.82 2,531.27 3,292.66
Revenue from Operations (B) 5,088.96 20,273.44 16,939.19 14,335.69
Percentage of Related Party Transactions (A)/(B 14.30% 18.76% 14.94% 22.97%

#The business pertaining to the purchase advance schemes, wherein customers who would prefer to buy certain jewellery, througt

accumulating advances over the period of 11 months in equal tranches was run by Grandhi Bharata Mallika Ratna Kumari
(HUF) until June01, 2022. Since then, Grandhi Bharata Mallika Ratna Kumari (HUF) have ceased to run the business of the
purchase advance schemes. The related party transaction between our Company and Grandhi Bharata Mallika Ratna Kumari

(HUF) pertaining to the purchasadvance schemes was subsisting only until such time. Subsedtenplyrchase advance

schemes are launched our Companywv.e.fJune 01, 2022

For further details of the related party transactiens,

AfRestated Fi naNaeNpUWRehated Pagymeansacsiods o n 298a g e

per
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Financing Arrangements

There have been nfinancing arrangements whereby our Promoters, directors of our Corporate Promoter, members of the
Promoter Group, our Directors and their relatives have financed the purchase of any securities of our Company by any other
person during a period of six mostimmediately preceding the date of this Red Herring Prospectus.

Details of Pre-IPO Placement
Our Company does not contemplatey PrelPO Placement.

Average acquisition price at which specified securities were acquired by our Promoter, Promoter Group, theromoter
Selling Shareholder in our Company in the last three years preceding the date of this Red Herring Prospectus

Sl. Name of the Shareholder Category Date of No. of Equity Acquisition
No. acquisition of Share allotted* price per Share
equity shares ()
1 Grandhi Bharata Malikg Promoter and August 12,2022 22,012,800 Nil
Ratna Kumari (HUF) Promoter Selling
Shareholder
2 Bharata Mallika Ratna Kuma| Promoter August 12, 2022 4,014,000 Nil
Grandhi
3 Grandhi Sai Keerthana Promoter August 12,2022 30,000 Nil
4 Harshil Enterprises (|nd|a Promoter GrOUp AUgUSt 12,2022 3,193,200 Nil
Private Limited
5 Grandhi Sai Sindhuri Promoter Group August 12,2022 15,000 Nil
6 Grandhi Durga Krishna Sd Promoter Group August 12, 2022 30,000 Nil
Sarayu
7 ChaluvadiMaruthi Venkates| Promoter Group August 12,2022 15,000 Nil

*Equity Shares issued pursuant to a bonus issue of Equity Shares in th& tadigthorised by a resolution of our Board dated
August02, 2022 and a resolution of our Shareholders dadedustl10, 2022

As on the date of this Red Herring Prospectus, there are no Shareholders that are entitled to nominate Directors ar have othe
special rights.

Weighted average acquisition price atwhich specified securities were acquired by our Promoters and fasmmoter Selling
Shareholder in the last one year preceding the date of this Red Herring ProspectsL

Average cost of acquisition for our Promoters andPromoter Selling Shareholder

The average cost of acquisition per Equity Share by our PromoteRramaterSeling Shareholder, as atthe date of this Red
Herring Prospectus, is:

Name of the Category Number of Equity Shares | Average cost of acquisition

Promoters/Promoter Selling held as on the date of this | per Equity Share (in )*
Shareholder RHP

Grandhi Bharata Mallika Ratr] Promoter Selling Sharehold 29,350,400 9.71

Kumari (HUF)

Bharata Mallka Ratna Kumsg Promoter 5,352,000 2.35

Grandhi

Grandhi Sai Keerthana Promoter 40,000 -

"As certified by Sagar & Associates, Chartered Accountants, pursuant tactrgficatedated September02023.
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For further details of the average cost of acquisition foouro mo t eQGapital Ssuetere iat 82p a g e
Issue of Equity Shares for consideration other than cash in the last one year

Our Company has notissued any Equity Sh&aesonsideration other than caishthe one year preceding the date of this Red
Herring Prospectus

Split / Consolidation of Equity Shares in the last one year

Our Company has not undertakapiit or consolidation of the Equity Shamghe one year preceding the date of this Red Herring
Prospectus.

Exemption from complying with any provisions of securities laws, if any, granted by SEBI

The Company has not sought any exemption from complying with any provisions of securities laws from SEBI.
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SECTION Il T RISK FACTORS

An investment in the Equity Shares involves a high degree of risk. You should carefully consider mfaftia¢ion in this Red
Herring Prospectus, including the risks and uncertainties described below, eddiag an investment in the Equity Shares. In
making an investment decision, you must celyour owrexamination of our Company and the terms of the Offer, including the
risks involved, andyou should consultour tax, financial and legal advisors about the particular consequences to you of an

investment in the Equithares.

We have described the risks and uncertainties that our management believes are material, but theseurstertaiatiesare
nottheonlyrisks we face.lf any or a combinationof thefollowing risksactuallyoccur,or ifany of the risks that areurrently

not known or deemed to be not relevant or material now actually occagamme material in the future, our business, prospects,
financial condition and results of operations could sufftee,trading price of the Equity Shares could decline, and you may lose

all or part of your investment. To obtaimeore detailed understanding of our business and operations, please read this section

in conjunctionwiththe ect i ons titl ed AOur BusinessoOo and A Mandidignanthent 6s
Resultso f Oper at i o h65and2aB6 regpectivelysas well as other information contained in this Reérring
Prospectus.

Unless otherwise indicated, industry and market data used in this section has been derived from a repord éntitldde p e n d e n
Market Report’ Indian Jewellery Retail Industry Report dat8eéptembed4, 2023, by Technopak Advisors Private Limited

( ATechno p adommissipnedrahdopaid for by our Compaexglusively for the purpose of the Offer and prepared by
Technopak Advisors Privatémitedpursuant to the engagement letter daleduary 25, 2022Unless otherwise indicated, all
financial,operational, industry and other related information derived from Technopak Report and included herein with respect

to any particular year refers to such information for the relevant calendar year. Neither we northe BRLMs nor any obher pers
connectedwh t he Of fer have independent| y v e diThisRed HesingdPtospectus or ma
contains industry information thathas been extracted or deffirgad an industry report prepared @yechnopak Advisors Private

Limited whichwa commi ssi oned and paidd4d or by our Companyo on pag

This RedHerring Prospectusilsocontainforward-lookingstatementthatinvolverisks anduncertaintiesOur actualresults
coulddiffer materiallyfrom thoseanticipatedin theseforward-looking statements as esult of certairfactors, including the
considerations describdzklow and elsewhere ithisRedHerring Prospectus. Fodetails,sedéi F o r wLaokidgSt at e ment s (
onpage20. Unless otherwise indicated, all financial information included herein are based on our Restated StakRidelnaial
Informationincluded elsewhere in thRBed HerringProspectus.

Internal Risks Relatedto Our Business

1. If we are unable to effectively manage or expand our retail network and operations or pursue our growth strategy,
new showrooms may not achieve our expected levels of profitability which may adversely affect our business prospects,
financial condition and results of operations.

Our strategy as a part of our Objects of the Offer is to reach out tergeagraphies in the micro markets of Andhra Pradesh

and Telanganghereinfocusing onRuralmarkets as well as Tier &nd Tier3 cities. We believe that the key to a successful
business and building a brand is to reach out to newer customers, understand their requirement and deliver them bige best of t
productsConsidering the above, our main strategy is to expand our presence in Andhra Pradesh and Telangana simultaneously
by opening new showrooms at various identified locations thus catering to the consumers of the new geography. Below are
details of the reveraucontribution along with the percentage of our top 5 showroomsau@irgl sales to franchisee showrooms)

for FY 202223:

S| No. Showroom Sal es in m Percentage of Revenue
Contribution
1 Visakhapatnam(V Square) 11,550.08 62.0%
2 Gajuwaka 1,050.97 5.6%
3 Kakinada 966.37 5.2%
4, Rajahmundry 836.95 4.5%
5. Gopalapatnam 793.54 4.3%

Opening of new showrooms and managing them as a part of our strategy will require efficiency at various levels and will be
determinedby various factors. We cannotassure we may be able to successfully implement the strategy and efficiently execute
the planstowards the objects of expanding our geographical reach by opening stemgaomsnd ourinability to effectively
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plan, manage and execute our current retail operations and also our growth strategy of our new showrooms may adversely affec
our business, financial conditions and results of ofothmer at i
Offerd0 on 9% age

2. The nonavailability or high cost of quality gold bullionsilver, diamonds and other precious and seqmiecious stones
may have an adverse effect on our business, results of operations and financial condition.

Timely procurement of materials such asgold bullisiver, diamonds and other precious and s@meicious stones, as well as
thequality and the price at which they are procured, play an importantrole in the sucoessétlorof our business. Gold used

in our operations, is primarily sourced from nominated banks and bdliaters. An increase in the price of gold may result in
an increase in our income from sales assumsingh increases do not adversely affect sales volumes. However, a significant
increase in the price of gold or a negative outlookuture gold prices could, in the short term, adversely affect our sales volumes.
We may also require specific quality raw materials includsitger, precious and senprecious stones fapecific jewellery
design.Accordingly, our business is affected by the availability, cost and quality of raw materials. A sudden fallin the market
price of diamonds and other precious and spracious stones may affect our ability to recover our procurement costs.
Conversely, anincrease in the price of diamonds and other precious anrgrseimiis stones could lead to a decreaskeinand

for a particular jewelleryand/or a decrease in our profit margiBelow is the cost of goods sold as a percentage of revenue for
the past 3 financial years herein below:

(7 i n Mil |l pescantage) her
Sl Particulars For the period | For the vyear|For the year| For the year
No. ended June 30| ended March [ ended March 31,| ended March 31,
2023 31,2023 2022 2021
A. Revenudrom Operations (RO) 5,088.96 20,273.44 16,939.19 14,335.69
B. Cost of Raw Material Consume( 3,100.49 12,126.47 9,766.08 8,147.34
C. Purchases of stoek trade 1,314.42 7,227.67 6,251.53 4,648.62
D. Changes in inventories 3.52 (1,726.01) (1,155.81) (60.91)
E. Cost of Goods sold (CDGS 4,418.43 17,628.13 14,861.80 12,735.06
(B+C+D)
F. % of COGS on RO E/A 86.826 86.95% 87.74% 88.83%

The Company procures jewellery and bullion from various banks and other bullion dé&sdens. is thedetails of top 5
banks/otherbullion dealers from whom bullion have been proaudldreakup of the cost of goods for thieree months period
ended June 30, 2023 and for firencial yeardMarch 31, 2023, March 31, 2022 and March 31, 2021:

Particulars For the period Year ended March Year ended March Year ended March
ended June 30, 2023 31, 2023 31, 202 31, 202
Amount Pb of Total| Amount % of Amount Pb of Totall] Amount % of
i n|purchaseg i n| Total i n|purchaseg i n| Total
Million Million purchase Million Million burchases
S
a) Break up of purchases
Direct Ornament Purchase 1,314.42 29.6 7,227.67 37.5 6,251.53 38.8 4,648.62 36.3
Bullion purchases 1,992.93 44.8 7,662.78 39.7 6,310.50 39.1 5,526.02 43.1
Old Gold Purchases fro 1,138.13 25.6 4,395.21 22.8 3,558.93 221 2,641.52 20.6
Customers
Total purchases 4,445.48 100.0 19,285.66 100.0 16,120.96 100.0 12,816.16( 100.0
Add: Opening rawmaterial 98.27 166.74 63.39 43.19
Less: Closing rawnaterial 128.84 98.27 166.74 63.39
Add/ (Less): Change i 3.52 (1,726.0) (1,155.8) (60.9)
inventories
Cost of Goods sold (COGS) 4,418.43 17,628.13 14,861.80 12,735.06
b) Top 5 suppliers out of
"direct ornament purchases"
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Mukesh Kumar 60.14 1.4 - - - - - -
Shankesh Jewellers Privg 47.10 1.1 - - - - - -
Limited

Shineshilpi Jewellers Privaf 41.42 0.9 - - - - - -
Limited

Anmol Swarn (India) Privatd 38.54 0.9 - - - - - -
Limited

Master Chain Pvt Ltd 36.44 0.8 259.58 1.3 204.58 1.3 280.30 2.2
Golden Ray Chains 4§ - - 208.24 11 151.84 0.9 - -
Jewellery LLP

Ambica Cast - - 162.44 0.8 - - - -
VS Jewellery  Wholesalg - - 158.42 0.8 153.41 1.0 - -
Global Private Limited

Shanti Gold International Ltd - - 149.27 0.8 - - - -
Sanjay Kumar Jain (Jewel - - - - 154.33 1.0 - -
Park)

Dhanlaxmi Jewellers - - - - 146.46 0.9 - -
Grandhi Bharata Mallika Ratn| - - - - - - 201.24 1.6
Kumari (HUF)

Padmavati Chains Prival - - - - - - 107.42 0.8
Limited

Shilpi Jewels - - - - - - 102.86 0.8
UniqueChains Private Limited - - - - - - 95.17 0.7
c) Top 5 suppliers out of

"Bullion Purchases"

MMTC-Pamp India Privat 659.20 14.8 2,618.93 13.6 1,938.89 12.0 1,529.57 11.9
Limited

DP Gold Private Limited 934.83 21.0 3,626.04 18.8 1,113.13 6.9 1,128.91 8.8
HDFC Bank Limited 297.22 6.7 392.87 2.0 1,318.68 8.2 1,028.02 8.0
Yes Bank Limited - - - - 1,419.95 8.8 910.70 7.1
Raksha Bullion 35.90 0.8 187.26 1.0 - - 658.32 5.1
Caps Gold Private Limited 35.55 0.8 175.45 0.9 168.84 1.0 - -

Theprices and supply of these antther materialslepend on factors beyond our control, including general economic conditions,
competition, production levels and regulatéactors such as import duties. Currently, the RBI permits only certain lzandks
authorizeddealersn India to import precious metals such as gfidd the purposes of extending gold metalloans to domestic
jewellery manufacturers who are not exporters, subject to cedaititions and we are subjectto the rates of interest charged by
these banks. We cannotassure you thawillebe able to procure quality raw materials at competitive prices or atall. Further,
any rise inprices of raw materials used Il maycause customers to delay their purchases, thereby adversely affecting our
business, operations and finanaahdition. There have been no such instances in the past wherein the Company unable to
procure gold for the purpose of its business.

3. We may be unable to expand our product offeringsa diversified mannerand distribution channelsas per the market
requirement and the sammay have an adverse effect on our business, results of operations and financial condition

Apart from expanding to newer geographies by opening new retail showrdomalsoour strateg is toreach out to newer
jurisdictions through our-eommerce platform and also enhance the catalogue of our product offesimgme to time as per
customer preferences and market treMds intend teexpand our customer base to various jurisdictions by leveraging on our
online ecommerce platform vertical and to also concentrate on new unique designs keeping theekerahcesn mind and

widen our cadlogue and collection of product offerings for our customers. Our strategy is to explore newer trend of products as
per customer preferences and to innovate and improvise on our design collection andfmtehieve and give effectto our
proposed strategy, we would require adequate amount of planningand execution. We cannot assure that the strategt andthe lev
of planning and efficiency that we may implememexpand our product offerings and distribution chanwdlyield effective
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result and we may be unable to expand our proaifetings in a diversified mannerand distribution channels as per the market
requirement and the sameay have an adverse effect on our business, results of operations and financial condition

4. We have significant working capital requirementnd may require additionalcapital andfinancing in the future. Our

ability to access capital at attractive costs atbgpendon our creditratings.Our operations couldecurtailed if weare

unable to obtairrequiredadditional capital and financingwhenneeded.

Our business requires a substantialamount of working capital, primarily to finance our inventory, inclugingiaese of raw
materials. Moreover, we may need working capital for the expansion dfumimess at regular intervals due to our business
requirementsOur sanctioned working capital |l oans as of August 1
capitalloanasnAugust 15, 2023 were 3329.18 million, which are

We may need to raise additional capital from time to time, deipgma business requirements. Some offiaetorsthat may
require us to raise additionalcapitalinclude (i) business grofiithtinforeseeeventsbeyondour controt and (iii) significant
depletion in our existing capital base due to unusual operating losses.

While we do not anticipateeeking additional financing in the immediate future as a part of ourgdanthe initial public
offering, any additional equity financing may result in dilution tohblelers of the Equity Shares. Further, additional debt
financing may impose affirmative and negative coven#rasrestrict ourfreedomto operateur business, includingovenants

such as:

(@) limit ourability to paydividendsorrequireusto seekprior consenfor thepaymentof dividends;

(b) require usto dedicate a portion of our cash flow from operations to payments debdur

(©) limit ourflexibility in planningfor a growth and change in business;

(d) limit usfrom formulatinganyschemef amalgamatiororreconstructionmergeror demerger or any sort of change in
control event;

() limit usfrom enteringnto borrowingarrangementwith otherbanksorfinancialinstitutions; and

) limit ourflexibility in raising capitain theform of debtorequity.

Though there has been no downgrade in our credit rating in the last 3 yemescan be no assurance that we will be able to
secure adequate financingin the future on commercially acceptable terms, oratall, including in the éarathdisucall in loans
repayable on demand or if there is a changegplicable regulation®ur inability to maintain sufficient cash flow, obtain or
maintain credit facilities and other sources of funding, in a timely manner, or at mdbour working capitalrequirements or
to meet out financial obligations, could adversely affect our financial conditionesndts of operations. For ddtaon our

wor king capi tRnanciél maebtédnass eosn, 31Baegee

5.

Our showrooms are spread across states of Andhra Pradesh and Telangana only. The net proceeds of the Offer will also
be utilised by our Company to expand its presence across the state of Andhra Pradesh and Telangana by setting up of
proposed 8 new showrom@r(For more detailsseei Ob j ect s @dbet hiel ©f 6€rt he Obj ects o
page95). Any change in political scenario, change in economic condition, natural calamity or force majeure event in the
states of Andhra Pradesh and Telangana may have a negative impactuobusiness, sales and results of operations.

As on the date of this RHP, we have a totalof 13 showrooms (inclusive of 2 Franchisee showrooms) spread across states of
Andhra Pradesh and Telangana, cateringto the consumers of these two states mainly. The net proceeds of the Offer will alsc
be utilised by our Company to expand its presence across the state of Andhra Pradesh and Telangana by setting up of propose
8 new fiowrooms (For more detailsséé& Ob j ect s Tobe ttehiel sOfdfert he Obj ect95).Wef t he
do not have ourpresencein any other states of India as on the date of this RHP and as of nowdo nothave any pthnsto expan
our presence to any other states of India. Our concentration of sales in these two states increases our exposure to adver
developments related to competition, economic downturn, demographic changes and any force majeure event in these states
In addition, our business may be more susceptible to naturaldisasters and other catastrophes, public disturli@aces like r
stiikes, telecommunication failures and political unrest than the operations of more geographically diversified competitors.
Any change in political scenario, change in economic condition, natural calamity or force majeure event in the states of
Andhra Praddsand Telangana may have a negative impact on our business, sales and results of aperations
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Below are the details of showroortisclusive of Franchisee showroomsg)ened/closed during the period April 1, 2023 to
June 30, 2023 and for the financials years ended March 31, 2023, March 31, 2022 and March 31, 2021:

(” I'n Mi |l I i
Particulars For the period Year ended | Year ended March Year ended
ended June 30, March 31, 2023 31,202 March 31, 2021
2023
No of stores opened Nil 1 Nil 1
Average revenue/ store Nil 32243 Nil 776.46
No of stores closed Nil Nil Nil Nil
Average revenue/ store Nil Nil Nil Nil

6. Our Promoters have provided personal guaranteesezure certain of our loan facilitieswhich if revoked or invoked

may require alternative guarantees, repayment of amounts dugeomination of thefacilities.
As on the date of filing of this Red Herring Prospectus, our PromBteasata Mallka Ratna Kumari GrandandGrandhi Sai
Keerthanaave provided personalguaranteesecure some of our existing borrowiriggelation to consortium member banks
(led by State Bank of India) namely State Bank of India, Union Bank, HDFC Bank, Axis Bank, Federal Bank and Canara Bank
and may continue to provide similar guarantees in the fuBueh personal guarantees have not been invoked orrevoked and are
currently valid.In addition, our Promoters may be required to liquidate their respective shareholding in our Company to settle the
claims of the lenders, thereby diluting their shareholding in our Company. Lenders folagilitibs may require alterng¢
guarantees, repayment of amounts outstanding under such facilties, or may even terminate such facilties. We may not be
successful in procuring alternative guarantees satisfactory to the lenders, and asa result may need to repay outstatsdingamo
unde such facilities or seek additionalsources of capital, which may not be available on acceptable termsor atall amd any suc
failure to raise additional capitalcould affect ouroperations and our financial conditiodefedls on personglarantee given
by Promoters of HistaryrandCenain €arpprate MadteisGharantees Given by Promotérs pamge2009.

7. Our Company, Promoters and Directors are involved in certain legal proceedingspartdntiallitigation and we have
not made any provision in our financial statements for such liabilitidsy adversedecisionin such proceedingsnay

render us/themliable to liabilities/penaltiesand mayadversely affecour businessand resultsof operations.

Type of Proceedings Number of caseq Amount® (In  million)
Casesagainstour Company
Criminal proceedings 0 0
Actions bystatutoryorregulatoryauthorities 0 0
Claimsrelatedto directandindirecttaxes 1 69.91
Otherpendingmateriallitigation proceedings 1 8.85
Total 2 78.76
Casesby our Company
Criminal proceedings 0
Otherpendingmateriallitigation proceedings 0 0
Total 0
Casesagainstour Directors other than our Promoters
Criminal proceedings 0 0
Actions bystatutoryorregulatoryauthorities 0 0
Claimsrelatedto directandindirecttaxes 0 0
Otherpendingmateriallitigation proceedings 0 0
Total 0 0
Caseshby our Directors other than our Promoters
Criminal proceedings 0 0
Otherpendingmateriallitigation proceedings 0 0
Total 0 0
Casesagainstour Promoters
Criminalproceedings 0 0
Actions bystatutoryorregulatoryauthorities 0 0
Claimsrelatedto directandindirecttaxes 2 160.33
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Disciplinary action taken againstour Promotersin the five Fiscals 0 0
precedingthe dateof this RedHerringProspectuly SEBI or anystock

exchange

Otherpendingmateriallitigation proceedings 0 0
Total 2 160.53
Caseshy our Promoters

Criminal proceedings 0 0
Otherpendingmateriallitigation proceedings 1 1500.00
Total 1 1500.00

ATo the extent quantifiable

As on the date of this Red Herring Prospectus, there are no criminal mattersinitiated by or agaorstdhey, group companies,
directors and/ or promoters wWiRoJhsaamgeat First I nformation

Forfurtherd et ai |l s of t he

322

out st a n @utstagding Littgatigreahd MaterialDevelopenedts iomg sp,a g € ¢

8. The strengthof our brandsis crucial to our growth and successand we may not succeedn continuing to maintain
and developour brands.

We consider oubrandfi Va i b h av dlomgvwith o sudbor and @ Vi s e s hambe very anportart for oarr | y
business. Oubusiness and results of operations are influenced by the strength and popularity of ourifchutlisg the level

of consumerecognition and perception of our brandsin the mind of varied customers. We believe thatin the business of gold
jewellery the value and the trust of a brand plays a very important role in the overall growth of the business andois result
operations. e strength of our brands depends on factors such as our growibrodurct designs, the materials used to make
our products,tie quality of our products, the designs, the distinct charactepeaséntation of our products as well as the
presentation and layout of our showrooms. Public communicatidimities such as advertising, public relations, promotions,
offersandmarketing aswell asthe general perception of our busaisssmpacourbrandsFailure tomanage any of trebove
factors offailure of our promotioalandallied activities to differentiate and further strengthen our brands could adversely affect
the value ad perception of ousrands and our ability tmaintain existing customers and attract new customers, and, as a result,
have a materiahdverseeffect on our business, resultef operationsand financial condition. The marketing expenses in
comparison to the revenue from operations of our Company forthe period ended June 30, 2023 and fo2BY 02021

22 and FY 2021 is provided herein:

Sl. Particulars Period ended| For the year | Forthe yearended| For the year
No June 30, 2023 | ended March 31,| March 31, 2022 ended March 31,
2023 2021

A. Revenue from Operations (R 5,088.96 20,273.44 16,939.19 14,335.69

B. Advertisement / marketin 21.87 88.83 59.94 33.43
expenses

C. Percentage of Advertisemen 0.43% 0.44% 0.35% 0.23%
marketing expenses

We may face negative brand publicity and brand dilution to the extent we fail to gepetonote and position olorands

effectively and consistently in the competitive market, with respect to new products, current productsraage us offerings
or any new product categories. However, there can be no assurance that our advertising or marketiageetionsll be

successful atall times and may result in increased sales. Furthermore, there can be no assurance that ouefioatsketing
succeed imaintainingour brand andts perceptionwith customers.

9. Our Promoter and certain of our Directors may have interest in entities, which are engaged in linesigihesssimilar
to that of our Company. Any conflict of interest which may occur between our business and the activitlestaken by

such entities could adversely affect our business and prospects

As on the date of this Red Herring Prospectus, our Promoter and Chairperson & Managing Director, Bharata Mallika Ratna
Kumari Grandhi, Promoter and CFO, Grandhi Sai Keertrenthour Promoter Grandhi Bharata Mallka Ratna Kumari (HUF)

have interests in entities, which are engaged in lines of business similar to that of our Company. Our Promoter andiChairpers

& Managing Director, Promoter and CFO are the shareholders and directors of Vaibhav Jewellers Private Limited, which is
engagedn the similar line 6 business as our ComparQur Promoter Grandhi Bharata Mallka Ratna Kumari (HUF) was
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involved in the business of managing purchase advance schemes. The HUF discontinued accepting new customer advances fron
June 01,2022 and is only managing existing purchase advance schemes due for redéfigitdrere is presently no conflict,

there is no assurance that our Promoter and Directors will not provide competitive servidéerwise compete in business

lines in which we are already present or will enter intthiefuture. Such factors may have adwverse effect on the results of our
operaions and financial condition.

10. Our businessdependson our Promotersand senior managementand our ability to attractand retain salegpersonnel.
Any attrition rate of our senior management may affect our business growth.

We believe that the experience of our Promoters and senior management has been critical to our suzesisessidrowth
over the years. Their idepth knowledge of the market and the busimgszationshave ensured our growth in the business.

As a result, any loss of the services of any of our Promoters or senior managememateuidlly and adversely affect our
business, financial condition and results of operations. The replacemssriof management may not be straightforward or
achievablein a timely mannerasthey have years of knowledge and experience in this business, and we may be required to wai
indefinitely to fill positions until we find suitable candidates. Furthermoreaating, hiring and retaining experiencadd

gualified senior management with years of experience in this business sector could require increasing compensation and benefis
payable to such personn&hich could affectouroperationakostsand accordingly our financialconditionand resultsof
operations.

Our success is also dependent on our ability to attract, hire, train and retain experienced and skifiedssalesljincluding
salespersonnelwho speaklocal languagesin the various regions in which we operate along with adequate and proper
knowledge of the productn the jewellery industry, the level and quality of sales personnel and cussansdge are key
competitive factorandan inability to recruit, train andretainsuitably qualified andskilled salespersonnelwho maintain
consistency in our standards of customer service and overall operations could adversely impact our réqusin&es prospects
and results of operations. We could encounter challenges in identifying, training and retainingessdemebsthe Indian
jewellery industryis expectedo experiencaignificantgrowthin futureyears.

There has been no changeimr senior management in past thfieancialyears.

In theFinancial Year 2023, 2022 and 2Q2de had an attrition rate &7%,21% and 3% respectively amongst our skilled
employees.

S. No. Category of Employees % of Attrition
Year ended Year ended Year ended March 31, 202
March 31,2023 March 31, 2022
1. | Senior Management 0% 0% 0%
2. | Marketing & Operations 33% 22% 26%
3. | Backoffice team 16% 19% 16%
TOTAL (Overall) 27% 21% 23%

A significant increase in owsenior managemesimployeeattrition rate could also result in decreased operational efficiencies
andproductivity, loss of market knowledge and customer relationships, and an increase in recruitment andadstgtingreby
materiallyand adverselaffectingourbusinesstesultsof operationsandfinancialcondition.

11. Wemaybe unable to maintain or establish arrangements wjtb workersand supplierghrough whom we manufacture
our products and procure raw materials, and may experience ottisruptionsor quality controlrisks in the operations
of such parties.

We manufacture our products through our networkobfworkersand procure raw materials from Banks/Authorised Dealers.
While we placeorderswith our list of suppliers,theyarenot contractuallypourd to dealvith us exclusively, and we may
face therisk of ourcompetitors offering better terms, which may dheseto prefer our competitors over @gir arrangements

with thesgob workersand suppliers could involvearious risks, including potentialinterruption to their operations for factors
beyond their or our control, arsignificant adverse changes in their financial or business condition, as well as low levels of
output, quality orefficiency. Any disruption in the operationsthesgob workersor suppliers could have an adveirm@acton

our financial conditiorand result®f operations.
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In addition, while we exercise significant influence and undertakeaber of quality control proceduresto ensure we are selling

only quality jewellery to our customers, includimga vi ng al | of our jewel | BS0y ,Bhaé¢h mao
and conducting tests on eaméw batch of products we receive from our job workers and suppliers, there is no assurance that our
guality controlmeasures will be effective. If we receive negative publicity aboutthe quality of our jewellery or our job workers
receive negative publicity, our reputation, business and results of operations could be adverstdd.

12. The objects of the Offer have not been appraised by any bank or financial institution. Our funding requirements and
proposed deployment of the Net Proceeds are based on management estimates and snayeb&o change based on
various factors, some of which are beyond our control. Any variationin the utilization ofthe Net Proceeds or in the terms
of the conditions as disclosed in this Red Herring Prospectus would be subject to certain compliance requisement
including prior sharehol dersdé approval

We proposeto utilise the Net Proceedsfor opening ofproposed 8 ewshowrooms with the inventory thereamd general
corporatp ur pos e s . F Ohjectslodhe @fied om page08-£01 hedeployment of the Net Proceedsuld bebased

on management estimatpsevailingcircumstances of our busine&smarket conditionsThe Objects of the Offer havetbeen

appraised by any barde financialinstitution. Accordingly, at this stage,we cannotdeterminewith any certainty if we will

require the Net Proceedso meetany otherexpenditureor fundany exigencies arising out of the competiterevironment,

business conditions, economic conditions or ofhetors beyond our control. In accordance with Section 27 of the Companies

Act, 2013, we cannot undertake argriation in the utilisation of the Net Proceeds or in the terms of any contract as disclosed in
thsRHP without obtaining the Sharehol der s&é aspghciroumstdncesthat o u gt
require us to undertake variation in the disclosed utilisation of the Net Proaeeld®y delay or inality in obtainingsuch

S h a r e happrdvalmayadverselyaffectour businessroperations.

Our Company may have to revise its management estimates from time to time on account of various factors, including factors
beyond its control such as market conditions, competition, cost of commoditiestenedt and consequently its requirements

may change. Additionally, various risks and uncertainties, including those set forth in this section, may limit or delay our
Companyds efforts to use the Net Pr o c e e dned useoof thed\bt iPmoeads ip r o f
based on arrent conditions and is subject to changes in external circumstances, costs, other financial conditions or business
strategies. Any wvariation in the planned use of t he Net
considerable time arost overrun and in such an eventuality it may adversely affect our operations or business.

13. We operate in a competitive markand face competition from other jewellery retailersn increase in competition may
adversely affect our business afficiancial condition.

The marketsin which we operate dighly competitive. Our competitors include both organised-patia jewellers awell as
unorganized | ocal players in thelndugry Overviess npageklé Sosneof aur wh i c
competitors have achieved significant recognition floeir brand names due to thgiresence over the years. Industry
consolidation, either by virtue of mergers and acquisitions or by a shift in marketgroweg competitors, may accentuate these
trends and give our competitors an upperhand. In addition, some of our competitors in smaller locahaaeatdyantages of
having strong reputations and established trust with customers due to various factors and presence over the yeatddwhich
be difficult forusto challenge oreplicatein a sustainednanner inthe future.Our Company faces competition from existing
jewellery retailers, both organised and unorganised, and potential entrantgeavéliery retail industry that may adversely
affect our competitive position and our profitability. We expect competition could increase with new entrants coming into
jewellery industry, who may have more flexibility in responding to changing business and eca@oowiitions, and existing
players consolidating their positions. Some of our competitors may have access to signifjceattly resources, including the
ability to spend more on advertising and marketingand hence the ability to compete more effectively. We face commsttion acr
our business activities from varied peers. Further, althotginemercespaces not currently a major compatie channein the
jewellery sector, we may face increased competition freaoramerce in the future.

Some of our competitors are larger and have greater financialresources or a more experienced management team than us. Lik
us, they may also benefit from greater economies of scale and operating efficiencies. Competitors may, whether through
consolidationor growth, present more credible integrated or los@stsolutions than we do, which may have a negative effect

on our sales. Further, our competitors may set up showrooms in the vicinity of our existing showrooms and may offer their
products at lower fmes, resulting in a decreasing of sales ofmroductsWe cannot assure you that we can continue to compete
effectively with our competitors. Our failure to compete effectively, including any delay in responding to changes ingtne ind

and market, togetherwith increased spending on advenidingffectourbusiness, resulisf operationsndfinancialcondition
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We believe that our principalcompetitive factorsinclude brand name, quality of product, product style, produictmaviton

display, multiple choice, price transparency and competitiveness, various schemes, personalised service to our customers,
scalability of production, store location and accessibiltgsigns suited to local preferences and choices, varied and efficient
employee strength base, advertising and promotion. We cannot give any assurances that adielb lmempetesuccessfuly

on all of thesefactorsagainstexistingor futurecompetitorsn thefuture.

To competeeffectivelyandto attractcustomersn diversemarketsywe mustcontinueto market andcompetitively price our
products, and we may experience downward pripiegsures, increased marketinxgenditures and loss of market share. Within
this competitive pricing environment, we may, nevertheles$otoed to raise prices due to rising costs of goods sold, such as
gold, silver and other raw material costs, laboasts or other factors beyond our control. If we implement significant price
increases across a wide range of praducts, the impact on our earnings will depend on, among other factors, the pricing by
competitors of similaproductsand the responseby customersto higher prices. Such price increasesmay reduce the
guantity of productswe sellandadversely affecourbusiness, resulsf operationsndfinancial condition.

14. Wemay be subject to fluctuations in prices or any unavailability of the raw materials that we use in our products.

We procureggold which is our main raw materiagtrough Banks and authorised bullion dealérsy fluctuationsn the price of

gold may have an effecton ourbusiness, results of operations and financial condition. We also use othegrials likesilver,
platinum, diamonds and various stonesiich are also subject to price fluctuations. The price of gold is affected by domestic
factorsaswell as global factors such as mafketuationsproduct demand, purchimg power of government agenciesining,
production, rate of inflation, global currency exchange rates, interest and lending rates, economic condition, politieal, cond
change in lawetc.

Any adverse effect on the availability of certain rawmaterials due to various factors may attract higher price formatie rais

and difficulty in procuring such raw materials. Along with goi@ do have requirement of otherraw materials ststiamonds,

silver and various precious stones and the demand and supply of such precious raw materials are also dependant dralarious glo
factors, which may affect the availability and the costing of such raw materials.

Furthermore, ourarrangements with our suppliers of raw materials do not provide for minimum guarantees of supply. Any advers
changes in the supply of raw materials required for our products, may require us to increase prices or stop producing certain
products and could materially adversely impact our business, results of operations and financial condition.

15. Wemaybeunableto respondto the constant changeis consumerdemandsand markettrendsin a timely manner.

Our success depends on our ability to identify, innovate, originate and define product and markeitimeeddevel, as well as

to anticipate, gauge and react to rapidly changmgsumedemandsnd the changesin marketatimely mannerThe trend in

the market where we operate, keeps changing and theitgfoimmperative that our produntustalsoappeato a broadrangeof
customersvhosepreferences may vary significantly across regions and cannot be predicted with certainty. Weasaumegiou

that thedemand for our products with erednsumers will continue to grow or that we will be able to continue to develop
appealing styles or meet rapidly changing consumerdemands and stylesin the future. We also enter into contractmbith local
workersto make such jewellery. If we are unable to attract sufficient derf@mdir products or identifyob workersto make
jewellery which is appealingto the logadpulationpurbusinessaysufferand this may result into a negative finanioigact.

Customer preferences could be affected by a variety of issues, including promdjiecdic typesof jewellery by the fashion
industry, change in trend, cost of the final product, promotiaoatemporary desigrever traditionalgold jewellery, a decrease
in the perceived value and customer satisfaction of the jewellery compared to its price, the availability of aitetas tecrease
in imitation or other form of market.

Any inability to respond to changes in consumer demands, product styling and market trends in en&éimedycould have a
materialadverseeffecton ourbusinessfinancial condition and result of operations.

16. Wemaybesubjectto negativepublicity with respecto our productsor brand or anythird partyusingthenamet Vai b hav
Gems O6NO6 J similartrhde nam@andwe may not be able to protect our trademarks from infringement

We own a set of various trademarks which are very importantforour brand and business. We are known and identified by those
trademarks and protecting the same is very important for us. Although we take steps to monitor the possible infringement or
misuseof our trademarks, it is possible that third parties may infringe, dilute or otherwise violate our trademark rights. Any
unauthorised use of ourtrademarks could harm ourreputation orcommercialinterests. In addition, our enforcemenitdgainst th
partyinfringers or violators may be unduly expensive and tioosmsuming, and any remedy obtained may constitute insufficient
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redress relative to the damages we may suffer. For detai,®aer B u enipagd &34 8 9 a nGdvemraeat afid Other
Approval® o n p-83d.dnfriBg8nient of name, brand ortrademark can have huge repercussion on the growth, viability and
profitability of a brand. Ourbusiness is dependent on the trust our customers have in our brand, visibility and abouadyth

of our products. Any negative publicity regarding us, our brand, our products or the jewellery industry generally could adversely
affect our reputation and our results of operations. Our brand can be adversely affected by negative publicity or any claims
concening other businesses using the name AVaibhav Jewell ers
part of the Promoter Group and such usage can be very deceptive in nature and can have a negative impact on our brand. Whil
we own vamus trademark, we cannot guarantee that a third party maynot use such names and we may have no controlover suct
usage. For details, séeOu r B u@enipamgel88sl @B 9 a nGhvesmenmt afid Other Approvals o n 32/2B3334. As

on date of this red herring prospectus, there have been no instances of infringement including past infringeyneatgtive

publicity with respect to such other businesses, poor quality of products and services could adversely impactus, odr brand a
our products and will lead to a negative impactand a loss of our foothold in the market. Negative publiciipgeterbrand
ambassadors we choose to represent our brand in todayyos wc
such negative publicity regarding us, or our jewellery or that adversely affects our brand could have matzsaleftbct on

our business, financial condition and results of operations.

17. Our Companywill not receive the entire proceeds from the Offer. Promoter Selling Shareholder is selling equity shares
in the Offer and will receive proceeds as part of the Offer for Sale.

The Offercomprises a Fresh Issue[ofS Equity Shares aggregating t®2100.00million by our Company and an offerforsale

of upto2,800,000 Equity Shares aggregating tof onjillion by thePromoterSelling Shareholder. The proceeds from the Offer

for Sale will be paid to the Promoter Seling Shareholder in proportion to their respective portion of their Offered Shares and our
Company wil/l not receive any such pr o Object ef.the Gffdr af@aghitaiih e r d
Structur@® on page®5and82respectively.

*Subject to finalisation of the Basis of Allotment

18. Jewellery purchases are discretionary and are often perceived to be a luxury purchase. Any fakich may bring
discretionary spending by consumemsnder pressure may adversely affect our business, results of operations and
financial condition.

Jewellery purchases are typically highlue, luxury purchases and depend on consumers'discretionary spending power. Various
factors affect discretionary consumer spending, including economic conditions, perceptions of such conditions by consumers,
econonic outlook, employment, the level af o n s u dispasabfe income, the savings ratio, business conditions, inflation
levels, interest rates, consumer debt and asset values, availability of credit and levels of taxation, among othersuMost of
customersre individuals who purchase jewellery for personal use. Additionally, gold and diamond jewellery are not perceived
to be a necessity, which may result in a significant fall in demand in the case of adverse economic conditions, as opposed to
demand forthse goods that are perceived as a necessity. Any such fallin demand ora decline in the general economic conditions
in India or our international markets or conditions, which may bring discretionary spending by consumers under pressure could
adversely affet our business, financial condition and results of operations.

19. Our managemeniwill havebroad discretioroverthe useof the Net Proceeds.

We intendto use the Net Proceeds for (Japitalexpenditure cost for the proposed eight (8) new showr@id nisventory cost

for the proposed eight (8) new showrooarsl (i) general corporatrurposes. The deployment of the Net Proceeds is based on
management estimatgsevailingcircumstances of ourusiness and market conditions and has not been appraised by any bank,
financialinstitution or otheindependentinstitution. We may have to revise our funding requirements and deployment from time
to time dueto various factors, such as changes in costs, financialand marketconditions, bstsatesy considerationiaterest

and exchange rate fluctuations or other external factors, which may or may not be within theafostrahanagementlhis
mayentail rescheduling, revisitingandrevising plannedexpenditureandfunding requirementsnd increasing or decreasing
expenditures for a particular purpose from planned expenditures at the discratiomodnagement arsiibject to applicable

law. Accordingly, investors in the Equity Shares will be relying onjtitggmentof ourmanagementegardingheapplication

of theNet ProceedsThe application of the Net Proceeds in our business may not lead to an inctbasailnie otheinvestment

of the equity shareholders Vari ous risks and uncertai nt Riskfactoion c Inuady nlg mtih
delay our efforts to use the Net Proceeds to achieve profitable growth in ourdsuginaletailss e ébjectsofthe Offed o n
page9b.
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20. Failure to manage our inventory could have an adverse effect on our net sales, profitability, cash flow and liquidity.

For our business operations, our results of operations are dependent on our ability to effectively manage our inventory. To
effectively manageurinventory, we must be able to accurately estimate customerdemandand supply requirements and purchase
new inventory accordingly. If our management has misjudged expected customer demand it could adversely impact the results
by causing either a shoga of merchandise or an accumulation of excess inventory. Further, if we fail to sell the inventory we
manufactur@r purchase, we may be required to recycle our inventory, which would have an adverse impact on ourincome and
cash flows.

Our management system ensures a smooth movement of inventory based on the demand, customer preference and orders. O
inventory management systems are well equipped and follows a very systematic and efficient method to deterntime a real
visibility into our inventory, thus providing our management with useful inputs and suggestions to handle the inventory and its
movement during peak times such as wedding seasons and specific festivaltimes such as Dhanteras, Akshaya Trithiya, Dussehre
Diwali and UgadhiThe average inventory days for the last three financial year$iddgs.

21. Certain sections of this Red Herring Prospectus disclose information from an industry repamimissioned by us from
Technopak Advisors Private Limitedsho is an independent third party entity and is not related to the Company, its
Promoters or Directors in manner whatsoevernpreliance on such information for making an investment decision in
the Offer issubject toinherent risks.

Pursuant to being engaged by uSechnopake who s pat relateddovtie Company Ry i v a
Promoters or Directors in manner whatsoeyeepared a report dat&eptembed4, 2 0 2 3 ,IndianiJéweley Retail

Industry Repon ( iechnopak Repord ) . Certain sections of thisderRddRrom,the | ude
Technopak Report orextracts of the Technopak Report. Wer@wwne any prior due diligence or a background check on the
data andinformation proded in the Technopak RepoNeitherour Company (including oubirectors), thePromoterSelling
Shareholder and thBook RunningLead Managers possess the professional skills to evaluatadfigracy, adequacy,
completeness, correctness and objectivity of, or verify, the information covered in the Technopa& fREg@omhotprovideany
assuranceegardingthe informationin this RHP derivedfrom,or based on, the Technopak Report. All such information in this
RHPwhich indicates thé&lechnopak Report as its source is duly mentioned for reference. Accordingly, any information in this
RHP derivedfrom, or based onthe TechnopalReportshould baead takingnto consideratiorthe foregoing. While industry

sources take dumre and caution while preparing their reports, they do not guarantee the accuracy, adequacy orcompleteness of
the data. Accordingly, investors should not place undue reliance basertheir investment decision solely tois information.

In view of theforegoing,youmay not beble toseek legal recourséor any losses resulting from undertakingany investmentin
the Offer pursuant to reliance on the information in this RldBedo n, or derived from, Indisty Tech
Overviewd) pamell7for furtherinformation.

22. Our insurance maybeinsufficient to coverall lossesassociated witlour businessoperations.

Our business entails handling of huge inventory and high value products. It is imperative in our busireetsgihatin surance
coverage is taken. Our ingnce policies currently cover our jewellery itenbsiilding, keyman, raw materialnd cash in
storerooms, transit and whikeing handled by our employees, including with respect to fire and special perilsAdgust 15

2023, we haveinsurance coverafige 10,725.64million. Notwithstanding the complete insurance coverage that we carry, there
may be a possibility that we may nottdly insured against certain business risks and to the extent required. There are many
eventsthat could significantly impact our operatimrgxpose us to thirgarty liabilities, for whichwe may not be adequately
insured

Though, we neverhad any instances of insurance claimsin thetpastcain be no assurartbat any claim underthe insurance
policies maintained by us will be honoured fully, in part, or on tider Company has not made any insurance claim against
loss of assets during the last 3 finangedrs and forthe period ended June 30, 2028 ils of the assets covered underinsurance
obtained by our Company as compared to the value of total assets are provided herein below:
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Particulars Remarks Amount % of total Amount of Percentage of
(in Assets (in insurance insurance
Million ) %) coverage coverage (in
(I n Mi %)
As at June 30, 2023
Insured Assets Includes all tangible assets, vehiclg 9,995.32 92.31 10,725.64 107.31
Inventories and Cash on Hand;
Uninsured Assets| Includes Intangible Assets, Right of U 832.89 7.69 - -
Assets, Other Nowurrent financial assety
Bank balances, Loans, Other Financial as
and Other Current Assets
Total Assets 10,828.21 100.00 10,725.64 99.05
As at March 31, 2023
Insured Assets Includes all tangible assets, vehicly 9,984.32 92.63 10,721.99 107.39
Inventories and Cash on Hand;
Uninsured Assets| Includes Intangible Assets, Right of U 794.25 7.37 - -
Assets, Other Nowurrent financial assety
Bank balances, Loans, Other Financial as
and Other Current Assets
Total Assets 10,778.57 100.00 10,721.99 99.48
As at March 31, 2022
Insured Assets Includes all tangible assets, vehicly 8,333.2 92.64 8,797.30 105.57
Inventories, Trade Receivables and Cash
Hand;
Uninsured Assets| Includes Intangible Assets, Right of U 662.0 7.36 - -
Assets, Other Nowurrent financial assety
Bank balances, Loans, Other Financial asg
and Other Current Assets
Total Assets 8,995.33 100.00 8,797.30 97.80
As at March 31, 2021
Insured Assets Includes all tangible assets, vehiclg 7,120.46 88.66 8,15920 114.59
Inventories, Trade Receivables and Cash
Hand;
Uninsured Assets| Includes Intangible Assets, Right of U 910.53 11.34 - -
Assets, Other Nowurrent financial assetq
Bank balances, Loans, Other Financial as
and Other Current Assets
Total Assets 8,030.99 100.00 8,15920 101.60

For detailsof ourinsurances, se@ur Busines3 pagel85187.

23. Ineffective execution of marketing programs and reduced marketing expenditure could have an adverse effect on our
sales.

Being a jewellery retailer, primary factorsin determining consumers buying decision includes customer confidence, fwice poin

for our products, quality of our products, timely delivery of our products, designs together with the level and quadtignadrcu

service. The ability to differentiate our products from competitors by its branelingketing and advertising programs is an

important factor in attracting consumers. As a result, from time to time we wil be undertaking brand building exercise and

marketing programs to enhance our brand visibility. If these programs are ineffectively executed or the level of suppirt for th

is reduced, it could affect our ability to attract ofust om

our revenue for the past three years in provided herein below:
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(T i n Mil |l pescantage) her

SI.No | Particulars For the period | For the vyear | For the year| For the vyear
ended June 30, ended March 31, | ended March | ended March
2023 2023 31, 2022 31, 2021
A Revenue from operations (RO) 5,088.96 20,273.44 16,939.19 14,335.69
B Advertisement/ marketing 21.87 88.83 59.94 3343
expenses
C Percentage of Advertisemen 0.43% 0.44% 0.35% 0.23%
marketing expenses on RO(B/A)

Further, we cannot assure you that we will be able to accurately estimatakating expenditure for our retail andemmerce
operations. In case our marketing expenses are lesser than market standards, our marketing programs may be ineffective
However, if our marketing expenses are higher than the market standards, it may adversely affect ourincome and results of
operations.

24. If we fail to convertexisting customers into repeat customers or to acquire new customers, our business, financial
condition, and results of operations would be harmed.

Our business continuity and profitability is dependent on ensuring that our existing customers base is converted to repeat
customers and simultaneously we continue to add new custéon@us customebase which majorly consists afdividuals.

This is mainly dependant on our product offerings, brand value, goodwill, quality of products, price point, promotiort#gnarke

word of mouth and various other factors. It is imperative for our business to ensure that we have repearsaustioats® that

we reach out to new customers. We cannot ensure that steps taken by us for our business and the ataadtiejieat
customers or new customers. Our failure to achieve thiswill have an impact on our business, profitability srod cgmrthtions.

25.The coronavirus -bamdemas ha€O¥hDeffect on our business
may continue to do so in the future cannot be predicted.

In the first half of calendaryear 2020, COVID spread to a majority of countries across the world, including India. The GOVID

19 pandemic has had, and may continue to have, significant repercussions across local, national and global economies anc
finandal markets. The global impact of the COVI® pandemic has been rapidly evolving and public health officials and
governmental authorities responded by taking measures, including in India where our operations are primarily based, such as
prohibiting peoplf r om assembling in |l arge numbers, i n s tathtourteion go rdwea
and restricting the types of businesses that may continue to operate, among manyathtwssuchgovernment mandated
lockdown in India, we had to temporarily close all of our showroomsaamaffices fromMarch 24, 2020 tdMay 11, 2020.

Like any other business across the country, even our operations and elvadwen impact during the lockdown.

In accordance to the government notification passed atregular intervals, we had to ensure thatwe maintain all our employees
atallour showroomsnd offices with very minimal business and revenue being generated. This had an effect on our financials.

We resumed operationsfrom May 11, 2020in a very staggered mannerand by the end of June, 2020, wepegtinadh

all our showrooms with 50% staff. Our support system atall levels allowed us to commence our operationsin a strong manner,

despite the temporary pause in our business due to the lockdown. Our strong supply chain network build by us ovemihe years a

the capabilities and depth of our management team enabledassdotour operationsjuickly afterthe lockdownseasedThe

COVID-19 lockdown ensured that we shift our concentration on the online business model. This pushed us in enhancing and

improving our online business, which resulted in a surge of revenue from the online business during the-T3Optbod.

COVID-19 bckdown and loss of business also led us to take necessary steps and tthe geduetoid of the expenses on

overheads such as electricity, travel and other overheads. We also proaatidelggularlyengaged with our customers to

reassure them abotite strength and the trust of our brand and business. We ensured that the customers always feel safe with us

and assuch, we introduced every level of safety protocol against CO¥IBs a result, we have since experienced a return of

customer traffic taur showrooms and in the Fiscal 2021, despite having CE&MPDour revenues from operatioffs’ 2021
14,335.69 milion)was 1207% higher than our revenue of Fiscal 2QZY 2020 12,791.30 milion) This rise in revenue

during COVID19 for the yearFiszl 2021(FY 2021 14,335.69 milion) made us believe thatwe can do better going forward

and in the Fiscal year 20ZRY 2022 16,939.19million), our revenue fronoperations wa48.16% and 32.8% higher than

Fiscal 2021 and Fiscal 2020 respectively. The uncertainty of CeMBnd its impact pushed many families to make provisions

for financialstability and investment and gold being one of the best modes of investment had a positive impamt siness.
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The impactof the COVID-19 pandemiacceleratedhe shift of the jewellery marketfrom unorganiseglayersto organised
chainssuchasus,given the convictionconsumers are likely to have in the store experience, safety protocols, hygiene and quality
that we can offer.

The impact of COVIBL9 on the operations of the Company, including revenues, receivables of the company, liquidity/ability
to service debt, realization of inventories for the financial yddasch 31, 2022, March 31, 2021 and March 31, 2a29

detailed herein in below:

(In 7 Mil i
Particulars Year ended March Year ended March 31, Year ended March 31,
31,2022 2021 2020

Revenues

i) Revenue from operations Nil 1764.39 285.84

i) Rentallncome Nil 2.46 Nil

Receivables Nil Nil Nil

Liquidity/ ability to service debt Nil Nil Nil

Realization of inventories Nil Nil Nil

Note:

1. Amounts duefrom receivables were received in the normalcourse of business, interest and instalments relatir
debt were serviced regularly aathounts were realized from the inventory on its sales in the normalcourse of bu
by the Company.

2. During the pandemic period of COVHDO, the Company had closed its showrooms for eight (8) daysin the FY- 2
20 and forty (40) days in the FY 2021. During the period all the showrooms are closed in full as per the g
directions. The Company had takeertain measures to cut down costs by negotiating lease rentals etc,.

3. Due to Covid pandemic Govt has announced fiEmer gen

concessional rate of interest. As we are uncertain about the period of pandemic, we decided to avail these linm
the banksformeetingtheor ki ng capital requirement |ike paymen
including bank obligations.

We havetakencertain steps to mitigate the COVID 19 risk in the farfravailing certain financiad ssistance.

@)

(b)

(©

We have taken a loan of Rs. 640 milion from HDFC Bank Limited in the for@uzEranteed Emergency Line Credit
(GECL) - Working Capital Term Loan (WCTL) with low interest rate vide a sanction letter dated January 18,2021. The
Government of India through Ministry of Finance, Department of Financial Services has introduced the Emergency Credit
Line Guarantee Scheme ("ECLGSr the "Scheme", as the context may require and as may be amended/updated from
time to time) vide letter dated May 23,2020 issued leyNational Credit Guarantee Trustee Company Limited (a wholly
owned trustee company of the Government of India) ("NCGTCL" or the "Trust Company"). The Scheme has been updated
on November 26, 2020 thereby introducing ECLGS 2.0 (as defined under the Sdioemeviding 100% guarantee
coverage for Facility availed by Borrower, inter alia, from banks and financial institutions upto 20% of the entire

outstanding credit which is more tharb00 milion (Rupeed-ive Hundred Millior) butless than 5000milion (Rupees

Five Thousand Millior) ason February 29, 2020 and subject to compliance with the terms and conditions of the Scheme,
as amended from time to time.

We have also taken a loan of Rs. 48.6 million in the forrofking Capital Term Loan (WCTL) from Federal Bank
under Guaranteed Emergency Line Credit (GECL) to meet the ftmghrequirementcaused by COVIEL9 related
disruptions. The facility is covered by 100% guarantee from NCGTC (National Credit Guarantee Trustee Company
Limited, Ministry of Finance, Government of Indiaoverage on the outstanding amount for the GECL credit facility
provided under the Scheme as on the date of NPA.

We have availed a working capital term loan (WCTL) of Rs. 76.00 milion from Union Bank of India under Union
Guaranteed Emergency Credit Line PExtension) to meet the liquidity crunch and cdlslw mismatch on account of
outbreak of Covid 19. This facility is covered by 100% guarantee from NCGTC (National Credit Guarantee Trustee
Company Limited, Ministry of Finance, Government of India.

The aforesaid funds availed from the financial institutions during the time when the business was affected due to thie COVID
19 helped us to tie up the loss we suffered due to the temporary closure of business and to mitigate the low turndter during
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initial 4-6 months after the opening of the showrooms once the lockdown was lifted. The aforesaid loans were a part of
Government Schemes and the sameeegiven at a lower interest rates than the normalinterest rates. We also ran various online
advertisemergprojecting gold as an investment opportunity and a safe bet during testing and tough times. We also promoted
online shopping experiences during COVIDB times for our customers to enjoy tle¢ail experience from the comfort of home

and have a fruitil shopping experience.

While COVID-19 pandemic has affected ourbusiness and operations, there is significant uncertainty regarding the duration and
impact of the COVIB19 pandemic, as well as possible future responses, which makes itimpossible forus to predict with certainty
the impact that COVIEL9 will have on us and our consumers and our suppliers at this time. The outbreak of newI20OVID
variants (e.g., t he det ect iapmolongéd globalecofodi crisis. Any btengifcationeofithte) m
COVID-19 pandemic, outbreak of new COWI® variants or otherwise or any future outbreak of another highly infectious or
contagious disease may adversely affect our business, results of operations and financial condition. Furthermore; 5 COVID
adversely affectour business and results of operations, it may also have the effect of exacerbating many of the other risks
described in this ARisk Factorso section. Furthermore, sec¢
Results of OperatiorisSi gni f i cant Factors Affecti2Bg our Results of Ope

26. The agreementgyoverningour indebtednessontain conditionsand restrictionson our operationsadditionalfinancing
and capitalstructure.

As of August 15, 202, our total outstanding debt, wag500.36 milion and89.5%4% of the total sanctionedamouet 5025.60
milion. We haveentered intoseveraborrowing facilties of varying terms and tenures. The financingeygents governing
suchfacilities include conditions and restrictive covenants that require us to obtain consents, appredMzsctions or waivers
from lenders prior to carrying out specified activities or entering into certain transactions or #veatsalso impose a duty on

us to intimate them of certain transactions or eveftiditionally, under such financing agreements, we are also required to
comply with certain financial anantssuchasmaintainingprescribedinancialratiosat all times.

Undertaking any transaction or events which are restricted as provided herein above, without the couséntdsrs or non
compliance with any of the covenantsufr financingagreements;onstitutedefaultaundertherelevantfinancingagreements
andwill entitle the respectivelendersto declarea defaultagainstus andenforceremediesunderthe termsof the financing
agreements as stated. This @aoslude,amongthers, acceleratian repaymenoftheamount®utstandinginderthefinancing
agreements, enforcement of any security interest created under the financing agreements grutsekisign of the assets given
as security in respect of the financing agreements. Further, we cannot assthiatywa wil be able to obtain approvals to
undertake any of these activities and when required or to compith such covenants or other covenants in the future in a
timely or guaranteed manner. A default by us underthe terms of any financing agreemyexiso trigger a crosiefaultunder
some of ourother financingagreements, orany other agreemargsments of our containing credsfault provisions, which
may individually or in aggregate, have an adveféectonouroperationsfinancialpositionandcreditrating. For detailsof our
borrowings, sedFinanciallndebtedness page318.

27. Any failure in our quality control processes may have an adverse effect on our business, brand, results of operations and
financial condition.

We ensure at all times that we undertake a number of quality control procedures to ensure that we cater to our customers with
guality jewellery. We ensure that all our jewelSbermtial hatl
and the necessary documents and certificate are duly provided as a part of the packaging of our products. However, there is n
assurance that the quality control measures carried out by us for all products will be effective at all tithed aadprodat

shall matb the highest quality standadd we receive negative publicity about the quality of our jewellery due to our qualiy
control process being ineffective, it will have an adverse effect on our business, brand, result of operation and éinditioial c

28. Wemaybeunableto renewour leasedor our existingshowroomsr securenewleasedor our existingor newshowrooms
oncommercially acceptableerms.

Except for our flagship showroom located a§uare, Visakhapatnamndhra Pradestherestof our existing showrooms are

located on leased properties. We typicaliterinto lease agreements for our showrooms. While we renew these lease agreements
periodically in the ordinary course bfisinessin theeventthattheseexistingleasesareterminatedr theyarenotrenewedon
commercialiyacceptable terms, we may suffera disruption in our operations. If alternative premises are not availaddent the

or similar costs, sizes or locations, our business, financial condition and results of operationsadagrsely affected. In
addition, any adverse devel opment r e lsah propgties noay entaiesignifieantd | o r
disruptions to our operations, especially if we are forced to vacate Ispaeds following any such developments. If ales
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do notincrease in line with our rent and costs, includiaetyp and interiodesigncosts, ouprofitability andresultsof operations
couldbeadverselaffected.

The lease period for certain of our showrooms will expire within the period of nextthree financialyears, the details afavhi
provided herein below:

Location of showroom | Agreement Period of lease | For the | For the period | For the period
and Address Date period ended | ended March 31,| ended March
March 31, | 2025 31,2038
2024
Parvathipuram, Andhrg May 13,2015 9 years - May 12, 2024 -
Pradesh
Address: Survey

No0.394/11, Ward No.18
Block No.28,Main Road,
Parvathipuram,
Vizianagaram
Rajahmundry, Andhral January 20,2016 9 years - January 19, 2025 -
Pradesh

Address: Door, Nos. -6-
85, 65-85/1 &2, 65-86/1,
SyamalaTheatre Junction
Main Road, Rajahmundry
Bobbili, Andhra Pradesh | February  22,| 9 years - February 21, 202§ -
2016

Addresss: Door No. %3
182, Basic Ward 3 (Old
Ward 10) Block No.13,
Vaishnava Street
Balajipeta Road, Bobbili
Dilsukhnagar, Telangana| July 07, 2016 9 years - - August 31, 2025

D.No.1611-477, Gaddi
Annaram, Disukhnagar
Hyderabad, Telangana

Our growth strategy involves expanding our showroom network, which necessitatdenhtiication of suitabldocations,
considering the positioning and visibility of the space as well as the characteristics of hesingsses and the demographics

of the area. The premises for most of our proposed new showrooms aegpdsted to be taken on lease. The success of our
business is significantly dependent fattors such as the availability of suitable sites for our showrooms in prime, business
district, financially viable andiesirable areas on commercially acceptable terms and we encounter competition from other
jewellery companieim this regard. There can be no assurance thatwe will be able to secure leases for our showroomsin suitable
areas, in time, or ontermsthat are acceptable to us orat all. Failure to dyadwersehaffectourbusinesprospectdijnancial
conditionand result®f operations.
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29. Our Company had negative cash flow during certain fiscal years; details of which are given below. Sustained negative
cash flow could adversely impact our business, financial condition and results of operations.

(I'm 7 Mil1i
Particulars Period ended For the year For the year ended | For the year ended
June 30, 2023 ended March 31, March 31, 2022 March 31, 2021
2023

Net Cash from (used in 107.03 692.00 89.57 (115.07)
Operating activities
Net Cash from (used in (1.54) (35.28) 13.03 109.08
Investing activities
Net Cash from (used in (105.04) (588.05) (255.90) 42.65
Financing activities

(@) During the threenonths period ended June 30, 2023, Net Cash generated from/(used in) Investing Activities is negative
on account of capex incurred;

(b) During the three months period ended June 30, 2023, Net Cash generated from/(used in) Financing Activities is negative
due to repayment of GECL installments and interest payments;

(c) During the FY 2023, Net Cash generated frgmséd in) Investing Activities is negative dueiiged Deposit Receipts
( FDRs0 )placed for collateral security &apex incurred;

(d) During the FY 2023, Net Cash generated frgnsed in) Financing Activities is negative due to repayment of GECL
installments and interest payments;

(e) During the FY2022, Net Cash generated froused in) Financing Activities is negative due to payment of interest;
and

(f) During the FY 2021, Net Cash generated frdoged in) operating activities is negative due to payment of trade
payables and Other current liabilities;

Cash flow of a company is a key indicator to show the extent of cash generated from operationsto meet its capitalexpenditur
pay dividends, repay loans, meet enhanced working capital requirements and make new investments without raising finance from
externalresources. If we are not able to generate sufficient cash flow, it may adversely affect our business and finatiaiel oper

For further details plFeiansaencrieadlerSttaot etnheen tssedc tainodn cthiatpideedr it i
Anal ysis of Financial Conditi ons an2ftOaRepagehd28respéctivelyokthisat i on
Red Herring Prospectus.

30. Wehavein the pastentered intorelatedparty transactions andnaycontinueto doso inthe future.

We havein the course of ohusiness entered into, and will continue to enter into, several transactions with our related parties,
which include |l oans, lease advances a nG@thegkinancial mformaied ga rvde n |
fiRelated Party Transactions o n 28§ftand 285We cannotassure you that we will receive similar terms in our related pary
transactionsin the future. While we believe that allsuch related party transactions that we have entered into aegtegitrasst
transactions c¢ ond basis ewedcarmot assune yau that svécouldenat havéiachieved more favorable terms had
such transactions been entered into with unrelated parties. Any furthertransactions with our related priresive conflicts

of interest. Further, we cannotassure you that such transactions, individually or in the aggregate, will not have affadverse

on business and financial results, including because of potential conflicts of interest orsgh¢omever, as on date of this

RHP, there have been no cdciflof interest that have arisen amongst our equity shareholders in relation to the related pary

transactions entered into in the past.

The Companies Act, 2013 has brought into effect significant changes to the Indian company law framawairkg specific
compliance requirements such as obtaining prior approval from the audit committee, board of directors and shareholders for
certain related party transactions. All of our related party transactions of our Company shallbe conducted in conitplidnece w
applicable accounting standards, provisions of Companies Act, 2013, as amended, provisions underthe Securities and Exchang
Board of India (Listing Obligations and Disclosure Requirements) Regulations, 2015, as amended, and other applicable law as
applicable. However, we cannot assure you thatin the furleged party transactions, individually or in the aggregate, will not

have an adverse effect on ourbusiness, financial condition, results of operations and cash flows, including as atestidlof p
conflicts of interest or otherwis@.otal related party transactions for the three months period ended June 30, 2023 and for the
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financial year March 31, 2023 are727.69mi I I i on and 3, 8 0 3 The percemitalge dbtalnelatecepafye c t i v
transaction as a percentage of totalrevenue forthe three months period ended June 30,2023 and forthe financial3®arMarch
2023 are 14.30% and 18.76%respectivelar mor e i nf ormation regar diQerFnanca r el at
Informationd a mRelatel Party Transactiods o n 2§4angl 885

31. Our Company has availed unsecured loan from our Promoters, which is repayable on occurrence of certain conditions

As per the restated financial statements, our Companfy has
our Promoter Grandhi Bharata Mallika Ratna Kumari (HUF) to meet the requirements stipulated by the working capitallenders.
Suchunsecured loan is interest free and cannot be withdrawn during the currency of the exposure of working capital lenders. As
per the Unsecured Loan Agreement dated March 25, 2019 entered into by the Company and our Promoter Grandhi Bharata
Mallika Ratna Kuma HUF, entered into by the Company and our Promoter Grandhi Bharata Mallika Ratha KumariHUF, the
loan shall be repayable by March 313B0or within 18 months from the date of removal of covenant byehéerbanks or

closure of the workig capitallimits under the working capitalarrangements, whichever is kderever, sudden recall of such
unsecured loans following thwithdrawalof working capitallimits by the lender may disrupt our operations and also may force

us to opt for funding at higher interest rates, resulting in higher financial burden. Further, we will not be able tmdsise f

short notice and thus result in stegeo f working capital fund. For further de
I ndebt ednesso b 8l@ofthis Red HerrmgProgpeaius. Adgonand forthe repayment of such unsecured loan,
may adversely affect our cash flow and financial condition.

32. Wehavecontingentliabilities.
As of June 302023, wehad 78.76million of contingentiabilities thathad notbeenprovided for.

A summangtable of our contingent liabilities asdfine 30,2028s provided for in the RestatEBthancialnformationisset forth
below:

Particulars Amount
(In_ million)
Income Tax (AY 201314) 69.91
Civil Suit - Case No0S/400/2014 8.85
Total 78.76

For d et Bimahaal Statements ia Mandgement 6s Di scussion and AResultsyfsi s o
Operations Contingent Liabilitie® pames291and313, respectively, for more information. Any or all of these contingent
liabilities may become actualliabilities. Inthe event thayof our contingent liabilitiesbecome nofcontingent, our business,
financial condition and results of operations may be adversely afféatatiermore, there can be no assurance that we will not

incur similar or increased levels of contingent liabilitieghe currenfiscalyear orin the future.

33. Our Statutory Auditor has included an emphasisof matter paragraphin their report on our restatedfinancial
information as of and for FinancialYears ended Marci81, 2021and March31, 2020.

Our Statutory Auditor has included an emphasis of matter paragraph in their report on our restated financial information as of
and for Financial Years ended March 31, 2021 and March 31, 2020.

The company hasincluded in Note No.38 of Financial Years ended March 31,2021 and March 31, 2020 ch@@aA®emic:

filn assessing the recoverability of receivables, realization of inventories, other current assets and intangible assstajrand ¢

fixed assets, the Company has considered internal and external information up to the date of approval of these financial
statements. The Company has evaluated recoverability and realization of assets based on currentindicators of future economic
conditions and expectsto recover and realize the carrying amount of these assets. The impact of the global health pgndemic m
bedifferent estimated as at the date of approval of these financial statements and the Company will continue to closely monitor
any material charges to future economic conditioris

Our Statutory Auditor has included emphasis of matters in their report on our Restated Financial Information as ofeand for th
Financial Years ended March 31, 2021 and March 31, 2020, which were made by previous auditorsin their report, describes that
theextent to which the COVIEL9 pandemic has impacted our financial statements. The emphasis of matters are as follows:
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fiThe Developments surrounding the Corona(Cavi) vi rus have a profound i mpact on
well as on the operational and financiarformance of all organizations. The situation changes on a daily basis giving rise to
inherent uncertainty. The Company is confronted with this uncertainty as well, which has been disclosed in the Note 38 to the

financial statements. We draw attentionth@se disclosures. Our opinion is not modified in respect of this niatter.

For further detail s s e e24XiVWeicanmatassuee you Sataur Statugdny td § dbsarvatopsfoy e
any future financial period will not contain similar remarks, emphasis of matters or other mattersincluding any maiteats requ
to be reported under Companies (Auditors Report) Order 2046 that such matters will not otherwise affect our results of
operations.

34. Our incomeand salesare subjectto seasonafluctuations and lowerincomein a peakseasormayhaveadisproportionate
effecton our resultsof operations andnayhave a negative impact on our business.

Our sales have historically exhibited certain seasonal fluctuations, reflecting highevaatags and profit margins during
festival periods and other specific occasions such as Akshay Trithiya, Dussehra, Dhanteras, Diwali and Christmas. Any
slowdown indemand for our jewellery during peak seasons or failure by us to accurately anticipate and prepare for such
seasonal fluctuations could have a material adverse effect on our business, financial condition and opsuisionfs.

35. Wearerequiredto maintainvariouslicencesand permitsfor our business.

Our business is subject to applicable government regulations and legislations and we require certain statutory and regulatory
approvalslicences, registrations and permissions for operating our business. Jdresis, licences and approvals may also be
tied to numerous conditions and terrabtainingsome of which may be time consuming and nirecyir highcost.

We cannot assure you that we will be able to continuously meetcaurditions or be able to prove compliance with such
conditions to statutory authorities, which may leadcemncellation, revocation or suspensionrelevant permits, licenses,
registrations and approvals. There isassurance in the future that the permits, licenses, registrations and approvals applied for

or held by us will bessued approved or renewed mpromptmannerpr atall, underapplicabldaws.

Further, applications for approvals, licences, registrations and permissions for operating our business ned] toviighin

certain timeframes and are often subject to the discretion of relevant authorities. If we are umatie spplications or renew

or obtain necessary permits, licences and approvals on acceptable terms, in endmebyr, at a reasonable cost, or at all orin

the eventwe fail to comply with the terms and conditions theredoLtd materially and adversely affect our financi@dition

and results of operations, including cancellatimocation or suspension of relevant permits, licenses, registrations and
approvals and the imposition of petiagby relevant authoritiesAs on the date of this Red Herring Prospectus,Gbenpany

has no pending licenses and/or permits (expired or underrenewal) requiring statutory and regulatory approvals, whieh may hav
any impact on financials and operations of the Comp&aydetails, seéiGovernmenand OtherApproval® on page327.

36. Wemaybesubjectto fraud, theft, employeenegligenceor similar incidents.

Ouroperationsnay besubject toncidents of thefordamageo inventory intransit, prior toor duringshowroom stocking and
display and otherwise. Our industry typically encounters some inventory loss on account of ertiy@étyskopliftingrobbery,
vendor fraud, credit card fraud and general administrative error. We maintain large amauwgatafry at all our showrooms
atall times.Though we have not reported any instances of theft or fraud in the pastedrale set up various state of the art
security measures at every possible place, there can be no assurance that we will not experience ,dngffganployee
negligence, security lapse, loss in transit or similar incidents in the future, which could adversetuarfésattsof operations
andfinancialcondition.

Additionally, in case of losses due to theft, fire, breakage or damage that may be caused by other casualties, floalle®arthqu
any other natural calamities, there can bessuranc¢hatwe will be ableto recoverfrom our insurersthe full or adequate
amountof anysuchlossthat we may suffein atimely manner. If weincur a significant inventory loss due to thjparty or
employee theftand if such loss exceeddithits of, or issubjectto an exclusion from, coverageder our insurance policies, it
could have amadverseeffect on our business, results of operations and financial condition.
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37. If any new products or brands that we launch are not as successful as we anticipate, our business, results of operations
and financial condition may be adversely affected

We believe thatin our line of business it is important to innovate. The same may be in the form of product offering, product
design, style and quality. We have in the past continuously launched new range and variants of product offerings. Bgfore taki
any innovation with respect to new design, new range of produdésiochinga new brand, we do anin depth research on the
subject to gauge and ensure its viability and profitability. Based on our research and study in thelpastivesl our subrand

iVl SESHAO in Apr il exduBivke 8allectidn of bandceafted & cumted jewellery to address the needs of high
value customers with personalised services

However, we cannot assure that our research and analysis will be correct. We cannot assure that such @aasibim gt
new brand or stbrand or a variant of product will be successful. If such launch of new brand-brant or product variantis
not successful as anticipated by us, the same may adversely affect our business, profitability and result of operation.

38. If we are unable to protect credit card or debit card data or any datarelated to any other electronic mpdgrént or
any other personal information that we collect, our reputation could be significantly harmed.

The use of electronic payment methods and collection of other personalinformation both-eowmumerce platform and in our
physical showroomsexposes us to an increased risk of privacy and security breashesd| as other risks. Although we use

secure private networks to transmit confidential information, third parties may have the technology dgrdmaovbreach the

security of the customer information transmitted in connection with credit and debit dasdasad use of-eallets, and our
securitymeasures and those of technology suppliers may not effectively prohibit others from obtaining improper access to this
information. If a person is able to circumvent our security measures or otherwise gain accessto the confidentialinflaaimation

we colect, they may be able to destroy or stealvaluable information or otherwise disrupt our operations. We may become subject
to claims for purportedly fraudulent transactions arising out of the actual or alleged theft of credit or debit cardimficomat

other confidentialinformation,and we may also be subjectto lawsuits or other proceedings relating to these types sf incident
Any such claim or proceeding could cause us to incur significant unplanned expenses, which could have an adverse impact on
our financial condition, results of operations and cash flows. Further, adverse publicity resulting from these allegations could
significantly harm our reputation and may have a material adverse effect on us and our showrooms.

Moreover, we receive and process certain personalfinancialand otherinformation about ourcustomers and employees when we
accept credit cards for payment. While we do not save payment information of our customasgahe handling of this
information is regulated by evolving and increasingly demandinglaws and regulations in India. If our security and imformatio
systems are compromised as a result of data corruption or loss, cyberattack ora network securityoingigteerhployees, or

suppliers fé to comply with these laws and regulations, and this information is obtained by unauthorized persons or used
inappropriately, it could subject us to litigation and government enforcement actions, damage our reputation, causg us to inc
substantial costdiabilities and penalties and/or result in a loss of customer confidence, any and all of which could adversely
affect our business, financial condition and results of operations.

Our Company has adopted a privacy policy for protection of various information which details the following:

a. Information that we collect such as contact information, user name, payment information, purchase and transacton
information, photographs, information on personaland professionalinterest, date of birth, anniversary, marital séatus, cont

preferencesjemographics, shopping patterns, etc;
b. The mannerin which our Company uses information that is collected

c. Theextentofinformation thatis required to be shared by our Company such as with third party vendors for business purposes
who assist us in credit payments, verifying customer data, etc. along with statutory and/orregulatory authorities, wherever

requred;
d. Options of a customer to opt out; and
e. Online tracking and responding to do not track signals.

Our details privacy policy is available on our websiteh&ps://www.vaibhavjewellers.com/pub/media/datatectionand
cybersecuritypolicy.pdf
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We have a detailed security policy in place which describes the various security levels such as:
a. Password protected accounts

b. Latest antvirus software

c. Encrypted servers

d. Various security parameters on system components

e. Frequent updation of passwords on the server;

f.  Setting up of various levels of firewall;

g. Maintain and run anspyware/antmalware; and

h. Creating unique userid(s) and pin codes

39. Wemaybe subject to labour unrest and slowdowns.

India has stringent labour legislation that protects the interests of workers, including legislation that sets fortipdetadeds

for the establishment of unions, dispute resolution and employee removal, and legislation that imposes certain financial
obligations on employers upon retrenchment. Our employees are not unionised. However, in the event that employees seek to
unionise, itmay become difficult for us to maintain flexible labour policies, which may increase our costs and adversely affect
our business. We believe our employees and personnel, including personnel at our showrooms are critical to maintain our
competitive position. Although we have not experienced any material labour unrest, we cannot assure you that we will not
experience disrujns in work or our retail operations due to disputes or other problems with our work force, which may
adversely affect our ability to continue our business operations. Any labour unrest directed against us, could dicictigtlgr in
prevent or hinder wr normal operating activities, and, if not resolved in a timely manner, could lead to disruptions in our
operations. These actions are very difficult for us to predict or control and any such event could adversely affectessr busin
results of operatiomand financial condition.

40. There are certain instances of nostompliances and alleged necompliances with respect teertain regulatory filings
for corporate actions taken by our Company in the past. Consequently, we Ineagubject to regulatory actions and
penalties for any such past or future necompliance and ourbusiness,financial conditionand reputationmay be
adversely affected.

There are instances of factualerrors in our corporate records, in relation to certain corporate actionstaken by ourCbenpany
past and there may have been certain procedurataompliances in the past. This may subject us to regulatory actiwaier
penalties which may adversely affect ourbusiness, financial condition and reputation. There can be no assurancetiat any fut
non-compliances will not result in the application of any penalties orarise again, or that we will be able to rectilyade any

such norcompliances, in a timely manner or at all.

41. Our e-commerce business faces distinct risks, and faiture to successfully manage those risks could have a negative
impact on our profitability.

We believe that by providing our wide range of products for sale on our Compammmerce platform alongwith other market
places worked asan added advantage to grow and scale up our businesso@urerce platform gives us the leverage and the
bandwidth to reach out to customers across various part of the globe. Howewannreerce platform runs on technoloipat
requires continuouspgradation andnnovation avariouslevels & intervalsindalsoinvolves an amountofrisk attachedto it.
Similarly, the technologyf the ecommerce segment of our business is exposed to certain risks and any failure on our part to
manage or mitigate such risk can disrupt caoemmerce business or platform and may have an adverse effecton our profitability
and result of operations
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42. We may not be ableto successfullyadaptand innovate our systemsincluding our internal controlsand procedures
over financialreporting and even ouInformation Technology systems, asresult of increasing businescomplexites
and demand.

While we havethrived tobuild arobustinformationtechnologyplatform,governancérameworksaandoperationainanagement

systems tananage our business operations and to support our future growth at every level, the increasing business demand,
requirement and complexity of our operations may place additional burden and requirements on ourgysteissprocess,
procedures and management and, as a result, may strain our ability to manage our future growth. We cannot asgure that
specific control system that we implement and put in place will succeed in achieving its stated goals under all podential fut
conditions.

Many of our control systems are dependent on thady software and technology. Our thjpdrty software malye subjectto
damagesoftwareerrors, bugs,computeniruses,security breaches, crashesdthedelayedor failed implementation of new
updates. Damage orinterruption to our tkprty and other control systems may reqas@nificantinvestmentofix orreplace

them andwemaysufferinterruptionsn ouroperationg@saresult. Such interruption may disrupt the business and have a negative
impact on the financial implication.

We rely on our i nflT@ryma tsiyosnt etmesc htnoo | prgo/v i(die us wunctlibonsand n n e ¢ t
showrooms through our software, hardware and network systems. Our business processesiabdeld, and any failure in our

IT systems or loss of connectivity or any loss of data arising from such fadurd disruptour ability to track,record and
analysanventory,procesdinancialinformation,managecreditors/debtors or engage in normal business activities, which could

have a matdaladverse effect on owperations. Although we have not experienced any material failure in ayst&ms and

we do have effective baakp systems in place to tackle any unexpected minor disrugtmmevertherecanbeno assurance
thatourlT systemsawill notsuffera material failuren thefuture.

We arealso susceptibleo potentialhackingor otherbreachesf ourIT systemsAlthough we haveantivirusand anthacking
measuresin place, we canmasure you thatwe can successfully block and prevent all hamkioilner breachesAs a result,

failure to protect againsttechnologicaldisruptions of our operationscould materially and adversely affect our business,
financial condition andesults of operations. We also maintaignificantamountof customedatathatwe collectin orderto
promoteour brandanddirect targetedadvertisements to potential customers. Any breach of our IT systems or misuse by
employees could result in thessor disclosureof confidentiainformation,damageo ourreputationlitigation orothediabilitie s.

Furthermore, we individually tag each item thatis sold at our showrooms, which enables us to track, reanedysedales of
our products tacustomers across all of our showrooms. Any failure, disruption or manipulation of our tagging system could

disrupt our ability tarack,recordand analysealesof ourproducts, whichcould haveamateriabdverseffectonourbusiness.

43. We have introducegurchase advancechemes as a part of our businesperationsfrom June 01, 2022. Though, we
have notfaced any queries or concern regarding the same, however, we cannot assure that we will not receive any queries
or complaintin the future. Any such queries or complaint in the future may have adverse outcome whaghafffect us
and/or our Directors under applicable laws.

We have started offeringurchase advansehemes from June 01, 2022 as a part of our business operations. Ttireskgh
schemes, customers can make monthly instalments overa period of up to 11 months, to purchase jewellery within such period as
specified in the scheme. Such period will be within 365 days for the customers. As a parafifrémeentionedcheme, the
paymentis made in instalmesiity the customerto the Company asan advance forthe purchase of the jewellery ata later date.
While we have notfaced any complaint, regulatory agtipuery in relation to the scheme, we cannot assure that we will not face

any complaint, regulatory actioor, query in relation to the scheme in the future. Any such claim, query or regulatory action may
lead to penalty, fines or specific proceedings being initiated against us under the provisions of Companies Act, 2013 and the
Companies (Acceptance of Deposita)I€s, 2014, as amended orany otherapplicable law. Any such adverse regulatory actions

or claims may adversely impact our profitability, resuf operations and future prospects.

44. Our ability to attractcustomerss dependenbn the successand visibility of our showrooms and itgeographicalocation.

We endeavoto openshowroomdn proper, accessible, viable aadtimallocationsandgenerallyconsidemarelevant oc at i on 0 ¢
demographics, spending capacity, economic conditions;tmrefit analysis, accessibility of public, commercial viability and
proximity t o sbowmmoms. Shmowreomilocations bay become unsuitable, and our sales volume and customer
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traffic generallymay be slowed, among otherthings: economic downturnsin a particulararea; competition fronjeveslidry
companies; reduction in the market value of the ackangingcustomer preference; changing consumer demographics in a
particular market; changing lifestyle choices ainsumers in a particular market; government imposed lockdowns due to
pandemics, such as COVI®Y; andhepopularityof other businessdscatednear oushowrooms. This change may adversely
affect our business,fancialconditionandresultsof operations.

45. The current geographicconcentrationof our operationscreatesan exposureo local economiestegionaldownturnsand
severeweatheror othercatastrophicoccurrences.

We operate only in Southern part of India and spread across only two states namely Andhra Pradesh and Telangana. As a resul
our business is susceptible tegional conditions in South India, and we are vulnerable to economic downturns in the region.
Any unforeseereventsor circumstanceshat negativelyaffecttheseareascould materially adverselyaffectour salesand
profitability. These factorsinclude, among otherthings, changdsimographics, population and income levielsaddition, our

business may also be susceptible to regional naturaldisasters and other catastrophdglscamasunicationfilures,cyber
attacksfires, riots, political unrestor terrorist attacks, natural calamitie®isruptions in our operations, whether at our
showrooms, or other locations, due to natural disastestiogrcatastrophesould haveanadverseeffecton our business,
financialconditionand result®f operations.

46. Wecould facecustomercomplaintsor negativepublicity aboutour customerservice.

Customer complaints or negative publicity about our customer service could diminish consumer confideno tine
attractiveness of, our Company and brand and effect our sales and growth. We believe in providing quality product and service
to our customers at all times. However, heve in the past experienced customer complaints, which we endeavour to resolve
throughprompt and effective customer service methodsin a timely mannerand satisfy the customerneeds and grievances. Any
inability by us to prperly manage ortrain our sales staff, employees and managerial personnel who handle customercomplaints
and disputes could compromigar ability to handle customercomplaints effectively in the future. If we do not handle customer
complainte f f ecti vely, our reputation may suffer, and we may |
adverseeffecton our business, financigbnditionandresultsof operations.

47. We do not register our jewellery designs under the Designs Act, 2010Ave mayfail to protectour jewellerydesigns that
may be unique and relative to our brand.

We select the jewellery designs from amongst the designs made by the designing team, based on market trends and ou
requirements in each of our retail showrooms. Due to the competitive nature of the jewellery retail markets in whichteye opera
innovativedesigns remain the key differentiators, which therefore possess short life span. Consequently, jewellery designs change
on a frequent basis and hence we do not register these designs underthe Designs Act, 2000. Our designs thereforeasae not pro
unde the Designs Act, 2000 and if competitors copy our designs it could lead to loss of income, which could adversely affect our
reputation and our results of operations.

We change our jewellery designs on a regular basis and such designs are not registered under the Design A&csu2B00.

would be difficult for us to enforce our intellectual property rights in our designs that may be unique and created in house by us,
and if ourcompetitors copy our designs, in particularthe designs of our products available on our website or th@idesigns

to third-party contractors, it could lead to an imitation of our product at a lower quality and lower price and leading to loss of
revenue, which could adversely affect our resultedrations and financial conditioAdditionally, there is a possibilityhat
designsdeveloped by us may inadvertently infringe on the intellectual property rights of third parties unknowingly, which may
exposeus to legal proceedings.

48. Our Promoters, certain of our Directors and Key Managerial Personnel hold Equity Shares in @ampany and are
therefore interested in our Company's performance in addition to their remuneratarmd reimbursementof expenses.
Our Promoters and members of our Promoter Group will continue to retain control over our Company after completion
of the Offer, which will allow them to influence the outcome of matters submitted for approval of our shareholders.

Certainof our Directors (including our individual Promoters)hold equity interestsin our Company,n additiontoregular
remuneration or benefits and reimbursement of expai¥eesannot assure you that our Promoters and Directors will exercise

their rights as shareholdersto the benefit and best interesr@ompany. Following the completion of the Offer, our Promoters

and members of our Promoter Group will continue to tegighroximatelyj& ]% of our postOffer Equity Share capital. As a
result, they wildl have the ability to significanttdappontnf | ue
Directors to our Board of Directors and the right wdngappro
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the issue of Equity Shares and dividend payments, business plans, mergers and acquisitions, any consolidation orgoint ventur
arrangements, any amendment to owAvind A0A, and any assignment or transfer of our interest in any of our licenses. We
cannotassure you that our Promoters will not have conflicts of interest with other shareholders or with our Compsuti. Any
conflict may adversely affect our ability to execute our business strategy or to operate our business. For detailemstioé int

our Promoters and Directors of our Company, other te@mbursementf expensemcurredornormalremuneratiorrbenefits,

seefiOur Management Interestof Director® andfiOur Promoters and PromotdBroupi Interestof Promoters  page15

and232 respectively.
External Risks

49. Natural disastersfires, epidemicspandemicsactsof war, terrorist attackscivil unrest and othereventsould materially
and adversely affeabur business.

Naturaldisastergsuch as typhoons, flooding and earthquakes), epidemics, pandemics such asX9Q¥%kds ofvar, terrorist
attacks and otherevents, many of which are beyond our control, may lead to economic ingtahiliting in India or globally,

which may in turn materially and adversely affect our busirfessncial condition and results of operations.

Our operations may be adversely affected by fires, natural disasters and/or severe weather, which cadaesaferto our
property or inventory andenerally reduce our productivity and may require us to evaqeasenneandsuspendperations.

Any terrorist attacksorcivil unrest aswell asother adverse social, economic and political events in India could ¢etie a ne
effect on us. Such incidents could also create a greater perceptianvésimentin Indian companies involves a higher degree
of risk and could haveraadverse effect on our businessd the price ofthe EquityShares.

A number of countries in Asia, including India, as well as countries in other parts of the world, are suscepthta gmus
diseases and, forexample, have had confirmed cases of diseases such asthe highly pathogelBiblHANS H1N1 strains of
influenza in birds and swine and more recently, the CO¥®Dvirus. Certaircountries in Southeast Asia have reported cases of
bird-to-human transmission of avian and swine influenesulting in numerousiumandeathsA worsening of the current
outbrealof COVID-19 virus or futureoutbreaks of COVIEL9 virus,avian or swine influenza or a similar contagious disease
could adversely affect thedian economy and economic activity in the region. As a result, any present orfuture outbreak of avian
or swineinfluenzaor othercontagiousliseasecouldhavea materialadversesffecton ourbusinessaandthetradingpriceof the

Equity Shares.

50. Changing laws, rules and regulations and legal uncertainties, including tax laws and regulations, atherselyaffect
our business and financial performance.

The governmental and regulatory bodies in India and other jurisdictions where we operate may notify new regulations and/or
policies, which may require us to obtain approvals and licenses from the governmeathamndgulatory bodies, or impose
onerous requirements and conditions on our operations, in addition to those which we are undertaking currently. Any such
changes and the related uncertainties with respect to the implementation of new regulations may henal a charse effect

on our businessjrfancial condition, results of operations and cash flows.

In addition, unfavorable changes in orinterpretations of existing, orthe promulgation of new, laws, rules and regulatiorgs i
foreign investment laws governing our business, operations and investment€mmpanyby nonresidents, could result in us
being deemed to be in contravention of such laws and/or may require us to apply for additional approvals.

Tax and other levies imposed by the central and state governmentsin India that affect ourtax liability include cestétel and
taxes and otherlevies, income tax, turnovertax, goods and services tax, stamp duty and other specialtaxes and kigchargesw
are introduced on a temporary or permanent basis from time to time. The final determination of our tax liabilities ihgolves t
interpretation of local tax laws and related regulations in each jurisdiction as well as the significant use of estinates a
assumptions regarding the scopefuture operations and results achieved and the timing and nature of income earned and
expenditures incurred. We are involved in various disputes with tax authorities. For details of these dispii@agstmeding
Litigation and Material Developmeni®n page322 Moreover, the centraland state tax scheme in India is extensive and subject
to change from time to time.

Any change in Indian tax laws could have an effect on our operations. For instance, the Taxation Laws (Amendment) Ordinance,
2019, a new tax ordinance issued by I ndiabés Ministry of Fi
incometax rate applicable to companiesin India. According to this new ordinance, companies can henceforth voluntarily opt for
a concessionaltax regime (subject to no other spbeia¢fits/exemptions being claimed), which would ultimately reduce the
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effective tax rate for Indian companies from 34.94% to approximately 25.17%. We have opted for the concessional tax regime
and continue to be subject to other benefits and exemptions. Any such future amendments may affect our other benefits such a:
an exenption for income earned by way of dividend from investments in other domestic companies and units of mutualfunds,
exemption for interest received in respect of-feee bonds, and lontgrm capital gains on equity shares if withdrawn by the
statute in thduture, and the same may no longer be available to us. Any adverse order passed by the appellate authorities/
tribunals/ courts would have an effect on our profitability.

The FinancéinaheetA¢d )2 02h0a s(,Ai amongst others things, provided a
tax regi me, including, without I|Iimitation, a si mQDmd)Y, ewi lal
not be payable in respect of dividends declared, distributed or paid by a domestic company after March 31,2020, aglfaccordin
such dividends would not be exemptin the hands of the shareholders, both resident as weltes&leah and arékely to be

subject to tax deduction at source. The Company may or may not grant the benefit of a tax treaty (where applicable) to a non
resident shareholder for the purposes of deducting tax at source from such dividend. Investors should consult their own tax
advisors aboutthe consequences of investing or trading in the Equity Shares. Further, the Government of India ha®notified th
Finance Act, 2021, which has introduced various amendments to taxation lawsin India. There is no certainty on thetimpact tha
the Finance Act may have on our business and operations or on the industry in which we operate. Uncertainty in the gpplicabilit
interpretation or implementation of any amendment to, or change in, governing law, regulation or policy, including byfreason
anabsence, or a limited body, of administrative or judicial precedent may be time consuming as well as costly forlus to reso
and may impact the viability of our current business or restrict our ability to grow our business in the future.

51. A downgradein ratingsof India, mayaffectthe trading price of the Equity Shares.

Our borrowing costs and our access to the debt capital matkptnd significantlyon the credit ratings of Indid. ndi abs
sovereign rating decreased from Baa2 with ModédegfomBBBdO o u:
with afi s t aobtloak éo BBB with afi n e g a dutlooke(Fitch) inJune 2020;anflr om BBB fAstabled to BE
DBRS in May 2020. I ndiats swihvae rfiesitganb Iread iawtsl d olo.m AP fiwsr tBIB
credit ratings for domestic and international debtifgrnational rating agencies may adversely impact our ability to raise
additionalfinancingand the interest ratasd other commercialterms at which such financing is available, including raising any
overseasadditondli nancing. A downgr adi nagcugférexamplejupod a changeofigopvernmeattax n g s
orfiscal policy, which areoutsideourcontrol. This couldhaveanadversesffectonourability to fund ourgrowth on favorable

terms or at all, and consequently adversely affect our business and financial perfformancepsinddhthe EquityShares.

52. Our business is dependent on the Indian economy. Any adverse development or slowdown in eiaoamymay have
an adverse impact on our business, results of operations and financial condition.

The performance and growth of our business are necessarily dependent on economic conditions prevalentin India, which may be
materially and adversely affected by central or state political instability or regional conflicts, a general rise inrategest
inflation, and economic slowdown elsewhere in the world or otherwise.

There have been periods of slowdown in the economic growt
including domestic consumption and savings, balance of trade movements, namely export demand and movements in key imponts
(oil and dl products), global economic uncertainty and liquidity crisis, volatility in currency exchange rates and annualrainfal
which affects agriculturalproduction. Any continued or future slowdown in the Indian economy or a furtherincreaseoin inflat
couldhave a materialadverse effect on the price of our medicalequipmentfor our services and, as a result, on our business anc
financial results.

The Indian financial market and the Indian economy are influenced by economic and market conditions in other countries,
particularly in the emerging market in Asian countries. Financial turmoil in Asia, Europe, the U.S. and elsewhere irdthe worl
haveaffet ed t he I ndian economy in the past. Although economi
to developmentsin one country can have adverse effects on the securities of companiesin other countries, includitogsndia. A

in investor confidence in the financial systems of other emerging markets may cause increased volatility in Indian financial
markets and, indirectly, in the Indian economy in general. Any worldwide financialinstability, including the finansiaddisi
fluctuationsin the stock marketsin China and further deterioration of credit conditions in the U.S. or European markets, could
also have a negative impact on the Indian economy. Financial disruptions may occur again and could harm our business and
financial resilts.
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53. Changes or a downturn in economic conditions, in particular in our principal markets, may affect consumer
spending, includingon our products.

Our revenuesndresults of operations are impacted by global economic conditions at regular interval, as well as the specific
economicconditions of the markeSuchconditionsinclude levels of employmentcost, revenueinflation or deflation,real
disposable incoménterest ratesaxationcurrency exchangetesstock market performance, supply and demand chain, value

of raw materials, the availability of consumer credit, levels of consumer debt, consumer confiderstemer perception of
economiaonditions and consumer willingness to spend, all of which are beyordouiol at all timesAn economic downtum

or an otherwiseuncertaineconomic outlook in ouprincipal marketsjn anyother markets in which, we may operate in the
future, or on a global scale could adversely affect our consspeaiding habits and traffic, which could have a materialadverse
effect on our business, results of operations fimethcialcondition.

54. Foreigninvestors are subject to foreign investment restrictions under Indian law that limits our ability to attract foreign
investors, which may adversely impact the market price of the Equity Shares.

Under the foreign exchange regulations currently in force in India, transfers of shares betweesideoms and residents are
freely permitted (subject to certain exceptions) if they comply with the pricing guidelines and reporting requiremergd specif
by the RBI or in the alternate, the pricing is in compliance with the extant provisions of the SEBI Regulations. If feedfrans
shares is not in compliance with such pricing guidelines or reporting requirements or falls under any of the excegt@hs ref

to above, then the prior approvalof the RBI will be required. Additionally, shareholders who seek to convertthe Rupé proce
from a sale of sharesin India into foreign currency and repatriate that foreign currency from India will requirgeti@nair

a tax clearance certificate from the income tax authority. We cannot assure investors that any required approvalframm the RBI
any other Government agency can be obtained on any particular terms or at all.

In terms of Press Note 3 of 2020, dated April 17, 2020, issued by the Department for Promotion of Industry and Internal Trade
(BPITO) , the foreign direct investment policy has been rece
investment route by entities of a country which sharesland border with India orwhere the beneficial owner of an inméstment
India is situated in oris a citizen of any such country will require prior approvalofthe Gol. Further, in the eventsffieadfa
ownership of any existing or future foreign direct investmentin an entity in India, directly or indirectly, resultingpentfiial
ownership falling within the aforesaid restriction/ purview, such subsequent change in the beneficial pwnltralso require

approval of the Gol. Furthermore, on April 22, 2020, the Ministry of Finance, Gol has also made a similar amendment to the
FEMA Rules. While the term fibenef i ci a-Laundermg(Maintenasice ®ecdrds)n e d u
Rules, 2005 and the General Financial Rules, 2017, neither the foreign direct investment policy nor the FEMA Rules provide a
definition of the term fAbeneficial ownero. The intangepreta
involves certain uncertainties, which may have an adverse effecton our ability to raise foreign capital. Furtherntestaiistyl

regarding the timeline within which the said approval from the Gol may be obtained, if at all.

55. You may be subject to Indian taxes arising out of capital gains on the sale of our Equity Shares.

Under the current Indian tax laws and regulations, capital gains arising from the sale of equity shares in an Indiaregempany
generally taxable in | n&lTa) IiAs sleewired i et hramhstalced itoinmé axf (
shares (unless exempted undera prescribed notification), and the STT is collected by an Indian stock exchange onywhich equit
shares are sold. Any gain realized on the sale of eghiyes held for more than 12 months, which are sold using any other
platform other than on a recognized stock exchange and on which no STT hasbeen paid, are subjectto long term capitalgains
taxin India. Such long term capitalgains exceedii@0,000arising from the sale of listed equity shares on the stock exchange

are subjectto tax attherate of 10% (plus applicable surcharge and cess). Unrealized capitalgains earned on listedesquity

up to January 31, 2018 continue to be-tacempted in sth cases. Further, STT will be levied and collected by an Indian stock
exchange if the equity shares are sold on a stock exchange. With respect to capital gains arising in an off marketesale, long
capitalgains are subjectto tax at the rated® (dus applicable surcharge and cess) without the exemptioa@®,000. Shot

term capitalgains, arising from the sale of such equity shares on a stock exchange would be subject to tax at tHé (ptesof 15
applicable surcharge and cess), while shortterm capitalgains arising inmaddét sale would be sulgjeto tax at a higher rate

of 40% (plus applicable surcharge and cess) in the case of foreign compan&saenhiling rates in forcplus applicable
surcharge and cess) in the case of ottoerresident taxpayers.

The Finance Act, 2019 amended the Indian Stamp Act, 1899 with effectfrom July 1, 2020. It clarified that,in the absence of
specific provision under an agreement, the liability to pay stamp duty in case of sale of securities through stock exilhanges
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be on the buyer, while in other cases of transfer for consideration through a depository, the onus will be on the {faasferor.
stamp duty fortransfer of securities otherthan debentures, on a delivery basisis specified at 0.015% andelivamdasis
is specified at0.003% of the consideration amount. As such, there is no certainty on the impact thatthe Finance Azy, 2019 m

have on our Companyé6s business and operations.

Further, any gain realized on the sale of listed equity shares held for a period of 12 months or lessuljledi® short term
capitalgains taxin India. In cases where the seller is aesident, capitalgains arising from the sale of the equity shares will

be partially or wholly exempt from taxation in India in cases where the exemption from taxation irslipdievided under a

treaty between India and the country of which the seller is resident. Additionally, the Finance Act, 2020 doesedtivédprid
distribution tax to be payable in respect of dividends declared, distributed or paid by a domestic company after M&0h 31, 20
and accordingly, such dividends would not be exempt in the hands of the shareholders, both resident as welsidemon

Hi storically, I ndian tax treaties do not | imit | ncduntsied s a b i

may be liable for tax in India as well as in their own jurisdiction on a gain upon the sale of the equety sha
56. Political changescould adverselyaffecteconomicconditionsin India.

Our Company is incorporated in India and derives the majority of its revenue from operations in India maghottitg of its
assetsare located in India. Consequently, our performance and the market price of th8lzye#yay be affected by interest

rates, government policies, taxation, socialand ethnic instability andpaliéral andeconomic developmenidfectingindia.
Factorghatmayadverselyaffectthelndianeconomyand henceurresultsof operations, majnclude:
(@) the macroeconomiclimate,includinganyincreasen Indianinterestratesor inflation;

(@) anyexchangeatefluctuationstheimposition of currencycontrolsandrestrictionson the right toconvertor repatriate
currencyor exportassets;

(b) anyscarcityof creditor otherfinancingin India,resultingin anadverseffectoneconomiconditionsn India andscarciy
of financingfor our expansions;

(c) prevailingincomeconditions among¢gndiancustomerandindiancorporations;

(d) epidemicpandemioranyothempublichealthin Indiaorin countriesn theregionorglobally,includingin I n d vaaiodiss
neighbouringcountries;

(e) volatility in, andactualorperceivedrendsin tradingactivity on,I n d priadpal stockexchanges;
Q) changedn | n d taa,tasle fiscalormonetarypolicies;

() political instability, terrorism or military conflict in India orin countriesin theregion or globally, includingin | ndi a és
variousneighbouringcountries;

(h)  occurrenceof naturalor manmadedisasters;
@) prevailingregionalor globaleconomicconditions,includingin | n d praadipalexportmarkets;
()] othersignificantregulatoryoreconomiodevelopments or affectinglndia orits consumptiorsector;

(k) international business practices that may conflict with other customs or legal requirements to wlacbsulgject,
including antibriberyandanticorruptionlaws;

)] protectionist and other adverse public policies, including local content requirements, importiexffertincreased
regulationsor capitalinvestmentequirements;

(m) logisticalandcommunicationghallenges;
(n) downgradingpfl ndi a 6 s debbatingbyeatingagencies;
(o) difficulty in developing any necessary partnerships with local businesses on commercially acdeptebleona timely

basis;and
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(p) beingsubject tothe jurisdiction of foreigncourts,including uncertainty of judicialprocesses andifficulty enforcing
contractual agreements or judgments in foreign legal systems or incurring additistsid do so.

Any slowdown or perceivedslowdown in the Indianeconomypr in specific sectorsof the Indianeconomygould adversely
affect our business, results of operations and financial condition and the ptfieBduityShares.

57. Financial instability in other countriesmay causeincreasedvolatility in Indian financial markets.

The Indian market and the Indian economy are influenced by economic and market conditions in other ciochidzsy
conditions in the United States, Europe and certain emerging economies in Asia. Financial tuksiajlRussia and elsewhere
in theworld in recentyears has adversely affected thdian economyAny worldwide financialinstability may cause increased
volatility in the Indian financialmarkets and, directlyindirectly, adversehaffectthelndianeconomyandfinancialsectorand
us.

Although economic conditions vary across markets, loss of investor confidence in one emerging econ@aysaagreased
volatility across other economies, including India. Financial instability in other parts of theceatttihave a global influence
and thereby negatively affect the Indian economy. Financial disruptions ovaddrially andadverselyaffectour business,
prospectsfinancialcondition,resultsof operationsandcashflows.

Furthermore, economic developments globally can have a significant impact on our principal marketsaridrid@aMiddle
East.Concernsrelatedto a tradewar betweenlarge economiesmaylead to increasedriskaversion and volatility in global
capitalmarkets and consequently have animpact onthe Indian ecda@myl owi ng t he United Kingdomi
Uni oBrexi(d) , t her e r emai n sarosndghe tefms af theirtfutute relatomshipawitin theyEuropean Union

and, more generally, asto the impacBoéxit onthe generaleconomicconditionsin the United Kingdom andthe European

Union and anyconsequentialimpact on global financial markets.€ample, Brexit could give rise to increased volatility in

foreign exchange ratmmovementsnd thevalueof equityanddebtinvestments.

In addition,Chinais oneof | n d majdrtsadingpartnersandtherearerisingconcernsof a possibleslowdowrin the Chinese
economy aswell as a strained relationship with India, which could have an adverse impa ttaatettedations between the two
countries. The sovereign rating downgrades for Brazil and Russia (ainttbsition of sanctions on Russia) have also added to

the growth risks forthese markets. These factorsmayratsse ult in a slowdown in I ndiabds ¢
developments, legislators and financiedulators in the United States and other jurisdictions, incgudiirdia, implemented a
number of policy measurdesigned to add stability to the financial markets. However, the overaltdsmgeffect of these and
otherlegislative and regulatory efforts on the global financial marketsis uncertain, and theyotteawe the intendetibilizing

effects. Any significant financial disruption could have a materialadverse effect on our buireassialconditionandresults

of operation.

These developments, orthe perception that any of them could occur, have had and may continuenateaied adverse effect
on global economic conditions and the stability of global financial markets, andigmificantly reduce global market liquidity,
restrict the ability of key market participants to operate in ceffaamcial markets or restrict our access to capital. This could
have a material adverse effect on our businf@sancialconditionand result®f operationsand reduce thprice ofthe Equity
Shares.

58. If inflation risesin India, increased costmayresultin a declinein profits.

Inflation rates in India have been volatile in recent years, and such volatility may continue. Increasing inflatdendoud
cause a rise in the costs of rent, wages, raw materials and other expenses. If we are unable tuinerearsees sufficiently to
offset our increased costs due to inflation, it could have an adverse effect lonsmessprospects, financiadondition, results

of operationsand caslilows.

59. Significant differences exist between Ind AS and other accounting principles, such as Indian GARRS andU.S.
GAAP, which may be material to i nvest oofopdratiansandecasHlonsnt s o f

Our restated financialinformatidéor the period ended June 30, 2023 andfiscals2023,2022 and 202ihcluded in this Red

Herring Prospectus are presented in conformity WithAS, in each case restated in accordance with the requirements of Section

26 of partl of the CompaniesA&,0 13, t he SEBI | CDR Regulations and the Guid
( Revi s e dsuetl byliie )Cal. Ind AS differs from accounting principles with which prospective investors may be familiar,
such as Indian GAAP, IFR&nd U.S. GAAP. Acordingly, the degree to which the Restated Financial Information included in
thisRedHer ring Prospectus wil!.l provide meaningful inf ouvmthmati or
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Ind AS. Persons not familiar with Ind AS should limit their reliance on the financial disclosures presetitiedRiEd Herring
Prospectus.

60. Our business andictivitiesmay be regulated by the Competition Act, 2002 and proceedings mapfoeced againsus.

The Competition Act, 2002, or tHeompetition Act seeks to prevent business practices that have a meadedase effect on
competition in India. Under the Competition Act, any arrangement, understanding or actionciert between enterprises,
whether formalorinformal, which causesor is likely to cause a material aé¥fBgston competition in India is void and attracts
substantial monetary penalties. Any agreement that direcilydorectly determinegpurchaseor saleprices,limits or controls
production sharegshemarketoy way of geographical area, market or number of customers in the marketis presumed to have a
material adverse effect amompetitionin the relevanmarketin India andshallbe void.

The Competition Act also prohibits abuse of a dominant position byeatsrprise. On March 4, 2011, the Guitified and
broughtinto force the combinationregulation(merger control) provisionsunderthe CompetitiorAct with effect from June 1,

2011. These provisions require acquisitions of shares, voting rights, assets orocanéwlers or amalgamations that cross the
prescribed assetand turnoverbased thresholds to be mandudtifigd to, and prapproved by, the Competition Commission

of India, or CCI. Additionally, on May 11, 201theCClissuedheCompetitionCommissiorof India (Procedurdor Transaction

of BusinessRelatingtoCombinations) Regulations, 2011, as amended, which sets out the mechanism forimplementation of the

mergercontrolregime inindia.

The Competition Act aims to, among othbings, prohibit all agreements and transactions, which may haagneciable
adverse effect in India. Consequently, all agreements entered into by us could be within the plithiieWompetition Act.
Further, the CCI has exttrritorial powers and can investigate any agreements, abeosivduct or combination occurring
outside of India if such agreement, conduct or combination has an appredaékse effectin India. However, the effect of the
provisions of the Competition Act on the agreementseedinto by us cannot be predicted with certainty at this stage. We are
not currently party to any outstandipgoceedings,nor havewe receivednotice in relation to noncompliancewith the
CompetitionAct ortheagreemententerednto by us.However,if we areaffecteddirectly or indirectly, by theapplicationor
interpretation of any provision of the Competition Act, or any enforcement proceedings initiated by the @Qy,adverse
publicity that may be generated due to scrutinpsecution by the CClI or if any prohibition ubstantial penalties are levied
under the Competition Act, it would adversely affect our business, finagaralition,resultsof operationsandprospects.

61. Our ability to raiseforeign capital maybeconstrained byindian law.

Under foreign exchange regulations currently in force in India, transfer of shares betwemsidents ancesidents are freely
permitted (subjectto certain exceptions), if they comply with the valuation and repedinigementspecifiedby the RBI. If
atransferof sharess notin compliancewith suchrequirementandfallunder any of the exceptions specified by the RBI, then
the RBI &s prior appr osharéholdess whoesegk to comvkert Rupee droceedfroma & dake of shares in
India into foreign currency anepatriate that foreign currency from India require aogection or a tax clearance certificate
from the Indiarincome tax authorities. We cannot assure you thatanyrequired appoovwahfe RBI orany other governmental
agencycanbe obtainednanyparticularterms, orat all.

In terms of Press Note 3 of 2020, dated April 17, 2020, issued by the Department for Promotion of Industtgraakilrade
(BPITO) , t h direct iovesamient policy has been recently amended to state tmaeastimentsinderthe foreign direct
investmentroute by entities of a countrywhich sharedand borderwith India or where the beneficial owner of an investment

into India issituated in oris a citizen of any such coumntily require prior approvalof the Gol. Further, in the event of transfer

of ownership of any existing or futufereign direct investment in an entity in India, directly or indirectly, resulting in the
beneficial ownership fallingvithin the aforesaid restriction/ purview, such subsequent change in the beneficial ownership will
also requirepprovalof the Gol. Furthermore, on April 22, 2020, the Ministry of Finance, Gol has also madessinglzgment
totheFEMA Rules. While the term fAbenefici alLaanderiegiMaintersanceloé f i n e
Records) Rules, 2005 and the General Financial Rules, 2017, neither the fhredmvestmenpolicy northe FEMA Rules

providea definition of thetermfib e n ed wrceTlaed . nt er pret ati on of Abeneficial owne|
change involves certaimncertaintieswhich may havan adverse effect on our ability to raise foreign capital. Furttiesre is
uncertaintyregardinghetimeline within which thesaid approval fronthe Gol maybeobtained, ifatall.
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Risks Relatedto the Offer

62. Our Promotersand membersof our Promoter Group will continue to hold a significant equity stakeinour Company
after the Offer.

Upon completion of the Offer, our Promoters and members of our Promoter Group willdilebf our paidupEquity Share
capital. For detail s, 82 @©uePrdmbtarpant membedstofr Puvom@erup @il thevefiore paaveatiee
ability to influence our operations significantly. This will include the abilityafmpoint Directors tmur Boardandthe right to
approve significant actions at Boamgind a t s h a r reeetmds éheludisgdissue of Equity Shares, payment of dividends,
determining business plans and mergers acguisitions strategies. Further, if, in the future, our Promoters and members of
Promoter Group are unwiling tdilute their equity stake in our Company and do not, or are unable to, fund us, our growth may
be affected. Imddition, the trading price of the Equity Shares could be materialigradly affected if potentialnew investors

are disinclined to invest in us because they perceive disadvantagesto a large shareholding being conceutratechmters
andmemberof ourPromoteiGroup.

63. Wecannotassurepaymentof dividendson the Equity Sharesin the future.

While ourdeclaratiorof dividendsis atthediscretionof our Boardandsubjectto Shareholdeapprovahssebutin the section
entitled fADiIivi d289tthe amouhtiofdutude divadend payments by Gompanyif any,will dependiponour

future earnings,financial condition, cashflows, working capitalrequirements, capitaxpenditures, applicable Indian legal
restrictions and otherfactors. Our Compamaydecideto retainall of its earningsto financethedevelopmenandexpansion

of its businessandthereforewemay not declare dividends on the Equity Shares. Additionally, we may, in the future, be restricted
by the terms adurloanagreementto makeanydividend payments unlessherwiseagreedwith ourlenders.

64. After the Offer, the price of the Equity Sharesmay becomehighly volatile,or an activetrading market for the Equity
Sharesmay notdevelop.

The price of the Equity Shares may fluctuate afterthe Offer as a result of several factors, including: volttéditphaian and

global securitieanarket; our operatiorsnd performance; performance of ceosmpetitorsadversemediareportsaboutusor

the jewellery industry generally; changesin the estimatesof our performancer recommendationby financial analysts;
significantdevelopment; | ndi a 6 s liemlzatonrandt er egul ati on policies; and sign
fiscal regulations. There hasbeen no public mddi¢gheEquity Share®f ourCompanyand thepriceof the Equity Sharesnay
fluctuateafter the Offer.

If the stockprice of the Equity Shares fluctuates afterthe Offer, investors could lose a significant part of/egstinentAs of

the date of this Red Herring Prospectus, there is no market for the Equity Staloeging the Offer, the Equity Shares are
expected to trade on the Stock Exchanges. There can be no asstetraagive trading in the Equity Shareswill develop
afterthe Offer or, if suchtradingdevelopsthatit will continue.Investors might not be able to sell the Equity Shares rapidly
at thequoted price if there is no actitendingin the EquityShares.

65. Investorsmaybesubjectto Indian taxesarising out of incomearising on the saleof the Equity Shares.

Under current Indian tax laws, unless specifically exempted, capital gains arising from the sale of equithalaass
investmenti an Indian company are generally taxable in India. Any capital gain realised on the Isdslafquity shares on

a Stock Exchange held for motban 12 monthsimmediately preceding the dateaxisfer will be subject to long term capital
gains in India atthe specified rates depending on certain factorgswdtether the sale is undertaken on or off the Stock
Exchanges, the quantum of gains and any available treltf Accordingly, you may be subject to payment of longterm capital
gains taxin India, in addition to paymefSecuritiesTransactiomax ( $TT0 )onthesaleof anyEquity Sharesield for more
thanl2monthsimmediately preceding the date of transfer. STT will be leviedmahcollected by a domestic stock exchange on
which the EquitySharesre sold.

Further, any capitalgains realised on the sale of listed equity shares held for a period of 12 montihsneldisdelypreceding
the dateof transfemwill besubjectto shortterm capitalgainstaxin India.

Capitalgainsarising from the saleof the Equity Shareswill not be chargeabléo taxin Indiain casesvher relief from such
taxationin India is provided under a treaty between India anddbetry of which the seller igsident and the seller is entitled

to avail benefits thereunder . Ge abditytaimposetaxlomcdpital gaing. As= resukt, e a t
residents of other countries may be liable for taxin Indiaellsasin their own jurisdiction ona gainuponthe sale othe Equity

Shares.
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Similarly, any business income realised from the transferof Equity Shares held as trading assets is taxaplpletibletax
ratessubjecto anytreatyrelief, if applicable, teanonresidenseller. Additionally, in terms of the Finance Act, 2018, which has
been notified on March 29, 2018 with effect fréypril 1, 2018, the tax payable by an assessee on the capital gains arising from
transfer of longerm capital assefintroduced as section 112A of the Incoffi@x Act, 1961) shall be calculated on such long
term capitalgains dhe rate of 10%, where the lotgrm capitalgains exceed 00,000, subject to certain exceptionsin case of
aresidentindividualsandHUFs.

Further, the Finance Act, 2019 has made various amendmentsin the taxation laws and has also clarififtetabsance of a
specific provision underan agreement, the liability to pay stamp duty in case of sale of senuitgsstock exchanges will be
on the buyer, while in other cases of transferfor consideration throdghasitory theonuswill beonthetransferorThestamp
duty for transferof securitiesotherthandebenturesn a delivery basis is specified at 0.015% amda nonrdelivery basis is
specified at 0.003% of the consideratmmount.Theseamendments weneotified on Decemberl0,2019and haveomeinto
effectfrom July 1,2020.

The Finance Act, 2020 has also provided a number of amendmehts tlirect and indirect tax regimécluding, without
limitation, a simplified alternate direct tax regime and that DDT will not be payable in respiicidends declared, distributed
or paid by a domestic company afterMarch 31,2020, and accordinglydaigténds would notbe exemptin the hands of the
shareholders, both resident as well as-resident. TheCompanywould be requiredto deducttaxat sourcefrom dividend
credited paidor distributedto its shareholders.

The Company may or may not grant thenefit of a tax treaty (where applicable) to a mesident shareholdéor thepurposes
of deductingax at sourceoursuanto anycorporateactionincludingdividends.

66. The Offer Price of the Equity Sharesmaynot beindicative of the market price of the Equity Sharesafter the Offer.

The initial public offering price will be determined by the Book Building Process and may not be indicagneesfthat will
prevailin the open market following the Offer. The market price of the Equity Sharebeirdienced bymanyfactors, some
of which arebeyondourcontrol, including:

(@) thefailure of securityanalystdo covertheEquity Sharesfterthis Offer, or changedn theestimatsof ourperformance by
analysts;

(b) theactivitiesof competitorandsuppliers;

(c) futuresalesof theEquity Sharedy ourCompanyorourshareholders;
(d) investorperceptiornof usand thendustryin which we operate;

(e) ourquarterlyorannuakarningsorthoseof ourcompetitors;

(f) developmentaffectingfiscal,industrialor environmentategulations;
(9) thep u b Ireactidrdo ourpresseleasesndadverse mediseports;and

(h) generaleconomicconditions.

As a result of these factors, investors may not be able to resell their Equity Shares at or above the initdigringiprice. In
addition, the stock market often experiences price and volume fluctuations that are unrel&sf@@portionate to the operating
performance of a particular company. These broad market fluctuations@usdry factors may materially reduce the market
price of the Equity Sh a pafermanceeThaercanlbens assusahce that the irvestramwil Inea ldlesto
resell their Equity Shares at or above@fier Price.
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67. Investorsmayhavedifficulty enforcing foreignjudgmentsagainstour Companyor our management.

Our Company is a limited liability company incorporated under the laws of India. The majority of our dictbexecutive

officers are residents of India. A substantialporton of Gw mpany 6 s asset s DRiecthrs ridexeattves et s
of ficersd resident in I ndia are | oc atteeffedtservide ofgprocessupdmsusar r e s
such persons outside India or to enforce judgments obtained agai®mpanyor suchpartiesoutside India.

Recognition and enforcement of foreign judgments is provided for under Section 13 of the Code ¢frdcieitiure, 1908

(@6P® ) , on a statutory basis. Section 13 coadusiverégardingdh@mater o v i d e
directly adjudicatedupon,except:(i) wherethe judgmenthasnotbeenpronounced by a court of competent jurisdiction; (i)

where the judgment has not been given on the merits ofake; (i) where it appears on the face of the proceedings that the
judgmentis fanded on anincorrect view afternationallaw or a refuséd recognise the law of India cases towhich such

law is applicable; (iv)wherethe proceedings in which the judgment wésained were opposed to naturaljustice; (v) where the
judgment habeen obtained by fraud; and (vi) where the judgment sustains a claim founded on a breach of any laf@ridgen in

in India. Under the CPC, a courtin India shall, upon the production of any document purportingtatifeed copy of a foreign
judgment, presume that the judgment was pronounced by a court of conjpegdittion, unless the contrary appears on record.
However, under the CPC, such presumption may be disglgqadvingthat the courtlid nothavejurisdiction.

India is nota party to any internationaltreaty in relation to the recognition or enforcement of foreign jud§eaits.44A of

the CPC provides that where a foreign judgment has been rendered by a superior court, evthéaniing of that Section, in

any country or territory outside of India which the Gol has by notification declatetlimoa reciprocating territory, it may be
enforced in India by proceedings in execution as if the judgmenbbad rendered by the relevant court in India. However,
Section 44A of the CPC is applicable only to monetdaygrees not being of the same nature as amounts payable in respect of
taxes, other charges of a like nature or din@ or other penalties. Some jurisdictions including the United Kingdom, UAE,
Singapore and Hong Kong halieendeclared bytheGol to be reciprocatingountriesfor the purposef Section44A of the

CPC.

The United States and India do not currently have a treaty providimgdiprocal recognition and enforcemeritjudgments,

other than arbitration awards, in civii and commercial matters. Therefore, a final judgmentparythent of money rendered

by any federal or state court in the United States on civil liability, whether guredicated solely upon the federal securities
laws of the United States, would not be enforceable in Iktbavever, the party in whose favoursuch finaljudgmentis rendered
may bring a new suit in a competent couhhitia based on a finaljudgent that has been obtained in the United States. The suit
must be brought in Indiaithin three years from the date of the judgmentin the same manneras any othersuit filed to enforce a
civil liability in India. Further, there may be considerable delays in the disposal of suits by Indian courts. Itis unlikely thata coun
in India would awarddamage®snthe samebasisasa foreigncourtif anactionwasbroughtin India.

Furthermoreijt is unlikely thatan Indian court would enforce a forejgdgment if that court were of the view thatthe amount
of damages awarded was excessive or inconsistent with public policy or Indian practice. It is unceramedlsénan Indian
court would enforce foreign judgments that would contravene orviolate Indian law. Hoagaaty seekingto enforce a foreign
judgmentin India is required to obtain approvalfrom the RBI undeFHMA to execute such judgmenbr to repatriate any
amountrecovered.

68. Holdersof Equity Sharescould be restrictedin their ability to exercisepre-emptiverights under Indian lawand could
thereby sufferfuture dilution of their ownership position.

Under the Companies Act, 2013 a company incorporated in India must offer holders of its Equity Shaneptwerights to
subscribe and pay for a proportionate number of Equity Shares to maintain their eougtiaghip percentages prior to the
issuance of any new Equity Shares, unless theprptive rights have beemived by theadoptionof a specialresolutionby
holdersof threefourthsof the Equity Sharesvho havevotedon such resolution. However, if the law of the jurisdiction that you
are in does not permit the exercise of spolsemptive rights without us filing an offering document or registration stane
with the applicable authority suchjurisdiction, youwill beunableto exercisesuchpre-emptiverights unlesswe makesuch

a fiing. We may elect not to file a registration statementin relation teeprptive rights otherwise available bydian law to
you. To the extent that you are unable to exerciseeprptive rights granted in respect of the Equity Shares,nyaysuffer
futuredilution of yourownershippositionandyourproportionalinterestsn us wouldbereduced.
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69. Pursuant to listing of the Equity shares of our Company, our Company may be subject t@mpmive surveillance
measures | i ke Additional Surveillance Measures (AASMO)
Exchanges in order to enhance marktegrity and safeguard the interest of the investors.

On and post the listing of equity shares of our Company, our Company may be subjectto ASM and GSM by the Stock Exchange(s)
and the SEBI. Theseneasures have bedntroducedin order to enhancemarket integrity, and safeguard the interest of the
investors and to alert and advise investors to be extra cautious and carry out necessary due diligence that may be required while
dealing in such securities. The criteria for shortlisting any scrip trading on ®teck Exchange(s) under

the ASM is basedon an objective criterion agointly decidedby SEBI andthe Stock Exchanges(s), which include market

based dynamic parameters such as high low variations, client concentration,tolostose price variation, market
capitalization,delivery percentage,volumeariation,numberof uni que PAN&s and price to equi
subjected to GSM measures where there is an abnormal price rise thatis not commensurate with the financial health and
fundamentals of a company, whittier alia includes factors like earnings, book value, fixed assets and net worth to the equity
ratio etc. The price of our equity shares may also fluctuate afterthe offer due to severalfactors such as vola tititgfiam tred

global securities magt, our profitability and performance, our financialresults, the performance of our competitors, changein
the estimates of our performance orany other political or economic factor. The occurrence of any of theeritioved factors

may trigger the pameters identifiedy SEBlandtheStockExchange(sjortheplacing securitiesindetthe GSM and

ASM framework. In the event of our Equity Shares are covered under such preemptive surveillance
measures implemented by SEBI and the Stock Exchange (s),

we may be subjectto certain additionalrestrictions in the relation to trading of our Equity Shares such as limiting trading
frequency (for example trading either allowed anweek or a month as the case may bejgher margin requirementsof
settlement ona trade for trade basiswithout netting off requirement of settlementon gross basis or freezing price on upper

side of trading which may have an adveedéect on the market price of our Equity Shares or may in géoeartsse disruptions

in the development of an activearket for and trading and liquidity of our Equity Shares and on the reputation and conditions

of our Company.

62



SECTION Il 7 INTRODUCTION

THE OFFER
The following table summarizes details of tBfer:
Offer of Equity Shares Up to[ OHquity Shares, aggregating up t¢ Onpilion
of which:
Fresh Issué) Up to[ OHquity Sharesaggregating up to 2100.00million

Offer for Saleby the Promoter Selling Sharehold@r

Up t02,800000Equity Sharesaggregating upto[ 0 ]
by the Promoter Selling Shareholder

m

The Offer® comprises of:

A) QIB Portion ®)4) Not mor eEquith Shares[ 0 ]
of which:
(i) Anchorinvestor Portion Up t &quityShares

(i) Net QIB Portion for allocation to QIBs other th
Anchor (assuming Anchor Investor Portion is ful
subscribed)

Up to[ OHquity Shares

of which:

(@) Available for allocation to Mutual Funds on
(5% of the Net QIB Portion)

Up to[ OHquity Shares

(b) Balance for all QIBs including Mutual Funds

Up to[ OHquity Shares

B) Non-Institutional Portion ®)

Not less than OEQuity Shares

Of which:

Onethird of the Nonlnstitutional Portion availablefor
allocation to Bidders with an application size mmbre than
200,000 and up to 1,000,000

Upto[ OHquity Shares

Two-third of the Nonlnstitutional Portion availablefor
allocation toBidders with an application size afiore than
1,000,000

Upto[ OHquity Shares

C) Retail Portion

Not less tharj OEluity Shares

Pre and postOffer Equity Shares

Equity Shares outstanding prior to the Offer (as on the dg
this RedHerring Prospectus)

39,080,00CEquity Shares

Equity Shares outstanding post the Offer

[ 6Hquity Shares

Use of Net Proceedsut of this Offer

S e ébjdcts of the Offér o n 9%far mf@rmation on the
use of proceeds arising from the Fresh Is€iue Company wil
not receive any proceeds from the Offer for Sale.

@

theFresh Issue
(2

Shares as set out below

The Offer has been authorized by a resolupassed by our Board of Directors in their meeting helddagust 22, 2022
Our Shareholders vide special resolution passed in their eottiiégnarygeneral meeting held on August 24,2022, authorised

The EquitySharedeing offered byhe PromoterSelling Shareholder are eligible for being offered for sale as part of the
Offer in terms of the SEBI ICDR Regulations. FremoterSelling Shareholder has approved the transfer of the Offered

Name of the Promoter Selling Shareholder
(up to)

Number of Equity Shares offered in the Offer for Sal

Date of consent letter

Grandhi Bharata Mallika Ratna Kuma
(HUF)

2,800,000 Septembed4, 2023

®

Our Company and thromoterSelling Shareholder may, in consultation with the BRLMIocate up to 60% of the QIB
Portion to Anchor Investors on a discretionary basis. The QIB Portion will accordingly be reduced for the Equity Shares

allocated to Anchor Investors. Oitleird of the Anchor Investor Portion shall be reserved for Mutualdsjsubject to valid
Bids being received from Mutual Funds at or above the Anchor Investor Allocation Price. In the event efulrsgeiption
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4

®)

in the Anchor Investor Portion, the remaining Equity Shares shall be added to the Net QIB Portion. 5% of the Net QIB
Portion shall be available for allocation on a proportionate basis to Mutual Funds only, and the remainder of the Net QIB
Portion shall beavailable for allocation on a proportionate basis to all QIB Bidders, including Mutual Funds, subject to
valid Bids being received at or above the Offer Price. In the event the aggregate demand from Mutual Funds is less than as
specified above, the balanEquity Shares available for Allotment in the Mutual Fund Portion will be added to the Net QIB

Portion and allocated proportionately to the QI B Bidde:]

Pr o c e taginnengon page355.

Subject to valid Bids being received at or above the Offer Price, undescription, if any, in any category except the QIB
Portion, would be allowed to be met withlspover from any othecategory or combination of categories, as applicable, at

the discretion of our Company and tReomoterSelling Shareholder, in consultation with the BRL&hd the Designated

Stock Exchange, subject to applicable law. In the event of an wsudbascription in the Offer, (i) the Equity Shares in the
Fresh Issue will be issued prior to the sale of Equity Shares through the Offer for Sale to meet the minsutiptisnlof

90% of the Fresh Issue. Additionally, even if the minimum subscription to the Freshidssached, the Equity Shares in

the remaining portion of the Fresh Issue will be issued prior to the Equity Shares being offered as part of the Offey for Sal
Allocation to Bidders in all categories, except Anchor Investors, if any;INstitutional Investors and Retail Individual
Bidders, shall be made on a proportionate basis subject to valid Bids received at or above the Offer Price. The allocation to
each Rtail Individual Bidder shall not be less than the minimum Bid Lot, subject to availability of Equity Shares in the Retall
Portion and the remaining available Equity Shares, if any, shall be allocated on a proportionate basis. The Equity Shares
available br Allocation to Nonlnstitutional Bidders under the Nelnstitutional Portion, shall be subject to the following i)
onethird of the portion available to Nemstitutional Bidders shall be reserved for applicants with an application size of
morethan 200,000and upto 1,000,00Q0and (ii) twothird of the portion available to Nemstitutional Bidders shall be
reserved for applicants with application size of more than000,000provided that the unsubscribed portion in either of

the subcategories spafied above may be allocated to applicants in dlleer subcategory of Nofinstitutional Bidders.

The allocation to each Nekmstitutional Investor shall not be less tha200,000, subject to availability of Equity Shares in

the Nonlnstitutional Portion and the remaining available Equity Shares, if any, shall be allocated on a proportiasate

Al'l ocation to Anchor Investors shal/l be on a discretion
page355.

SEBI through its circular (SEBI/HO/CFD/DIL2/CIR/P/2022/45) dated April 5, 2022, has prescribed that all individual
investors applying in initial public offerings opeQi ng o
shall use UP. Individual investors bidding undertheNéenn st i t ut i onal Portion bidding f

~ 500,000, using the UPI Me ¢ h an i s-camApplicatidn Fornp foroBiddirdy ¢hrotiglh e i r

Syndicate, sisyndicate memberfegistered Brokers, RTAs or CDPs, or online using the facility of linked online trading,
demat and bank account (3 in 1 type accounts), provided by certain brokers.

For further detail s dermstofihe Offée romms340da Birtheede@ifs,fineluding irsrelagion fio
grounds f or r ej e Offei Structurefifa nRifedfrgcedure f @ m 36 QYIBSS, respectively.
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SUMMARY OF RESTATED FINANCIAL STATEMENTS

The following tables set forth summary financialinformation derived from our Restated Financial Statemefaistas altree
months period ended June 30, 2@2Ri for the Financial YeaendedMarch 31, 2023Vlarch 31,2022ndMarch 31,2021. The

summary financial information pr es dimndnead nforredtianvRestdied-imdndal b e r €
Statements aMandé&dgement 6s Di scussion and Anal ysis ofoifri2uaGages al
286, respectively

[Remainder of this page intentionally kept blank]
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RESTATED STATEMENT OF ASSETS AND LIABILITIES

(Al amounts are in INRmillion, except otherwise stated

Particulars As at As at As at As at
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 Mar 31, 2021
ASSETS
1 Non-current assets
(@) Property, plant and equipment 420.96 434.13 463.47 492.46
(b) Capital work-in-progress 7.38 7.38 30.19 65.76
(c) Investment properties 197.27 197.70 191.57 197.16
(d) Other intangible assets 1.52 1.59 1.87 2.29
(e) Rightof-use assets 193.86 198.45 216.39 234.69
) Financial assets
(i) Other financial assets 33.41 33.28 42.52 39.93
(9) Other noncurrent assets 6.22 6.10 6.68 7.60
(h) Deferred tax assets (Net) 30.95 28.45 20.73 11.33
891.58 907.08 973.42 1,051.22
2 Current assets
(@ Inventories 9,360.64 9,335.83 7,671.50 6,411.74
(b) Financial assets
(i) Trade receivables 251.34 243.83 200.21 197.63
(ii) Cash and cash equivalents 133.05 132.60 63.92 217.23
(iii)) Bank balances other than (ii) 39.59 39.57 22.51 31.24
above
(iv)  Loans 2.02 142 1.70 2.94
(v) Otherfinancial assets 5.80 4.29 1.88 10.00
(c) Other current assets 144.19 113.96 60.19 109.00
9,936.63 9,871.49 8,021.91 6,979.77
Total Assets 10,828.21 10,778.57 8,995.33 8,030.99
EQUITY AND LIABILITIES
1 Equity
(@  Equity shareapital 390.80 390.80 97.70 97.70
(b)  Other equity 3,245.71 3,054.70 2,630.89 2,192.16
3,636.51 3,445.50 2,728.59 2,289.86
2 Liabilities
1) Non-current liabilities
(a) Financial liabilities
() Lease liabilities 216.40 217.97 223.15 226.05
(i) Borrowings 1,018.35 1,066.02 1,040.26 1,139.69
(i) Other financial liabilities 4.65 4.52 2.12 1.81
(b) Provisions 40.02 37.51 34.95 33.36
1,279.43 1,326.02 1,300.48 1,400.91
2) Current liabilities
(@)  Financialliabilities
(i) Lease liabilities 33.59 33.38 30.96 29.72
(i) Borrowings 3,5685.54 3,5634.01 3,737.09 3,494.65
(iii)) Trade payables
-Due to micro, small and mediur - - 40.63 -
enterprises
-Others 681.82 380.45 845.42 588.82
(iv)  Otherfinancial liabilities 17.32 17.85 15.73 11.82
(b) Other current liabilities 1,550.47 2,023.69 274.13 209.14
(c) Provisions 8.97 8.17 8.64 7.94
(d) Current tax liabilities (Net) 34.58 9.50 13.65 (1.86)
5,912.27 6,007.05 4,966.26 4,340.22
Total equity and liabilities 10,828.21 10,778.57 8,995.33 8,030.99
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RESTATED STATEMENT OF PROFIT AND LOSS
(All amounts are in INR million, except otherwise state«

Period ended Year ended Year ended Year ended

Particulars Jun 30,2023  Mar 31,2023  Mar 31,2022  Mar 31,2021
INCOME
I (@) Revenue from operations 5,088.96 20,273.44 16,939.19 14,335.69
(b)  Other income 13.10 39.60 37.80 96.09
I Total Income 5,102.05 20,313.03 16,976.98 14,431.79
Il EXPENSES
Cost of raw material 3,100.49 12,126.47 9,766.08 8,147.34
(@) consumed
(b) Purchases of stoeh-trade 1,314.42 7,227.67 6,251.53 4,648.62
(c) Changes in inventories 3.52 (1,726.01) (1,155.81) (60.91)
(d) Employee benefits expense 104.19 424.68 356.17 278.91
(e) Finance costs 107.92 426.19 416.33 425.34
Depreciation and 20.10 85.61 86.94 87.98
(f) amortization expense
(g) Other expenses 192.95 790.08 671.64 513.88
v Total expenses 4,843.60 19,354.69 16,392.87 14,041.17
Profit before exceptionalitems and 258.46 958.35 584.12 390.62
\% tax (11-1V)
\ Exceptional ltems - - - 112.34
VI Profit before tax (V-VI) 258.46 958.35 584.12 278.28
VIII  Tax expense: 66.05 242.38 147.32 70.91
(@) Current Tax 68.08 250.38 157.38 74.93
(b) Deferred Tax (2.03) (8.04) (10.06) (3.86)
Short/ (Excess) provision of - 0.04 0.00 (0.16)
(c) earlier years
IX Profit for the period/ year (VII - 192.40 715.96 436.79 207.37
VIII)
X Other Comprehensive Income
A) Items that will not be
reclassified to profit or loss
a) Remeasurements of the (1.86) 1.26 2.59 2.27
defined benefit plans
b) Income tax relating to 0.47 (0.32) (0.65) (0.57)
Items that will not be
reclassified to profit or loss
Other comprehensive income / (1.39) 0.94 1.94 1.70
(loss) for the period/ year, net of
tax
Xl Total comprehensive income for 191.02 716.91 438.73 209.07
the period/ year (IX+X)
Xl Earnings per equity share
(@) Basic earnings per share ol 4.92 18.32 11.18 531
leach
(b) Diluted earnings per share 4.92 18.32 11.18 531

of -ea@ho /
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RESTATED STATEMENT OF CASH FLOWS
(All amounts are in INR million, excepbtherwise stated,
Particulars Period ended Year ended Year ended Year ended
Jun 30, 2023 Mar 31, 2023 Mar 31,2022 Mar 31, 2021

A) Cash Flows from Operating Activities
Net profit before tax and exceptional items 258.46 958.35 584.12 390.62
Adjustments for :

Amortisation / Write off of Right to use 4.60 18.36 18.30 27.44
Actuarial gain / (loss) (1.86) 1.26 2.59 2.27
Lease cancellation (net impact) - - - 8.99
Depreciation on property, plant and equipme 15.08 65.69 67.13 67.97
Depreciation on investment properties 0.42 1.56 1.51 1.71
Unrealized foreign exchange (gain)/ loss - - 0.52 (17.25)
(Profit) Loss on sale of Property, Plant a (0.16) (0.07) - -
Equipment

Provision for bad and doubtful debts 1.10 2.31 3.54 -
Account balances writteoff - - (6.84) -
Interest expense 107.07 413.53 403.78 415.44
Interest income (1.24) (4.29) (3.23) (29.93)
Operating profit before working capitethanges 383.47 1,456.70 1,071.40 867.26
Adjustments for working capital changes

(Increase)/ Decrease of Other ncunrrent asset: (0.05) (0.12) (0.09) 0.02
(Increase)/ Decrease of Other rourrent assets 0.02 9.77 (2.12) (9.49)
Financial

(Increase) / Decrease of Inventories (24.82) (1,664.33) (1,259.76) (80.56)
(Increase) / Decrease of Trade Receivables (8.61) (45.94) (6.11) (120.02)
(Increase) / Decrease of Loans and Other cul 1.47) (1.79) 9.46 1.04
asset$ Financial

(Increase) / Decrease of Other current assets (30.23) (53.79) 48.30 (9.98)
Increase / (Decrease) of Other letegm liabilities 0.13 241 0.31 0.19
- Financial

Increase / (Decrease) of Lotgym Provisions 251 2.56 1.58 1.23
Increase (Decrease) of Trade payables 301.37 (505.60) 297.23 (417.13)
Increase / (Decrease) of Other current liabilitic (473.02) 1,750.97 72.22 (140.98)
Increase/ (Decrease) of Other financial liabiliti (0.06) 1.06 2.58 1.80
Increase / (Decrease) 8hort term provisions 0.79 0.47) 0.71 2.19
Cash generated from operations 150.03 951.43 235.72 95.56
Income tax paid (43.00) (259.43) (146.15) (98.29)
Cash Flow Before Exceptional items 107.03 692.00 89.57 (2.73)
Exceptional Items - - - (112.34)
Net Cash generated from/(used in) operating 107.03 692.00 89.57 (115.07)
activities

B) Cash flows from Investing Activities

Sale/ (Purchase) of Property, Plant & @.77 (13.28) (2.00) 73.96
Equipment/CWIP (incl capital advances)

(Increase)/ Decrease in Investment properties | (0.00) (7.69) 4.09 (0.00)
(Increase)/ Decrease in Deposits (0.02) (17.06) 8.73 32.21
Interest received 0.25 2.75 2.21 2.92
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Net Cash generated from/(used in) Investing
Activities

C) Cash flows from Financing Activities
Proceeds from deemed equity

Proceeds/ (repayment) from or of Lotegm
borrowings

Proceeds / (repayment) from or &hortterm
borrowings

Principal payment of lease liability

Interest paid

Net Cash generated from/(used in) Financing
Activities

Net change in cash and cash equivalents (A +
+C)

Cash and Cash equivalents at the beginning o
period/ year

Cash and Cash equivalents at the end of th
period/ year (refer note 11)

(1.54)

(47.66)
51.53

(8.27)
(100.64)
(105.04)

0.45
132.60

133.05
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(35.28)

0.00
25.76

(203.07)

(31.03)
(379.71)
(588.05)

68.67
63.92

132.60

13.03

(99.43)
242 .44

(29.72)
(369.18)
(255.90)

(153.30)
217.23

63.92

109.08

688.01
(229.51)

(40.05)
(375.80)
42.65

36.66
180.56

217.23



GENERAL INFORMATION

Our Company was incorporated as a private limited company under the provisions of the Companies Act, 1956 on March 13,
1989 Haseli Anant P Thie wame ef Chnpany wasdhangeditiotel Anant Limited vide Certificate of
incorporation dated March 09,1998 issued by the Registrar of Companies, Andhra Pradesh on accountof the Company becoming
a deemed public company. The nameoof Co mpany was changed to fHot el Anant P
incorporation dated September 13, 2002 issued by the Registrar of Companies, Andhra Pradesh to our Company regaining its
status as a private limited compaPRyrsuanta the Memorandum of Understandingdated August 29,2001, 64,500 equity shares

of Hotel Anant Private Limited comprising of the 100% shareholding wereattdyired byManoj Kumar Grandhi (HURnow

known as GrandhiBharata Mallika Ratna Kumari (HUki))d Bharata Mallika Ratna Kumari Grandfie name of our Company

was subsequ e nVdbhav ErpaenPgvate Limited fand a fresh certificate of i
Registrar of Companies, Andhra Pradeshon June 11,2003. Thenameofopr€oy was again sulbla@quent
Vaibhav Gems 'N' Jewellers Private Limited and a fresh certificate of incorporat
HyderabadTelanganaon July 4, 2018ubsequentlya special resolutiomwaspassed by our shareholdersAypril 30, 202Z%or
convesionto a public limited companyur Company has receivedfresh Certificate of Incorporation upon Conversion from
PrivateLimited Company to Publidimited CompanynMay 13 2022 by theRegistrar of Corpanies, Andhra Pradeghthe

name ofiManoj Vaibhav Gem$\' Jewellers Limited For detailsin relation to change in the address of the registered office of

our Company, see fiHi storyiCandg€eirnat heCRepo26lhteeMaOf Brseod

Corporate Identity Number: U55101AP1989PLC009734

Registration Number: 009734

Registered and Corporate Office
The address and certain other details of our Registered and Corporate Office are as follows:

Registered office Address:

47-15-8,V Square, Zond, Opp: TSR Complex, Station Road,
Dwarakanagar, VisakhapatnatB30016,

Andhra Pradesh, India.

Tel: +(91) 089 1663 7777

Corporate office address:

D.N0.47-10-19, 24 Lane, Dwarakanagar,
Visakhapatnam, Andhra PradeisB30 016, India

For details of the c¢hanghHstryiand Certaim CoRperate MatteesCleadge iDthd Regisered s e e
Officed at 20p.age

Address of the RoC
Our Company is registered with the Registrar of Compa¥Wigsyawada, Andhra Pradesh, situated at the following address:

Registrar of Companies, Vijayawada
29-7-33, First Floor, Vishnuvardhanarao Street,
Suryaraopetyijjayawada-520002, Andhra Pradesh.

Our Board of Directors

Our Board of Directors comprises the following Directors as on the date of filing of this Red Herring Prospectus:
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Name Designation DIN Address

Bharata Mallika Ratna KumgChairperson & Managin 00492520 |7-5-165/1, Ocean View Layoy

Grandhi Director Pandurangapuram, Visakhapatn&rf30003
Andhra Pradesh, India.

Grandhi Sai Keerthana WholeTime Director and| 05211918 |[7-5-165/1, Ocean View Layol

CFO Pandurangapuram, Visakhapatn&arf30003

Andhra Pradesh, India.

Grandhi Sai Sindhuri Executive Director 02795856 |[7-5-165/1, Ocean View Layoly
Pandurangapuram, Visakhapatnarf30003
Andhra Pradesh, India.

Adabala SeshagiriRao Independent Director 09608973 |Flat No. 101 Block C,i Srigda Kalakriti
Apartments,  Gokul Nagar, Tarna
Secunderabad, Lallaguda, Secundera|
Hyderabad 500017, Telangana, India

Ramesh Babu Nemani Independent Director 08089820 |6-3-609/96/A, F!Floor, Radha Soami Satsg
Ghar, Anand Nagar Colony, Khairatab
Hyderabad, Telangaria500004

Sridevi Dasari Independent Director 07512095 | 7-1-78/8, and 9Flat n0.302, Kakarla hous

Ameerpet, Dharam  Karam Road,
secunderabad, HyderabadJelangana i
500016.

For further details oburBoard of Directorss e ®ur Management Board of Director® o n 2}2a g e

Company Secretary and Compliance Officer

Bandari Shiva Krishna is the Company Secretary and Compliance Officer of our Company. His contact details are as follows:

Bandari Shiva Krishna
D.N0.4710-19, 2nd Lane, Dwarakanagatr,

Visakhapatnam, Andhra Pradésh30 016, India

Tel: +(91) 089 1663777
E-mail: cs@vaibhavjewellers.com

Investor Grievance Email: investor@vaibhavjewellers.com

Website: www.vaibhavjewellers.com

Investor Grievances

Investors may contact the Company Secretary and Compliance Officer or the Registrar to the Offer in case édfferyqrre
postOffer-related grievances including naaceipt of letters of Allotment, nearedit of Allotted Equity Shares in the respective
beneficiary account, nereceipt of refund orders or neeceipt of funds by electronic mode or other means. For all Offer related

gueries and for redressal of complaints, investors may also write to the BRLM

All Offer-related grievances, other than that of Anchor Investors, may be addressed to the Registrar to the Offer with a copy to
the relevant Designated Intermediary(ies) with whom thecBid-Application Form was submitted, giving full details

such asname of the sole or First Bidder,-&@ichAp pl i cat i on
Bidder, number of Equity Shares applied for, ASBA Account numberin which the amount equivalent to the Bid Amount was
blocked orthe UPI ID (for Retail Individual Investors who make the paymentof Bid Amount through the UPI Mechanism), date

of Bid cum Application Form and the name and address of the relevant Designated Intermediary(ies) whete the B
was submitted.Further, the Bidder shall enclose the Acknowledgment Slip or the application number from the Designated

Form number,

Intermediaries in addition to the documents or information mentioned hereinabove.
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All Offer-related grievances of the Anchor Investors may be addressed to the Registrar to the Offer, giving full details such as
the name of the Sole or First Bidder, Anchor I nvestor App
Anchor Investor Application Form, address of the Bidder, number of the Equity Shares applied for, Bid Antbunt pai
on submission of the Anchor Investor Application Form and the name and addressof the respectiseMBBRiegMthe

Anchor Investor Application Form was submitted by the Anchor Investor.

All grievances relating to Bids submitted through Registered Brokers may be addressed to the Stock Exchanges with a copy to
the Registrar to the Offer.

Book Running Lead Managers

Bajaj Capital Limited

Mezzanine Floor, Bajaj House, 97,

Nehru Place, New Delhil10019, India

Tel: +(91) 11 4169 3000

E-mail: info@bajajcapital.com

Website: www.bajajcapital.com

Investor grievance email: info@bajajcapital.com
Contact person:P. Balraj

SEBI Registration No: INM000010544

Elara Capital (India) Private Limited

One International Center, Tower 3,%2Eloor

Senapati Bapat Marg, Elphinstone Road

Mumbai 400013, India

Tel: +(91)226164 8599

E-mail: vaibhav.ipo@elaracapital.com

Website: www.elaracapital.com

Investor grievance email: mb.investorgrievances@elaracapital.com
Contact person:Astha Daga

SEBI Registration No: INM000011104
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Inter -se allocation of responsibilities of the Book Running Lead Managers

The following table sets forth the intee allocation of responsibilties for various activities among the Book Running Lead

Managers:
Sr. Activity Responsibility | Co-ordinator
No
1. |Capital structuring with the relative components and formalities sugq Bajaj Capital, | Bajaj Capital
composition of debt and equity, type of instruments, and positioning strate{ ElaraCapital
2. Due diligence oCompany includingits operations/ management/business| Bajaj Capital Bajaj Capital
/ legal etc., Drafting and design of Draft Red Herring Prospectus, Red H| ElaraCapital
Prospectus and Prospectus. Ensure compliance and completion of pre
formalities with the Stock Exchanges,BlEand RoC including finalisation ¢
RHP, Prospectus, Offer Agreement, and Underwriting Agreements and Ro(
3. Drafting and approval of all statutory advertisements Bajaj Capital BajajCapital
ElaraCapital
4, Drafting and approvalof all publicity materialother than statutory advertise| Bajaj Capital ElaraCapital
as mentioned in point 3 above, including corporate advertising and brochul ElaraCapital
fiing of media compliance report with SEBI.
5. [Appointment of Registrarand Ad agenigluding coordination of allagreemel Bajaj Capital Bajaj Capital
to be entered into with such intermediaries ElaraCapital
6. [Appointmentof all other intermediaries including Printer, SporBsomnk, Banke| Bajaj Capital Bajaj Capital
(s) to the Offer, Syndicate, Monitoring Agency, etc. (including coordination ElaraCapital
agreements)
7. Preparation of road show presentation and FAQs for the road showteam | Bajaj Capital ElaraCapital
ElaraCapital
8. Domestic andnternationalinstitutionalmarketing of the Offer, which will coy Bajaj Capital ElaraCapital
inter alia: ElaraCapital
1 Institutional marketing strategy
1 Finalising the list and division of international investors for -do:®ne
meetings
I Finalising international road shewnd investor meeting schedules
9. [Conduct nornstitutional marketing of the Offer Bajaj Capita) Bajaj Capital
ElaraCapital
10. |Conduct retail marketing of the Offer, which will covereralia: Bajaj Capital Bajaj Capital
1 Finalising media, marketing, public relations strategy and publicity bud{ ElaraCapital
1 Finalising collection centres
1 Finalising centres for holding conferences for brokers etc.
1 Follow-up on distribution of publicity and Offer material including fo
RHP/Prospectus and deciding on the quantum of the Offer material
11. |Coordination with Stock Exchanges for book building software, bidding tern] Bajaj Capital ElaraCapital
and mock trading, 1% security deposit. ElaraCapital
12. |Managingthe book and finalization of pricing in consultation with Compan{ Bajaj Capital ElaraCapital
Selling Shareholder ElaraCapital
13. |PostOffer activitiesi managing Anchor book related activities and submissiq Bajaj Capital Bajaj Capital
letters to regulators post completion of anchorallocation, managementof{ ElaraCapital

accounts, finalisation of the basis of allotment based on technical rejection
Offer stationery and preparation of CAN for Anchor Investors, essential falp
steps including followup with bankers to the Offer and Self Certified Syndi
Banks and coordination with various agencies connected with theoffes|
activity such as registrap the offer, bankersto the offer, S€ertified Syndicats
Banks etc. listing of instruments, demat credit and refunds/ unblocking of
announcement of allocation and dispatch of refunds to Bidders, etc., payn
the applicable STT on behalf tt8eling Shareholder, coordination for inveg
complaints related to the Offer, submission of final post issue repor
coordination with SEBI and Stock Exchanges for refund of 1% security def
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Syndicate Members

Just Trade Securities Limited

Bajaj House, 5th Floor, 97 Nehru Place,
New Delhi-110019India

Contact Person Siju Kumar Panicker
Telephone:+ 11 41693000

E-mail: customerservice@justtrade.in

Website: www.justtrade.in
SEBI Regn. Na INZ000236930

Elara Securities (India) Private Limited

21st Floor, Tower 3,

One International Centre Senapati Bapat Marg,
Elphinstone Road (West) Mumbai 400013,
Maharashtralndia

Contact Person Kamal Kishore Sati
Telephone:+91 22 6164 8574

E-mail: kamal.sati@elaracapital.com

Website: www.elaracapital.com

SEBI Registration No.: INZ00023823%

Legal Counsel to the Offer

ALMT Legal

2, Lavelle Road
Bangalore 560 001

Tel: +(91) 80 4016 0000

Statutory Auditors to our Company

Sagar & Associates, Chartered Accountants
6-3-244/5,Sarada Devi Street

PremNagar

HyderabadTelangana500004.

Email: sagarandassociates@yahoo.co.in

Tel: +9140-2300 3371, 2339 5588

ICAl Firm registration number: 003510S

Peer review number: 014586Changes in the auditors

The changes in our statutory auditors in the three yiearsediatelypreceding the date of this Red Herring Prospectus are as
follows

Sr. Name of the Auditor and address Date of Change Reason of Change
No.
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1. KKS Swamy* October 16, 2021 Resignation as the statutg
Chartered Accountant auditors of our Company, dueton
Door No: 46-1/1 holding peer review certificate.
Sri Nilayam, Agraharam

Eluru, West Godavari534001
Andhra Pradesh

E-mail: kotaksswany@amail.com
Tel: 08812231667

Membership No: 022067

Peer review number: NA

2. M/s Sagar & Associates Novembef30, 2021 Appointment as statutory auditor,
ChartertedAccountants

6-3-244/5,Sarada Devi street

PremNagatr Hyderabad500004
Telangana

Email: sagarandassociates@yahoo.co.in
Tel: 0402300 3371, 2339 5588

ICAI Firm registration number: 003510S
Peer reviewcertificate number: 014586
*KKS Swamy having membership number 022067, was appointed vide appointment letter dated September 29, 2017 as a Statut
Auditor of the Company for a period of 5 years from financial year 2017 to 2022.

Registrar to the Offer

Bigshare Services Private Limited

Office No S62, 6th Floor, Pinnacle Business Park,
Next to Ahura Centre, Mahakali Caves Road,
Andheri (East) Mumbaii 400093 India

Tel: +91 22 6263 8200

Facsimile: +91 22 6263 8280

Email: ipo@bigshareonline.com

Investor grievance email investor@bigshareonline.com
Contact Person Mr. JibuJohn

Website www.bigshareonline.com

SEBI Registration Number: INRO00001385

CIN: U99999MH1994PTC076534U6

Banker(s) to the Offer
Escrow Collection Bankand Refund Bank

Kotak Mahindra Bank Limited

Kotak Infiniti, 6t Floor, Building No. 21 Infinity Park,

Off Western Express Highway General AK Vaidya Marg,
Malad (East) Mumbaii 400 097

Maharashtra, India

Tel: 022 6605 6588

Contact person Siddhesh Shirodkar

Website: www.kotak.com

Email: cmsipo@kotak.com

SEBI Registration No.: INBIO0000927
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Public Offer Bank

Axis Bank Limited

47-10-24/25, Dwarakanagar 2nd Lane, Opp Pollocks school, Visakhapa®zi016
Tel: 8142203691 / 8142203692

E-mail: visakhapatnam.branchhead@axisbank.com

Website: www.axisbank.com

Contact Person:Chaitan Metta

Ph No: 8142203693

SEBI Registration Number: INBIO0000017

Sponsor Bank

Axis Bank Limited

47-10-24/25, Dwarakanagar 2nd Lane, Opp Pollocks school, Visakhapa®zi016
Tel: 8142203691 / 8142203692

E-mail: visakhapatnam.branchhead@axisbank.com

Website: www.axisbank.com

Contact Person:Chaitan Metta

Ph No: 8142203693

SEBI Registration Number: INBIO0000017

Kotak Mahindra Bank Limited

Kotak Infiniti, 6t Floor, Building No. 21 Infinity Park,

Off Western Express Highway General AK Vaidya Marg,
Malad (East) Mumbaii 400 097

Maharashtra, India

Tel: 022 6605 6588

Contact person Siddhesh Shirodkar

Website: www.kotak.com

Email: cmsipo@kotak.com

SEBI Registration No.: INBIO0000927

Banker(s) to our Company

State Bank of India

Commercial Branch,

43-29-54/8,

Balaji Metro Chambers,
Dondaparthy, Visakhaptnarb30 016
Andhra Pradesh

Tel: +91 891 2555553

Email: sbi.14407 @sbi.co.in

Contact Person B. Manmadha Rao
Website www.onlinesbi.com

Union Bank of India

Dwarakanagar branch, Door No-41-7,

Waltair Station Road

Visakhapatnani 530016

Andhra Pradesh

Tel: +91 891 2546753

Email: ubin0801062@unionbankofindia.bank
Contact Person P Sangeetha Kumari
Website: www.unionbankofindia.co.in
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HDFC Bank Limited

Bank House, First Floor

D.No.5052-15/23, MIG 1,

Near Krishna Mandir,

Seethammadhara North Extension,
VisakhapatnamAndhra Pradestg30 013
Tel: +91 22 5652 1000

Email: sudhakar.vanjangi@hdfcbank.com
Contact Person V. Sudhakar

Website www.hdfcbhank.com

Axis Bank Limited

Plot No. 94/1, Gopal Plaz&gctorl

Double Road, MVP Colony

Visakhapatnam 530 017

Andhra Pradesh

Tel: +91 79 2640 9322

Email: santhoshkumar.saragada@axisbank.com
Contact Person S. SanthoskKumar

Website: www.axisbank.com

Canara Bank

Door No. 929-15/7,1st Floor
Padmavathi Towers, Balaji Nagar
Siripuram, Visakhapatnamb30003
Andhra Pradesh

Tel: +91 8331015733

Email: cb3655@canarabank.com
Contact Person Naveen

Websitee www.canarabank.com

The Federal Bank Limited

Door N0.82-293/82/564/A43,
Prasanthi Towers, Road No. 92,
Jubilee Hills,Hyderabad 500034
Telangana

Tel: +910891 2564693

Email: satishveera@federalbank.co.in
Contact Person Satish Veera

Website www.federalbank.co.in

Designated Intermediaries
Self-Certified Syndicate Banks

The list of SCSBs notified by SEBI for the ASBA process is available at
http://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedores such otherwebsite as may be prescribed by SEBI
from time to time. A list of the Designated SCSB Branches with which an ASBA Bidder (other than a RIB using the UPI
Mechanism), not Bidding through Syndicate/Sub Syndicate or through a Registereet, BR3IA or CDP may submit the Bid

cum Application Forms, is available at
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https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intm/ a3t such other websites as may be
prescribed by SEBI from time to time.

SCSBs and mobile applications enabled for UPI Mechanism

In accordance with SEBI Circular N&GSEBI/HO/CFD/DIL2/CIR/P/2019/76 dated June 28, 2019 and SEBI Circular No.
SEBI/HO/CFD/DIL2/CIR/P/2019/85 dated July 26,2019, RIBs Bidding using the UPI Mechanism may apply through the SCSBs
and mobile applications whose names appears on the website of tIREBI
(https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpizyes&intmyd=40 and
(https://mwww.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised Fpi=yes&intm) dedfectively, as updated from time

to time. A list of SCSBs and mobile applications, which are live for applying in public issues using UPI Mechanism isl provide
on the website of the SEBI atww.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intm|dad
www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intm | drespectively.

Syndicate SCSB Branches

In relation to Bids (other than Bids by Anchor Investor and RIBs) submitted under the ASBA process to a member of the
Syndicate, the list of branches of the SCSBs at the Specified Locations named by the respective SCSBs to receiveRidposits of
cum Applcation Forms from the members of the Syndicate is available on the website of the SEBI
(https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised Fpizyes&intm) da3é updated from time to time or

any otherwebsite prescribed by SEBI from time to time. For more information on such branches collecting Bid cum Application
Forms from the Syndicate at Specified Locations, see the website of the SEBI
(https://mww.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised Fpi=yes&intm) dr3dpdated from time to time orany

other website prescribed by SEBI from time to time.

Broker Centres/ Designated CDP Locations/ Designated RTA Locations In accordance with SEBI Circular No.
CIR/CFD/14/2012 dated October4, 2012 and CIR/CFD/POLICYCELL/11/2015 dated November 10, 2015, Bidders (other than
Anchor Investors and RIBs using theluU#echanism) can submit Bid cum Application Forms with the Registered Brokers at

the Broker Centres, CDPs at the Designated CDP Locations or the RTAs at the Designated RTA Locations, respective lists of
which, including details such as address and telephmumber, are available at the websites of the Stock Exchanges at
www.bseindia.com and www.nseindia.com and at the website of SEBI at
https://mwww.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmldH3® list comprising the details of
branches of the SCSBs at the Broker Centres, named by the respective SCSBs to receive deposits of the Bid cum Application
Forms from the Registered Brokers  will be available on the website of the SEBI at
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intm lar8@updated from time to time.

Registered Brokers

Bidders can submit ASBA Forms in the Offer using the stockbroker network of the Stock Exchanges, i.e. through the Registered
Brokers atthe Broker Centres. The list of the Registered Brokers eligible to accept ASBA forms, including details sstah as po
address, telephone number andmail address, is provided on the websites of the Stock Exchanges at
www.bseindia.com/Markets/Publicissues/brokercentres new?asmd https://www.nseindia.com/invest/finatstockbroker
respectively, as updated from time to time.

Registrar and Share Transfer Agents

The list of the RTAs eligible to accept ASBA Forms at the Designated RTA Locations, including details such as address,
telephone number and -mail address, is provided on the websites of the Stock Exchanges at
www.bseindia.com/Static/Markets/Publiclssues/RtaDp.2spx and https://www.nseindia.com/invest/finastockbroker
respectively, or such other websites as updated from time to time.

Collecting Depository Participants

The list of the CDPs eligible to accept ASBA Forms atthe Designated CDP Locations, including details such as nametand contac
detalils, is provided on the websites of the Stock Exchangesatbseindia.com/Static/Markets/Publiclssues/RtaDp.aguk
https://www.nseindia.com/produeservices/initisdpublic-offeringsasbaproceduresrespectively, as updated from time to time.
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Experts

Except as stated belpwur Company has not obtained any expert opigi

Our Company hasreceived written consent d&smtembed4, 2023 from Sagar & AssociateChartered Accountants, holding

a valid peer review certificate from ICAI, to include their name as required under section 26 of the Companies Act, 2013 read
with SEBI | CDR Regulations, in this Red etion2(38)gfthPCompamesct us
Act, 2013 to the extent and in their capacity as our Statutory Auditors, andin respect of (i) Restated Financial Infordhation
their examination report dat&keptembef4, 2023 relating to theRestated Financial Information; and (ii) their statement of
special tax benefits dat&kptembed4, 2023 included in this Red Herring Prospectus; and such consent has not been withdrawn

as on the date of thRed Herring Prospectus.

Our Company has received written consent dategust 21, 2023 from G. Sekhar ReddyChartered Engineer, to include his

name asrequired under section 26 of the Companies Act, 2013 read with SEBI ICDR Regulations, in this Red Herring Prospectus,
and as an fiexperto as defined under s e cdinihiscapactyasihe crmftered h e
engineer in respect of information certified by him, as included in this Red Herring Prospectus; and such consent mas not bee
withdrawn & on the date of this Red Herring Prospectus.

Monitoring Agency

Our Company will appoint a credit rating agency registered with SEBI am@nitoring agency to monitor utilization of the
Gross Proceeds, in accordance with Regulation 41 of the SEBI R&EgRlations prior to the filing of thRed Herring Prospectus
in accordance with Regulation 41 of the SEBI ICDR Regulations.

Appraising Entity
None of the objects of the Offer for which the Net Proceeds will be utilised have been appraisgdbyk/ financialinstitution
oranyotheragency.

Credit Rating
As this is an offer of Equity Shares, there is no credit rating for the Offer.

IPO Grading

No credit rating agency registered with the SEBI has been appointed in respect of obtaining grading for the Offer.
Debenture Trustees

As this is an offer of Equity Shares, no debenture trustee has been appointed for the Offer.

Green Shoe Option

No green shoe option is contemplated under the Offer.

Filing of the Draft Red Herring Prospectus and this Red Herring Prospectus

A copy oftheDraft Red Herring Prospectussfiled electronically on the SEBI Intermediary Portalat https:/siportal.sebi.gov.in,
in accordance with the SEBI circular bearing reference 73 SEBI/HO/CFD/DIL1/CIR/P/2018/011 dated January 19,2848 and
emailed to the SEBI afddil@sebi.gov.in in accordance with the instructions issued by the SEBI on March 27,2020, in relation
to AEasing of OpQvisiantof Issumeadnd IRstingC FeDd. uor e

A copy of this Red Herring Prospectus, along with the material documents and contracts required to be filed, will be filed with
the RoC in accordance with Section 32 of the Companies Act and a copy of the Prospectus required to be filed under Section 26
of the CompanieAct, will be filed with the RoC situated at Registrar of Companies, Andhra Pradesh at Vijayawada, and through

the electronic portal atttp://www.mca.gov.in
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Book Building Process

Book building, in the context of the Offer, refers to the process of collection of Bids from investors on the basiRed th

Herring Prospectus and the Bid cum Application Forms (and the Revision Forms) within the Price Band, which will be decided
by our Company and theromoterSelling Shareholder in consultation witte BRLMs, and if not disclosed in thRed Herring
Prospectus, will be advertiséd all editions ofThe Financial Expressan English national daily newspaper, all editions of
Jansattga Hindi national daily newspaper aatleditions of Vaartha a Telugunewspaper (Telugu being the regional language

of Andhra Pradesh, where our Registered Office is located), each with wide circulatleast two Working Days prior to the
Bid/Offer Opening Date and shall be made available to the Stock Exchanges for the purpose of uploading on their respective
websites. The Offer Price shall be determined by our Company artdh®oter Seling Shareholder in consultation with the
BRLMsa f t er the Bid/ Of fer CIl osQOfferrocedutee o nR3gha gfeurt her detail s,

All Bidders, except Anchor Investors, are mandatorily required to use the ASBA process for participating in the Offer by
providing details of their respective ASBA Account in which the corresponding Bid Amount will be blocked by SCSBs.
In addition to this, the RIBs may participate through the ASBA process by either &) providing the details of their
respective ASBA Account in which the corresponding Bid Amount will be blocked by the SCSBs; or (b) through the UPI
Mechanism. Non-Institutional Bidderswithan a pp |l i cat i o n 580i0@0eshalbuse thedJPIltMechanism and shall
also provide their UPI ID in the Bid cum Application Form submitted with Syndicate Members, Registered Brokers,
Collecting Depository Participants and Registrar and Share Transfer AgentsAnchor Investors are not permitted to
participate in the Offer through the ASBA process.

In accordance with the SEBI ICDR Regulations, QIBs and Nofinstitutional Bidders are not allowed to withdraw or
lower the size of their Bids (in terms of the quantity of the Equity Shares or the Bid Amount) at any stage. Retail Individla
Bidders (subjectto the Bid Amount being up to 200,000) canrevise their Bids during the Bid/Offer Period and withdraw
their Bids until the Bid/Offer Closing Date. Further, Anchor Investors cannot withdraw their Bids after the Anchor
Investor Bid/Offer Period. Allocation to the Anchor Investors will be on a discretionary basis, while allocation to QIBs

(other than Anchor Investors) will be on a proportionate basis.

The Book Building Process under the SEBI ICDR Regulations and the Bidding Process are subject to change from time
to time and Bidders are advised to make their owijudgment about investment through this process prior to submitting
a Bid in the Offer.

Bidders should note that the Offer is also subject to obtaining (i) final approvalof the RoC afterthe Prospectusith fied w
RoC; and (ii) finallisting and trading approvals from the Stock Exchanges, which our Company shallapply for aftenfllotme

For further details on t he O0ffrShuctdré a a dffénfoceduedd wrne 3H2egd858B i d d i n
respectively.

lllustration of Book Building Process and Price Discovery Process

For an illustration of the Book Bui Tedrs ofghe Offdro mddddd éa n &r bl e dp
on page847and355, respectively.

Underwriting Agreement

After the determination of the Offer Price and allocation of Equity Shares, but prior to the filing of the Prospectus RiiC,th

our Company and the Promoter Selling Shareholder will enter into an Underwriting Agreement with the Underwriters for the
Equity Shares proposed to be offered through the Offer. Itis proposed that pursuantto the terms of the Underwriting Agreement,
the obligations of the Underwriters will be several and will be subject to certain conditions to closing, specified therein.

The Underwriting Agreement is datgl]. The Underwriters have indicated their intention to underwrite the following number
of Equity Shares:

(This portion has been intentionally left blank and will be completed before filing the ProspecttiservibC.)

Name, address, telephone number andmail Indicative number of Equity Amount Underwritten
address of the Underwriters Shares to be underwritien (In__ million)

[@] [a ] (@]
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The above mentioned amounts are provided for indicative purposes only and would be finalised after thangricing
actual allocation and subject to the provisions of Regulation 40(2) of the SEBI ICDR Regulations.

In the opinion of our Board (based on representations made to our Company by the Underwriters), the resources of
the Underwriters are sufficient to enable them to discharge their respective underwriting obligations ifhefull.
Undemriters are registered with the SEBI under Section 12(1) of the SEBI Act or registered as brokers with the Stock
Exchange(s). Our Board/ IPO Committee, will atits meeting acceptand enterinto the Underwriting Agreement mentioned above
on behalf of our Cmpany.

Allocation amongst the Underwriters may not necessarily be in proportion to their underwriting commitments set forth in the
table above.

Notwithstanding the above table, the Underwriters shall be severally responsible for ensuring payment with respectity the Equ
Shares allocated to investors respectively procured by them in accordance with the Underwriting Agreement. In the gvent of an
defaultin payment, the respective Underwriter, in addition to otherobligations defined in the Underwriting Agreemaisy will

be required to procure subscribers for or subscribe to the Equity Shares to the extent of the defaulted amount in adttordance
the Underwriting Agreement.

The Underwriting Agreement has not been executed as on the date of this Red Herring Prospectus and will be executed aftel
determination of the Offer Price and allocation of Equity Shares, but prior to filing the Prospectus with tidRe&tent of

underwriting obligations and the Bids to be underwritten in the Offer shall be as per the Underwriting Agreement.
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CAPITAL STRUCTURE

TheEquity Share capital of our Company, as on the date of this Red Herring Prospectus, is set forth below.

(In , except share data)
Sr. Particulars Aggregate value at | Aggregate value at
No. face value () Offer Price*

A AUTHORIZED SHARE CAPITAL @

55000,000 Equity Shares of10 each 550,000,000 -
B. ISSUED, SUBSCRIBED AND PAIDUP SHARE CAPITAL

BEFORE THE OFFER

39,080,000Equity Shares of 10 each 390,800,000 -
D. PRESENT OFFER IN TERMS OF THIS RED HERRING

PROSPECTUS

Offer of up to[ GElquity Share&) ©) [ O

Of which

Fresh Issue of up tp 0 Bquity Sharesggregating up to 2100.00 [ 9§

million

Offer for Sale of up ta2,800,000Equity Shares by th@romote [ ©

Seling Shareholdexggregatingupto[ 6] mi l l i on
E. ISSUED, SUBSCRIBED AND PAIDUP SHARE CAPITAL

AFTER THE OFFER*

[ 6Hquity Shares of 10each [ © -
F. SECURITIES PREMIUM ACCOUNT

Before the Offer Nil [ ©

After the Offer [ © [ 0
*To be included upon finalisation of Offer Price
M For details in relation to changes in the authorised $dhare

Amendments to our Me mopagez0d206n of Associationo

@ The Fresh Issu@ncluding the PrdPO) has been authorized by our Board of Directors pursuant to the resolution passed at their meeting

datedAugust 22, 202and ourShareholders at their meeting datkdgust 2, 2022
®  ThePromoterSelling Shareholder Isaconsented to participate in the Offer for Sale pursuaritsteonsent letter, date@Geptember 4,

2023 For further details of authorizations

Notes to the Capital Structure

on

recei ved fpage333 he

1. Share Capital History of our Company
a. History of Equity Share capital
The following table setforth the history of the Equity Share capital of our Company
Date of | Name of Allottees Reason for| No. of Equity | Face Value| Issue Nature
All otment Allotment Shares per Equity | price Of
Allotted Share () per consideration
equity
share
Q)
March 13,1989 | Allotment of 100 Equity| Initial 200 100 100 Cash
Shares to Karrif Subscription
Suryanarayana and 10
Equity Shares to Karr
Kanakaratnam
June 1,1990 | Allotment of 8700 Equity| Further Issue 23,300 100 100 Cash
Shares to Karri
Suryanarayana, 625
Equity Shares to Karr
Kanakaratham, 1500
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Equity Shares to Karr
Bangaramma, 500 Equit
Shares to B
Umamahaeshwari, 50
Equity Shares to Karr
Vijayakumari, 500 Equity
Shares to Lanka Satyavg
500 Equity Shares ti
Mahaptruni Satyavati, 40|
Equity Shares to Lanki
Chittamma, 200 Equity
Shares to Ramdas
Satyanarayana, 300 Equi
Shares to D]
Suryanarayana, 200
Equity Shares to Karr
Venkata Siva Prasad, 19(
Equity Shares to Karr
Narasinga Rao and 5
Equity Shares to Karr
Manikyalu Rao

October 25,
1990

Allotment of 2400 Equity]
Shares to K.V.S. Prasal
2400 Equity Shares to K
Narasinga Rao, 900 Equit
Shares to R. Jagadeswg
700 Equity Shares to K
Suryanarayana and 6(
Equity Shares to K
Nagabhusan Rao.

Further Issue

7000

100

100

Cash

January 1,1991]

Allotment of 3000 Equityj]
Shares to KV.S. Prasd
and 3000 Equity Shares {
K. Narasinga Rao.

Further Issue

6000

100

100

Cash

September 25
1991

Allotment of 2800 Equityj
Shares to R. Jagadesw;
and 700 Equity Shares f
K. Kanakaratam

Further Issue

3500

100

100

Cash

March 9, 1998

Allotment of 24,500 Equity]
Shares to Pramada Finve
Limited

Rights Issue
5 shares
were allotted
for every 2

shares held)

24,500

100

100

Cash

Pursuant to the Memorandumldhderstanding dated August 29,2001, Hotel Anant Private Limited was taken over by
Kumar Grandhi(HUF) and Bharata Mallka Ratna Kumari Grandhi. Accordingly, 64,500 equity shares of Hotel Anant
Limited consisting of 100% of the shareholdingsvacquired by Manoj Kumar Grandhi (HUF) (38,700 Equity shares

Bharata Mallika Ratna Kumari Grandhi (25,800 Equity shares) on October 23, 2001.
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March 28, 2002

Allotment of 51,300 Equity]
Shares to Manoj Kuma
Grandhi (HUF) and 34,20(
Equity Shares to Bharat
Mallika Ratna Kumari
Grandhi.

Further Issue

85,500

100

100

Cash

February 26
2008

Allotment of 114,000
Equity Shares to Mano
Kumar Grandhi (HUF) and
76,000 Equity Shares t
Bharata Mallika Ratna
Kumari Grandhi was
undertaken pursuant t
share application mone
pending allotment in th¢
books of the Company*

Further Issue

190,000

100

100

Other than
Cash

March 21, 2009

Allotment of 115,200
Equity Shares to Mang
Kumar Grandhi (HUF) anc
800 Equity Shares ti
Bharata Mallika Ratna
Kumari  Grandhi was
undertaken pursuant t
share application mone
pending allotment in th¢
books of the Company.

Further Issue

116,000

100

100

Cash

March 30, 2009

Allotment of 280,000
Equity Shares to Mang
Kumar Grandhi (HUF)
pursuant to  Busines
Agreement dated Marc]
31,2009 **

Further Issue

280,000

100

500

Other than
Cash

March 31, 2010

Allotment of 50,000 Equity]
Shares to Harshi
Enterprises (India) Privat
Limited (formerly known
as Rugbystar Supplier
Private Limited).

Freshlssue

50,000

100

600

Cash

February 15
2011

Allotment of 30,500 Equity]
Shares to Harshi
Enterprises (India) Privat
Limited (formerly known
as Rugbystar Supplier
Private Limited).

Further Issue

30,500

100

850

Cash

March 31, 2011

Allotment of 134,560
Equity Shares to Mano
Kumar Grandhi (HUF)
(now known as Grandh
Bharata Mallika Ratng
Kumari (HUF)).

Further Issue

134,560

100

850

Cash

March 31, 2012

Allotment of 25,94 Equity
Shares to Harshi
Enterprises (India) Privat
Limited (formerly known
as Rugbystar Supplier
Private Limited).

Further Issue

25,940

100

850

Cash

84




Pursuant to a resolution of our Board dated March 2§
of face value of 100 each of our Company were sdivided into equity shares of face value dfO each. Consequently, th
issued and subscribed share capital of our Company comprising 9,77,000 equity shares of face vill0eeath was sul
divided into 9770,000 equity shares of face value df0 each

August 12,[ Bonus Issuance of Equitf Bonus Issue 29,310,000 10 - Other than
2022 Shares in the ratio of 3: Cash
authorised by resolution g
our Board of Directoron
August 02, 2022 and ;
resolution of out
Shareholders dated Augu
10, 2022. Allotment of
22,012,800 Equity Share
to Grandhi Bharata Malike
Ratna Kumari (HUF),
Allotment of 4014,000
Equity Shares to Bharat
Malika Ratna Kumari
Grandhi, Allotment of
30,000 Equity Shares td
Grandhi Sai Keerthang
Allotment of 3,193,200
Equity Shares to Harsh
Enterprises (India) Privat
Limited, Allotment of
30,000 Equity Shares t(
Grandhi Durga Krishna Sg
Sarayu, Allotment of
15,000 Equity Shares t
Grandhi Sai Sindhuri ant
Allotment of 15,000 Equity]
Shares to  Chaluvac
Maruthi Venkatesh

* Pursuant to Deed of Acquisition dated April 24, 2004, the jewellery business of M/s Vaibhav Jewellers, a proprietssy btisiiaeoj
Kumar Grandhi (HUF), including all the assets and liabilities of Vaibhav Jewellers,ae@sred by our Company at Book value as a going
concern with effect from April 24, 2004. The Deed of Acquisition provided that the acquisition value of the businessedide bgr&s,
1,92,90,000/and that the Company shall issue equity shares towrspurchase the consideration. Upon completion of the acquisition, the
amount attributable towards the acquisition consideration was reflected as Share Application Money pending allotment Kuianoj
Grandhi HUF in the books of the Company. Subsequeotl February 26, 2008, the Company allotted shares to Manoj Kumar Grandhi HUF
and Bharata Mallika Ratna Kumari manner stated above. The forms filed with the Registrar of Companies in respect oy thleaeguit
allotments dated February 26, 2008 refldicat the consideration for such issuance as being.gash

* Pur suant to a Business Agreement dat ed Mar ch 31, 2009, thea he 6P
Company, was transferred to Manoj Kumar Grandhi (HUR)e book value of the advances outstanding in the books of the Company, as on
March 31, 2009 was Rs. 17.31 Crore which was agreed to be taken over by Vaibhav Jewellers. It was agreed that in co$itantp

Kumar Grandhi HUF taking over the liabilts of the Company, the Company would issue equity shares in fawdanof Kumar Grandhi

HUF. Accordingly, on March 30, 200980,000 Equity Shares of face value Rs. 100 were issued and allotted to Manoj Kumar Grandhi (HUF)

at a price of Rs. 500 per share (including a premium of Rs. 400 per share), aggregating to Rs. 14.00teedoems filed with the Registrar

of Companies in respect of the equity share allotments dated March 30, 2009 reflect that the consideration for suchssiseiagoeash#

# With regard to the share allotments dated February 26, 2008 and March 30, 2009, the Company, out of abundant caitgidna subm
compounding application dated Augu#t,2 2022 before the Regional Di r e c Canpoundigyout h |
Applicatond) seeking inter alia, that (i) a contravention, iimumany, o
consolidated composition amount be imposed upon the Company; (i) the Company be relieved of all the legermmssavith the deposit

of compounding amount to the Central Government; (iv) The Registrar of Companies, Andhra Pradesh, be directed notpenakeaction

against the Company. Pursuant to hearing the authorised representative of the Compéingédntbtaonsideration the report of the Registrar

of Companies, Andhra Pradesh, the Regional Director, South East Region at Hyderabad has, by way of an order dated 3epi@@ber O
disposed of the Compounding Application by levying a compounding fBs.af0,000 (Rupees Ten Thousand only) on the Company and Rs.
10,000 (Rupees Ten Thousand only) on the Director, for the offence committed under section 297 of the Companies Act, 1956.

85



Equity Shares issued for consideration other than cash or out of revaluation of reseoveébrough Bonus Issue:

Except agletailed below, our Company hasnotissued any Equity Shares for consideration other thissueasihce
incorporation

Date of Number of Face Issue | Nature of | Nature of Reasons for allotment Name of the
allotment Shares value per | price per | Allotment | considerati Allottee
allotted Share Share on
() ()
February 190,000 100 100 Allotment | Other than |Pursuant to Deed of AcquisitiqManoj Kumar
26, 2008 pursuant to Cash dated April 24, 2004 the jewellef Grandhi (HUF
business business of M/s Vaibhav Jewellers{ and Bharata
acquisition proprietary  business of Man|Mallka Ratnal

Kumar Grandhi (HUF)) wa Kumari
acquired by the Company. [Grandhi
accordance to the same sh
application money was pending f
allotment in the books of th
Company from April 24, 2004 an
the same was allotted.

March 30 280,000 100 500 Allotment | Other than | Pursuant tahe Business Agreeme| Manoj Kumar
2009 pursuant to Cash dated March 31, [Grandhi(HUF)
business Advance Schemebd
acquisition Sundry Creditor was transferred

Manoj Kumar Grandhi (HUF) an
accordingly 280,000 Equity Shar
was allotted to Manoj Kumg
Grandhi (HUF) against the transfe

August 12| 29,310,000 10 - Bonus Issuq Other than |Bonus issue in the ratio of 3 Equ| Grandhi
2022 Cash Shares for every 1 Equity Share hq Bharata
Mallika Ratna
Kumari (HUF),
Bharata
Mallika Ratna
Kumari
Grandhj
Grandhi Sal
Keerthana,
Harshil
Enterprises
(India) Private)
Limited,
Grandhi Durgd
Krishna Sal
Sarayu,
Grandhi  Sa
Sindhuri and
Chaluvadi
Maruthi
Venkatesh

Our Company does not have any employee stock option schemes as on the date of this Red HerringsProspectu

Offer of Equity Shares Pursuantto Schemeof Arrangement

Our Company has not allotted any Equity Shares pursuant to any scheme approved under Sections 391 to 394 of the
Companies Act, 1956 or Sections 230 to 234 of the Companies Act, 2013
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Issue of securities at a price lower than the Issue Price in the one year preceding the date of this Red Herring
Prospectus

Our Company has notissued any equity shares at a price which is lower than the Offer Price during a period of one year
preceding the date of this Red Herring Prospectus
coeinmt roifb uRri como taenrds & oschkar ehol di

History of build-u p , Promoterséo

ng
Build-up of the shareholding of our Promoters in our Company

As on the date of this Red Herring Prospectus, our Promoters, along with our Promoter Gro3®,080J00Equity
Shares, equivalent tb00% of the issued, subscribed and pajl Equity Share capital of our Company, as set forth in

the table below along with details of the Equity Shares held by members of the Promoter Group

The detalils regarding the shareholding of our Promoters since incorporation of our Company is set forth in the table
below.

Date of | Reason/ Nature | Number of [ Nature of Face Issue price/ % of pre- |% of post-
allotment/ | of transaction Equity  [consideration| value( ) | Transfer price Offer Offer
transfer Shares per Equity |capitalona| capital
Share () fully
diluted
basis
Grandhi Bharata Mallika Ratna Kumari (HUF) (Earlier known as Manoj Kumar Grandhi (HURAnd subsequent
changed to Grandhi Bharata Mallika Ratna Kumari (HUF) duly 16, 201%
October | Acquisition of] 38,700/ Cash 100 100 0.99 [ ©
23,2001 |Shares by way d
Memorandum o
Understanding
March 28| Further Issue 51,300 Cash 100 100 1.31 [ ©
2002
February |Further Issue 114,00Q Other thar 100 100 2.92 [ ©
26,2008 Cash
March 21| Further Issue 115,200 Cash 100 100 2.95 [ ©
2009
March 30| Further Issue 280,000| Other thar 100 500 7.16 [ ©
2009 Cash
March 31| Further issue 134,560 Cash 100 850 3.44 [ ©
2011
Pursuant to a resolution of our Board dated Mar d

equity shares of face value 0fL00 each of our Company were sdivided into equity shares of face value af0

eachand accordingly, 733,760 equity shares of our (
Ratna Kumar (HUF) were split into 7,337,600 Equity Shares
August 12| Bonus Issue 22,012,80(Q Other thar 10 - 56.33 [ ©
2022 Cash
Total 29,350,40( 75.10
Bharata Mallika Ratna Kumari Grandhi
October | Transfer of Share 25,800/ Cash 100 100 0.66 [ &
23,2001 |by way of

Memorandum o

Understanding
March 28| Further issue 34,200|Cash 100 100 0.88 [ ©
2002
February |Further issue 76,000{Other  than 100 100 1.94 [ O
26,2008 Cash
March 21| Further issue 800(Cash 100 100| Neglgble [ O
2009
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Date of | Reason/ Nature | Number of [ Nature of Face Issue price/ % of pre- |% of post-
allotment/ | of transaction Equity [consideration| value( ) | Transfer price Offer Offer
transfer Shares per Equity |capitalona| capital
Share ( ) fully
diluted
basis
Pursuant to a resolution of our Board dated Mar d
equity shares of face value 0fL00 each of our Company were sdivided into equity shares of face value af0
eachand accordinglyl36,80Ce qui ty shares of our Company of f ac:é
KumarGrandhiwere split intol,368,000Equity Shares.
July 18] Transfer of Share (10,000) NA 10 - Negligible [ O
2017 to Grandhi Sa
Keerthanaby way
of gift.
July 18] Transfer of Share (10,000) NA 10 - Negligible [ &
2017 to Grandhi Durgg
Krishna Sa
Sarayuby way of]
gift.
July 18] Transfer of Sharg (5,000)NA 10 - Negligible [ ©
2017 to Grandhi Sa
Sindhuri by wayj
of gift.
July 18] Transfer of Sharg (5,000)NA 10 - Negligible [ ©
2017 to Chaluvad
Maruthi
Venkateshy way|
of gift.
August 12| Bonus Issue 4,014,000 Other thar 10 -- 10.27 [ ©
2022 Cash
Total 5,352,00( 13.70 [ 0
Grandhi Sai Keerthana
July 18] Transfer of Share 10,000/ NA 10 - Negligible [ ©
2017 from Bharatd
Mallika Ratna|
Kumari Grandh
by way of gift.
August 12| Bonus Issue 30,000 Other tharn 10 - Negligible [ ©
2022 Cash
Total 40,000 [ ©

All the Equity Shares held by our Promoters were fully pgidon the respective dates of allotment or acquisition, as
applicable, of such Equity Shares.

As on the date of this Red Herring Prospectus, none of the Equity Shares held by our Promoters are pledged or otherwise
encumbered

None of the members of the Promoter Group, the Promoters, or the Directors and their relatives have purchased or sold
any securities of our Company during the period of six months immediately preceding the date of this Red Herring

Prospectus.

There have been no financing arrangements whereby our Promoters, members of the Promoter Group, our Directors and
their relatives have financed the purchase by any other person of securities of our Company during a period of six months
immediately precedmthe date of this Red Herring Prospectus.
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Shareholding of our Promoters and Promoter Group

Set forth below is the shareholding of our Promoters and members of the Promoter Group as on the date of this Red
Herring Prospectus.

S No. Name of shareholder Number of Equity Shares % of the pre-
Offer capital
Promoters
1. |GrandhiBharata Mallka Ratna Kumari (HUF) 29,350,40( 75.10
2. |Bharata Mallika Ratna Kumari Grandhi 5,352,00( 13.70
3. | Grandhi SaiKeerthana 40,000 0.10
Sub total(A) 34,742,40( 88.90
Promoter Group
1. |Harshil Enterprises (India) Private Limited 4,257,60( 10.90
2. | GrandhiDurga Krishna Sai Sarayu 40,000 0.10
3. Grandhi Sai Sindhuri 20,000 0.05
4. |Chaluvadi Maruthi Venkatesh 20,000 0.05
Sub total (B) 4,337,600 1110
Total Promoters & Promoter Group (A+B) 39,080,00( 100.00
Details of Promot erifferl&noonthsr i buti on and | ock
(@) Pursuant to Regulations 14 and 16 of the SEBI ICDR Regulations, an aggregate of 20% of@fégp&sfuity
Share capitalof our Company held by our Promoters shall be locked in for a peti8dnainths s minimum
promoterds contributi cmtheOffed®hi nihrmumMaPrombdt A0Hs tahedn t |
the shareholding of the Promoters in excess of 20% of the fully diluteedftetEquity Share capital shall be
locked in for a period o$ix monthsrom the date of Allotmentas a majorityof the Net Proceeds are not
proposed to be utilized for capital expenditure. U
expenditureo includes <civil wor k., miscellaneous f
machinery,etc.&r det ails of objects of the Off %100 see @ Ob
Our Promotes have given consent to include such number of Equity Shares hetidig as maygonstitue
20% of the posOf f er Equity Share capital of our E€mumimgany
agreed not to sell, transfer, charge, pledge or of
Contribution from the date of filing this Red Herring Prospectus, until the expiry of therquiod specified
above, or for such other timas required under SEBI ICDR Regulations, except as mayebmitted, in
accordance with the SEBI ICDR Regulations
(i) Details of the Equity Shares to be lockiador 18 monthgrom the date of Allotmerit the Offeras Minimum

Promoterds Contribution are set forth in the table
Name ofthe Promoter [ Number| Date of |Nature of [Face Valug Issue/ |Percental Percentage| Date up to
of allotment/ [transactio | per Equity [Acquisitio | ge of the of the post which
Equity | transfer n Share () | n price pre- | Offer paid- Equity
Shares | of Equity per Offer up capital | Shares are
locked- | Shares* Equity | paid-up (%) subject to
in** Share ()| capital lock-in
(%)

Grandhi Bharat [ 06]| [ 0] [ 6] [ 6] [ 6] [ 6] [ 6] [ 6]

Mallika Ratna

Kumari (HUF)

Total [ 6] [ 6] [ 6] [ 6]

"Equity Shares allottedtransferredto our Promoters were fully paidp at the time of allotmertransfer.
**Subject to finalization of Basis of Allotment.

Note: The above details shall be filled in the Prospectus to be filed with the RoC.
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(iii) Our Company undertakes that the Equity Shares that are being latked not and will not be, ineligible for
computation of Promoterdés Contribution in terms of
connection, our Company confirms the following

@) The Equity Shares offered for Promoterds Contri
the three immediately preceding years (i) for consideration other than cash, and revaluation of assets
or capitalisation of intangible assets, (i) pursutnt bonus issue out of revaluation reserves or
unrealised profits of our Company or from a bonusissue against Equity Shares, which are otherwise
ineligible for computation of Promoterés Contr

(b) The Promoterdéds Contribution does not include a
preceding one yearata price lower thanthe price at which the Equity Shares are being offered to the

public in the Offer;

(©) Our Company has not been formed by the conversion of one or more partnership firms or a limited
liability partnership firminto a company in the preceding one year and hence, no Equity Shares have
been issued in the one yearimmediately preceding the date of this Red Herring Prospectus pursuant
to conversion from a partnership firm or a limited liability partnership firm;

(d) The Equity Shares forming part of the FRndbmot er (

(e) All the Equity Shares held by our Promotansd members of Promoter Groapein dematerialised
form.

Details of EquityShares lockeedn for six months

In addition to 20% of the fully diluted poQffer shareholding of our Company held by our Promoters and loiokfedt

eighteen months as prescribed under the SEBI ICDR Regulations as specified above, in terms of Regulation 16(b) and
Regulation 17 of theEBI ICDR Regulations, the entire p@ffer Equity Share capital of our Company will be locked

in for a period of six months from the date of Allotment as prescribed under the SEBI ICDR Regulations, except for (i)
the Equity Shares transferred pursuantie Offer for Sale; (i) any Equity Shares allotted to the employees of our
Company, whether currently employeesor notand including the legal heirs or nominees of any deceased employees or
ex-employees, underany ESOP scheme prior to the Offer; andrf§i)Equity Shares held by a VCF or Category | AIF

or Category Il AIF or FVCI, as applicable, provided that such Equity Shares shall be locked in for a period of at least
one year from the date of purchase by such shareholders. Further, any unsold gdti®rEquity Shares offered
pursuant to the Offer for Sale will be lockédas required under the SEBI ICDR Regulations.

Interms of Regulation 22 of the SEBI ICDR Regulations, the Equity Shares held by the Promoters, which aie locked
may be transferred to and amongst the members of the Promoter Group or to any new promoteror persons in control of
our Company, subject toontinuation of the lockn in the hands of the transferees for the remaining period and
compliance with the Takeover Regulations, as applicable.

The Equity Shares held by the Promoters which are logkédr a period of six months from the date of Allotment as
prescribed under the SEBI ICDR Regulations may be pledged only with scheduled commercialbanks or public financial
institutions or Systemilly Important NBFCs or housing finance companies, as collateral security for loans granted by
such banks or public financialinstitutions or Systemically Important NBFCs or housing finance companiesin terms of
Regulation 21 of the SEBI ICDR Regulations.

However, the relevantlock in period shall continue post the invocation of the pledge referenced above, and the relevant
transferee shall not be eligible to transferthe Equity Shares till the relevant lock in period has expired in terms of the
SEBI ICDR Regulations.

In terms of Regulation 22 of the SEBI ICDR Regulations, the Equity Shares held by persons other than the Promoters
and lockedin for a period of six months from the date of Allotment as prescribed under the SEBI ICDR Regulations in
the Offer may be transfieed to any other person holding the Equity Shares which are leinkedbject to continuation

of the lockin in the hands of transferees for the remaining period and compliance with the Takeover Regulations.

Any unsubscribed portion of the Offered Shares would also be leiokad required underthe SEBI ICDR Regulations.
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e. Lock-in of Equity Shares Allotted to Anchor Investors

50% of the Equity Shares Allotted to Anchor Investorsin the Anchor Investor Portion shall be locked in for a period of
90 days from the date of Allotment, while the remaining 50% of the Equity Shares Allotted to Anchor Investorsin the
Anchor Investor Pdion shall be locked in for a period of 30 days from the date of Allotment.

Other requirements in respect of lockin

0] As required under Regulation 20 of the SEBI ICDR Regulations, our Company shallensure thatthe details of
the Equity Shares lockeid are recorded by the relevant Depository.

(i) Pursuantto Regulation 21 of the SEBI ICDR Regulations, Equity Shares held by our Promoters anid Jocked
as mentioned above, may be pledged as collateral security for a loan with a scheduled commercial bank, a
public financial institution, Systemicallyrportant NoaBanking Financial Company or a deposit accepting
housing finance company, subject to the following:

(a) With respect to the Equity Shares lockedor six months from the date of Allotment, such pledge of the
Equity Shares must be one of the terms of the sanction of the loan.

(b) With respect to the Equity Shares locked as Promoterds Contribution f
Allotment, the loan must have been granted to our Company for the purpose of financing one or more of the

objects of the Offer, which is not applicabih the context of this Offer.

However, the relevant loeck period shall continue postthe invocation of the pledge referenced above, and the relevant
transferee shall not be eligible totransferto the Equity Sharestill the relevadim Ipekiod has expired in terms of the
SEBI ICDR Regulations.

(i) Interms of Regulation 22 of the SEBI ICDR Regulations, Equity Shares held by our Promoters andhlpcked
may be transferred to any member of our Promoter Group or a new promoter, subject to continuatien of lock
in applicable with the transferee for tlearaining period and compliance with provisions of the SEBI Takeover
Regulations, as applicable, and such transferee shall not be eligible to transfer them till tinepled&d
stipulated in SEBI ICDR Regulations has expired.

(iv) Further, in terms of Regulation 22 of the SEBI ICDR Regulations, Equity Shares held by persons other than
our Promoters prior to the Offer and lockiadfor a period of six monthsin accordance with Regulation 16 of
the SEBI ICDR Regulations, may be traaiséd to any other person holding Equity Shares which are locked
in along with the Equity Shares proposed to be transferred, subject to the continuation of the lock in with the
transferee and compliance with the provisions of the SEBI Takeover Regulasaysplicable, such transferee
shall not be eligible to transfer them till the leickperiod stipulated in SEBI ICDR Regulations has expired.

6. Shareholding Pattern of our Company

The table below presents the shareholding pattern of our Company as on the date of this Red Herring Prospectus:
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Categony| Category of| Number |Number of| Number | Number Total Shareho| Number of Voting Rights held in eaclf Number [Shareholding Number of [ Number of Share§ Number of
() shareholder of fully paid [of Partly [of shared number of [ding as g class of securities (IX) of sharey ,asa % Locked in pledged or equity shareg
() sharehol| up equity | paid-up |underlyi | shares held| % of Underlyi [assuming full shares(XIl) otherwise held in
ders (Ill) |shares helq equity ng (4D)] total ng |conversion of encumbered (XIIl) [dematerializg
(V) shares |Deposito| =(1V)+(V)+ | number Number of Voting Rights [ Total|Outstand convertible |Numbe|As a %|Numbe As a % of [d form (XIV)
held (V) ry (VI) of shareq Class e.g.| Class| Total asal ing [securities(aj r(a) |oftotal| r(a) total
Receipts| (calculat| Equity | e.g.: % of |convertibja percentags Shares Shares
(VI ed as pe| Shares |Other (A+B le of diluted held held (b)
SCRR, S + C) |securitiedshare capital) (b)
1957) (includin Xh=
(VIIl) As o] (VI+(X) As
a % of Warrant a % of
(A+B+C s) (X) [ (A+B+C2)
2)
(A) Promoter 7 39,080,00 0 0] 390,800,00| 100.0439,080,00 0] 39,080,000100( 0 100.0( 0 0 0l 39,080,00
and 0
Promoter
Group
(B) Public 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
(© Non 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
Promoter-
Non Public
(C1) Shares 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
underlying
depository
receipts
(C2) Shares helq O 0 0 0 0 0 0 0 0 0 0 0 0 0 0
by employeq
trusts
Total 7 39,080,00 0 0] 390,800,00| 100.0439,080,00 0] 39,080,000100( 0 100.0(4 0 0 0l 39,080,00
0
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@)
(b)

(©

(d)

(€)

10.

The BRLMs and their respective associates (as defined underthe SEBI Merchant Bankers Regulations) do not hold any
Equity Shares as on the date of this Red Herring Prospectus. The BRLNtsertndspective affiliates may engagein
transactions with and perform services for our Company in the ordinary course of business or may in the future engage
in commercialbankingand investment banking transactions with our Company, for which thaeytmafuiure receive

customary compensation.

Except forBharata Mallka Ratna Kumari GrandliGrandhi Sai KeerthanandGrandhi Sai Sindhurinone of our
Directors or Key Managerial Personnel hold shares in our Comppaoyr. mor e det ails on share
Structuresi Shareholding of our PromoB8%% and Promoter Groupo

Details of shareholding of themajor Shareholders of our Company
As on the date of this Red Herring Prospectus, our Compangavasequity shardolders

Set forth below are details of shareholders holding 1% or more of théffee paidup Equity Share capital of our
Company as on the date of filing of this Red Herring Prospectus:

Name of Shareholder Pre-Offer
No. of Equity Shares % of Equity Share capital
Grandhi Bharata Mallka Ratna Kumari (HUF) 29,350,400 75.10
Bharata Mallka Ratna Kumari Grandhi 5,352,000 1370
Harshil Enterprises (India) Private Limited 4,257,600 10.90

Set forth below are details of shareholders holding 1% or more of théffee paidup Equity Share capital of our

Company as on 10 days prior to the date of filing of this Red Herring Prospectus:

Name of Shareholder

Pre-Offer

No. of Equity Shares % of Equity Share capital
Grandhi Bharata Mallka Ratna Kumari (HUF) 29,350,400 75.10
Bharata Mallka Ratna Kumari Grandhi 5,352,000 1370
Harshil Enterprises (India) Private Limited 4,257,600 10.90

Set forth below are details of shareholders holding 1% or more of théffee paidup Equity Share capital of our

Company as on the date one year prior to the date of filing of this Red Herring Prospectus:

Name of Shareholder Pre-Offer
No. of Equity Shares % of Equity Share capital
Grandhi Bharata Mallka Ratna Kumari (HUF) 2,93,50,400 75.10
Bharata Mallka Ratna Kumari Grandhi 53,52,000 13.70
Harshil Enterprises (India) Private Limited 42,57,600 10.90

Set forth below are details of shareholders holding 1% or more of theffee paidup Equity Share capital of our

Company as on the date two years prior to the date of filing of this Red Herring Prospectus:

Name of Shareholder

Pre-Offer

No. of Equity Shares % of Equity Share capital
GrandhiBharata Mallka Ratna Kumari (HUF) 73,37,600 75.10
Bharata Mallka Ratna Kumari Grandhi 13,38,000 1370
Harshil Enterprises (India) Private Limited 10,64,400 10.90

There have been no financiagrangements whereby our Promoters, members of our Promoter Group, our Directors
and theirrelatives have financed the purchase by any other person of securities of our Company, otherthanin the nomal
course of business of the financing entity duringeaiqal of six monthsimmediately preceding the date of filing of this

Red Herring Prospectus
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11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

Our Company, Directors, and the BRLMs have not entered anphaol arrangementfoie purchase of Equity Shares
of our Company.

Our Promoters, othemembers of our Promoter Group, directors of our Promoter, our Directors dbioure ct or s 6
relatives have not purchased or sold any securities of our Company during the six priontosthe date of filing this
Red Herring Prospectus

There shall be only one denomination of the Equity Shares, unless otherwise permitted by law.

No person connected with the Offer, including but not limited to, our Company, the membersSyhttieate, our
Directors, Promoters or the members of our Promoter Group, sffaell in any mannewhatsoever any incentive,
whether direct or indirect, in cash, in kind or in services or otherwise t®a@uaer for making a Bid.

As on the date of this Red Herring Prospectus, none of the Equity Shares held by our Pranbterser members of
our Promoter Group are pledged or otherwise encumbered. Further, nondegiityeShares being offered for sale

through the Offer for Sale are pledged or otherwise encumbesazh the date of this Red Herring Prospectus

The Equity Shares are fully paith and there are no partly paigh Equity Shares as on the date of this Red Herring
Prospectus.

The Equity Shares issued pursuant to the Offer shall be fully-ypaidt the time of Allotment, failingvhich, no
Allotment shall be made.

There are no outstandingwarrants, options or rightootvert debentures, loans or other convertible instruments into
Equity Shares as on the date of tRisd Herring Prospectus.

There will be no further issue of Equity Shares whether by way of issherfs shares, preferential allotment, rights
issue orin any othermannerduring the period commencingfrom filing of this Red Herring Prospectus with SEBI until
the Equity Shares have been listed on the Stock Exchanges.

Our Company presently does not intend or propose to alter its capital structure for a period of six months from the
Bid/Offer Opening Date, by way of split or consolidation of the denomination of Equity Shares, or further issue of
Equity Shares (includingssue of securities convertible into or exchangeable for, directly or indirectly into Equity
Shares), whether on a preferential basis or issue of bonus or rights or further public issue of Equity Shares. However, if
our Company enters acquisitions, joinéntures or other arrangements, our Company may, subject to necessary
approvals, considerraising additional capitalto fund such activity or use Equity Shares as consideration foracquisitions
or participation in such joint ventures or other arrangements

Exceptfor any Equity Sharesto be issued pursuant to the Fresh Issue, there is no proposalor intention, negotiations and
consideration of our Company to alterits capitalstructure for a period of six months from the Bid/Offer Opening Date,
by way of spt or consolidation of the denomination of Equity Shares, or further issue of Equity Shares (including issue

of securities convertible into or exchangeable for, directly or indirectly into Equity Shares), whether on a preferential
basis orissue of bonusnghts or further public issue of Equity Shares. However, if our Company enters acquisitions,
joint ventures or other arrangements, our Company may, subject to necessary approvals, consider raising additional
capitalto fund such activity or use Equitly&8es as consideration foracquisitions or participation in such joint ventures

or other arrangements.

None of our Promoters and members of our Promoter Group will submit Bids or otherwise participate in the Offer
except for the Offer for Sale by Promoter Selling Shareholder

Our Company shallensure that any transactions in the Equity Shares by our Promoters and our Promoter Group during
the period between the date of filing of this Red Herring Prospectus with the Registrar of Companies and the date of
closure of the Offer sHicbe reported to the Stock Exchanges within 24 hours of the transactions.

Our Company has not undertaken any public issue of securities or any rights issue of any kind or class of securities
since its incorporation
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OBJECTS OF THE OFFER

The Offer comprises of the Fresh Issue and an Offer fori8atbe Promoter Selling Sharehold€he proceeds of the Fresh
Issue, after deducting Offer related expenses, are estimated fo be] mi | NetProceefst )h.e #i

Fresh Issue
TheNet Proceed$rom the Freshissueareproposed tdoe utilized towardsthe following objects:
1. To Finance Establishment of proposedeéBwshowrooms, i.e.

(@) Capital expenditure cost for the proposed eight (8) new showrooms,
(b) Inventory cosforthe proposed eight (8) new showrograad

2. Generatorporatepurposes.
(collectively, referred to herein as h ©bjefitso ) .

Themainobjectsaand objectsincidental and ancillary to the main objects seéhaur Memorandum of Association enables us
to (i) undertake our existing businesstivities and (ii) to undertakectivitiesproposedo be fundedrom the NetProceeds.

Further, our Company expectsto receive the benefits of listing of the Equity Shares, including to enhaigibdityuand our
brand image among oakisting and potential customers well as vendomnd creation of a public market four Equity Shares
in India.

Offer for Sale

The Promoter Seling Shareholder will be entitled to the respective portion of the proceeds of the Offer for Sale afiegdeduc
its portion of the Offer relatedexpenseandrelevantaxeshereonOur Companywill notreceiveanyproceedg$rom the Offer
for Saleandtheproceedseceivedirom the Offer for Salewill notform partof theNet Proceeds.

Except for (i)listing fees and stamp duty payable on issue of Equity Shares pursuantto Fresh Issue which shall be borne solely
by the Company, (i) the stamp duty payable on transfer of Offered Shares shall be borne solely by the Promoter Selling
Shareholder, our Compg and the Promoter Selling Shareholder shall share the costs and expenses (including all applicable
taxesin relation to such costs and expenses) directly attributable to the Offer (including fees and expenses of thed@RLMs, |
counsel to the Company drthe BRLMs and other intermediaries, advertising and marketing expenses (other than corporate
advertisements expenses undertaken in the ordinary course of business by our Company), printing, underwriting commission,
procurement commission (if any), brokge and seling commission and payment of fees and charges to various regulators in
relation to the Offer) in proportion to the number of Equity Shares issued and allotted by the Company through the &resh Issu
and sold by the Promoter Selling Sharehottieough the Offer for Sale.

Fresh Issue

Thedetailsof theproceeds from Fresh Issaeesetforth below:-

(in  million)

Particulars Amount”
Grossproceeds from the Fresh Issue 2100.00*
(Less)Offerexpensesin relation to the Fresh Issue to be borne by our Com 0
Net Proceeds* 0

* Tobefinalised upondeterminationof the OfferPrice andto beupdatedn theProspectusprior to filing with theRoC.

#All costs, fees and expenses relating to the Offer (other than the listing fees which will be borne by our Companghshed Benongst
our Company and the Promoter Selling Shareholder on a pro rata bapimportionto the Equity Sharesssuedandallotted byour Company

in the FreshIssueandthe Offered Sharessold by the Promoter Selling Shareholdeiin the Offer for Sale,upon successful completion of the
Offer.

For detail s, pl ease see t hieOfcfhearp treal| atneadel0d emle nésCebsjée cams of t he Of
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Utilisation of Net Proceedand Schedule of Implementation and Deployment

The Net Proceeds are proposed to be utiliseakitordance with schedule set forth below

(In million
Particulars Amount which will Estimated deployment of Net Proceeds
be financed from Net
Proceeds
Fiscal 2024 Fiscal 2025
To Finance Establishment of proposed eight (08) ne
showrooms;
(a) Estimated capitaxpenditure cost for the propo 120.00 30.00 90.00
eight (8) new showrooms
(b) Estimated inventory cost for New Showrog 160015 40004 120011
proposed to be opened
Sub-total (a+b) 172015 430.04 129011
Generakorporatepurposes* 0 o 0
Total" 0 o o

" To be determined upon finalisation of the Offer Price and updated in the Prospectus prior to filing with the RoC. Thetdiseiior
general corporate purposes shall not exceed 25% of the Gross Proceeds

Means of finance

We intend to completely finance the objects from the Net Proceédbe issue Accordingly, we confirm that there is no
requirement for us to make firarrangementsf financethrough verifiablemeansowards/5%of the statednean®f finance.

In the event of the estimated utilisation of the Net Proceeds in a scheduled Fiscal being not undertaken in its entirety, the
remaining Net Proceeds shall be utilised in subsequent Fiscals, as may be decided by our Coaqramgigincaith applicable

laws. Further, if the Net Proceeds are not completely utilised for the objects during the respective periodbatatdde to

factors such as economic and business conditions, timely completion of the Issue, market conditions outside the control of ou
Company, and any othercommercial considerations, the remaining Net Proceeds shall be utilised (in part or full) in subsequent
periods as may be determined by us, in accordance with applicable laws.

The deployment of funds indicated above is basedt@mnalmanagement estimatgsevailingcircumstances of our business,
prevailing market conditions and other commercial factors, which are subject to change. The deployment of funds described
herein hasnot been appraised by any bank or financialinstitution or any otherindependent agenay.h&ge to revise our

funding requirements and deployment from time to time on account of various factors, such as financialand market conditions,
competitionpusiness and strategy, interest/ exchange rate fluctuations, fluctuations in the price sifrgoldand other extemal

factors, which may not be within the control of our management. This may entail rescheduling the proposed utilisation of the
Net Proceeds and changing heploymentf funds from its plannedeploymenttthe discretion of our management, subject

to compliance with applicable law. For details e} i s k FThe dbjectssfthe Offer have notbeen appraised by any bank

or financialinstitution. Our funding requirements and proposed deployment of the Net Proceeds are based on management
estimates and may be subject to change based on various factors, some of which are beyond our control. Any variation in the
utilization of the Net Ryceeds or in théerms of the conditions as disclosed in this Red Herring Prospectus would be subject to
certain compliance requirement s ,andfiRd Iskd iF®a mpnagemant wslithave e h o |
broad discretion overtheusebfh e Net dhpagesy and39,despectively.

Our Company proposesto deploy the entire Net Procerusrds the aforementioned objects during Fis@@4 and 205. In
the event, our Company is unable to utilise the Net Proceeds per the estimated scheédpleyohent due to angeason,
including, inter alia, (i) economic and business conditions; (ii) tincelypletionof the Offer; (i) market conditiongutside the
control of our Company; and (iv) any other commerc@isiderationghe remaining Net Proceeds shiadl utilised (in part or
full) in subsequent Fiscals as maydetermined by our Company, in accordance with applicable laws.

In case of any surplus after utilisation of the Net Proceeds towards the aforementioned objects, we may use such sugplus towa
general corporate purposes, provided that the total amount to be utilised towards general corporate purposes does not excee
25% of the gross proceeds of the Issue, in accordance with applicable law. Subject to applicable laws, in the event of any
variationsin the actual utilisation of funds earmarked towards the objects set forth above, any increased fund redairements
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particular object may be financed by surplus funds, if any, available in respect of the other objects for which fundg are bei

raised pursuantto the Issup.case of a shortfallin the Net Proceeds or any increase in the actual utilisation of funds earmarked
for the Objects, our Company may explore a range of options including utilizing our internal accruals and/or seekingladdition
debt from existing andf@therlenders, subjectto compliance with applicable Al believe that such alternate arramgats

would be available to fund any such shortfalls.

Details of the Objects of the Fresh Issue
The detalils in relation to Objects of the Fresh Issue are set forth herein below:

1. To Finance Establishment of proposed 8 neshowrooms

We, Vaibhav Jewellers, ardemding regionajewellery brandin South Indgource: Technopak Repart)/e are ahyperlocal
jewellery retail chain with presence in the micro markets of Andhra Pradesh & Telawijai® showrooms (inclusive of two
franchisee showrooms) across 8 towns and 2 cifieshave a market share af% of the overall Andhra Pradesh and Telangana
jewellery market and10% of the organised marketin these two statesin F8288 per the Technopak Report. We are one of

the first organized jewellery chain from Andhra Pradesh to expand its presence to Telangana. We caterto all econorsic segment
of the micro markets of Andhra Pradesh and Telangana through our dedicated bedatigtiowrooms and have a strong rural
market focus. Ruralmarket in the state of Andhra Pradesh and Telangana corifike@esof the totaljewellery marketin FY
2023in these two stat€Source: Technopak Repartiecontinue to focus on regional expsion into the high growth untapped
regions within the micranarkets of Andhra Pradesh & Telangahareby creatinga market forbranded jewellery in the area of
our operationsurther, our strategy is expand in the untapped sections of the micro markets of Andhra Pradesh and Telangana
therein focusing on Rural markets as waedTier 2 and Tier 3 cities and develop those markets for organised jewellery sales.
This will enable us to capture the demand and meet the taste of the population of botteth&\&adelieve that our key focus

on building a brand is by reaching out to newer customers, understand theirrequirement and deliver them the besuafghe prod
as per their requirements. Keeping this in mind, we intend to open 8 new showrooms admss Mer 2 and Tier 3 cities in
Andhra Pradesh and Telangana

Our Company proposesto deploy an amount 872015 million towards the opening of 8 new retail showrogmneposedo

be opened in FY2 and FYS. We would deploy 120.00 milion towards capital expenditure for setting up 8 new retalil
showrooms and 160015million towards funding of inventory of such new showrooms, on aggregate Basi®oard by its
resolution date®eptember 042023 has approved the proposal to set up these new showrooms across Andhra Pradesh and
Telangana.

For f urt he®urBusiness iOursStrategiese ofin 1{B3Aa7%.e

We are in the process of identifying and finalizing the specific locations for our proposed showrooms in the towns mentioned
herein below.

New showrooms proposed to be opened in the Financial Year 20and Financial Year 205

Our Company has currently not identified thiemisesnvhere the newetail showroomsvill be established, however the same

will be undertaken basis an analysis primarily focused on the demographics of such location, existing businesses in the
surrounding areas, the site quality such as site visibility, footfall genergtamijng andaccessibility of the location tthe
customers, etc. Accordingly, tlpremisesselected will be based on the abovementioned criteria and each such premises are
proposed to beaken on leasehold basis.

Based on the above parameters, our Company has identified the following locations for the p8op@seshowrooms to be
opened in next FY2and FY5.

The details of th@roposed locations are as follows:
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SI. No. City State Approximate area of the proposed new showroom
(in. sq.ft)
1 Amalapuram Andhra Pradesh 2500
2 Narsipatnam Andhra Pradesh 2500
3 Palasa Andhra Pradesh 2500
4 Rajam Andhra Pradesh 2500
5 Gudivada Andhra Pradesh 2500
6 Ichchapuram Andhra Pradesh 2500
7 Mehabubnagar Telangana 2500
8 Siddipet Telangana 2500

The breakupofthe Net Proceeds 0fl72015million is bifurcatedor each store herelmelowin the form of capitalexpenditure
and inventory cost

(@) Estimated capital expenditure cost for the proposed 8 new retail showrooms

The breakdown of total estimated capital expenditure cost for the proposed 8 new retail showrooms is set out below:

Sl. No. Particulars Total Funds | Amount Quotations received from Date of Validity of the
Estimated | Already to be Quotations Quotations
Costs (in | deployed| funded
million) from the
Net
Proceeds
(in
million)
1 Building - Civil 0.52 - 0.52 |V Enterprises 11-Aug-23 30-Nov-23
2 Building - Civil 0.02 - 0.02 [PClPestControl Private Limitd  19-Aug-23 18-Aug-24
3 Building - Civil 0.02 - 0.02 |[Archean Granites & Italia| 11-Aug-23 30-Nov-23
Marbles
4 Building - Civil 0.01 - 0.01 | Sampath Sai Tiles 18-Aug-23 30-Nov-23
5 Buildings - 0.36 - 0.36 [P.J.Iron & Hardware Stores 18-Aug-23 17-Feb24
Exterior
6 Buildings - 0.30 - 0.30 | Elite Arts 18-Aug-23 17-Feb24
Exterior
7 Buildings - 0.20 - 0.20 | Elite Arts 18-Aug-23 17-Feb24
Exterior
8 Buildings - 1.85 - 1.85 | Sri Srinivasa Carpentry Works  18-Aug-23 30-Nov-23
Interior
Furniture & 0.91 - 0.91 | Sri Srinivasa Carpentry Works| 18-Aug-23 30-Nov-23
Fittings
9 Buildings - 0.35 - 0.35 | SriJagadisfTimber Mart 18-Aug-23 30-Nov-23
Interior
10 |Buildings - 0.34 - 0.34 | Classic Ceilings 02-Aug-23 01-Feb24
Interior
11 | Furniture & 0.05 - 0.05 | Sri Srinivasa Sheet Metal Wor[ 19-Aug-23 18-Feb24
Fittings
12 |Furniture & 0.22 - 0.22 | HaarrisIndustries 02-Aug-23 01-Feb24
Fittings
13 |Hardware 0.17 - 017 Sri Ganesh Hardware 18-Aug-23 17-Feb24
Materials
Building 0.04 - 0.04 [ Sri Ganesh Hardware 18-Aug-23 17-Feb24
Interiors
14 |Hardware 0.26 - 0.26 | Sri Ganesh Hardware 18-Aug-23 17-Feb24
Materials
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Sl. No. Particulars Total Funds | Amount Quotations received from Date of Validity of the
Estimated | Already to be Quotations Quotations
Costs (in | deployed | funded
million) from the
Net
Proceeds
(in
million)
15 |DG Set 0.66 - 0.66 |[Jakson Ltd 24-Aug-23 31-Dec23
16 |Electrical 0.59 - 0.59 DB Solutions 18-Aug-23 30-Nov-23
Installations
17 | Electrical 1.60 - 1.60 Jain Electricals 18-Aug-23 17-Feb24
Installations
18 Electrical 0.71 - 0.71 | Jain Electricals 18-Aug-23 17-Feb24
Installations
19 |Electrical 0.10 - 0.10 | Jain Electricals 18-Aug-23 17-Feb24
Installations
20 |[Electrical 0.98 - 0.8 Ch. Srinivasa Rao 18-Aug-23 30-Nov-23
Installations
21 | Office 0.19 - 0.19 [ Visakha Technologies 16-Aug-23 15-Aug-24
Equipment
22 [Computers & 0.04 - 0.04 |ControlP Tehcno Solutons H 22-Aug-23 21-Feb24
Systems Ltd
23 Off'(.:e 0.05 ) 0.05 Arrow Communications 19-Aug-23 30-Nov-23
Equipment
24 [Vehicles 1.13 - 1.13 | Varun Motors PvtLtd. 17-Aug-23 16-Jan24
25 [Vehicles 0.13 - 0.13 | Jupiter Automobiles 17-Aug-23 Feb24
26 |Office 0.12 - 0.12 | Accutech Infosystems Pvt Ltd 22-Aug-23 30-Nov-23
Equipment
Computers & 0.01 - 0.01 | Accutech Infosystems Pvt Ltd 22-Aug-23 30-Nov-23
Systems
27 [Computers & 0.67 - 0.67 |Featuretek IT Solutions (OP{ 22-Aug-23 30-Nov-23
Systems Pvt. Ltd.
28 [Computers & 0.10 - 0.10 |[ControlP Tehcno Solutons H 22-Aug-23 21-Feb24
Systems Ltd
29 | Computers & 0.02 - 0.02 RR Technologys 22-Aug-23 21-Feb24
Systems
30 |Computers & 0.02 - 0.02 San Solutions 21-Aug-23 20-Feb24
Systems
31 |Computers & 0.57 - 0.57 IRIS Digital Securities Pvt Ltd 22-Aug-23 30-Nov-23
Systems
IElectnca_ll 0.40 - 0.40 IRIS Digital Securities Pvt Ltd 22-Aug-23 30-Nov-23
nstallations
32  |Fire, Security and  0.09 - 0.09 |Ezone Securities Solutions Inq  17-Aug-23 30-Nov-23
Safety Systems Pvt Ltd
33 Electrlca}I 0.10 i 0.10 SVSTechnology System 21-Aug-23 30-Nov-23
Installations
34 [Computers & 0.02 - 0.02 | Sri Subramanyam Networkil 22-Aug-23 30-Nov-2023
Systems Solutions
35 | Air Conditioners 1.08 - 1.08 | Air'N' Gas Controls 28-Jan23 19-Jan24
15.00* - 15.00

Total estimated
capital
expenditure per
showroom
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Sl. No. Particulars Total Funds | Amount Quotations received from Date of Validity of the
Estimated | Already to be Quotations Quotations
Costs (in | deployed | funded
million) from the
Net
Proceeds
(in
million)
Total estimated| 120.00** 120.00
capital
expenditure for
eight (08)
showrooms

* As certified by théndependenCharteredEngineerpursuant to certificate dateAugust 2, 2023
** Amount isinclusive of the applicable taxes

(b) Estimated inventory cost for 8 New Retail Showrooms proposed to be opened id BYRFY 25

The breakup of total estimated inventory cost for 8 new retail showrooms to be opened in tHedd EY 5 is set out below:

Sl. Location Gold Jewellery Silver Articles Total
No. Purity Qty Rate * (in Amount Qty (Kgs) Rate * (in Amount (in Inventory
(Kgs) millions) (in millions) millions)
millions)
1 Narasaraopet | 22 KT 33.000 5.91 195.03 150.00 0.07 10.50 205.53
2 Amalapuram 22 KT 33.000 5.91 195.03 150.00 0.07 10.50 205.53
3 Palasa 22 KT 33.000 5.91 195.03 150.00 0.07 10.50 205.53
4 Gudivada 22 KT 30.000 5.91 177.30 200.00 0.07 14.00 191.30
5 Narsipatnam 22 KT 33.000 5.91 195.03 150.00 0.07 10.50 205.53
6 Rajam 22 KT 33.000 5.91 195.03 150.00 0.07 10.50 205.53
7 Siddipet 22 KT 30.000 5.91 177.30 190.00 0.07 13.30 190.60
8 Mehabubnagar| 22 KT 30.000 5.91 177.30 190.00 0.07 13.30 190.60
Total 1507.05 93.10 1,600.15

* As certified by the Statutory Auditor pursuant to certificate dated Septed2023. Cost of Gold Jewellery and Silver Articles
Includes making chrges & GST.

During the pastthree financialyears, Our Comparsppaned on&anchiseshowroom at Vizianagaram, Andhra Pradesh. The
capital expenditure incurred by our Company for setting uddnechiseshowroom at Vizianagaram, Andhra Pradesh was
20.65million.

Our average inventory for each of almowroom (excluding franchisee showrooms) for the three nspetiiod ended June 30,
2023and for the financial years March 31, 2023, March 31, 2022 and March 31j2821isclosed belaw

(In

Sl. Showroom Period ended | Year ended | Year ended | Year ended

No. June 30,2023 | March 31,2023 | March 31,202 | March 31, 2021
1. | Visakhapatnam, Andhra Pradesk 4,764.51 4,405.84 3,525.14 3,162.80
2. | Kakinada, Andhra Pradesh 413.94 376.14 335.09 326.05
3. | Gajuwaka, Andhra Pradesh 376.31 353.11 318.12 295.83
4. | Parvathipuram, Andhra Pradesh 214.16 205.14 195.09 178.68
5. | Rajahmundry, Andhra Pradesh 419.15 354.54 280.00 279.23
6. | Bobbili, Andhra Pradesh 217.07 210.14 198.88 178.87
7. | Anakapalle, Andhrdradesh 220.25 206.11 187.20 174.89
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8. | Dilshuknagar, Telangana 404.15 365.07 325.64 299.29
9. | AS Rao Nagar, Telangana 408.24 374.66 302.65 292.90
10. | Gopalapantam, Andhra Pradesh 239.77 225.66 221.87 227.73
11. | Tuni, Andhra Pradesh # 214.98 215.02 - -

# As Tuni store opened in FY 2023, closing stock is considered as average stock
2. General Corporate Purpose

Our Company proposes to deploy the balance Net Proceeds, aggregatihgdtdilion, towards general corporate purposes,
subject to such amount, not exceeding 25% of the Gross Proceeds from the Fresh Issue, in compliance with the SEBI ICDR
Regulations. The general corporate purposes for which our Company proposes to utiliseRhechleds include contingencies,
strategic initiatives, working capital requirements, meeting exigencies and expenses incurred by our Company in the ordinary
course of businesas may be applicable. The quantum utilisation of funds towards each of the above purposes will be determined
by our Board, based on the amount actually available underthis head and the business requirements of our Company, from time
to time.

In addition to the above, our Company may utilise the Net Proceeds towards other purposes relating to our business which are
considered expedient and as approved periodically by our Board, subject to compliance with necessary provisions of the
CompaniesAt and in accordance with the stated objectives and o
in utilising any surplus amounts.

Offer Related Expenses

The total Offer related expenses are estimated to be approximdtey] mi | 1 i on. The cafsidteffistngel at e
fees,feespayable to the Book Running Lead Managtgal counsel, Registrar to the Offer, Bankers toQffer processing

fee to the SCSBs for processing ASBA Forms submitted by ASBA Bidders procured Byritlieate and submitted to SCSBs,
brokerage and seling commission payable to the Syndicate, RegBtelazts, SCSBs, RTAs and CDPs, printing and stationery
expenses, advertising and marketing expenses arathegt incidental expenses fsting the Equity Shares on the Stock
Exchanges.

Subject to applicable law, otherthan (a) the listing fees, audit fees of statutory auditors (to the exztiribai@ble to the Offer),
and expensesin relation to product or corporate advertisementsny corporatadvertisements consistent with past practices
of the Company (other than the expenses relating to marketinga@vattisementandertaken in connection with the Offer),
each of which will be borne solely by our Compaang (bthe stamp duty payable on transfer of Offered Sharesisbalbrne
solely by the Promoter Seling Sharehol@@rall costs, fees anekpensewith respect tahe Offerwill be sharedamongstour
Company and the Promoter Selling Shareholder, on agieobasis, in proportion to the number of Equity Shakéstted by

the Company in the Fresh Issue and sold by the Promoter Seling Shareholder in the Offer for Sale, apocetséul
completion of theDffer. Upon commencement of listing and trading of thguity Shares on th8tock Exchanges pursuant to
the Offer, thePromoter Selling Shareholder shall, severally and not jointly, reimburs€dhepany forany expenses in relation
to the Offer paid by the Company on behalf of the Promoter SeBihgreholder. However, in the event that the Offer is
withdrawn or not completed for any reason whatsoeve@fédir relatedexpensesvill be borneby our Company.

The breakup for the estimate®ffer expenseare seforth below:

Activity Estimated As a % of total | As a % of Offer
expensed estimated size®)
(in Offer related
million) expenses)
Fees payable to the BRLMs including underwriting [ 6] [ 6] [ 6]

commission brokerageand selling commission,asapplicable
Selling commission/processing fee for SCSBs, Sponsor B4

%??‘I)ee payable to the Sponsor Banks for Bids made by ®IE [ 6] [ 0] [ 6]

Bidding charges for members of the Syndicate (includin%; thei
Syndicate Members), Registered Brokers, RaAsl CDP§

Listing Fees, SEBtiling fees BSE & NSE processing fedsook [ 6] [ 6] [ 0]
building softwarefeesandotheregulatoryexpenses

101



Printing andstationeryexpenses [ 0] [ 6] [ 6]
Advertisingandmarketingexpenses [ 6] [ 6] [ 0]
Fees payable to legal counsels [ 0] [ 6] [ 0]
Miscellaneous [ 0] [ 0] [ 0]
Total estimatedOffer expenses [ 6] [ 6] [ 0]

(1) Amountswill befinalisedandincorporated inthe Prospectus omleterminationof the Offer Price.

) Selling commission payable to the SCSBs on the portionefiail Rndividual Investos (RIIs)and Nonrlnstitutional InvestorgNIls), which aredirecty
procured by them would be as follaws

Portion for RIS 0.30%o0f the Amount Allotted (plus applicable taxes)*
Portion for NonInstitutional Investors 0.1%% of the Amount Allotted (plus applicable taxes)*
*Amount Allotted is the product of the number of Equity Shares Allotted and the Offer Price

No processing/uploading charges shallbe payable by our Company and the Selling Shareholders to the SCSBs on the dipptitgfioosured by them.
The selling commission payable to the SC&Bde determined on the basis of the bidding terminal ID as captured in the bid book of BSE or NSE.

SCSBswill be entitled to a processing fee for processing the ASBA Form procured by the members of the Syndicatd@irclublisgidicate members),
RTAs or CDPs from Retail Individual Investors and Niostitutional Investors (excluding UPI Bids) asdbmitted to the SCSBs for blocking as follows:

Portion for RIS " 10/ per valid ASBA Forms (plus applicable taxes)
Portion for Non-Institutional Investors " 10/ per valid ASBA Forms (plus applicable taxes)
*Based on valid ASBA Forms

Processing fees payable to the SCSBs for capturing member of the Syndicatetiasie (Broker)/Subroker code on the ASBA Form for Nomstitutional
Il nvestors with bids above 500,000 would be 710 plus applicable tax

(©) Brokeragé Selling Commission on the portion for Retail Individualestorsand Nonlinstitutional Investorswhich are procured by the memberdhef
Syndicate (including their sudyndicate members), RTAs, CDPs or for uskigl3type accountdinked online trading, demat & bank account provided by
some of the brokers which are members of Syndicate (including thegysulicate members) would bs follows:

Portion for RIIs 0.30% of the Amount Allotted (plus applicable taxes)*
Portion for NonInstitutional Investors 0.15% of the Amount Allotted (plus applicable taxes)*
*Amount Allotted is the product of the number of Equity Shares Allotted and the Issue Price.

The Selling Commission payable to the Syndicate fSyrtilicate Members will be determined:

i. ForRllsandNorInstitutionall nvest ors (up to 7 500, 000) on the basi sapgidationidbatobapyp!| i c at
the respective Syndicate / S8ndicate Member. For clarification, if a Syndicate ASBA application on the application form number / series of a Syndicate
/ SubSyndicate Member, is bid by an SCSB, the Selling Commission pilyable to the SCSB and not the Syndicate Syidicate Member.

i. ForNonrl nstitutional Investors (Bids above 7 500, 00 0)Syndicate Codeof theapplicgiono f t h
form submitted to SCSBs for Blocking of the Fund and uploading on the Exchanges platformby SCSBéidatocla a Syndicate ASBA application
on the application form number / series of a Syndicate /Smblicate Member, is bid by an SCSB, the Selling Commission will be payable to the Syndicate
/ Sub Syndicate members and not the SCSB.

Thepayment of selling commission payable to thelsuders / agents of sufyndicate members are to be handled directly by the respectiwystitate
member.

The selling commission payable to the RTAs and CDPs will be determined on the basis of the bidding terminalid as ¢hetuedaok of BSE or NSE.
Uploading Chargegexcluding UPI Bids)

i. Payable to members of the Syndicate (including theirSyilicate Members), on the applications made usimgl3 account s, woul d ¢k
applicable taxes, per valid application bid by the member of the Syndicate (including th8yadicate Members

i. Payable to the Registered Brokers on the portion for Retail Individual Investors anbhdidutional Investors which are directly procured by the
Regi stered Brokers and submitt epérvalidASBA I (flus applipablexese s si ng woul d be

iii.  Bid Uploading charges payable to the SCSBs on the portion of QIB andhhtitational Investors (excluding UPI Bids) which are procured by the
members of the Syndicate/sBindicate/Registered Broker/RTAs/ CDPs and submitted to SCSB for blocking amdiuplog woul d be 7 10
application (plus applicable taxes)
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Notwithstanding anything containedin (1) & (2) abovetthet al upl oadi ng fees and processing fees paya

taxes) and in case if the total wuploading fees analingfeesandposessimgfedive e s e x
be paid on prerata basis.

The Bidding/uploading charges payable to the Syndicateé$ynblicate Members, Registered Brokers, RTAs and CDPs will be determined on the basis of the
bidding terminal id as captured in the bid book of BSE or NSE.

4 Uploadingcharges/ Processing fees for applications made by UPI Bidders using the UPI Mechanism would be as under:

Members of the Syndicate / RTAs / CDPs (uploading charges) " 30 per valid application (plus applicabtaxes)
Kotak Mahindra Bank Limited " NIL per valid application* (plus applicable taxes).
The Sponsor Banks shall be responsible for making payments to thg
parties such as remitter bank, NPCI and such other parties as requii
connection with the performance of its duties under applicable SEBI circ
agreements and other applicabd&vs

Axis Bank Limited " NIL per valid application* (plus applicable taxes).

The Sponsor Banks shall be responsible for making payments to thg
parties such as remitter bank, NPCl and such other parties as requir
connection with the performance of its duties under applicable SEBI circ
agreements and other applicabd&nvs

* Nil for first 2,20,000 valid applications per Sponsor Bank and thereaf@i(plus applicable taxes) per valid application for respective Sponsor Bank

All such commissions and processing fees set out above shall be paid as per the timelines in terms of the Syndicateb@seshdbscrow and Sponsor
Bank Agreement.

The total uploading charges / processing fees payable to members of the Syndicate, RTAs, CDPs, Registered Brokerslais(ii5tadll e subject to a

maxi mum cap of 7 2.00 million (plus applicékles payad)l e kerceasds T ReO0OO
payable to members of the Syndicate, RTAs, CDPs, Registered Brokers would be proportionately distributed based onotheatidrapplications such that
the total uploading charges / processing feasyppa bl e does not exceed 7 2.00 million.

Pursuant to SEBI circular no. SEBI/HO/CFD/DIL2/P/CIR/2022/75 dated May 30, 2022, applications made using the ASBA faitiditypinblic offerings

(opening on or after September 1, 2022) shall be processed only after application monies are bldukdrhik taccounts of investors (all categories).
Accordingly, Syndicate /sty ndi cat e Member shall not be able to Bid the Application
be submitted to SCSB for blocking of the fund andadig onthe Stock Exchange bidding platform. To identify bids submitted by SyndicaBynhdichte

Memberto SCSBaspecialBidmapp |l i cati on form with a heading / wat e rSyrdicate MémBeyalomgi c at e
with SM code and broker code mentioned on the-®&ich Application Form to be eligible for brokerage on allotment. However, such special forms, if used for

RI'l's and NIIls bids up to ~ 5 lakhs wildl not be eligible for brokerarc

The processing fees for applications made by UPI Bidders using the UPI Mechanism may be released to the remitter baiokdy 883Bsch banks provide
a written confirmation on compliance with SEBI Circular No: SEBI/HO/CFD/DIL2/CIR/P/2021/570 dateel 3, 2021 read with SEBI Circular No:
SEBI/HO/CFD/DIL2/CIR/P/2021/2480/1/M dated March 16,2021 and such payment of processing fees to the SCSBs shall benphaiede with SEBI
Circular No: SEBI/HO/CFD/DIL2/CIR/P/2022/51 dated April 20, 2022 an@S&&rcular no. SEBI/HO/CFD/DIL2/P/CIR/2022/75 dated May 30, 2022.

Interim useof Net Proceeds

The NetProceed®f the Offer pending utilisation for the purposes stated in this section, shall be depositeittosttheduled
commercial banks included in the Second Schedule of the Reserve Bank of India Act, 188veraied. In accordance wih
Section 27 of the Companies Act, our Company confirmsthat it shall not ubkettReoceedd$or buying, tradingor otherwise
dealingin shareof anyotherlistedcompany ofor anyinvestmenin the equitymarkets.

Bridge financing facilities

Our Company has nadised any bridge loans from any banks or financial institution as on the date ofthis Red Herring Prospectus,
which are proposed to be repaid from the Net Proceeds. However, dependiniguspass requirements, our Company may
consider raising bridge financing facilities including by way of atlyer shorterm instrument, pendingeceiptof the Net
Proceeds.

Monitoring of utilization of funds

Interms of Regulation 41 of the SEBI ICDR Regulations, prior to filinig fed Herring Prospectus with Ro@e will appoint

a monitoring agency to monitor the utilization of the Net Proceeds. Our Company undenakesstdhe report(s) of the
Monitoring Agency on receipt before the Audit Committee without any delayGaumpany will disclose the utilisation of the
Net Proceeds, including interim use under a separate headlimlamce sheet until such time as the Net Proceeds remain
unutilized, clearly specifying the purposes for whitle Net Proceedshavebeen utilised. Our Companywill also, in its
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balancesheetfor the applicablefiscaperiods, provide detalils, if any, in relation to all such Net Proceeds that have not been
utilised, if any, of sucleurrentlyunutilisedNet Proceeds.

Pursuant tahe SEBI Listing RegulationspurCompanyshallon a quarterly bagiSsclose tadheAudit Committee the uses and
application of the Net Proceeds. The Audit Committee shall make recommendations Board for further action, if
appropriate. Our Company shall, on an annualbasis, prepare a statemerR@iddeds utilised for purposes other than those
stated in this Red Herring Prospectus and place it befordudit Committee. Such disclosure shall be made only until such
time that the Net Proceeds have baélsed infull. The statemenghallbe certified bythe StatutonAuditors.

Pursuantto Regulation 32(3) and Part C of Schedule I, of the SEBI Listing Regulations, our Company shall, on a qu&sterly ba
disclose to the Audit Committee the uses and applications of the Net Proceeds. The Audit Committee shall make
recommendation® our Board for further action, if appropriate. On an annualbasis, our Company shall prepare a statement of
funds utilised for purposes other thanthose stated in this Red Herring Prospectus and place it before the Audit Codnmittee an
make other discloges as may be required until such time as the Net Proceeds remain unutilised. Such disclosure shall be made
only until such time thatall the Net Proceeds have been utilised in full. The statement shallbe certified by the stakitcsry

of our CompanyFurthermore, in accordance with Regulation 32(1) of the SEBI Listing Regulations, our Company shallfurnish
to the Stock Exchangeson a quarterly basis, a statementindicating (i) deviations, if any, in the actualutilisatfmoadedte

of the Freshissue from the objects of the Fresh Issue as stated above; and (i) details of category wise variations in the actual
utilisation of the proceeds of the Fresh Issue from the objects of the Fresh Issue as stated above. This informatiomewill als
published in newspapers simultaneously with the interim or annualfinancialresults and explanation forsuch variation (if any)

wi || be included in our Directordéds report, after placing t
Variation in Objects of the Offer

In accordance with Sections 13(8) and 27 of the Companies Act, our Company shallnot vary the ObjeCerftinéess our
Company is authorized to do so by way of a spemablution of its Shareholders. In additidhe notice issued to the
Shareholder# relation to the passing of such special resolution shall specifyréiseribeddetailsandwhich shall be published

in all editions ofThe Financial Express an English national daily newspaper, all editionsJafsattaa Hindi national daiy
newspaper andll editionsof Vaarthga Telugu newspaper (Telugu being the regional language of Andhra Pradesh, where our
Registered Office is located), each with wide circulatiBarsuant to Sections 13(8) and 27 of the Companies Act, 2013, our
Promoters or controling Shareholders will be required to provide an exit opportunity to such Shareholddsswhagree to

the proposalto vary the objects, subject toghmvisions of the Companies Act, 2013 andiircordance with such terms and
conditions, including in respect of pricing of the Equity Shares, in accordaiticthe Companie8ct,2013andthe SEBICDR
Regulations.

Appraising agency

None of theobjectsof the Fresh Issue for which the Net Proceeds will be utiized have been appraiseddan&fiinancal
institution.

Other confirmations

Except to the extent of the proceeds received pursuantto the Offer for Sale, none of our Promoters, Directors, KMPs, members
of our Promoter Group or Group Companies will receive any portion of the Offer Proceeds.

There are no existing or anticipated transactionsin relation to the utilisation of the Net Proceeds entered into tarealeten

by our Company with our Promoters, members of our Promoter Group, Directors and/or Key Managerial Personnel. Further,
there are no material existing or anticipated transactions in relation to utilization of the Net Proceeds with our Promoters,
Directors, Key Managerial Personnel, members of our Promoter Group or Group Companies.

Further, pursuant to the Offer, the Net Proceeds received by our Company shall only be utilised for objects identified by our
Company andforgeneralcorporate purposes and none of our Promoters, Promoter Group, and Group Companies, as applicable
shall reeive a part of or whole Net Proceeds directly or indirectly.

Our Company has obtained the required consents and No Objection Certificates (NOC) from our lenders for the proposed
IPO.
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BASIS FOR OFFER PRICE

The Offer Price will be determined by our Company andtioenoteiSelling Shareholder, in consultation with the BRgMN

the basis ohssessmemtf market demand forthe Equity Shares offered through the Book Building Process and on the basis of
guantitative and qualitative factors as described below. The face value of the Equity Shd@sisch and the Offer Price is

[ Otimes the face value at the lower end of the Price Band adtines the face value at the higher end of the Price Band.

Bidders should read the bel oOurBosmesd ,RiskhFadaorsi , RifdiocralBtmtenients aanldo n g
fiManagement 6s Discussion and Anal ysi s @bnp#&gsh6s B0c24ahd2&8o nd i t |
respectively, to have an informed view before making an investment decision.

Qualitative Factors

We believe that some of the qualitative factors which form the basis for computing the Offer Price are as follows:

We are a ky leading homgrown regional brand built on hyperlocal retail strategy

We have anarly mover advantage in ttstate of Andhra Pradesh

We have fortifiedour businesgitially with focus by catering customers in both ruraland urban areas and we have been
slowly moving towards capturing and expanding over brand in Tier Il and Tier Il cities

We,hrough our operating et h,ooffer dvierse pRauctaldsigns atsvariecppsice rabge toDe s |
customers across budget bracket

Our Go To Market strategy is our key business enabler thereby providing wider marketreach; deep customerconnect and
have enabled us to build a loyaistomer base

Our experienced promoter and professional senior management team has enabled us in seamless strategy implementatior
and business operations

Our employees and Customers are our real Brand Ambassadors

Our ability to define operating parameters and internal control measures that enables us to perform as well as grow
business across the micro market of Andhra Pradesh and Telangana.

oo o o Do oo Iw

For f urt heQurBusiness iConspetitive Steengfiids o n 1G0-473.e
Quantitative Factors

The information presentdaelowrelating to the Company is based on the Restated Financial Information of the Company for
thethree months period endddne 30, 2023 and tikénancial Yea2023,2022and2021 prepared in accordance with Ind AS,

the Companies Act, 2013 and restated in accordance with SEBI ICDR Regul&tions. det ai |l s, refer sect
I nformati ono b2@of thssRedHgrring Rrospeatgse

Some of the quantitative factors which may form the basis for computing the Offer Price are as follows:

1. Earnings per Share (AEPS0O) per Equity Share:

Financial year ended 3%'March, Basic EPS (in ) Diluted EPS (in ) Weight
For the period ended June 302023* 4.92 4.92 -
2023 18.32 18.32 3
2022 11.18 11.18 2
2021 531 5.31 1
Weighted Average 13.77 13.77

* Not annualised
Notes:

1. Basic EPS (7 ) = Basic

earnings

per share ar

number of Equity Shares outstanding during the year, as adjusted for bonus issue.

2. Diluted EPS () = Diluted earnings per share are calculated by dividing the Restated Profit for the year dyidied weighted
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average number of Equity Shares outstanding during the year as adjusted for the effects of all dilutive potential EgsibyStearding

during the year, as adjusted for bonus issue.

Earnings per Share calculations are in accordance with the no
Weighted average number of Equity Shares is the number of Equity Shares outstanding at the beginning of the year #ujusted by
number of Equity Shares issued during the year multiplied by the time weighting factor. The time weighting factor isettef daysh

for which the specific shares are outstanding as a proportion of total number of days during the year.

The above statement should be read with Significant Accounting Policies and the Notes to the Restated Financial Stafgmeanitsgas

in Restated Financial Statements.

Weighted average = Aggregate of yemise weighted EPS divided by the aggregate of weights i.e. [(EPS x Weight) for each year] /

[Total of weights].
Pursuant to a resolution of our shareholders dadedjust 102022 the Company has issued and allog8B10,00(onus equity shares

in the ratio of3 (thre@ fully paidup bonus share of the face value of Rs.10 each for every existing 1 (one) fullp @ajdity share of
the face value of Rs.10 eauobld by the members as on August 08, 2822er share data has been calculated after giving effect to such
bonus issue in accordance with principles of I nd AS 33 AEarni

Return on net worth (ARoONWO):

Financial year ended 33! March, RoNW (%) Weight
For the period ended June 30, 2023 5.29 -
2023 20.78 3
2022 16.01 2
2021 9.06 1
Weighted Average 17.24
* Not annualised
Notes:
1. fiNet wortho means t he-upahag capiglaandeall reserves ereated outtottte prpfissiamd securities

premium account and debit or credit balance of profit and loss account, after deducting the aggregate value of the atdossekte
deferred expenditure and miscellaneous expenditure not written off, as per the restated balance sheet, but does reeinasdweated

out of revaluation of assets, capital reserve, whigéek of depreciation and amalgamation as per the SEBR®egulations as dor the

three month period ended June 30, 2023 and March 31, 3@%h 31, 2022andMarch 31, 2021.

2. Return on Net worth (%) = Restated Profit for the year divided by Net worth as at the end of the year.

3.  Weighted average Aggregate of yeawise weighted Return on Net worth divided by the aggregate of weights i.e. [(Return on Net
worth x Weight) for each year] / [Total of weights]
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3. Net

Assets

Val

ue

(ANAVO)

per

Equi ty

Share:

Year EndedPeriod Ended

NAV derived from the Restated Financial
Statements(in™ )

As on June 30, 2023*

93.05

As onMarch 31,2023

88.17

After the completiorof the Offer At the Floor Price] 0 ]
At the Cap Price[ 0 ]
Offer Price [ 6]
* Not annualised
Notes:

1. Offer Price perEquity Share will be determined on conclusion of the Book Building Process.

2. ANet wortho means t h-epshagegapiaigaadtak reseraes areatedaiit of thé grofitp and skbcurities premium
account and debit or credit balance of profit and loss account, after deducting the aggregate value of the accussdatattierred
expenditure and miscellaneous expenditure not written off, as per the restated balance sheet, but does not includeeatseroas c
of revaluation of assets, citgd reserve, writeback of depreciation and amalgamation as per SEBI ICRBuURLtions.

3. NetAsset Value per Equity Share = Net worth divided by the outstanding number of equity shares outstanding at the end of the yea

4. Key financial and operational performance indicators

All the KPIs disclosed below have been appibbg a resolution of our Audit Committee dat8eptember, 2023and the
Audit Committee has confirmed that verified details of all the KPIs pertaining to the Company that have been disclosed to
investors atany point of time during the three years period prior to the date of filing of this Red Herring Prospediesrhave
disclosed in this section. Further, the KPIs herein have been certified by Sagar & Associates, Chartered Accountants, by thei
certificate date®eptember 042023.

(in” million exceptunless otherwise mentioned

Sl Particulars As of/ Period 3 As of/ Financial As of/ Financial As of/ Financial
No months ended year ended March| year ended March| year ended March
June 30, 2023 31,2023 31,2022 31,2021

1 | Revenudrom operation§) 5088.96 20273.44 16939.14 14335.64
2 | Totallncomé?) 5102.05 20313.04 16976.94 14431.74
3 | EBITDAG) 373.38 1430.55 1049.59 695.51
4 | EBDITA Margin (%)® 7.34 7.06 6.20 485
5 | Profit for the year 192.4(Q 715.96 436.79 207.37
6 | PAT Margin (%)®) 3.78 3.53 2.58 1.45
7 | OperatingCashFlows 107.03 692.0( 89.57 -115.07
8 | NetWorth® 3636.51 3445.5( 2728.59 2289.8¢
9 | NetDebt?) 4861.73 4564.44 5336.13 4777.06
10| DebtEquity Ratig®) 1.27 1.34 1.75 2.02
11| ROCE(%)®” 4.57 17.71]] 13.77 10.54
12| ROE (%)20" 5.43 23.19 17.41] 9.49

* Not Annualised for the period 3 months ended June 30, 2023

Subject to applicable lavihe Company confirmsthatit shall continue to disclose all the key performance indicators included in

t h iBasis for Offer Pricé s ecti on, on a periodic basis, at |l east once
Board of our Company), fora durationthatis atleast the later of (i) one year afterthe date of listing of the EcgstpiStreer

Stockkex changes; or (ii) till t he wut i ObjertacttheddfferMohitoring)of UtiNzation Pr o c €

of Fund® o n 1Q3andyle4

(1) Revenue from operation nesarevenue from sales and other operating revenues.
(2) Total Income represents the total turnover of our business i.e., Revenue from Operations and Other Income, if any.
(3) EBITDA means Profit before depreciation, finance cost, tax and amortization
(4) OEBI TDA Margind is calculated as
(5) O6PAT Margind is calculated as PAT

EBI TDA di vi
for the

ded by Re\
period/year
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(6) Net worth means the aggregate value of the pgidhare capital and all reserves created out of the profits and securities
premium account and debit or credit balance of profit and loss account, after deducting the aggregate value of the
accumulateddsses, deferred expenditure and miscellaneous expenditure not written off, as per the restated balance sheet,
butdoesnotinclude reserves created out of revaluation of assets, capital reserve arising on consolidation, capitiatredempt
reserve, writeback of depreciation and amalgamation.

(7) Net Debt is total of shoterm borrowing, longterm borrowing and trade payables minus total liquid assets. Total liquid
asset is summation of cash and cash equivalent and current andum@mt bank balance and trade receivables.

(8) Debt equity ratio means ratio of total debt (long term plus shayrh including current maturity of lonterm debt) and
Equity Share capital plus other equity.

(9) Return on Capital Employed is calculated as sum of profit for the period/ year, finance cost and tax expenses divided by
Capital employed where Capital employed is sum of tangible networth, total debt and deferred tax liability as restated.

(10) Return on Equity is ratio of Profit after Tax and Average Shareholder Equity.

5. Explanation for KPI metrics

KPI Explanations

Revenudrom Operations Revenuegfrom Operationdgs usedby our managemento track the revenue
profile of thebusinesandin turnhelpsassestheoverallfinancialperformance
of ourCompany and size of our business.

Totalincome Totalincome is used by the management to track revenue from operatio
otherincome.

EBITDA EBITDA providesinformationregarding the operationakfficiency of the
business.

EBITDA Margin (%) EBITDA Margin (%)is an indicator of the operationalprofitability and
financial performance of our business.

PAT Profit aftertaxprovidesinformationregardingtheoverallprofitability of the
business.

PAT Margin (%) PAT Margin (%)is an indicator ofthe overall profitability andinancil
performance of our business.

OperatingCashFlows Operating cash flows activities provides how efficiently our compa
generates cash through its core business activities.

NetWorth Networth isused by thenanagemenb ascertain théotalvalue createdly the
entity and provides a snapshot of current financial position of the entity.

Net Debt Net debt helps the management to determine whether a compa
overleveraged or has too much debt given its liquid assets

Debtequityratio (times) Thedebtoequityratiocompareanorganization'abilities toitss h ar e h
equity and is used to gauge how much debt or leverage the organizat
using.

ROE (%) ROE provides how efficiently our Company generatesprofits from
sharehfondd er s 6

ROCE(%) ROCE provideshow efficiently our Companygenerategarningsfrom the
capital employed in the business.
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6. Comparison with listed industry peers

(In™ million excepunless otherwise mentioned

Financial Parameters Manoj Titan Thangamayil Kalyan Tribhovandas
Vaibhav Gems | Company Ltd Jewellery Jewellers India | Bhimji Zaveri
(FY 202223) 'N' Jewellers (Consolidated) Ltd Ltd Limited
Ltd (Standalone) | (Consolidated) | (Consolidated)
(Standalone)
Revenudrom Operations 20,273.44 4,05,750.00 31,525.50 1,40,714.47 23,936.26
Totallncome 20,313.03 4,08,830.00 31,559.00 1,41,093.38 23,986.01
EBITDA 1,430.55 48,800.00 1,529.00 10,807.80 1,163.10
EBITDA Margin 7.06 12.03 4.85 7.68 4.86
PAT 715.96 32,740.00 7,97.40 4,319.32 401.90
PAT Margin (%) 3.53 8.07 2.53 3.07 1.68
OperatingCashFlow 692.00 13,700.00 104.40 10,133.71 931.69
Netdebt 4,564.48 66,910.00 4,885.20 34,751.29 6,461.00
Debt/Equity ratio 1.34 0.63 1.41 0.97 0.87
Return  on Capital 17.71 27.07 15.64 14.29 10.03
Employed (ROCE)(in %)
Net Worth 3,445.50 118510.00 3887.90 36347.11 5604.08
Returnon Equity(in %) 23.19 30.95 22.37 12.76 7.39

Source:

a) All the financialinformation forthe Company above is on a Restated Financial Statements. The Basic EPS, Diluted EPS
Net Worthand the number of equity shares asatand for the Fiscal ended March 3haz@been adjusted to give effectto

the consequentincrease in share capitalaccount of issue of Bonus sharesin the rasippfo¥dd by our shareholders vide
resolution dated August 10, 20ZPhe computation considering aforementioned effects has been carried out in accordance
with the requirements of SEBI ICDR Regulations and therefore the Basic EPS, Diluted EPS and the number of equity shar
outstandingas atthe end of the yleave not been derived from Restated Financial Statements. For iled¢omcand further
details, see fAO0Other FiR4Dancial I nformationd on page

b) Financial information for listed peers mentioned above is sourced from the annual reports as available of the respecti
peers for the year ended March 31, 2023 submitted to Stock Exchanges.

Notes for listed peers:
Notes for peer group:

1) For the industry peers, the Basic and Diluted EPS refers to the Basic and Diluted EPS sourced fioamn tiad
statements of the companiespectively for the financial year ended March 31,202

2) P/E Ratio hasbeen computed based on the closing market price of equity shares onAgHsbR&L, 2023divided
by the Basic EPS as at March 31, 202

3) Returnon Net Worth (%) = Profit for the yearended March 31320&@ded by Average Total Equity of the Company
for the FY2022:23.

4) NAV is computed as the Total Equity of the Company as on March 3B @9Rled by the outstanding number of
equity shares as on March 31, 302

7. Justification for Basis of Offer Price
a) The price per shareof our Company basedon the primary/ newissueof shares(equity / convertible securities)

Other than thallotment ofbonus issanceundertaken by our Company éwgust12, 2022, our Company has not

issued any Equity Shares or convertible securities, where such issuance is equalto or more than 5% of the fully diluted
paid-up share capital of our Company (calculated based on th@ffee capitalbefore such transaction)sihg the

18 months preceding the date of tRisd HerringProspectus, in a single transaction or multiple transactions combined
together over a span of rolling 30 days.
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@)

The price per share of our Company basedon the secondarysale/ acquisition of shares(equity / convertible
securities)

Therehavebeemo secondangale/ acquisitionf Equity Shareranyconvertiblesecuritieswherethe promoters,
member®f thepromotergroup, selling shareholdershareholder(d)aving the right tmominate director(s) ithe
boardof directorsof the Companyareapartytothetransactior{excludinggifts), duringthe 18 monthsprecedinghe
date of thiscertificate, whereeither acquisition or sale is equal to or more than 5% ofutediluted paid up share
capitalof the Company (calculated based on theQffer capital before such transaction/s and excluding employee
stock options granted but not vested), in a single transaction or multiple transactions combined togetlspaaver a
of roling 30 days.

Since there are no such transactions to report to under (a) and (b) therefore, information based on last 5
primary or secondary transactions (secondary transactions where Promoter / Promoter Group entities or
Selling Shareholder or shareholder(s) having ta right to nominate director(s) in the Board of our Company,
are a party to the transaction), not older than 3 years prior to the date of this RHP irrespective of the size of
transactions, is as below:

Primary transactions:

Except as disclosed below, there have been no primary transactions in the last three years preceding the date of this

RHP:
N, Facevalue | Issueprice Total
Date of Bauity | orEquity | per Equity | Nature of Nature of | oo ngideration
allotment Shares Sh sh allotment consideration :
et ar e are ( (in
August 12, 2,93,10,00( 10 N.A. Bonus Issuqd Otherthan Cash -
2022
Weighted average cost of acquisition N.A.
(WACA)
d) Weightedaveragecostof acquisition floor priceandcapprice
Weighted average N
Typesof transactions cost of acquisition Flo_or . Cgp price
( 9 e price* (ie. | (ie. [a])
Share) [a1)
Weightedaveragecostof acquisitionof primary/newissue NAN NAN NAN
as per paragraph 8(a) above.
Weighted average cost oacquisitionfor secondansale / NAN NAN NAN
acquisition as per paragraph 8(b) above.
Weightedaveragecostof acquisitionof primaryissuances NAN NAN NAN
secondantransactions as per paragraph 8(c) above

Note:

N There were no primary/ new issue of shares (equity / convertible securities) or secondary sales / acquisition of

sharesf shares(equity/convertiblesecuritiestransactionsn last 18 monthsrom the dateof this RedHerring
Prospectus.

* Tobeupdatedat Prospectustage.

Explanatiorfor Offer Price / CapPrice being[ 0grice of weightedaveragecostof acquisitionof primaryissuance

price | secondary transaction price of Equity Shares

indicators and financial ratios for thlereemonths endedune30, 2023 and the Fiscals 2@ 202 and 204.

[O0]
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*To beincludedat Prospectusstage

(b) Explanationfor Offer Price/ CapPrice being[ 0gdrice of weightedaveragecostof acquisitionof primary issuance

price / secondary transactiqrice of Equity Shareg¢set ouin [ 6gbove)n view of theexternalfactors whiclmay
have influenced the pricing of the Offer.

[o0]

*To beincludedat ProspectusStage

8. Price/ Earning (AP/ EO) Rati ol ioth [rdgdér&duitySharet o the Price Ban

Particulars P/E at Floor Price (no. of times) PE at Cap Price (no. of times)
Basic EPS for FY 2023 [ 6] [ 6]
Diluted EPS for FY 2023 [ 6] [ 6]

9. Industry P/E ratio

Basedn the peer group information (excluding our Company) given below in this section, the highest P/E6@.68,is
the lowest P/E ratio i40.15and the average P/E ratia38.30

Notes:

1. The industry high and low has been considered fromdhestry peer set provided below. The industry composite has been calculated as the arithmetic
average P/E of the industry peer set disclosed below.
2. The industry P/E ratio mentioned above is for Fiscal ended March 313.202

3. All the financial information for listed industry peers mentioned above is sourced from the consolidated audited $tasertiahts/results of the
relevant companies for Fiscal 282as available on the websites of the Stock Exchanges.

The Offer Price is[ Otimes of the face value of the Equity Shares.

The Offer Price of [ dHas been determined by our Company &maimoterSeling Shareholder, in consultation with the

BRLMs, onthe basis of assessment of market demand from investors for Equity Shares through the Book Building Process and

is justified in view of the above qualitative agdantitative parameters. Investors should read the abovementioned information

al ongRwistkkh FAct or so, fiour Bu s i n ebsgmriing @ampdged), R 65and24@rasgedtively,nid o r ma
have a more informed view. The trading pric ®iskoFhctoBBqrnupagey Sh a
59and you may lose all or part of your investments.
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STATEMENT OF SPECIAL TAX BENEFITS

To

The Board of Directors

Manoj Vai bh alewel@rs birsitedd N 6
47-15-8,V Square, Zond,

Opp: TSR Complex, Station Road,
Dwarakanagar, Visakhapatnarb30016,

Andhra Pradesh, India

Statement of Special Tax Benefits available tMa n o j Vai bhav Gems O&addits shareweldeds endes L i mi
the Indian tax laws prepared in accordance with the requirements under Schedule VI (Part A)(9)(L) of the Securities and
Exchange Board of India (lssue of Capital and Disclosure

Regul ati onso)

We hereby report that the enclosed Annexure prepared by the Company, initialed by us and the Company for identification
purpose, states the possible special tax benefits available to the Company and its shareholders, under direct ankesdirect ta

(togethe rtheffax Lawsd ) presently in force in | nditehfmsexuen t he signi

These possible special tax benefits are dependent on the Company and its shareholders fulfiling the conditions prdecribed un
the relevant provisions of the Tax Laws. Hence, the ability of the Company and its shareholders to derive these pdasible spec
tax benefitsis dependent upon their fulfiling such conditions, which is based on business imperativesthe Companymay face
the future and accordingly, the Company and its shareholders may or may not choose to fulffill.

The benefits discussed in the enclosed Annexwneer the possible special tax benefits available to the Company and its
shareholders but does not cover any general tax benefits available to the Company and its shareholders. Further, idme preparat
of the enclosed Annexure and its contents is the resipitity of the management of the Company and is not exhaustive. We
were informed that the Statement is only intended to provide general information to the investors and is neither designed nor
intended to b a substitute for professional tax advice. In view of the individual nature of the tax consequences and the changing
Tax Laws, eachinvestor is advised to consult his or her own tax consultantwith respect to the specific tax impliciigns ari

out of their participation in the proposed initial public offering of equity shares of the Company comprising a fresh issue of the
Equity Shares by the Company and an offerfor sale of Equity Shares by certain shareholders particularly in view tfahe fact
certain recently enacted legislation may not have a direct legal precedent or may have a different interpretation onl¢he possib
special tax benefits, which aninvestor can avail. Neither we are suggesting nor advising the investors to invest mamey based
this Statement.

We conducted our examination in accordance with the fAGuida
2016) oGuifande &loteafi) i ssued by the I nstitute of Chartered Accou

comply with ethical requirements of the Code of Ethics issued by the Institute of Charted Accountants of India.

We have complied with the relevant applicable requirements of the Standard on Quality Control (SQC) 1, Quality Control for
Firms that Perform Audits and Reviews of Historical Financial information, and Other Assurance and Related Services
Engagements.

We do not express any opinion or provide any assurance as to whether:

i) the Company and its shareholders will continue to obtain these possible special tax benefits in future; or
i) the conditions prescribed for availing the possible special tax benefits where applicable, have been/would be met with.

The contents of enclosed Annexures are based on the information, explanation and representations obtained from the Company
and on the basis of our understanding of the business activities and operations of the Company.
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Our views expressed herein are based on the facts and assumptions indicated to us. No assurance is given that the revenu
authorities/ courts will concurwith the views expressed herein. Our views are based on the existing provisions of ttve Tax La
and is interpretation, which are subject to change from time to time. We do not assume responsibility to update the views
consequent to such changes. We shall not be liable to the Company for any claims, liabilties or expenses relating to this
assignment excepo the extent of fees relating to this assignment, as finally judicially determined to have resulted primarily
from bad faith orintentional misconduct. We will not be liable to the Company and any other person in respect of theatStatem

except as peapplicable law.

We hereby give consent to include this Statementin the Red Herring Prospectus and the Prospectus, andin any other material
used in connection with the proposed Off&e hereby authorise you to deliver a copy of this letter of consentto the Registrar

of Companies, the Stock Exchanges and otherregulatory authorities as requiredThe@tatementis not to be used, referred

to or distributed for any other purpose without our prior written consent.

Yours faithfully,

For and on behalf ofSagar& Associates
Chartered Accountants
Firm Registration Number: 003510S

Name: CA B. Aruna
Designation: Partner
Membership No.: 216454

UDIN: 23216454BGXENW9182
Place:Visakhapatnam, Andhra Pradesh
Date: September04, 2023
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ANNEXURE

STATEMENT OF SPECIAL TAX BENEFITS AVAILABLE TO THE COMPANY AND ITS SHAREHOLDERS
UNDER THE APPLICABLE LAWS IN INDIA T INCOME TAX ACT, 1961

Outlined below are the special tax benefits availabton oj Vai bhav Gems (&Nbe JieGwerhp &@ ng 0)L
Shareholdersnder the | ncome Tax Act, 1961 (t h3applcAkletforthe Fanancied me n d
Year 203-24 relevant to the Assessment Year 225, presently in force in India.

I.  Special tax benefits available to the Company

a. As per section 115BAA of the Act, the Company has an option to pay income tax in respect of its total income at a
concessionaltarate of 25.168% (including applicable surcharge and cess) subject to satisfaction of certain conditions with
effect from Financial Year 20220 (i.e. Assessment Year 202Q). Such option once exercised shall apply to subsequent
assessmentyears. In suctese, the Company may not be allowed to claim any of the following deductions/exemptions:

i. Deduction under the provisions of section 10AA (deduction for units in Special Economic Zone

i. Deduction under clause (iia) of siskction (1) of section 32 (Additional depreciation)

ii. Deduction under section 32AD or section 33AB or section 33ABA (Investment allowance in backward areas,
Investment deposit account, site restoration fund)

iv. Deduction under sublause (ii) or sulzlause (iia) or sielause (i) of suksection (1) or swsection (2AA) or sub
section (2AB) of section 35 (Expenditure on scientific research)

v. Deduction under section 35AD or section 35CCC (Deduction for specified business, agricultural extension project)

vi. Deduction under section 35CCD (Expenditure on skill development)

vii. Deduction under any provisions of ChapterA/bther than the provisions of section 80JJAA or Section 80M

viii. No set off of any loss carried forward or depreciation from any earlier assessment year, if such loss or depreciation is
attributable to any of the deductions referred from clause i) to vii) above

iX. No set off of any loss or allowance for unabsorbed depreciation deemed so under section 72A, if such loss or
depreciation is attributable to any of the deductions referred from clause i) to vii).above

Further, it was clarified by CBDT vide Circular No. 29/ 2019 dated 2 October 2019 that if the Company opts for concessional
income tax rate under section 115BAA, the provisions of section 115JB regarding Minimum AlternadAE)xare not

applicable. Further, such Company will not be entitled to claim tax credit relating to MAT.
The Company has opted for the provisions of section 115BAA of the Act from the Assessment Yeda02020

In case where a Company does not opt forthe lower tax rate, the Company would be liable to pay tax @ 25% or 30% depending
upon the prescribed turnover threshold (plus applicable surcharge and health and education cess).

b. Income arising from the business of operating and maintaininjgtedlery businessNil
Il.  Special tax benefits available to the Shareholders of the Company
There are no special tax benefits available to the Shareholders of the Company for investing in the shares of the Company.
Notes:
1. This Annexure is as per the Income Tax Act, 1961 asamended by the Finance Bce@2dith relevant rules, circulars
and notifications applicable for the Financial Year 2@2 relevant to the Assessment Year 2825, presently in force in

India.

2. This Annexure covers onlgertain relevant direct tax law benefits and does not coverany indirect tax law benefits or benefit
under any other law.
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This Annexure is intended only to provide general information to the investors and is neither designed nor intended to be a
substitute for professional tax advice. In view of the individual nature of tax consequences, each investor is advised to
consult hs/her own tax advisor with respect to specific tax arising out of their participation in the Issue.

In respect of noftesidents, the tax rates and consequent taxation will be further subjectto any benefits available underthe
relevant Double Tax Avoidance Agreement(s), if any, between India and the country in which thesident has fiscal
domicile.

No assurance is provided that the revenue authorities/courts will concur with the views expressed herein. Our views are

based on the existing provisions of law and its interpretation, which are subject to changes from time to time. We do not
assume respoitdlity to update the views consequent to such changes.
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STATEMENT OF POSSIBLE SPECIAL INDIRECT TAX BENEFITS AVAILABLE TO THE COMPANY, AND TO
THE SHAREHOLDERS OF THE COMPANY

Outlined below are the possible tax benefits available to the Company ahditholders under the Indirect tax laws in force

in India. This Statementis as per the Central Goods and Services Tax Act, 2017/ the Integrated Goods and Services Tax Act,
2017 and applicable State Goods andoB®er Attes 13862 AE6CuUusROTM
Customs Tariff Act, 1975 (ATar i f Bincluding dhi relevans rules, metificdtiendsand y  t |
circulars issued there under, applicable for the Financial Yea3-282presently in force ihndia.

UNDER THE INDIRECT TAX

BENEFITS TO THE COMPANY UNDER VARIOUS INDIRECT TAX LAWS:

1. Special tax benefits available to the Company

There are no special tax benefits available to the company.

2. Special Tax Benefits available to the Shareholders of the Company

(i) The shareholders of the Company are not required to discharge any GST on transaction in securities of the Company.

[Securities are excluded from the definition of Goods as defined u/s 2(52) of the Central Goods and Services Tax Act, 2017 as
well from the definition of Services as defined u/s 2(102) of the Central Goods and Services Tax Act, 2017].

(i) Apart from above, the shareholders of the Company are not eligible to special tax benefits under the provisions of the
Customs Tariff Act, 1975 and / or Central Goods and Services Tax Act, 2017, Integrated Goods and Services Tax Act,
2017, respective Uniomerritory Goods and Services Tax Act, 2017 respective State Goods and Services Tax Act, 2017,
Goods and Services Tax (Compensation to States) Act, 2017 including the relevant rules, notifications and circulars issued
there under.

Notes:
1. This Statementcoversonly certain relevant Indirect tax law benefits and does not cover any other benefit under any other
law.

2. These tax benefits adependent on the Company orits shareholders fulfiling the conditions prescribed under the relevant
provisions of the Indian Indirect Tax Regulation. Hence, the ability of the Company or its shareholders to derive the tax
benefits is dependent upon fuifig such conditions, which based on the business imperatives, the Company or its
shareholders may or may not choose to fuffil.

3. The tax benefits discussed in the Statement are not exhaustive and is only intended to provide general information to the
investors and hence, is neither designed nor intended to be a substitute for professionaltax advice. In view of taé individu
natureof the tax consequences and the changingtax laws, each investor is advised to consult his or her own tax consultant
with respect to the specific tax implications arising out of their participation in the issue.

4. The Statementis prepared on the basis of information available with the Management of the Company and there is no
assurance that:

i. the Company orits shareholders will continue to obtain these benefits in future;
ii. the conditions prescribed for availing the benefits have been/ would be met with; and
iii. the revenue authorities/courts will concur with the view expressed herein.

5. The aboveviews are based on the existing provisions of laws and its interpretation, which are subjectto change from time
to time. We do not assume responsibility to update the views consequent to such changes.
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SECTION IV 7 ABOUT OUR COMPANY
INDUSTRY OVERVIEW

The informationinthissectioniser i ved from the report titl ed ddtdddedtenberddy Jew
2023 (theiTechnopakRepord ) preparedby TechnopakAdvisorsPrivate Limited ( Tiechnopald ) We commissioned the
Technopak Report for the purposecohfirming our understanding difie industry in connection with the Offer. Neither we, nor

any of the Lead Managers, nor any other personnected with the Offer has verified the information in the Technopak Report.
Further, the Technopak Repostas prepared based on publicly available information, data and statistics as of specific dates
and may no longdxe current or reflect current trends. The Technopak Report may also be based on sources that base their
informationon estimatesprojectionsforecastandassumptionshat mayproveto beincorrect. Technopalhas advised that

itdoes not guarantee the accuracy, adequacy or completeness of the Technopak Repdatartterein and is not responsible

for any errors or omissions or for thesults obtained from the use ®chnopak Report or the data therein. Further, the
Technopak Report is not a recommendation to invesdinvest in any company covered in the report. Technopak especially
states that it has no liability whatsoeverth@ subscribers / users / transmitters / distributors of the Technopak Report.
Prospective investors are advisedtto undulyrely onthe Technopalkeportwhen makingheirinvestmentecision.

OVERVIEW OF THE INDIAN ECONOMY
India GDP and GDP Growth

India is the world'sth largest economy and expected to be in top 3 global economies by FY 2050

India rankdifth in the world in terms of nominalgross domestic product ("GDP") and is the third largest economy in the world
in terms of purchasing power parity ("PPP"). India is estimated to be amongthe top three global economiesin termd of nomina
GDP by FY 2050.

GDP Ranking of Key Global Economies (CY 2p2

United States 1 25.3% 2 18.5%
China 2 18.1% 1 15.5%
Japan 3 4.2% 4 3.5%
Germany 4 4.1% 6 3.2%
India S 3.4% 3 7.2%
9 0
United Kingdom 6 3.1% 10 2.2%
France 7 2.8% 9 2.3%
Italy 8 2.0% 12 1.9%
Canada 9 2.1% 15 1.4%
10 1.7 14 1.6%

Korea, Republic

Source: World Bank Data, RBI, Technopak Research

India expected to fare better than developed economiesemuder to a high growth path in coming years

India's real gross domestic producsDP") has sustained an average growth between 6% and 7% since FYirddi@has been

the fastesgrowing G20 economy since FY 2015, with annualgrowth rate hovering around 7%. India's economy grew at6.1%
in FY 2019.The real growth rate declined to ~4%in FY 2020 and witnessed a contraction of 7.3% in FY 2021 due to the outbreak
of COVID-19 pandemiclndia resumed its growth journey in FY 2022 and grew at 9.5% in FY 2022 and at 6.8% in FY 2023.
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Real GDP growth rate of Key Global Economies (CY)

| Country 2018 | 2019 | 2020 | 2021 | 2022E 2023P 2024P
United States 3.2% 2.1% -3.0% 5.2% 2.1% 1.6% 1.1%
China 7.1% 5.9% 2.1% 8.2% 3.0% 5.2% 4.5%
Japan 0.6% 0.3% -4.3% 0.0% 1.1% 1.3% 1.0%
Germany 2.9% 0.0% -5.6% 2.9% 1.8% -0.1% 1.1%
United Kingdom 0.0% 3.2% -9.4% 6.9% 4.0% -0.3% 1.0%
India* 6.1% 4.2% -7.3% 9.5% 6.8% 5.9% 6.3%
France 1.9% 1.8% -7.9% 5.5% 2.6% 0.7% 1.3%
Italy 0.9% 0.4% -8.9% 3.0% 3.7% 0.7% 0.8%
Brazil 0.0% 0.0% -4.1% 3.6% 2.9% 0.9% 1.5%
Canada 2.4% 1.9% -5.3% 3.6% 3.4% 1.5% 1.5%
Russia 0.0% 7.1% -4.1% 3.6% -2.1% 0.7% 1.3%

Source: World Bank data, WEO April 2021 by IMF; Data of India is based on Financial Year-§fgch) basis.
* Secondary sources and Technopak Research

Comparison with other Countries
The country wise GDP of key countries is given in the thklew:

Country WiseNominalGDP (USD trillion)

CAGR (2013 CAGR
Country 2011 2| 2013 | 2014 | 2015| 2016 2019 2020 2021 2022 2023P 2024P 2019 (2021-2024)

155 | 16.2 17.5| 18.2| 18.7| 19.6 21.4| 209 | 23 255 26.9 27.74 4.12% 6.45%
China 7.6 8.5 9.6 | 10.5| 11.1| 11.2| 12.3| 13.9| 14.3 | 14.7 | 175 18.1 19.4 20.9 6.87% 6.06%
Japan 6.2 6.3 5.2 4.9 4.4 5 4.9 5 5.1 5 4.9 4.2 4.4 45 -0.32% -2.58%
Germany| 3.7 3.5 3.7 3.9 3.4 3.5 3.7 4 3.9 3.8 4.2 4.1 43 45 0.88% 1.95%
UK 2.7 2.7 2.8 3.1 2.9 2.7 2.6 2.9 2.8 2.7 3.2 3.1 32 3.4 0.00% 1.84%
India* 1.2 1.3 1.5 1.7 1.8 2.1 2.3 2.5 2.7 2.6 3.2 34 37 41 10.29% 8.26%
Brazil 2.6 2.5 2.5 2.5 1.8 1.8 2.1 1.9 1.9 1.4 1.6 1.9 2.1 22 -4.47% 11.37%
Russia 2 2.2 2.3 2.1 1.4 1.3 1.6 1.7 1.7 1.5 1.8 2.2 21 21 -4.91% 5.61%
Indonesia| 0.9 0.9 0.9 0.9 0.9 0.9 1 1 1.1 1.1 1.2 1.3 14 15 3.40% 7.96%
Turkey 0.8 0.9 1 0.9 0.9 0.9 0.9 0.8 0.8 0.7 0.8 0.9 1.0 11 -3.65% 10.86%
Saudi
Arabia 0.7 0.7 0.7 0.8 0.7 0.6 0.7 0.8 0.8 0.7 0.8 1.1 1.1 1.1 2.25% 10.52%
if?ilg[z 0.4 0.4 0.4 0.4 0.3 0.3 0.3 0.4 0.4 0.3 0.4 0.4 0.4 0.4 0.00% 1.23%
World 73.8| 755 | 776 | 79.7| 75.1| 76.4| 81.4| 86.4| 87.7 | 84.9 | 90.1 100.2 105.6 110.8

Source: India Data from RBI, Future growth rate from OECD Datechnopak Research
1USD = INR80

Data in CY

* For India, CY 2011 means FY 2012, CY 2012 means FY 2013 and so on.

Indi ads GDP Growth

SinceFY 2005, Indian economy's growth rate has been twice as that of the world economy and it is expected to sustain this
growth momentum inthelongtermm.n FY 2023, I ndiads Nominal GDPreachdJS6Tned USI
by FY 2028.It is also expected that the growth trajectory of Indian economy will enable India to be émedog 3 global
economies by FY 2050.

Severalstructural factors are likely to contribute to economic growth in the long run. These include favorable demographics,

reducing dependency ratio, rapidly rising education levels, steady urbanization, growing young & working population, IT
revolution, incrasing penetration of mobile & internet infrastructure, increasing aspirations and affordability etc.
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India's Nominal GDP in FY (USDn)

7 5 5 5 5 5 5 5
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Key demographic drivers for economic growth
I ndiadés medium to long term growth and its positpiawyd | mpa

demographics, urbanizatipand policy reforms.

Demographics

India hasone of the youngest populations globally compared to other leading economies. The median ade &stinudded

to be 287 yearsfor CY 2022ascompared to 38.years an@8.4years in the United States and China, respectively, and is
expected to remain under 30 years u@tf 2030.With a growing young population, the demand for premiumization is also
growing. With more young people joining the workforce and earning higher salaries, themriesponding increase in
disposable incomes, aignce the ability to afford premium products and services.
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Median Aggin years) Key Emerging & Developed Economies (2022

28.7 38.4 38.5 35.6 40.3 43.2 41.8 40.6
[ | | | | [ | | |
India China USA Singapore Russia South Korea Canada UK

Source: World Population Review, Technopadalysis

Currentlyl ndia is the most populated country in the world, h on
population. 54% of the total population is between 15 to 49 years while 80% of the population is below 50 years old. This
indicatesthatt di adéds youth and working age population contribute

Dependency Ratio

Age dependencyatio is the ratio of dependentsi.e., population youngerthan 15 or older than 64 to the \agekipgpulation

i.e., 1564.InIndia dependency ratio was as high as 72% in CY 1990, butit hasbeen on a decline since then. InCY 2010, it was
56% which has been reduced to 50% in CY 2@1@l it further decreased to 47% in CY 202X2ecreasing dependency ratio
means the country has higiprcentagef people with income which is good sign forthe economy. Lower dependency ratio
implies fewer dependents ondividuals with income which will allow them to spend their discretionary income on leisure
activities such as travel, eating out, etc.

Age Dependency Ratio (% of workiage population)

75%  199Q 72%

2000 64%
65% 0
2005 60% 2010 56% i
45% o ] = o S (3) o B = - - [T I = - o—1 - £ - © 2(&15—52% =1 o L] <= = . © T‘_‘
- s s s s s s s s 6 g o8 8 8 8 8 8 s © %Y 0o 0o o o o o o © . -
. - = = = = . - - = < © © © < < © © < < © © © © © © © © © © © ©

Source: CEIC, Year indicates CY
Women Workforce

Numerous factors, including better health care and greater media focus are allowing women in India, in both urban and rural
areas, to exercise greater influence on their families and society. The mostimportant factor, however, is educatiamityopport
Between 2005 and 2015, enrolment of girls in secondary education increased from 45.3% to 81% and in CY 2019 was higher
than enrolment of boys. Higher education has also seen an increase in women enrolment, with almost 20% of women pursuing
higher educatiostudies compared to 22% of men.

These changes are expected to have a broad impact on societal factors, including workforce demographics and economic
independence forwomen. The share of women workforce in the services sector hasincreased from@Y 304 thto 28%in

CY 2019. This increase of women in the workforce has seen a shift of patternsin terms of household activity, including a
downward trend in home cooked meals and an increase in demand for "out of home" consumption and packaged food
consumjion.
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Sectormwise Split of Female Employment in India (CY)

I A A

0,
Agriculture 67.0% | 63.6% | 60.0% | 59.4% 58.7% 57.9% | 57.2% | 56.4% | 55.5% | 54.7% | 07
17.9%

Industry 155% | 17.1% | 18.8% | 18.4% 18.2% 18.0% | 17.7% 17.5% | 17.3% 17.4%
Services 175% | 19.3% | 21.3% | 22.2% | 23.2% | 24.1% | 25.1% 26.1% | 27.2% | 28.0% | A

Source: World Bank Data
Urbanization
India had the second largest urban population in the world in absolute tedf8 2million in CY 2021, second only to China.

However, in CY 2022, only 35.5% of India's population is classified as urban compared to a global average of ~57%. It is the
pace of India's urbanization that is a key trend fueling India's economic growth.

Increasing Urbanization

50.0%

40.9%

0,

3099 328% 33.6%  34%  34.5% 35% 3500 S70%
. 0

27.7%

i aaa iaea iaec iaeh iaem iaer iaia iaie 2025P 2030P 2050P

Source: World Bank, Technopak Research

Urban Population as Percentage of Total Population of Key Economies (Chj 202

| Country World India China USA Singapore Russia Malaysia Vietnam UK

Urban

Population

Share% of 57% 35% 63% 83% 100% 75% 78% 39% 84%
total

population

Source: World Bank
Nuclearization

The growth in the number of households exceeds population growth, which indicates an increase in nuclearization in India.
According to the 2011 census, 74% of urban households have five or less members, compared to 65% in 2001. It is expected
thatthatsmaller households with higher disposable income will lead to a greater expenditure in, amongothers, jewellery, fashion,
home & living, packaged food and food services. The growing trend in nuclearization and higher disposable income will lead to
higher pend in health and wellness categories as it is one of the priority categories.
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Indian Household Size and Growth Trend

‘ Year Total No. of Avg. HH Size Avg. Urban HH size Decadal growth rate of Decadal growth rate
HHs (Mn.) HHs population
1981 119 55 54 19.2% 24.7%
1991 148 55 5.3 24.4% 24.4%
2001 192 5.3 5.1 29.7% 25.7%
2011 248 4.8 4.6 29.2% 16.4%
2021P 317 4.2 4.0 27.8% 9.0%
2030P 386 3.9 3.6 21.8% 18.1%

Source: Census

Distribution of Households by number of persons (in Mn)

FY 2001 | FY 2011

|
No. of person Total HH Urban HH TotalHH |  RuralHH Urban HH
1 Person 8 6 2 10 7 3
2 Persons 16 12 5 24 17 8
3-5 Persons 95 65 29 137 88 49
6-10 Persons 67 50 17 70 51 19
11 Persons and above 7 5 2 7 5 1

Source: Census

AatmaNirbhar Bharat Abhiyaan

Almost equivalentto 10% of GDP, the stimulus package announced by the Indian government contains 1.2% of direct stimulus
measures and the remaining 8.8% includes liquidity support measures and credit guarantees. Investments for infrastructure
developmenand credit facilitation for agriculture, horticulture, fisheries, animalhusbandry and food processing industries and
supportto other MSMEs through public sector expenditure entails atiemg investment and dividend cycle. Itis expected to
attract paticipation from private players and create more job opportunities resulting in an uptick in income levels and thereby
consumption. The Government of India has allocates,000 crore for investments and credit facilitation for various areas of
agriculture, horticulture, fisheries and animal husbandry.

Pradhan Mantri Garib Kalyan Anna Yojana

The scheme was launched orf@@arch 2020 during the COVH29 pandemic, with a budget 0170,000 crore for the period

from April-June 2020. The food ministry estimated that benefit of the PMGKAY had reached to nearly 740 milion people by
the end of May 2020. The benefits of the scheme were extended up to November 2020 with an additiohai b8d@@o0

crore due to the request from 10+ states for extension.

Jewellery sector to benefit from the positive maeconomic trends with aspirational value and as a prominent savings asset
class

Jewellery sector has been a prominent savings asset class which has been culturally part sbé¢edjaindian society has
traditionally been investing in jewellery as an asset class which guards them against asset erosion and liquid nature of asse
provides access quick cash in case of emergency. The biggest driver to growth in jewellery gemtomds income profile of

India. A continuous economic growth with a favorable demographic profile and high contribution of private final consumpton
expenditure (PFCE) are growth drivers to the Indian jewellery sector. These trends further am péfgitioe &l importance of

gold to Indian markets. An increase of 1% in gross per capital national income leads to rise in gold demand by close to 1%.
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The importance of rural markets with relatively lower urbanization levels as compared to world leading economies and limited
penetration of other financial products as savings instruments is anotherimportant driver for jewellery sector. The savings
guotient of jewellery in rural areas is much more amplified as compared to urban centers.

The value of gold as protection against inflation is well documented with growth in gold prices has been higher than inflatio
overthe last 10 to X§ear horizon. As per estimates for each 1% increase in inflation gold demand increases by 2.6%.

Jewellery demand in general and gold demand has growth drivers across positive news aswell as negative news in the econom
which makes it an evergreen segment in Indian retail sector.

Historical Gold Prices in IndigFY)
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Source: RBI, World Bank
Average Goldrices, per 10 grams

Growing Middle Class

The households with annualearnings between USD 5]@M00 have grown ata CAGR of ~10% from FY 2@020 andther
number is projected to further double by 2025 from 2020 levidis. households with annual earnings between USD 10,000
50,000 have grown at a CAGR of 20% between FY 22020

Increase in number of households with annual earnings of USD 10,000 to USD 50,000 has been leading to an increase in
discretionary spending on food and beverages, apparel & accessories, jewellery, luxury products, consumerdurables and acros
otherdiscrabnary categories. The consumption pattern also has moved tavigineés spend on branded products and purchase

from organised retail
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Household Annual Earning Details

0,
% Share of Total HHs % Share of Total HHs | % Share of Total HHs - Sh?re o i
Total House . . . : . : HHs with Annual
Year Holds (in Mn.) with Annual earning with Annual earning with Annual earning eaming greater than
' less than USD 5000 UsD 5,000- 10,000 USD 10,000 50,000
USD 50,000
2009 236 79.6% 15.2% 4.7% <1%
2012 254 67.0% 23.8% 8.7% <1%
2014 267 62.6% 26.5% 10.2% <1%
2015 274 55.1% 30.9% 13.2% <1%
2018 295 28.5% 41.2% 29.3% 1%
2020 310 25.6% 42.5% 30.6% 1.30%
2030P* 386 18.0% 37.0% 42.0% 3.0%

Source: *Technopak EstimatesAfalysis

Private Consumption in India

High share of domestic consumption in Private Final Consumption Expenditure

GDP growth in India is expected to be driven by rising private final consumption expenditure. India is a private consumption
driven economy where the share of domestic consumption is measured as private final consumption expenditure (PFCE). This
private caoasumption expenditure comprises both goods (food, lifestyle, home, pharmacy etc.) and services (food services,
education, healthcare etc.). High share of private consumption to GDP has the advantage of insulating India fromnvolatility i
the global economylt also implies that sustainable economic growth directly translates into sustained consumer demand for
goods and services. In FY 2023 PFCE of India was valuedat USD 2 Tn (INR 1,63,98,403 Cr), which accounted for60.1% of

I ndiabds GDP. WwinghGDR dné PFCE, indiadid eypeded to be one of the top consumer markets in the world.

I ndi ads Tot &bnsumption Expgerditure (Cuaent Prices USD Tn) (FY) and Share of Private Final Consumption
Expenditure to GDP (%) (FY)

3.50 61.0% 60.8% 3.02

3.00 60.1%

0 59.6%
2.50 59.0% 59.4%

2.00 1.76 :
1.53 1.50
1.50 1.26 141 57.5%
1.00
0.50
iaem iaer iaia ia ie ia i 2023P 2025P 2027P

mmmm PFCE (in USD Tn) === Share of PFCE to India's GDP (%)

Source: World Bank, RBI , I MF, Ministry of Statisti,csl and
Usb=1 NR 80

PFCE in India has exhibited varyingoyy growth rates over the pastfew years. During FY 2018 and FY 2019, the PFCE grew
by 10.6% and 12.0% respectively. I ndiads PFCE witnessed
pandemic's disrupte effects on consumerspending patterns and economic uncertainty. Nevertheless, it rebounded in FY 2022
due to the pentip demand and recorded a high growth of 17.1%, indicating a robust expansion in consumer spending and a
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sustained momentum in private consumption. The PFCE in India hasgrown ata CAGR of 10.2% during FY 2018to FY 2023
andis further expected to grow ata CAGR of 10.1% during the next 4 years, reaching USD 3 Tn (INR 241.28 lakhs crores) by
FY 2027.Shared FCE t o I ndi ab6s GDP Fa¥%anbieexpectddto gd doven tilr5d.50girenexd 5 yed

INDIAN CONSUMER RETAIL BASKET

Retail Market in India

Retail Market in India was valued at USD 492 Bn in FY 2015 and reached a value of46%h in FY 2020, growing at a
8.7% CAGR over this period. Currently, the Retail Marketin India was valued at®&=Bn (INR 76,06,572 Cr)n FY 2023
and is expected to grow at a CAGR1df.5% to reach US[1,417Bn (INR 1,13,39,918 Cipy FY 2027.

India's Consumption Basket (value in USD BRY)

All values in USD Bn

 maos Fvao Cra P | Frzoz7e)
e 966 1,530 1,762 1,981 3,061

GDP 1,662 2,544 2,958 3,357 5,245

PFCE 966 1,530 1,762 1,981 3,061 11.7%
% Share of 58.1% 60.2% 60.9% 59.6% 56.0% )
PFCE in GDP

Retail 492 746 844 951 1417 109%

Source: Secondary Researdrechnopak analysisUS$ = INR80

Share of Urban and Rural in Indian Retail

Indian consumption watsaditionally biased on the ruralconsumption owing to a high share of population residing in rural areas.
Over the years, anincrease in urban population led to an increased share of consumption from urban sector. In FY 2015, Urban
India contributed to ~8.5% of the total retail whereas rural India contributes ~51.5% of total retail. In Y20& share of

Urban consumption increased &2%. It is expected that, by FY2@2the share of urban consumption would 5&%.
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Indian Household Size and Growth Tretid USD Bn)

Total Urban Urban Share  Rural Consumption Rural Share
Retail Consumption
2015 492 239 49.0% 253 510%
2020 746 373 50.0% 373 50.0%
2022 844 439 52.0% 405 48.0%
2023 951 494 52.0% 456 48.0%
2027P 1417 794 56.0% 624 44.0%

Source: Secondary Research, Technopak Analysis

Share of various categories in overall Indian Retail Basket

Type of Categories FY 2020 FY 2022 FY 2023 FY 2027 CAGR (FY
Categories P) 2022-FY 2027)

Total Retail (INR 746 844 951 1,418 1093%
in bn)
Need based Food and Grocery  64.710% 67.60% 65.10% 59.40% 8.10%
Pharmacy & 2.90% 3.00% 3.00% 3.20% 12.00%
Wellness
Primary Non- Apparel & 8.31% 6.76% 7.96% 10.3®% 28.23%
Food Accessories*
Jewellery 7.50% 6.60% 7.30% 8.70% 17.30%
Consumer 6.40% 6.30% 6.70% 7.80% 16.00%
Electronics
Home & Living 4.30% 3.70% 4.00% 4506 15.40%
Footwear 1.20% 1.00% 1.00% 1.30% 18.00%
Other Non- Others 4.70% 5.00% 4.90% 470 9.2%
Food
Total 100.00% 100.00% 100.00% 100.0%

*Accessories includes Bags, Belts, Watches and Wallets; Others include Books & Stationery, Toys, Eyewear, Sports Golads, Alcoh
Beverages & Tobacco etc.
Source: Technopak analysis; Year IndicatesIR¥S$ = INR 80

Evolution of Retail in India

Organized retail in India originally started with the emergence of weekly bazaars and fairs. These bazaars and fdisaised to
big attraction forconsumers. Over time, with the support of governments for Public Distribution System and corporate sectors
to increase their brand presence, the organized retail sector began to take shape.In 2015, the totalretail marktetdd ahdia

USD 492 bilion. Organized retail, while still in its nascent stage contributed to ~8% of the totalretail market inhiledibe
unorganized sector still has a significant share, contributing to ~92% of the totalretail market. The emergence oiagincrea
middle class, rise of consumerism and entry of foreign retailers gave a significant push to the developmarizetioegail in

India.In FY 2020, the totalretail marketin India reached a value of U8EBn. Theorganized retail markét the same year
reached a value of USD 95 Bn contributing to ~12% of the overall retail market.

In FY2022, the totalretail marketached value of USDB44Bn whereas the organized retail manestched value of USD

109Bn, contributing to ~13% of the total retail market in India. This shift is expected to increase over the next few years. By
FY 2027, it is expected that the overall retail market would reach a value of 1J&BBn growing at 41% CAGR whereas

the organized retail marketis expected to reach a value of USD 230 Bn contribut®ytoofthe total retail marketin India

and maintain itgrowth rate of 24% CAGR over the next5 yeatlsis estimated thatin FY 2023, the totalretail market reached
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a value of USD 951 Bn whereas the organized retail market reached a value of USD 150 Bn, contributing to ~16% of the total
retail market in India.

Overall Retail Market (USD Br(FY)

i aec iaia baii iaio 2027 (P)
m Overall Retail = Organised Organised Retail Penetration

Source: Technopaknalysis

CAGR / YoY growth of Retail Markets

Retail Market CAGR CAGR YoY CAGR
(FY 205-20) (FY 2@0-22) (FY 2@2-23) (FY 202-27)

Overall Retalil 10.1% 3% 12.7% 10.9%

OrganisedRetail 18.1% 7.7% 37.6% 24.4%

RetailMarket Size Split (USD Billion(FY)

i aec i ai a ia i iaio 2027 P

u General Trade Retail = Modern Retail (Brick & Mortar) = E-commerce/ Online Retalil
Source: Secondafigesearch, Industry reports, Technopak Analysis; 1 USD=8RR
Indian retail is characterized by dominance of Traditional (Brick and Mortar) tradeigimgl prominence of Modern
(EBOs/SupermarketstfBommerce) trade in categories other than need based categories. The high share of food and grocery in

retail basket and relatively low penetration of modern trade has kept the overall share of modem lvage side.

Traditional retail hasthe largest market share in the retail category and is dominated by unorganized players havachwide re
to the market.
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Growth in the Modern retail will be driven by market entry beyond top 500 cities and growth of omnichannelas an additional
channelfor sales.

E-Commerce has the highegrowth driven by increased internet penetration and growing consumer preference for
online retail.

Share of Brick & Mortar and Eommerce across Categories

FY 2015 FY 2020 FY 2021
% % %
Category Total | Retai E Total | Retai E Total | Retai E
Disc | | Mkt | Tradi Com | Disc | | Mkt | Tradi Com | Disc | | Mkt | Tradi Com
Retai | (USD| tiona | Org. | merc | Retai| (USD| tiona | Org. | merc | Retai| (USD| tiona | Org. | merc
I Bn) || B&M | e I Bn) | B&M | e | Bn) || B&M | e
Food &
Grocery 66% | 307 | 98% 2% 0% | 65%| 483| 96% 4% 1% | 68% | 571| 95% 4% 1%
Jewellery 8% 33| 77%| 20%| 3% 8% 56 | 68% | 30% 2% 7% 56| 66% | 28% 6%
Apparel &
Accessories 7% 38| 73%| 25%| 2% 8% 62 | 68%| 15% | 18% 7% 57| 65% | 14%| 22%
Footwear 1% 6| 74%| 16%| 10% 1% 9| 70% | 14% | 16% 1% 8| 66% | 16%| 1%
Pharmacy &
Wellness 3% 14| 91% 8% 1% 3% 22 | 90% 9% 2% 3% 25| 85% | 11% 4%
Consumer
Electronics 5% 25| 95% 5% 0% 6% 48 | 68% 5% | 27% 6% 53| 65% 8% 4%
Home & Living| 5% 21| 75%| 17%| 8% 4% 32| 85% 7% 8% 4% 32| 78% 8% | 14%
Others 4% 17| 89%| 10%| 1% 5% 35| 86% 5% 5% 5% 43| 85% 7% 8%
100 100 100
Total % | 461 92% 7% 1% % | 746 | 88%| 7% 5% % 84| 85% 7% 6%
FY 2022E FY 2025P
Retail E
Category Retail E % Total | Mkt Org. | Com
%  Total| Mkt (USD| Tradition | Org. Commerc| Disc (UsD Tradition | B& | merc
Disc Retail| Bn) al B&M e Retalil Bn) al M e
Food & Grocery 65% 620 93% 5% 2% 5% 843 8% | % 5%
Jewellery 7% 70 64% 30% 6% 9% 124 58% | 33% 9%
Apparel & Accessories 8% 76 61% 18% 21% 10% 147 51% | 25% | 24%
Footwear 1% 10 65% 15% 20% 1% 19 58% | 19% | 23%
Pharmacy & Wellness 3% 28 82% 13% 5% 3% 45 78% | 13% 9%
Consumer Electronics 7% 63 62% 8% 30% 8% 111 52% | 13% | 35%
Home & Living 4% 38 75% 9% 16% 5% 65 68% | 11% | 21%
Others 65% 47 84% 0% 7% 5% 66 80% | 8% | 12%
Total 100% 951 84% 9% 7% 100% 1418 T7% | 12% | 11%

*Accessories include Watches, Bags, Belts, and Wallets
Others include Books & Stationery, Toys, Eyewear, Sports Goods, Alcoholic Beverages & Tobacco etc.
Source: Technopak Research

Key Challenges in Organized retail in India

1. Geographic Diversity India is a nation which is geographically spread with culturally diverse consumers. Within each micro
region, there exists a muldiyered socieeconomic stratum with individualistic need for products, SKUs and brands. The
microscopic differentiation in deand diminishes scale economies. It is estimated that there are ~17 Mn points of sale across
urban and rural towns and villages with fragmented demand.

128



2. Retail Real Estatddigh quality retail real estate at viable costs is sparse in India. On average, rental costs are 1.5 to 2 times
the world average which makes costto revenue ratio for any retailer / brand unviable and unsustainable (globally & rentals
percent of saefor aspirational brands is ~8%, whereas in India it is in the range-d5%0that can go as high as 20%).

3. Supply Chain & Distribution Due to fragmented nature of consumer demand, the distance between consumption and
production centers is highWarehousing and logistics infrastructure growth is still very slow making last mile service delivery
difficult as the cost to reach consumers is high.

4. Sourcing Sourcing is a challenge in India since land holdings and production units are small. Furtpstative movements

have notbeen able to move beyond regions. However, with GST in place, organized players are as competitive as unorganizec
players from a®urcing perspective. But these factors play out differently for different categories of retail. For instance, the
adverse impact of these factorsis more pronounced in categories like food & grocery and furniture, but they are muted in

categuaies like lifestyle and fashion. This is reflected in the disparate share of organized retail in different retail categories

Key Enablers for Organized Retail in India

Infrastructure investment and upskilling to continue to drive organized retail

Indian retail industry faced severeissues due to lack of infrastructure and lack of technology. Prior to 2011, Indiaregbvern
denied Foreign Direct Investment in mtbtiand outlets. This denied foreign investors ownerships in Modern retail outlets
egecially supermarkets, hypermarkets, and convenience stores. Post 2012, Indian government announced reforms for the retai
industry, permitting foreign players to invest directly in sidgtand outlets and allowing global players such as Walmart. The
goveanment also permitted FDI in multrand outlets up to 51% ownership paving the way for the rise of foreign playersin
multi brand outlets. This led to an increase in the number of malls, shopping centres and convenience stores in India.

Increasing Omnichannel approach by Retailers

@Omni c hann e improvegcpstomer serkidy providing multiple communication options. The baarkd integration of
channelsalso allows for more flexibility, as the customer can switch between channelsthroughout an interaction. Hence more
flexibility is achieved through bae&nd integration of ltannels and provides for a seamless experience for consumers.

Retailers and brands are prioritising the listing of products across online and offline channelsincluding EBOs, MB@s, LFSs,
commerce marketplaces and verticals.

Digital Penetration is a Key Growth Driver for Organized Retail

The high growth of smart phones and internet users through smart phones is triggering the gresmtim mfegce in general. On

one hand, where social networking sites, fashion & lifestyle websitesinenerce platforms are rendering immense exposure,

on theother hand, the growth in the volume of digital paymentsindicate that actualtransactions are also withessing an upward
trajectory.Increase in penetration of smart phone anddost internet data has led to a boost in online retailing. Option of
paymern across various methods whether card, cash, wallets, -aathmerce transaction security has led increasing trust in
these payment systems. The option of easy returnscamenerce portals has led to trial of products and services. As the
disposable incomis increasing, and with increase in women employment, time has become of essence which hasalso led to the
growth of ecommerce. The pandemic eventually accelerated the pace at which these changes were happening and made
companies and consumers alike adapt to the online medium. The number of internet users in India is set to rise by
approximately upto 1 billionin 2025 from825 million in 2022. It is also estimated that by 2025 there will be 970 million
smartphone users.

E-tail in India haswitnessed a rapid growth trajectory andis expected tol1é&ci~INR 1,251,172Zr) of totalretail by FY
2027from its share 06.8% in FY 2022(~INR 393,480Cr), expected to grow at rate of 22Between 2015 and 2020, the e
commerce sales have grownsee@AGR 0f46%.1n 2012, the dail pie was INR 4,500 Cr (USD ~0.6 Bn) and thatwas limited
to key categories of Electronics, Books, Stationery, and Music which catered to nearly 50% of ié&yiR023, this share
hasincreased to 7% (~INR 5,36,000 Cr).

129


https://searchcustomerexperience.techtarget.com/feature/Omnichannel-customer-service-improves-customer-experience

Growth of Digital Penetration

Particulars FY FY  FY 2025P CAGR FY CAGR
2021 2022 2015FY FY 20227

2022 FY 2025

Total Internet Users (Mn) 72 825 900-1000
Mobile Internet Users (Mn) 24 159 480 754 798 850-950 26% 2-5%
Mobile internet Users as a share of Total 34% 45% 70% 97% 96% ~99% - -

Internet Users (%)

Source: Secondary Research

InstalledBase of Smart Digital Devices

Mobile phones 257 | 534 | 1000 1200 10%

Smart phones 6 170 @ 480 600 22%

Source: Secondary Research, Economic Tignkesnt

Growth ofInternetHabitual Customers in India

Major Indicators CAGR 201522
No. of Facebook users (Mn) 8 (1%) 142 320 417 543 21.1%
(11%) | (23%) @ (30%) @ (39%)
Share of Railway tickets booked online (%) NA 55% 65% 65% 65% -
Volume of Digital Payments (Bn) 0.7 1.3 34.5 40 46 66.4%
Social Network Users India (Mn) 27 (2%) 142 530 690 898 30.1%

(11%) = (39%) = (50%) = (65%)

Smart Phones (Mn) 6 170 480 492 504 16.8%
(0.5%) @ (13%) | (35%) @ (36%) @ (36%)

Source: Secondary Research

Offline Retail and Ecommerce will coexist and flourish together

Retailers across categoriesam® vi ng t owards online channel to expchanmel t hei
Ecosystemdbd where all channels of retailing are essadmgtial t
are blurring gradually, wherelgonsumers connect with brands through any medium of their preference. A purchase made by a
consumeris often a mix of various mediums. E.g., A consumer searching online and reading reviews about a product before
making a purchase decision, then going no#line store to look and experience the product,and the eventualpurchase could

be through either of the channels. This makes presence across mediums essential of retailers to connect with the consumer ¢

every touch point.
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OVERVIEW OF GLOBAL JEWELLERY MARKET
Global Jewellery Market

The dobal jewellery marketis estimated é340.7billion in CY 2022and is a significant contributor to the world economy:. It

is also forcenturies is an expression of creativity, status, and excluBigtpond and gold are two precious items contributing
more than 50% of the global jewellery market. USA, China, and India are the top three marketsin the global jewellery market
with different pecking order in diamond and gold jewellery market. India ditd to being a big market also plays a significant

role in the supply chain of both gold and diamond jewellery market.

Global JewelleryMarket (CY202) (~USD340.7Bn)

= Diamond Studded Jewellery
= Plain Gold Jewellery
Plain Platinum Jewellery

Plain PalladiumJewellery

= Others
6%

5%

Source: Secondary research, Technopak Analysis
Others includé Gemstones, Coloured Gems, Fashion Jewellery etc.

Global Gold Market

The global gold marketis estimatedd&42tons valued in CY2022at close to USDB05.9bilion ataverage value of LBMA

gold price of $800.0perounce. Demand forgold gets its highest contribution from jewellery retaihbihof share to overall

gold demand. Investment demand in terms of gold coins and barand ETFs contributedZ8seftdemand with rest coming

from central bank and electronics and other technology led sectors. However, COVID has led to a change in distribution of
shares across different segments.

Ina normalyearjewellery contributd§% of the demand whereasinvestmentdemand in terms of gold coins and barsand ETFs
contribute23% of the total demand. Central bank contribution has been clos&towith the remaining contribution from
technology.

Global gold demand by sector in CY 20@,742tons)

17%
= Jewellery

= bar and coin

45%

15% ETFs

Technolo
20 gy

= Central banks

21%

Source: Secondary research, Technopak Analysis
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Global golddemand Volume in Tons (Years in CY)

4349 4450 4262 4412 4329 4021 4742
I I I I I ] I I
i aec i aed i aeh i aem i aer i ai a i aie ia i

Source: Secondary research, Technopak Analysis

Global Gold Supply Trends

Gold mining meets close to 76% of the world gold demand thighemaining 24% coming from recycling of gold.. The top
five countriescontribute close to 38% of total gold mining industry output. The top three including China, Russia and Australia
contribute close to 28% of total gold mining output.

Gold supplytrendsCY 202 (Total value3,612tons)

= Mine Production

= Recycled Gold

Source: Secondargesearch, Technopak Analysis

Gold mine production trends (Value in tons) (Years in CY)

3650
3597
3576 3561
3512 3487
i aec i aed i aeh i aem i aer i a i a i a i e

Source: Secondargesearch, Technopak Analysis
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Share of top gold mining countries CY 202 otal value3,612tons)

10%

9%

9%

0
58% 5%

5%
4%

m China = Russia = Australia = United States = Canada = Ghana = Others
Source: Secondargesearch, Technopak Analysis

Stable goldprices are key to positive customer demand for gold jewellery

Gold prices are affected by multiple factors both from supply and demand side. Jewellery may be the biggest segment for gold
but its prominence as an asset class and a hedging instrument against inflation or unstable geopolitical environment makes it
pricing not limited to consumption trends.

Among the supply side factors, mining centres and gold recycling trends are most important. Supply of gold being controlled
by a select group of countries as highlighted requires that factors specific to mining sector and overall geopolitisal factor
including sustainability issues in these countries are stable. Any disruption in supply chain can lead to spiraling of prices.
Recycling of gold is more local in nature and availability of gold for recycling is more secondary in nature linked pricising

of gold.

Gold being used by central bank as an asset class with its value in hedging risks with other asset classes is anather impona
factorwith close td8% of gold being held by centralbanks. A high inflationary pressure may generally lead to higher allocation
to gold by central banks.

An integrated world market forgold with limited opportunity to earn arbitrage with -@stablished gold standardsis also key
to stable gold prices. This also ensures that the grey market is kept under control. India as a market is evolving/to be trul

integrated with the world market and the industry will benefit from same in the long run.

Customerdemand fgewellery market will always be led by broader economic strength including GDP growth and stable price
environment. Growing income will ensure that discretionary spend increases as spend in sectors which are traditiorgdly favour
A stable price environnmg will ensure thatit is affordable and gives value for money. However, what makes gold unique is the
factthat people may still invest in gold in difficult economic scenarios given its ability to preserve value as comgited to
asset classes.

Global Diamond Jewellery Market overview

Global diamond jewellery markbgs grownat 5% to reaclan estimated value & 88 bilion in CY 2022 from $ 84 billion in

CY 2021. The primary reason for growth in diamond industry is rising demand of diamond jewellery that is grown in laboratorie
The otherfactoris the increase in commitment of trustworthy brands in the diintustry has raised the diamond market size
substantially. Quality, Assurance and Uniqueness provided by trusted brands and manufacturers have attracted customers tc
purchase more. The increase in acceptance of Metaverse and technologies like AR (adigeadityt) has created a link between

real and virtual world, providing a new space in the diamond industry and has given new opportunities for the brands to have
new sources of revenue, brand equity, and customer purchase. With increasing importigited afrdnichannelis the future

for diamond jewellery retalil.

USA is the biggest marketfor diamond jewellery contributing more than 50% of the market share. China is the second largest
market followedby Europe, Japan, India & GCC countries.
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The market for diamond jewellery has lower share of bridal wear at 37%. The share of luxury wear in the diamond jewellery
segment is close to 20%.

Global DiamondJewellery market (CY): Value in $ billion

75 79 78 78 80 82 80 84 88
‘ll ||| ||| ||| ‘ll ||| ||\ : ‘ll “\

i aeo i aeu i aec i aed i aeh i aem i aer ia i a ia i e 2022E

Source: Secondargesearch, Technopak Analysis

Global Diamond Jewellery market (CY 2DR Total value $88 billion

5%

/

= Luxury bridal
= Luxury non -Bridal
= Premium bridal

Premium non -Bridal

Source: Secondaligesearch, Technopak Analysis
India Positioning in Global Market

Consumer demand for major markets in gold consisting of jewellery demand and demand for geldnddirars has now
reached an estimated volume3828tones. India and China are the top two players in the market. Other top three markets are
USA, Germany, and Turkejt is estimated that hop five markets contributed 70% of the total marke2022

Gold consumer demand in major markets (value in Tons) (CY)

3600
a1 70 a177 3339 3304 3328
I I I I I | I I
i aea i ae i i aeu i aed i aem ia i a ia i e 2022E

Source: Secondary Research, Technopak Analysis
Note: Consumer demand includes demand for jewellery and coins an2i022r Estimated
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AnnualJewellery Consumption demand trend: value in tons (CY)
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Source: Secondary Research, Technopak Analysis

Demand forgold irthejewellery segmentwas close2@86tons in CY 2022 compared to 2,1&hsin CYIndiais the market
leader with a share of close 28% followed byChina contributing27% in calendaryea2022 India and China together
contribute56% of gold consumption towards jewellery with top five markets contrib l@ifeg of the totaljewellery demand in
2022

Gold Jewellery demand CX022in tonnes: major markets (Total val2®86Tons)

= China
= India

= United States

Russian Federation
= Turkey
= Others

2%~ g
2%/
Source: Secondargesearch, Technopak Analysis

Breakupof Gold consumption in India

I ndia is the worldbs second | argest ma r k-850 torfs beforeqCOVIE1L9 wi t h
pandemic. Gold demand came down by 35%to 446 tons in CY,20@th hasincreased by 74%to 774 tonsin CY 2@Gtid
consumption in India is met by imports with domestic mining contribution of close to 1%. Recycled gold contributes close to
8% of the totalsupply. Contribution of recycled gold depends on the prevailing prices with an increase in prices laggttieg to
availability ofgold for recycling.

Indian consumer gold demand (value in tons) (Years in CY)

0 09 0 126 | 3 Z
ooz i o1z
ia i i

i aed i aeh i aem i aer i ai a i aie

m Jewellery m Coins and Bars
Source: Secondary Research, Technopak Analysis

Note: Consumer gold demand includes demand for jewellery and coins & bars and daeslut® diamond, silver, other precious stones
and other metals
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Indian gold demand quarter wise trend CY (value in tons)
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Indian gold supply trend (value in ton§Y 2022)

= [mports

Source: Secondargesearch, Technopak Analysis

JEWELLERY RETAIL IN INDIA

Evolution of Jewellery Retail in India

= Recycled gold

Evolution of Jewellery retail in India

2.

Micro-

segmentation of th
market and launch @
subbrands

3.

Growth of

franchise model

Dominance of Family Initiation of Growth of Emergence of | Supply side reforms aided the
Jewellers Organized Retail Organized Retail Industry Leaders growth of Organized Retail

1. Family Jewellers| 1. Reference 1. Brand Building| 1.Tanishq 1. Demonetization

served captive| creation for| efforts by Organizec emerges asleadin 2. Introduction of GST

customers organized retai Retail on planks ol players with storey 3. Compulsory hallmarking o

2.0fferings restricted | with the launch of trust andtransparend across all regiong gold jewellery

to standard local | Tanishq by Titan Karatometer anc of country 4. Mandatory PAN Card fo

designs 2. Local players Jewellery exchang 2. Focus on rura transactions above INR 2 lacs
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~27%->37%
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1 Dominance of Unorganized Jewellerg¢Till 1994): Family jewellers largely dominated the space of Indian Jewellery
retailing. These jewellers operate based on trust and flexible credit scheme fortheircustomers. The unorganized jewellery
sector was plagued with practices like undaratage of gold, mispresentation of quality, opaque pricing and tax
evasion.

T Initiation of Organized Players (19942000)Br and O6Tanishqgé was |l aunched by Ti't
gaps. It focused on purity, fashion, product design and marketing. In 1995, Gitanjalilaunched branded jewellery under
6GI LI &6 brand. With concept of 00BIsdne brgahitechpaydesisamed selectivglyp | d
offering BIS hallmarked jewellery that differentiated them from unorganized retailin terms of product purity. Some also
introduced gold purity checking machineslled Karatometers in their retail stores to reinforce customers trust and
launched buy back/exchange schemes to expand their customer base.

i Growth of Organized Pie(2000-2007):Tanishq turned profitable and reported profit of INR 2.07 Cr on the sales of INR
188 Cr in FY2001 for the first time since its inception. Dominant local players started their regional expansion and in
2001, TBZ opened their first showroom outside Mumbaiyderabad. In 2005, Malabar opened its first store outside
Kerala in Bangalore. Organized players like Tanishq and Gitanjali deployed franchise model to expand their retalil
footprints. This period was also marked by the launch of multipldossahds by organized retailers to address the demand
heterogeneity. Brands such as Nakshatra (2000), Nirvana (2002), Sangini (2004) etc. were launched by Gitanjali and
GoldPlus (2005), Zoya (2007) and Mia (2011) were launched by Tanishq.

i Emergence of Industry Leaders (2008016): Tanishq adopts a nearly uniform product and retailing approach that
caters to uniform urban need with mid to premium price positioning. On the other hand, players like Malabar and
Joyalukkas succeed to scale up beyoggional footprint by focusing on mass to napidce positioning with designs
localized for different regions. Tanishq initiates a push towards rural markets with Gold Plus. Majority of top jewellers
have gold saving scheme in place.

1 Reforms aiding the growth of Organized Jewellery Retail (2016 onwards)Reforms like GST andompulsory
hallmarking of gold Jewellery creates a natural advantage for organized retailers. These initiatives make unorganized
retailing of jewellery untenable based on undaratage and bulliotrading Furtherdemonetization and use of PAN
card on transactions over INR 2 lakhs make unorganized jewellery retailer an unattractive destination for investment
purposes.

i Gold hallmarking becomes mandatory, a push from unorganised to organized jewellery retailfhree compulsory
halmarking for gold jewellerywhich took effect from 2 April 2023 has givean advantage for organized retailers. At
present only 30% of the Indian gold jewellery is hallmarked. The new norms will hetusih@mer get a fair value for
their new purchases and the old jewellery (without hallmark)can be sold to the jewellery manufacturer by the customer
and that can be hallmarked while making new jewellery.

Unique advantages of gold retailing

Gold has special place in Indian culture. It is used for traditional purposes like marriage, religious rituals, anthgiftifig.
gold jewellery has an aspirational value. It serves a dual purpose of ornamentation and investment.

w Selling gold in form of jewellery, bar and coin does not require a push like other lifestyle retail categories such as
footwear and apparel.

w There is no inventory obsolescence risk in jewellery retailing as products can be recycled to make new ones.

w Jewellery being digh-ticket item, means the relative cost as the percentage of revenue on rent, employees, and
promotions with respect to footwear and apparelis low. Much of the cost of setting up jewellery store goes into
inventory.
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Unit Economics for Retatbegments (Modern Formats)

Pharma Food & Jewellery  Apparel Food Services
Retailing Grocery Retailing Retailing (QSR)
Retailing
Typical order Value (INR) 250500 500-1000 20,000 2,000 500550
1,00,000 3,000
Typical store Area (sg. ft) ~500 1,5002,500 3,000 1,000 1,2001,600
5,000 1,500
Typical store Revenue per month (INR) 10-15 Lakhs = 30-50 Lakhs  4-6 Cr 15-25 25-35 Lakhs
Lakhs
Average Revenue per sg. ft (INR) ~42,000 ~24,000 ~1,40,000 ~20,000 ~26,000
Inventory Cost (INR) 10-15 Lakhs = 28-30 Lakhs 30 Cr40  ~70 Lakhs 10-15 Lakhs
Cr
Inventory Turns 9-15 times 12-15 times 2 times 3-4 times 24
Promotional expense as % of store revenu ~1% 1-2% 1-3% 5-7% 4-5%
Employee Cost as % of storeevenue 4-5% 5-8% 1-2% 8-10% 9-12%
Capex per store (INR) 4-8 Lakhs  32-35Lakhs 34 Cr 30-35 1.5-25Cr.
Lakhs
Share of Private Labels 10-15% 15-20% 100% Varies 100%
Number of SKUs 5,00015,000 4,0005,000 10001500 500-600* 35-40***
Pay BackPeriod ~3 years ~3-4years ~3-5years ~2-4years ~3-4years
Steady State RoCE 40-50% 30-35% 20-25% 25-40% 25-35%

Sources: Secondary research, Primary Interviews, Technopak Research
*SKUs for clothing does not include size variants. Only coloursiylé options
*** Combos/meals and Size variations are not included in the SKUs

Indian Jewellery Retail Industry

The I ndian jewel |l er y202Bvas doselto USEF@H iolrldiso ns.i zleh e ns ecyt or 6s orga
approximately 32%, comprised of national and regional players, while the rest of jewellery retail continuesto be doyninated b
the unorganised segment, comprised of over 500,000 local goldsmiths afldiewrhe jewellery retail marketis expected to

grow to approximately USD24billion by FY 2027on account ofthe growing economy andrising disposable income, increasing
consumer demand for gold, growth in gold prices and rising demand for otheoetdige diamonds, other precious stones

and costume jewellery.
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Indian Domestic Jewellery MarkeSize (USD Bn)

17%
32.9%
28% 0
11% 70
56
ﬂ B
FY 2012 FY 2020 FY 2021 FY 2022 FY 2023 FY 2027P

Source: Technopak Analysis, Secondary Research

*Jewellery Market includes jewellery made of galddmond, silver, precious stones and fashion jewellery
Numbers in percentage represents CAGR

1 USD=INR 75, Year Indicates FY

—4— Pre COVID estimates —#— POST COVID estimates

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY2020 FY2020 FY2020 FY2020 FY2021 FY2021 FY2021 FY2021 FY2022FY2022EFY2022EFY2022E

India a predominantly gold jewellery market

India has traditionally been a gold jewellery market with a limiteddoonving participation of studded jewellery. There are
regional preferences in acceptance of studded jewellery. There is cultural difference, religious and trust factorsatheell as
factors leading to purchase of jewellery which have ensured the peagerof gold jewellery.

1. Goldjewellery as a prominent savings asset clas$urchase of jewellery is notlimited to consumption like fashion, but
it has a strong savings connotation. This is further amplified in rural areas with relatively lower access, literacy and
acceptance of other financial savings instrument.

2. Price discovery of gold is more transparent than studded jewelleryGold prices are easily available and have universal
acceptance leading to more liquid and assured return. However, in case of studded jewellery price discovery is not
transparent and resale value is limited relatively.

3. Limited exposure and understanding of diamonds:Jewellery being a biticket item for majority and limited
understanding of diamonds including size, cut and illumination leads to lesser trust value and higher perceived risk.
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Growth Drivers of Jewellery Retail in India

Jewel l eryé6s/ Gol dbés symbolic significance compliments its

il

E

Indians have a strong cultural affinity to gold and its purchase is deeply ingrained in the psyche. It serves the dealpurpos
of consumption (jewellery) and investment (bars/coins). Strong association of jewellery with weddings and festivals creates
a natural demand for expenditure for jewellery in India. Such an association is not only unique to India but also offers a
natural advantage to jewellery retailing that caters to this association.

India is a market of approximately 10 milion marriages annually and this marketalone is estimated to3€Hter 400

tonnes of gold. The age profile of the country will continue to sustain the high growth of weddings in India to support this
demand.

Across many partsf India, people start purchasing gold well in advance of theirrequirement. They do this through advance
purchase schemes and periodically buying gold in small quantities for future weddings.

Gold is purchased not only for the bride and groom but alspdmonal consumption by friends and families.

Gold jewellery also carries a strong symbolic association with wealth and prosperity in India that manifestsin ¢ifie form
purchasing gold jewellery during festivals and auspicious occasions such as, Akshaya Tritiya, Navratri/Durgapuja, Karva
Chauth, Onam and Diwali Dhanteras, among others. Strong affinity of the Indian psyche towards gold jewellery over
investment in barand coins as a trend is expected to continue in the future.

Gold jewellery already carries an investment element which is favourably viewed by Indian households given their
propensity to save.

Rising share of organized retail in Jewellery will continue

1

Between 2007 and 2020, jewellery retailing in India has seen the fastest transition towards organized retailing compared to
any other retail category in India. In 2007, organized share of jewellery retail was 6% and that increased to nearly
approximately 2% in 2020. In other words, in the last 13 years organized retail not only captured incremental category
demand but it has also succeeded in shifting demand &eayunorganized retail in its favour.

Policy push, such as mandatory hallmarking and kiyowr-customernorms, will weed out some unorganised players and
companies lacking the financial stability to withstand this madisdcation. For many unorganised players, liquidating

their gold inventory, leveraging higher prices, and consequently shutting down operations may emerge as a more viable
option since running operations may not be sustainable going forward. The grosraimsed jewellery retail will be

driven by select nationaland regional players with strong fundamentals who will likely get a disproportionate share of this
growth unlike organised retail in other discretionary categories which could be morelimeald

Harvest Economy and Positive Implications on Rural India

f

The cultural association with gold jewellery in rural India is even more pronounced thanin urban India. As a result, rural
India accounts fa58% of gold jewellery demand in India, whereas its share in totalretail expendil8¥is-arm output,
commodity prices and farm incomes therefore have strong causation with jewellery/gold demand. There hasbeen a policy
pushMi ni stry of agriculture and farmer 6s wXxlBddgertlataimste beer
increase farm income$tough better crop productivity (soil health cards, irrigation initiatives, reduction in cultivation
cost), better price realizations (assured 50% profit on cost of production, crop insurance, reductiohanmssiosses),
access to f oQdomalancd eafifti iAKCt mar ket acce-marke(sie NAMO coni
With this state intervention, adequate harvests, and procurement of rabicrop and prediction of a normalmonsoon thisyear,
the rural economy is expected to be on a fastertrack of recovery. This growth has already started to reflect in the earnings
annourtements of various companies with businesses tied to the rural economy (for example, tractor companies and
fertilizer companies). As the condition of the rural economy improves, an uptick would be seen in incomes, and therefore,
expenditure and investmeritsthe form of gold will resume.

SWOT Analysis of Indian Jewellery Retail

il

Strengthsi Large diamond & jewellery players and havingan international presence with strong marketing & distribution
network makesthe jewellery sector strongin terms of retail presence in India and globally. The gold jewellery sector hasa
successful track reed of both launching new products in the domestic market but also cateringto the various market based
on the insights from local consumers making a strong brand equity and awareness. Gold jewellery can easily grow in the
domestic market with mimum innovation and gold in Indian marketis also considered asthe investment when compared
to other economies.
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1 Weaknesd The organized & unorganized players have a conflict of interest. Due to the fact, thatthe raw materialneeds
to be imported and key players stock large quantities of stock resulting in higher inventory cost. Technology is atso a facto
which is still evolving in Indian marketwhen it is compared to marketslike China and others. Expansion possibilities into
various other segments like watches, luxury goods and others because the disposable income of people are rising which car
impact the demand and tBhift is possible to other products. Increase in prices of both gold and diamond can also be
considered as factor here. Organized players can also focus on areas where they can improve the customer purchase an
post purchase experience.

1  Opportunitiesi Gold jewellery sector can build a new business model asthe disposable income is increasing and buying
power also increase as the customer pays for more premium and customized products. Exoolrimgeece and social
mediabased business models can hgdgd jewellery players engage with local suppliers or arcticians and reduce the cost
of entering the new market. This is possible in both cases forregional playerto become a pan India playerand a pan India
player to enter international maats.

1  Threatsi Inthe recent years, the bargaining power of the customers hasincreased thatis putting the pressure on players to
reduce prices and asthe gold jewellery can leveraget@sivmodel of reachingthe customers usirgpmmerce and social
media. There cabe a competition both at the domestic front and it also open the avenues for international players.

Key trends that signify the construct of the Indian jewellery market:

l. Indian jewellery demand is heterogeneous that is influenced by strong regional preferences
. Indian jewellery retailing is rapidly transitioning towards organized retail
1. A strong rural urban divide exists with regards to jewellery consumption in India

V. The Indian gems and jewellery consist of gold, silver, diamond jewellery and other precious gems and pearls but the
market is primarily skewed towards gold jewellery

V. India jewellery marketcan be sliced into fine jewellery and costume jewellery but 94% of the marketis made up of fine
jewellery.

VI. Role of ecommerce growing itomplementing Brick & Mortar Jewellery Retailing

Heterogeneous demand influenced by strong regional preferences

Break up of Domestic Jewellery Demand by Regi®auth India is the largest market in India by region

I ndian consumerso6 jewellery consumption is influencdyd by n
vastly differs across states. Southern states contribute 40% of the Indian gold jewellery marketfollowed by the western regi

constituting 25% of the jewellery market in India.

Region wise contribution to Jewellery market in IndiaZ3Total value $70 billion)

= South
West
North
East
Source: Technopak Analysis, Secondary Research
I ndian consumerso6 jewellery consumption is influencdyd by n

vastly differs across states. Southern states make up 40% of the Indian gold jewellery market while the Eastern states accoun
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for 15%. Gross weight of gold worn by a bride in Kerala is more than double the weight of gold worn by a bride in Gujarat
signifying that cultural factor score over per capita income when it comes to regional skews observed in jewellery purchasei
India.Customer service expectation also varies from one region to other. Wedding jewellery demand is influenced by local
traditions and designs. While the gross weight of an average wedding jewellery purchase is 200 gm in Uttar Pradesh, it is 350
gm in Kerala

In the southern states of India, consumer purchasing behaviour gravitates towards traditional plain gold jewellery winsre marg
are typically lower. Consumersin the Northern and Western regions of India are more receptive to studded jewelleryseend impul
led lighterweight jewellery purchases (14k, 18k jewellery)-aiwis their southern counterparts. Plain gold jewellery typically

has gross margins ranging from 10% to 14%, while diarsindded jewellery has gross margins ranging from 30% to 35%.
Consegently, as the studded ratio (studded jewellery/total revenue) goes up, profitability improves, thereby incentivizing the
expansion of south focused retailers towards the north, west and east.

lllustrative Regional Jewellery Demand and Preferences

Region

Market Share*

North

20%

East

15%

West

25%

South

40%

Dominant Categories

Ring, Pendants,

Bangles, Necklace,

Pendants, Earrings

Pendants, Necklace,

necklaces Rings Earrings
Gold Type White & yellow Yellow White & yellow Yellow
Diamond Quality S1I1 VVS, Lower colours VS, all colours VVS, Better colours
Preferred Cartage 22k, 18k, 14k 22k 22k, 18k, 14k 22k
Important Centres New Delhi, Jaipur Kolkata Mumbai, Ahmedabad Chennal, Hyderabad,

Cochin,Bangalore

Source: Secondary Research, Industry Reports, Technopak Analysis

*Contribution to gold jewellery sales

lllustrative Regional Jewellery Demand and Preferences (For Weddings)

Kazuthulia, Kasu Kinaini Mala. Kolkata Bangle, Machine cut Bangle,
Kerala Mala, Lakshmi M 9 M I’ Thoda Bangles, Jhimki, Kurumulaka Malg 350
Mala, Mulla Motu anga Viaia Patthakam
Andhra Pradesh and .
Telangana Nakshi Haram Kandabaranam Kangan, Gajalu, Buttalu, Sutaru Golusu 300
Lakshmi Haram, Vella Kal Muthu Valayal, Lakhsmi Valayal, Kemu
Tamil Nadu Muthu Haram Mookhuthi Valayal, 300
Kempu Kal Jhimkki, Mangal Sutra
Akki Sara, . . .
Karnataka Lakshmi Bale,Coorgi Bale, Kembina Bale 280
Malliga Sara Jhimki, Mangal Sutra, Mohan Sara
Rajasthan Rani Haar Thewa Bangdi, Kada, F;eﬂ?tiutl Bangdi, Kundan 190
Gujarat Chandan Haar Bangdi, Kundan Bangdi, Kundan Butti, 180
Mangal Sutra
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Maharashtra ChapIaHHaie:r, Laxm Tushi Tode, Patli, Jhumke, Mangal Sutra 250
West Bengal Sita Haar Gola Chik Plai Bala, Mugh Bala, Chitra Bala, Jhumk 210
Uttar Pradesh Choker Choker Kundan Kangan,sﬁl;n Matti and Mangz 200
All India 225250

Source: Secondary Sourcdgchnopak Analysis

Seasonality of demand a key trend in jewellery sector

Demand heterogeneity is also influenced by seasonality in jewellery purchases witnessed across regions in India. Eis key driv
to the category being weddings, festivals and harvesting in rural areas and the seasonalnature of each of the devtbet ensure
demand for jewellery in each region is linked to the different months and seasons.

Jewellery demand peaks during the run up to marriage months such aluMe)\Septembedanuary. Agriculture output and
monsoon influences gold demand in Tand Tier3 towns. A good monsoon can increase crop yields, sweep money into the
rural economy and boost gold demand. Ruralhouseholds invest their proceeds from harvestsin gold jewellery during the months
of SeptembeNovemberand January to March. Demand for goid silver jewellery goes up during auspicious religious events

like DiwaliiDhantera in October and November and Akshaya Trithigadiin Apriland May.

Seasonality in Gold Buying

Buying

Festivals
Marriages

Harvests

Source: Primary Research, Technopak Analysis

Transition of Jewellery Retailing towar@sganized Retail will continue

Organized and Unorganized Jewellery Market breakup (Years in FY)

32% 34%
68% 66%
ia i

i aaa i aah i ai a

5% 6%

37% 42%
63% 58%

iaio 2027P

m Unorganized ® Organized

Source: Secondary Research, Industry Reports, Technopak Analysis
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Reasons for Accelerated Growth of Organized Jewellery Retail

Demand Side factors

Urbanization and migration: Rapid urbanization given economic opportunities have led to the formation of new households
and new arrivals in cities, and towns. Migrating coeysumer
rely on trusted brands that can eftransparency, purity, and designs.

Growing rural market being catered by organised playersRural market continues to contrib 88% of the jewellery demand

in India. However, they have limited access to quality products, transparent pricing and designs. Despite the risé goldrice o

in the last decade, the volume of purchase advanced by a rural consumerhas not come dowiinfygs/ pedtharvest etc. as

they consider gold as an investment for the future. Few organised players have tapped the rural market through various
interventiondike physicalretail including small and m&ized stores in rural areas. For example: While Vaibhav jewellers, a
leading regional player in South India, caters to all economic segments of the market in the southern region through their
dedicated brand olets, they have a strong rural marketfocus as well. Rural markets having a larger pie of the retail jewellery
market and the inelasticity of ruraldemand for gold offers large potentialfor growth. Over 75% of Vaibhav JewellersraBowroo

are in Tier 2 andier 3 cities catering to the semiurban and rural demand of Andhra Pradesh and Telangana.

I ndi ads De:ralig maamdrethms 65% of its population under 35 years of age and mo@0O@ianillion women

aged 20 yearsto 49 years. Though gold based wedding and daily jewellery continue to remain the main component of their
demand these consumers are influenced by global trends and seek studded jewellery, better designs and triggerse$or purchas
that average out throughout the year (for instance gifting). They are better aware and look for the assurance of quality,
authenticity, and purity ofewellery during their jewellery purchase process. These shifting consumer trends offer natural
advantages to organized players who can cater to these needs.

Price transparency and product quality: Indian jewellery consumers are becoming increasingly brand conscious and
developing greater sophistication in their jewellery preferences. They are exposed to a variety of global and natiofalbrands
luxury products. They expect similar transparency aroduct quality for their jewellery. They wish to understand the price
methodology followed (cost of materials such as gold, silver, and precious stones, making charges etc.) and be asédiyred of qua
of the final poduct, which can be aptly handled by organised retailers only. Players like Tanishq and Joyalukkas were among
the pioneers in the Indian jewellery market in adhering to the highest quality standards for jewellery and introducing price
transparency into #ir products.

Service Expectations Jewellery represents an asset with lifetime ownership and tacitly actsas an investment asset. Therefore,
consumers now expect jewellery purchasesto be amply supported bypaléeservice like product buyback at fair market

price, transparency in billg and product customization, amongothers. Such demands necessitate services to accompany product
retailing and organized players are better placed to bundle them to address this need. Also, organized jewellers o#fge readym
products which eliminatedait time for customers.

Impact of promotional campaigns and sustained brand building effortOrganized jewellery retailing has been on a sustained
brand building trajectory since 2000. Jewellery retailers now adopt a-pratiged marketing approach that leverages social
media, print, television, PR and radio. Organized retailers have succoessfad this approach to educate customers about
purity, transparency, and trust to build their brand and that has helped them to capture the growing incremental demand.

Retailing experience Organized jewellery retailing today signifies reamhade ornaments, wide product range that offers
designs and selection, and a superior showroom experience that agrees well with the changing expectation of the censumers. It
ability to offer a better reiling experience has therefore shifted jewellery consumption demand in its favour.

Supply Side factors

Demonetisation This led to the adoption of plastic/digital money in the jewellery sector. The adoption of cashless transactions
has brought in further transparency into the sector. Demonetization helped organized players to further penetrate the wedding
market and the igh-value jewellery segment by capturing market share from unorganized players whose business was
predominantly based on cash.

Goods and ServicesTaxThe Goods and Services Tax (AGSTo) with effect
in the jewellery market by enforcing tax compliance. It favours organized players that can manage prescribed processes.
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Compulsory hallmarking of Gold Jewellery: Undercaratage has been a lestgnding challenge for jewellery retailing in

India and had provided an unfair advantage to many unorganized jewellery retailers who were not required to disclosure purity
standardsThree ompulsory hallmarking which took effect frobst April, 2023puts additionalcost and process requirements

on unorganized players and aims to address this issue. It will lead to a further shift of business from the unorgaaized to th
organized jewddry segment.

Mandatory permanent account number (APANO) Card on transa
jewellery purchase: As per government estimates, jewellery was a major destination for undisclosed income (black money) in
India. The PA card requirement makes it compulsory to establish the identity of the buyer which makes it difficult for
unorganized retailers to operate.

Distribution of Urbani Rural Consumption

Urban India accounts fapproximatel42% (~USD 29 Bn) of gold jewellery demand and the ré&f% (~USD 41 Bn) is
contributed by rural India. Gold ownership is higher in rural India, and it rises with income levels. The tendency torgdve mo
higher in semi urban and ruralareas with limited options forinvestment esp. during weddings aratpest Ruradnd Urban

India can be considered as two distinct markets. Consumers in rural India prefer to invest in gold jewellery, however urban
consumers invest in bars and coins.

Rural vs urban contribution to jewellery market B3 (Total value ~$70 billion)

= Urban = Rural

Source: Secondary Research, Industry Reports, Technopak Analysis

The governmentds intervention in r e vagereforrgs, imcleasingrMNRBGA e c o
allocation, provision of essential supplies and restoring opportunities for workers will improve conditions in villages going
forward and asthat happens, jewellery demand will benefit both because of its cultural sigaificehsafety element as a store

of value.

The share of organized retailing in rural jewellery retail continues to be low. This is because rural demand is dispdrsed whi
increases the cost of retailing for organized retailers. Hence, organized retailers have adopfadiagaapproach. Thedir

is to increase their presence beyond Tier 1 cities into Tier 2 and Tier 3 towns to capture rural demand from the Wicisigy of

towns and therefore, organized retailers with a better mix of stores in favour dfierahtowns are advantaged in catg

this demand. Second, few organized retailers have also been refining their retailing modelsto directly tap into timeamdal de
Tanishq launched GoldPlus in 2005 and created a presence in rural angis@mfocused retail play in 30 towns acréss
states. In January 2017, GoldPlus was subsumed under the 7
to caterto both rural and urban demand. Vaibhav Jewellers caterto all economic segments of the marketin the regggns thatt
operate through dedicated brands and loyal customer base, Vaibhav jewellers have a strong rural market focus as they believe
that besides the rural markets havinga larger pie of the retail jewellery market and offering huge potentialfor olggrised p

the inelasticity of rural demand for gold offers great potential for growth. In rural market the volume of the gold roatters f
consumers not the value.
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Strong Influence of Gold in Indian Jewellery will continue with emergingsagments

I ndian consumersé jewellery consumption is influencdyd by n
vastly differs across states. The marketis divided as per the type of jewellery the majority share is taken up byrgmidingont

to 82% of the total market. This shows that Gold is the most popular metal used in making jewellery.

Indian fine Jewellery market estimates: Gold vs Studded3HY&@al value 0 billion)

3%

= Gold
= Studded
Others

Source: Technopak Analysis, Secondary Research

The Indian jewellery marketis strongly skewed towards fine jewellery thatis signified by an ornamentallook, embelljshments
and higher weight, amongothers. This is a direct outcome of the factthat 90% of the jewellery sold in India catemsdgo weddi
related wear and daily wear and only 10% was meant for fashion wear (that signifies light weight). In a market like the United
States, such a market composition is usually found to be opposite. However, thesga@nts within jewellery such as light

weight gold, silver and studded jewellery have been registering a consistent growth over the last 10 years and now contribute
almost 10% to the totalfine jewellery segment. While jewellery in India has had a strong association with social oethsions a
traditions, the growth of this segment signifies a gap that existed in the space of contemporary design sensibility and affordable
price points. Through this segment, businesses are targeting younger women with a modern outlook, often residing in urban
centresBusinesses have started to address thisdemand by spinningnew lines of products either as separate brands or collection:
Tanishq launched its first stirand Mia for women with modern sensibilities in 2011 and now8dlastores inacross India

Mia by Tanishg mostly sells 14k, 18k gold variants and haslaunched a line of silver jewellery aswell. Players sucldias Fabln
and Amrapali are important players in the silver jewellery segment. Platformslike Caratlane and Bluestone are alsm catering
the sameegment.

Jewellery demand breakup by usage

EE—

Bridal wear 55% 22k, 18k 30gms350gms
Daily wear 35% 22k, 18k 5gms30gms
Fashion wear 10% 18k, 14k 5gms20gms

Source: Secondary Research, Industry repdreghnopak Analysis

Gross weight of gold worn by a bride in Kerala is more than double the weight of gold worn by a bride in Gujarat sigpaifying t
cultural factorscore over per capita income when it comes to regional skews observed in jewellery purchase in India. Custome
service expectation also varies from one region to other. Wedding jewellery demand isinfluenced by localtraditiongresnd desi
While the gross weight of an average wedding jewellery purchase is 200 gm in Uttar Pradesh, it is 350 gm in Kerala

In the southern states of India, consumer purchasing behaviour gravitates towards traditional plain gold jewellery winsre marg
are typically lower. Consumersin the Northern and Western regions of India are more receptive to studded jewellerysend impul
led lighterweight jewellery purchases (14k, 18k jewellery)-aiwis their southern counterparts. Plain gold jewellery typically
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has gross margins ranging from 10% to 14%, while diamsindded jewellery has gross margins ranging from 30% to 35%.
Consequently, as the studded ratio (studded jewellery/total revenue) goes up, profitability improves, thereby incemivising t
expansiorof south focused retailers towards the north, west and east.

The popularity of gold jewellery vs studded jewellery is linked to perceived value as well asthe dual role of jewellery asa
savings asset. This is more pronounced in the rural segment where the savings profile of jewellery is relatively higher. The
percéved value of diamond is limited as an ornament with limited connotations of a savings instrument. The acceptance of
studded jewellery will increase as urbanisation increases and savings profile of jewellery in the portfolio is diminishisd. Th

in addtion to the cultural factors prevalent in each region.

Regionwise jewellery mixes and margin improvement opportunity

South NNNN NNNN NN
West NNN NN NNN
North NNN NN NNN
East NN NN NN
SourceTechnopak Analysis, Secondary Research NNNN | High
NNN Medium
NN Low

India Jewellery market can be sliced into fine jewellery and costume jewellery. HoWWé¥eof the market by value is still
contributed by fine jewellery

Costume/Fashion Jewellery was estimated to registaresof ~USD 3 Bn in FY 2023in India contributing almost 5% in the

Indian jewellery market and is growing steadily at a CAGRL&¥ for the next 4 years to register a sale of ~USPBn in

2027 The organized fashion jewellery marketin India is only 2 decadesold and there are a handfulof brands operating in this
space.

It is expected that fashion jewellery in India will continue to grow and be patronised by youth looking to choose from a wide
range of products at affordable prices. Fashion jewellery is available across different value segments and in a wide range of

mateial, craftsmanship and design character suited for different purposes.

Sales Mix of Fine Jewellery and Costume Jewellery

/0 /0 /0 /0 0 0 0 0 0 0 (0] 0 0
C \l 0 0 \l 0 0 il l. 0 0 ll 0 0
iaeiiaeioaeiuaeicaeidaeihae'maeiraiaaiieaiiiai2027p

B Fine Jewelle
Source: ry

Secondary Research, Technopak Analysis
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Fine Jewellery: Items considered to be fine jewellery are constructed of gold, silver, platinum, diamond and gemstones. Both
yellow and white gold must be at least 10 karats or higherto be classified as fine jewellery. Natural gemstones, wkih posse
all thevisual, chemical and physical properties of mined gemstones, are categorized as fine jewetatyralldiamonds and

natural pearls are categorized as fine jewellery

Costume jewellery: Jewellery made with inexpensive materials or imitation gems. Most costume jewellery is constructed with
plated metal.

Role of Ecommerce growing in complementing Jewellery Retail in brick form

E-tail in India haswitnessed a rapid growth trajectory andis expected to reach approximately 9.3% (USD 107 billion) of total
retail by FY2027from 7% in FY 2023(USD 67bilion). In FY 2012, the ¢ail pie was only USD 0.6 bilion with key categories
of Electronics, Books, Stationery, and Music catering to nearly 50% of the pie.

E-tail penetration of Key Categories

FY2023 FY 20ZP

Categories Retail -Si.ze E-tail si;e E-taiI. Retail .S?ze E-tail .Si-ze E-tail Penetration
USD Billion | USD billion | Penetration| USD billion USD billion

Food & Grocery 620 14 2% 843 41 5%
Jewellery 70 4 6% 124 11 9%
Apparel & Accessories 76 16 21% 134 32 24%
Footwear 10 2 20% 19 4 23%
Pharmacy & Wellness 28 1.4 5% 45 4 9%
Electronics 63 19 30% 111 39 35%
Home & Living 38 6 16% 65 14 21%
Others 47 4 9% 66 8 12%
Overall Market 951 67 7% 1418 156 11%

Source: Secondary research, Industry reports, Technopak Analysis; 1 USCB0INR

The online/Ecommerce jewellery marketis one of the fastest growing industries in India. The industry has been driven by
various factors like growing number of internet users, competitive prices of jewellery etc. The consumers can easiitheompare
products offered online with various brands, specifications and discounts offered. The market has evolved over thedast 5 yea
with major cities like Delhi, Mumbai, Bangalore, Chennali, etc. driving the growth in Jewellery industry.

Young population of age group B5 are the target population/consumers. Few of therBmerce companies operating in the
domain are CaratLane, Candere by Kalyan, Bluestone, and otherorganized players operating in domain many govern the online
market.

Comparison of Online Vs Over the counter Sales

Online ‘ Over the Counter/Offline ‘
Average Ticket Size INR 15,000- 25,000 INR 50,000- 2.5 Lakhs and above
Type of Jewellery Daily Wear, Office Wear, Gifting Jewellery Occasion Wear, Wedding Jewellery, Customn
Jewellery
Preferred SKUs Ear Studs, Chains, Rings, etc. Necklace, Temple Jewellery, Bridal Jewellery
Assisted Sales Low High
Options of Brand & Products High Medium
Touch & Feel Experience Low High
Discounts & Other offers High Medium
Customization Low High
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Evolving online jewellery businesses have encouraged people to shop for a variety of jewellery like goldjiaitmend, and
platinum etc. at the click of a button. With convenient delivery options and easy payment options has made the jewplegy shop
easy and stress free. Though online jewellery plays a crucial role in influencing offline sales, as théndigitdll Isappen and

remain present. But over the counter / offline sales will remain strong for large ticket size jewellery where touch and feel
experience play an important role for customers.

Vaibhav jewellers have also a developed & designed their website that can be easily navigated serving as a strongnstarting po
to display of their huge collection. To push online sales that would transcend beyond Southern boundaries and make a strong
cae for pushing the brand to other miararkets as well as states. The@nmerce initiative of the company also enablesit to

reach out to its global customer base. Further, tberemerce is directly linked through the store which enables direct selling

via Augmented Reality and Video Conferencing.

Challenges of Jewellery@mmerce

1 High Share of Bridal Jewellery:~9 0 % of | ndiaés current jewellery demand i
jewellery demand comprises gold. Such a demand requires assisted selling and after sales (customization, insurance,
payment options etc.) needs. Currently, brick rethops are better positioned over pure online shopping destinations to
address this demand.

1  High Ticket Item: High share of bridal wear and gold makasellery purchase high ticket price merchandise. This kind
of demand gravitates towards retail formats that convey a strong perception of trust and currently brick retail stores
manifests this trust better than online shopping.

The Way Forward for EEommerce in Jewellery Retailing

1  The current growth of online jewellery retailing is driven by the affordable range of low carat gold, studded and silver
jewellery thatcaters to urbandemand in Metro & Mitetros and Tier 1 towns. While the daily wear segment may also
merge with this dmand and open foreommerce especially in the urban centres, the weddiaged segment will remain
challenged for this channel given the higher ticket value and low incidence of purchase.

1  Mirroring the global pattern, online penetration of organised jewellery retail is likely to increase over time. Most leading
nationalplayers understand the growing importance of this trend and therefore have started to invest in digital marketing

and onlhe sales.

1 Live streaming eéommerce, relatively a new trend like shopping channelis becoming popular across China and other
countries. This is a big opportunity for jewellers, asit will allow them to provide similar experience-$k@rénand build
strong and longerm connections with customers.

1 Use of videos and othercontentis also ata rise asthe content provide an overall customerexperience via online shopping.
High-definition images, 36@egree images & videos of jewellery help consumer visualize wearing the products.

1 Online or Ecommerce business have encouraged the customersform Tier 2 & 3 to buy jewellery online, because they can
get variety of products, convenient delivery options and easy payments options like COD, digital payments etc. The
jewellery segment hastauge opportunity in the-eommerce sector with rising demand and huge competition.

1 Apart from large players, many regional players such as Vaibhav Jewellers who hasregional focusin the states of Andhra
Pradesh and Telangana have also forayed into-ttseranerce segment. Over the period of 3 years approximately ~2% of
the total sales fiovaibhav Jewellers consists of sales from online channel.

1 Vaibhav Jewellers is one the first organized jewellery chain from Andhra Pradesh to expand its presence to Telangana. The

Company is expanding its presence in Andhra Pradesh and Telangana simultaneously. This will enable to capture the
demand and meet thaste of the population of both the states.

149



JEWELLERY MARKET IN SOUTH INDIA
Total Domestic Jewellery Market~USD 70Bnin FY 2023

5 Southern states make up 40% of the Indian jewellery market.

Jewellery alwayshad a great influence on the South India market from weddings to cultural traditions. There is divitde betwee
South India and rest of India when it comes to gold jewellery. The market differs in customer preferences. North & West India
prefers gold jewellery studded with diamonds and other precious stones. However, the consumersin the south prefer yellow gold
ornaments with relatively small share of studded jewellery. In terms of number of pairs too, consumers in South India have a
greatemumber of yellow gold ornaments compared to consumers in other parts of India as consumers in south India prefer to
buy yellow gold jewellery due to regional and traditional preferences. Consumerawareness about hallmarked gold jewellery is
higher in Souh India which resulted in faster growth of organised jewellery retail in this region. The bureau has set standards

for hallmarking of gold jewellery in 3 gradésl4k, 18k & 22k.

South India Jewellery Market Size (USD Bn) @23 and (FY2027)

South India Jewellery Market FY2023 (USD Bn) South India Jewellery MarketFY2027 (USD Bn)
3.3 6.3
= Andhra Pradesl
9.8 2.8 : 5.3
= Telangana
Tamil Nadu
Karnataka
7.0 12.4
= Kerela 9.7

5.2

Source: Technopak Analysis

Gems and jewellery market is growing at a significant pace in I@diaof this South India accounts for the largest share of
jewellery market in India, contributing to 40% share in domestic market. Additionally, the Southern region also has higher
preseme of leading organised players. A large share of the retail network of organised players like Tanishq, Kalyan Jewelers,
Joyalukkas and Malabar Gold is present in South India. Out of all these brands, some of the brands like Kalyan Jewellers, and
Malabar ®ld have majority of their stores in South India. There are some key players of South India which have 100% share in
the South Indian market only, such as Thangamayil Jewellery, GRT Jewellers, and Bhima. Vaibhav Jewellers, also a regional
jewellery retailchain has presence in micro markets of Andhra Pradesh with a gradual expansion to Telangana through a
hyperlocal model. They are currently present mut of 26 districts in Andhra Pradesh ahdut 33 districts in Telangana.

Key Players and their presence in South &indi

Key Players Total Store Count Stores in South India Share of store in South India

Tanishq 353 100 28%
Kalyan Jewellers 114 70 68%
Thangamayil Jewellery 53 53 100%
Malabar Gold Pvt Ltd 178 120 67%
GRT Jewellers 56 56 100%
Joyalukkas 85 72 85%
Vaibhav Jewellers 13 13 100%
Bhima 18 18 100%

Source: Technopak Analysis, Secondary Research

In South India there has also been a shift in consumption patterns where jewellery is no longer just for weddings dnd festiva
but are also purchased on any joyous occasion including a salary bonus, graduating school, or even starting a new grb. As wom
have become more independent, geifchase of jewellery is on the risehe bridal market in the region has been largely

dominated by gold, however, minimalism in jewellery in South India, is emerging as a key growth driver for diamond purchase.
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As more South Indian women are now globally aware of internationaltrends and are becoming environmentally conscious, they
are moving towards trusted brands, who offer an assurance of genuineness in their jewellery products.

Micro -Market study of Andhra and Telangana

GSDP of both Andhra Pradesh and Telangana have seen a gradualand steady increase{t&rto2024-22. This indicates
how both the states have developed a healthy growth in their economies. The GSDP at current prices for both states are moving

in an upward trajectory. Despite the pandemic taking place in 2021 both states have maintained a forwardcorovimg.e

GSDP(Current Prices) for Andhra Pradesh and Telangana in USD Bn

150.22

126.80 143,51
120.76 ’
109.22 118.79 120.23
98.27 | 107.18
85.55 93.76
75.53 | 82.29
65.62 | 72.24
1 II II

2014-15 2015-16 2016-17 2017-18 2018-19 2019-20 2020-21 2021-22
® Andhra Pradesh 65.62 75.53 85.55 98.27 109.22 120.76 126.80 150.22
H Telangana 63.23 72.24 82.29 93.76 107.18 118.79 120.23 143.51

® Andhra Pradesh m Telangana

Source: Reserve Bank of IndialUSD = INR80

Geographic Reformisy Andhra Pradesh and Telangana

Andhra Pradesh

In 2022 Andhra Pradesh hasadded 13 new districts and has taken the countto 26 districts. The state earlier hasd TRedistrict
names of the new districts added are: Parvathipuram Manpamkapallj Aluri Seetharama RajuKkakinada Konaseema,
Eluru, PalnaduBapatla Nandyala, Sri Sathya Sai, Sri Balaji, Annamaya and NTR.

Telangana

As of 2019 Telangana had added 2 more districts and had taken the count to 33 districts from previously having 31 & them. Th
names of the 2 districts added are: Narayanpet and Mulugu.

Sources of Income Andhra Pradesh and Telangana

Sources of Income

Andhra Pradesh Telangana

1 AndhraPradesh is the Secondargest producer of Silkin | §  Telangana State Industrial Infrastructure Corporation(T8lIC)

India next to Karnataka. has developed9New Industrial Parken an extent of 8,560 acre
1 Andhra Pradesh ranks first in cultivation of Oil Palm, in the State and allotted land to ab@&f5industrieson an extent
Papaya, Lime, Coconut, Cocoa, Tomato and Chilies. Th of 956 acresvith an expected investment &fs. 7,256 Cr anc
State stood 2nd in Mango, Sweet Orange, Cashew employmentpotential ofnearly 52,562 persons during th&Y
202223,

Turmeric in India

1 Andhra Pradesh state has emerged as the larges l
producer of fruits in the country contributing 15.6% of
the total production at the national level.

Telanganahas emerged as a leading life scienbed in Asia,
having more thar1000 life sciences companiesth a combined
value of USD 80 billion. In FY23, there were240 investment
proposals in life sciences sector worthM&50 million.
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1 Minerals are one of the main sources of revenue t I  Since its formationTelanganahas attracted ovédSD 50billion

Andhra Pradesh and are also a major contributor for the investments since 2014 in IT Bdustries

economic growth of the State. Andhra Pradesh is ¢ T Hyderabad is emerging as a hotsjeotdata center spacDue to
mineral rich state containing a vast variety of mineral thist he cityds inventory is s
wealth particularly industrial minerals. 66 MW capacity addition.

1 Throughits Industrial Policy (2020-23), Andhra Pradesh 1 InOctober 2020, the State Government rolled outddr Electric

has putin place various initiatives for developing different Vehicle (EV) policy with the aim to aftract W54 Bn
segments like Agro and Food Processing, Biotechnolog investments. The policy will aim to make the state a hub
Bulk drugs and Pharmaceuticals, 1T and ITeS, Textile, electric vehicles and energy storage systems \aitid create

Automotive and Auto componens, and Tourism employment for 120,000 people
sectorAndhra Pradesh in April 2022, got a new map
with the creation of 13 new districts taking the number of
total districts in the state to 26.
Source: Telangana Annual Rep@@®22-23, SocicEconomic Surveg202223

Key Industries

For Andhra Pradesh some of the key industries are Electronics, Biotechnology, pharmaceuticals, I T, Textile and leatmer, Touri
Automotive and auto components, Gems & Jewellery. As for Telangana the Key industries are IT, pharmaceutical,
manufacturing setor, Al, Tourism and Agriculture. In Telangana as per the sectoral contribution the service industry has the

maximum contribution omore thar60% since many years.

Key Industries in Andhra Pradesh and Telangana

Key Industries in Key Establishments Key Industries in Key Establishments
Andhra Pradesh Telangana

Automobile and | 1 Andhra Pradesh has stror Artificial Inteligence | § The Govt. of Telangana works closely w

Auto components presence of Amara Raj andIT diverse stakeholders such as researckh
group, which is I ndi industrialists, startups, education
second largest Automotiv institutions to craft an Aled vision and solve
battery brand big, massive problems of the staiging Al.

1 Andhra Pradesh has ¢ 1 Telanganahas set an ambitious target
Upcoming tyer ensuring that Al contributeSD5 Bn to the
manufacturing facilityto be stateds | T exports
set upby Apollo Tyers i

1 The state hasrpsence of
more than 100 automotiv
and autecomponent
manufacturers

1 There are lanned auto
clusters in Nellore anc
Chittoor districts

q Multiple  world class
Automotive Suppliers
Manufacturing centers ar
to be set up in Andhr
Pradesh.

Electronics 1 Foxconn tas bgeh Pharmaceuticals 1 Telangana state contributes nearly -tmed
setup to  manufacturt to I ndi ads p r-fiftld ¢ocits
phones of  leading exports in the pharmaceutical sector.
companies such asiaomi 1 Hyderabad is considered as the Life Scien
and Gionee, Asus, Oppt Capital of India with over 800 life science
Microsoft companies. Over thelast few years,

 Sri Venkateswara mobil¢ Telangana has attracted more th#8D 125
and electronics Bninvestment in the life sciences sector.
manufacturing  hub ir f In 2030 Telangana aims to become
Tirupati  houss leading leading lifesciences hub in Asia whil
Indian mobile doubling the sectoral value to USD 1
manufacturers Billion and adding 400,000 new jobs.

1 Major Cities of Andhra
Pradesh such aslellore,
Chittoor, Visakhapatnam
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and Krishnaare designated
as brownfield Electronic
Manufacturing Clusters
(EMCs).

T New Electronics
Manufacturing
Clusters(EMC) to be set ug
in Tirupati

1 It is being planned that
FinTech hubwill be set up
in Visakhapatnam

Energy f  Andhra Pradesh isanked | Agriculture 1 Agriculture plays a pivotal role in th
No. 1 in implementation o economy of Telangana and the bel
Energy efficiency anc performance of this sector is vital fahe
conservation programme st atgrewthd s
as peMWorld Bank 1 Agriculture, Forestry, Livestock an

1 The state provides24x7 Fi sheries sectorsbo
quality industrial power Prices) to the state economy has seen a C,
supply, with lowest T&D of 14.1% from Rs. 76,123 crorem 201415
losses in the country to Rs. 2,17,983 croreBn in 202223 (AE)

1 Wasteto-energy plantsare and during the same period the sector CA
plannedto be set upn 10 at all India level wad0.1%.

districts of the state.

T The Govt of Andhra
Pradesh is focusing on th
development  of sola
energy projects/program
including Solar P V Pumy
Sets for Irrigation purpos:
in large scale in the State.

Source: Telangana SoeBconomic OutloolR023 Department of Industries of AndhPaadesh, Invest Telangana

Growth Drivers for the Andhra Pradesh and Telangana

As per Andhra Pradesho6s budge2023wangvény. 520D Bnhrel thalpdgetedestimates e s
for FY 2024is1.5USD Bn, which is a 15% increase. I n Tel 2a023yvasna 6 s |
given 2.95USD Bn and the budgeted estimates for E¥24is 3.65USD Bn, which is &3% increase Yo-Y. Some of major

growt h factors in Andhr a Pradesh & Telangana are incre.
industrialization, and rapid developmentin the agriculture sector. The growth drivers have a direct impajetzeiléing sector.

Gr owt h in farmerds i nc belpgrow jewellbry sehtor ihreral sonsurmeessinvesti thelr savings
predominantly in gold jewellery. Increase in women workforce will also give advantage to women consumerswho are primary
consumers of gold jewellery. Increasein income in coastalarédsad toanincrease in savings which wil lead to purchase

of gold jewellery which is the prominent savings asset class.

IT Hub

1  As of 2020 in Andhra Pradesh there are around 250 IT companies with annual turnover in the range of USD 0.14 Mn to
USD 66.7 Mn. All these firms combined employ nearly 35,000 people in the state.

1 Telangana Government is aggressively setting up Export Oriented Units (EOU), Software Technology Parks (STP), and
Speci al Economic Zones (SEZ) in the state to facilitat
Exports grew at 17.93% aopared to the National Average of 8.09%.

1 Hyderabadisa hub foheinformation technology (IT) industry. Many leading IT companies like Facebook, Google, IBM,
and Microsoft have established strong presence in Hyderabad. Even Andhra Pradesh has many top IT companies such a:
Wipro, TCS, Infosys, Amazon, IBM etc. that havengtrated well in the state.

1 In2021, the Andhra Pradesh state cabinet gave its approval for théntdwa Pradesinformation Technology Policy
2021-24, this policy is expected to generate more than 55,000 jobs and indirect employment to 0.165 Mn people over its
time period. It will also set up three different IT concept cities to provide a boost to remote working.
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Jewellery Sector in Andhra Pradesh and Telangana

Gems and Jewellery is one of the 14 thrust sectors uWnder
renowned centerfor precious and sqargcious studded jewellery. The jewellery crafted in Andhra Pradesh is divided into gold
and dver jewellery. The style used is Mughal and the USP of the work is its elegance and craftmanship.

In FY 2023 the total market size of Andhra Pradesh and Telangana waSSUBnh and USD2.8 Bn respectively. While the
Andhra Pradesh jewellery marketis expected to grow to BSIBn by FY 2027ata CAGR of 48%, the Telangana market is
expected to grow to USB.3Bn during the same period at a CAGR d8%.

Rural market in the state of Andhra Pradesh and Telangana contBifef8% of the totaljewellery marketin F2023in these
two states. 6&7/0% of the rural demand for jewellery is driven by weddings followed by the need for investmehapoest.
Presence of organised players like Vaibhav Jewellers in coastal Andhra belt gives them an expostredimagnt basena
thus theishowroomsare aligned to capture the demand coming in from theiraaggime based customers.

Organized market contribute®9% of the totaljewellery marketin the states of Andhra Pradesh and Telangana@28ahd
expected to grow to45% of the total market by F2027. The current organized market of UZB5Bn in Andhra Pradesh

and Telangana togetheris expected to grow ata CAGR%fto USD5.21Bn by FY 2027 Regional and National Brands have
identified the potentialof Andhra Pradesh and Telangana and have a substantial share of their store network in these locatio
Regional and Nationalplayers have significantsprece in Tier 2 and 3 cities which are the new consumption hubsand caterto
the semiurban and rural consumer.

One of the leading regional players, Vaibhav Jewellers had a market shd%é of the overall Andhra Pradesh and Telangana
jewellery market and 0% of the organised marketin these two stateB¥2023 Vaibhav jewellers who are led by first
generation woman entrepreneur Ms Bharata Mallika Ratna Kumari Grandhi and daughter Grandhi Sai Keerthana, is one of the
earlier entrantsin the organised jewellery retail market of Andhra Pradesh and continuestorfeegional expansion into the

high growth untaped regions within the micrmarkets of Andhra Pradesh & Telangana. They were also the early entrants in
cities like Visakhapatnam, Parvatipuram, Gajuwaka, etc. and helped in creating the market for branded jewellery in.the region

Vaibhav Jewellers follows a hub & spoke modelin their region of operation with smallsfioadoom®perating peripheral
to the largershowroomsThis allows them to offer new products to the semi urban and rural customers on a continuous basis
and capture a share of the market.

Key Players irSouth India

Share of Stores

Stores in

Key Players Total Store Andhra _ Stores in Stqres in Stores in in Andhra
Count Pradesh Stores in Kerala Tamil Nadu  Karnataka Pradesh and

Telangana Telangana
Tanishq 353 15 16 6 39 24 9%
Kalyan Jewellers 114 8 6 18 21 14 12%
Malabar Gold Pvt Ltd 178 15 19 31 23 32 1%
GRT Jewellers 56 5 3 0 41 6 14%
Joyalukkas 85 13 8 12 23 15 25%
Vaibhav Jewellers 13 11 2 0 0 0 92%
Bhima Jewellers 18 2 0 0 2 14 11%

Source: Technopak Analysis, Secondary Research, Company Website
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EBO Presence across City Types in Andhra Pradesh and Telangana

Vaibhay Jewelcrs I
crima. O

Joyalukkas S

GRT Jeweler S ST
Malabar Gold Pyt L to v o
Kalyan Jeweliers
ranisnq I e

0% 10% 20% 30%  40% 50% 60% 70% 80% 90%  100%

® Mini-Metro mTierl mTier2 & 3
Source: Technopaknalysis, Secondary Research, Company Website
*There are no Metro cities in Andhra and Telangana
OPERATIONS IN JEWELLERY MARKET IN INDIA

Procurement Value Chain for Organized Jewellers

Procurement Value Chain for Organizédwellers in India

5|

Gold and Diamond Hedging strategy by gold Jewelery Procurement

Sl el DA T procurement by retailers retailers

Indicates Gold Indicates Diamond/ Studded Jewellery

Source: Secondary Research, Technopak Analysis, Primary Research
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Marketing approaches of Organized Jewellery retailers in India

The marketing approach adopted in recent times has been aimed at adloittwvivigg objectives:

1  To position organized jewellers as a trusted destination on quality, price, and transparency
1  To amplify bridal wear jewellery positioning

1  To subtly induce demand for diamond/ studded jewellery

Jewellery retailers hauweniformly adopted a tw@ronged marketing approach to achieve these objectives
I. Brand Building Initiatives: Jewellers undertake these marketingapproaches primarily to build brand equity in the minds
of consumers. It involves digital marketing, TVCs, celebrity endorsements, #ievips etc.
Il. Tactical Initiatives for a short-term objective: Tacticalmarketingapproaches are primarily aimed to generate short term
demand and / orto leverage an event for publicity. It involves radio campaigns, promotional advertisements, activations
forlocal demand generation etc.

National Marketing Approach

Marketing Approaches for Brand Building

M  Televisioni it is mostexpensive medium, butit also offersthe largest audience reach. National level Jewellery chains use
this medium both to build basic customer awareness and to announce upcoming promotions regarding new products and
schemes to cater to cyclicdemand. They run their ads during the various occasions and festivals showcasing the various
schemes and product range offered by them.

1  Celebrity Endorsement: Popular celebrity endorsements are the mainstay of brand building for Jewellery Retailers in
India. Most jewellery chainsand online jewellers optto rope in celebrity ambassadorsin line with their price positioning,
regional versus nationalfocus, fashigersus bridal & daily wear offering. Brand display star power fortheir store opening.

Celebrity brand ambassadors

Tanishq Deepika Padukone, Nayanthara

KalyanJewellers Amitabh Bachchan, Jaya Bachchan, Shweta Bachdtenda, Katrina Kaif, Akkainen
Nagarjuna, Prabhu Ganesan, Manju Warrier, Shiva Rajkumar, Wamiga Gabbi,
Sawant, Ritabhari Chakraborty
Joyalukkas Kajol, Kangana Ranaut, Meera JasmiBepomika Chawla, Madhavan, Shreya Ghos
Suresh Gopi, Kiccha Sudeep, Allu Arjun, Hrithik Roshan
Malabar Gold & Diamonds | Alia Bhatt, Kareena Kapoor, Dulquer Salmaan, Tamannaah Bhatia, Mohanlal, §

Sivakumar
Khazana Jewellery Kajal Agarwal, Rashmika Mandanna
Senco Gold Kiara Advani, Ishaa ShalBourav Ganguly, Vidya Balan, Dutee Chand

Tribhovandas Bhimji Zaveri | Sara Ali Khan

Vaibhav Jewellers* Rakul Preet Singh, Kajal Agarwal, Priya Anand

Source: Primary Research, Secondary Research, Company Website; The list captures key brands ambassadors and is nof
exhaustive.
Note*: exBrand Ambassador

1  Print medialike Newspapers & Magazines This channelis used by many jewellery brands usually to inform customers
about upcoming promotions and announce offers around festivals and wedding seasons.

1  Movie Tie-ups/Corporate Tie-upsi This channelis used by jewellery chainsto promote their brand and allow customers
to associate their brand with heritage, artistry, and quality of craftsmanship. For ex: Deepika Padukone is seen promoting
Tanishq jeweller in the movie, Padmavat. Tolwvlandas BhimjiZaveri associated with Dharma Production for the movie,
Kalank.
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Tactical Marketing Approaches for Short Term Demand

f

Radio i Some jewellery brands use popularradio stations like Radio Mirchi & Radio City in India to inform customers
about their brand. For ex: Tanishq created a series of radio advertisements on Radio Sharda 90.4 FM.

New store launche§ Most jewellery chains hire a celebrity ambassadorto launch a new store. This allows them to generate
a buzz and the initiative has proven to be an inexpensive publicity vehicle. For ex: Vaibhav Jewellers bring their brand
ambassadors for inauguratiohtbeir flagship showrooms. Such events create immediate buzz around the city regarding
store opening. In 2007, Vaibhav Jewellers launched V Square, its flagship store which is one of the largest in
Visakhapatham witlapproximateh30,000s q . ft j ewel l ery retail space and is o
showroom. Each floor of the store is dedicated to showcase various jewellery ranges, exclusive silver furniture & gifting
solutions.

Store launch event

Source: Secondary Research

il

Special promotionsi Jewellery chains use their personnel to educate and entice customers to make further purchases,
usually at the point of sales.

Special events Often various jewellery chainshold unigue events to build brand awareness and promote their jewellery
range. For ex: To promote Gold Plus (Tanishq), a TATA Nano car was adorned with gold thatemphasized 5000 years of
Indian jewellery making traditioithis car travelled across 30 cities promoting Goldplus (Tanishq).

In-store and mall activationsi Jewellery chains utilize this channelprimarily for educatingsumers about their brand
and products. Some jewellery stores try to bring an experiential factor by persuading customers to try out their jewellery.

Research & Marketing Activities i Regional players lik&/aibhav Jewellers to protect their brand and brand image. They
dondt open or launch any new store unless they confiden
strong inrhouse market mappingteam that doesresearch & catchmargtady foralmost 8 8 months before a store is
planned. Subsequent, to the planning of the store, the GTM marketing activities are being conducted before a store is
launched. The GTM activities aoarried for a period of 60 to 75 dayswhich will help to pull in a larger audience to the
showroom on the launch date as well as subsequent sales.

Digital Marketing Activities

Jewellery chains areincreasingly using social media website&dikebook, Instagram and Twitter along with other mediums
like advertisementon You tube and other websites to target millennial customers. Brands actively use browser datetifay retarg
customers through search engines and social media sites.

Established brands like PC Jewellers, Joyaukkas, Tanishq, Malabarandonline focused brands like Caratlane and BlueStone hav
high social media presence on Facebook, the primary digital marketingchannel. Tanishq, Kalyan, Joyalukkas and Caratlane are
the nost popular brands across all sogiadia channels. Social media platforms, display networks advertisements, YouTube
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and Google advertisements are being extensively used for promotions. It helps brands-segmizat the consumers and use
data analytics to target them optimally.

Reqgional Marketing approach

Televisioni Regional players given their regional focus primarily opt for vernacular regional channels to optimize their
marketing expenditure. For instance, Senco Gold & Diamondsrolls out television advertisementsonly in the East region, where
it is mostdominanfTV advertisements are themed around family bondslike Faldneghter, Husbandife, motherdaughter

and more and shot in the backdrop of weddings, festivals and special occasions.

Exhibitions T The objective of exhibitions is to reach out to the areas and customers in district or rural level and offer them
product and services to promote brand image, increase the awareness of the brand, and introduce new products and desig
specific to the regi n a | mar ket . Regional player Vaibhav jewellers wt
connect with target groups through exhibitions to understand the taste and preference of the customers.

Regional Campaignsi To reach outto thentapped areas like vilages and otheridentified locations and run campaign to create
awareness, showcasing the product and services through regional influences like Panchayat head and other influential people
who can help direct the sales towards regiarganized players.

Door to Door activities by BTL teamsi This helps the regional players to reach directly to the customers and build long term
relationships and influence the customer to buy products from the player. Regional players like Vaibhav jewellers do street
campaigns through a unique idea of knowihg customers in and around the street and personally offer product and services
which give assurance in conversion of saldso, during any new product or store launchesthe team targets the location where
they meethe customers with various promotional materials like catalogues, flyers, calendars to convey the message of the
campaign.

COMPETITIVE LANDSCAPE
Region & City Type wise Presence of Exclusive Brand Outlets (EBOs)

Top brands are well entrenched in the top 8 cities (Metro andM&tios) in the country. However, a look at the store
footprint shows that the count of stores is higher in Tier 2 and Tier 3 cities as compared to Metros avidtMm&i This

is in line wih the consumption pattern of jewellery in India. Brands like Thangamayil Jewellery hav@83%weyutlets in

Tier 2 and Tier 3 cities. Market leader Tanishg has more than 50% of its stores in Tier 2 and Tier 3 cities against only a
third of the stores in the top 8 cities. The store location along with city profile is also reflection of the otigmj@fellery

chain which are predominantly famiywned businesses started with limited number of stores expanding to drive growth.

EBO Presence across City Types

Vaibhav Jewellers nmpSosmmmg s 7% .13
Khajana Jewellersmummpoosmmmmmmi6% 65% 38
Tribhovandas Bhimji Zaveri Lto —— s ——0 0 34% 32 |
Tanish( ISV N0 56% | 353
Thangamayil Jewellerymp9%s 93% 53
Senco Gold Ltd n——— 65% 130
PC Jeweller Ltd muaassmm—noys 68% 86 |
P.N.Gadgil Jeweller G 42% 29 |
Malabar Gold Pvt L td s ee——ss 57% 178 |
Kalyan Jewellers India LtdnpeyseiYs 64% 114
Joyalukkas 29 58% 85 |
GRT Jeweller s gy 3 0/ 44% | 56
Bhima Jeweler < 2 /5 28% 18

B Metro & Mini Metro ®Tierl mTier2&3 " NoofStores |

Source: Secondary sources, Store locator of brands, Technopak Analysis
Metros & MiniMetro: Delhi NCR & Greater Mumbai, Bangalore, Kolkata, Chennai, Hyderabad, Ahmedabad, and Pune
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Tier 1 Cities: Cities with a population in the range of 1 to 5 million
Tier 2 & 3 Cities: Cities with a population less than 1 million
EBO: Exclusive Brand Outlets.

List of Manoj VaibhaxShowroom$

Metro & Mini-Metro i Hyderabad (Dilshuknagar, ASRaonagar)

Tier 1 Citiesi Visakhapatnam

Tier 2 & 3 Citiesi Rajamundry, Kakinada, Gajuwaka, Parvathipuram, Bobbili, Anakap@lpalapatnam, Srikakulam, Vizianagram

EBO Presence across Regions

Vaibhav Jewellers M 00 | 13 |
Khazana Jeweller SO 7 3% | 38
Tribhovandas Bhimji Zaveri LtongmsiiSymmmn22%/mmmmm 56 32 |
Tanishq HEEEESeY N 2 8 /e 1O /G 23% - 353 |
Thangamayil Jewellery 00 e | 56
Senco Gold Ltd mySesmmpy e 5% | 130
P C Jeweller Lt m—m—————— 0 ) /] 5 O/ O U | 86
P.N.Gadgil Jewellers 100% 29 |
Malabar Gold Pvt L td et 6 8/ 406 16 %% [ 178
Kalyan Jewellers India Ltd gy 5 0 /e 8 /u 15% 114 |
Joyaluk KaLs A S/ /6 8 Y6 [ 85
GRT Jeweller e 00NN | 56
Bhima Jeweller s mummn 10 0 /G 18

m North m South m East = West | Noof Stores

Source: Secondary sources, Store locator of brands, Technopak Analysis
EBO: ExclusiveBrand Outlets.

Typical Store Size

The Jewellery market has average store size ranging from 1800 to 8500 square feet. GRT hasthe highest average store size, b
number of stores compared to key jewellery players are marginally low.

Average store size in Sq. Ft.

GRT 8500

Joyalukkas 5000

Kalyan Jewellers India Ltd 6500
Malabar Gold Pvt Ltd 5500

P.N. Gadgil Jewellers 4000

PC Jeweller Ltd 4500

Senco Gold Ltd 2500
Thangamayil Jewellery 1500
Titan Company Ltd (Tanishq) 4200
Tribhovandas Bhimji Zaveri Ltd 3000
Manoj Vaibhav Gems O6NO6 Jewell ers 7400

Source: Secondar§ources, Technopak Analysis.
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Financial Metrics

Revenue

P. N. Gadgil Jewellers, aridalabar Gold Pvt. Ltdvitnessed one of the highest growths in revenue fronl2Gx0-23.

Revenue per store or per square ft quantifies efficiency of the store or retail outlet. High revenue from operationtadith lim

numbershowroomsesults into highest revenue per store and revenue per square ft for Vaibhav Jewellers.

Revenue Per Store and Per Sr. ft. forFY23

Joyalukkas* 120130 660-670
Kalyan Jewellers India Ltd 90-100 410420

P.N. Gadgil Jewellers 310-320 21602170
PC Jeweller Ltd 10-20 110120

Thangamayil Jewellery 58-60 10561100
Titan Company Ltd (Tanishq) 100110 700-710
Tribhovandas Bhimji Zaveri Ltd 60-70 590-600
Manoj Vaibhav Gems ONO6 Je 150160 550560

Jewellers)

Source: Annual Reports, Secondary Research, Technopak Analysis, Revenue for standalone businesses from MCA reports

Note: 1 year = 365 days
FY 2023 data not available for some of the players

Note: Brands marked * arealculated for time period FY 2022 due to unavailability of FY 2023 financials.

Margins

EBITDA Margins

GRT Jewellers 4.9% 4.7% 5% NA
Joyalukkas 9.7% 11.%% 115% NA
Kalyan Jewellers India Ltd 8.1% 8.5% 7.6% 7.8%
Malabar Gold Pvt Ltd 3.4% 2.4% 2.2% NA
P.N. Gadgil Jewellers 6.0% 10.1% 3.1% 1.8%
PC Jeweller Ltd 9.1% 15.0% -6.6% NA
Senco Gold Ltd 8.9% 6.6% 7.9% 7.8%
Thangamayil Jewellery 5.8% 8.1% 3.9% 4.9%
Titan Company Ltd (Tanishq) 12.1% 7.6% 11.% 12.5%
Tribhovandas Bhimji Zaveri Ltd 6.5% 10.0% 4.4% 5%
Ma n o j V_al bhav Gems 6NE¢ 6.8% 6.3% 6.4% 7.3%
(Vaibhav Jewellers)
Source: Annual Reports, Secondary Research, Technopak Analysis, Revenue for standalone businessesdpamisMCA
FY data not available for some of the players
EBITDA Margin = EBITDA/Revenue, NA: Not Available
EBITDA i ncludes other income as wel/l or Manoj Vaibhav Gems

EBITDA Per Store and Per Sr. ft. for 22023

Joyalukkas* 14 28,123
Kalyan Jewellers India Ltd 7.7 11,832
P.N. Gadgil Jewellers 5.7 14,323
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PC Jeweller Ltd (1.2) (2,819)

Thangamayil Jewellery 2.9 19,250

Titan Company Ltd (Tanishq) 13.5 32,173

Tribhovandas Bhimji Zaveri Ltd 3.25 10,840

Manoj Vaibhav Gems O6NO&6 Jew 113 14667
Jewellers) ' '

Source: Annual Reports, Secondary Research, Technopak Analysis, Revenue Annual Reports

EBITDA includes other incomeaswellffanoj Vai bhav Gems O6NO6 Je wEY 2023 daga ndt availabtedod ( Vai |
some of the players

Note: Brands marked * are calculated for time period FY 2022 due to unavailability of FY 2023 financials.

PAT Margins
GRT Jewellers 26% 2.3% 2.8% NA
Joyalukkas 0.5% 5.8% 6.8% NA
Kalyan Jewellers India Ltd 2.0% 1.9% 2.4% 3.4%
Malabar Gold Pvt Ltd 2.7% 2.0% 2.1% NA
P.N. Gadgil Jewellers 3.1% 6.3% 1.8% 1.1%
PC Jeweller Ltd 1.6% 2.3% -24.8% NA
Senco Gold.td 3.8% 2.3% 3.7% 3.9%
Thangamayil Jewellery 2.7% 4.8% 1.8% 25
Titan Company Ltd (Tanishq) 7.6% 4.3% 8.0% 8.71%
Tribhovandas Bhimji Zaveri Ltd 1.2% 1.2% 0.9% 1.7%
Manoj Vai bJszel\Ilers)Ge ms ONO Je 1.9% 1.9% 6% 3.5%

Source: Annual Reports, Secondary Research, Technopak Analysis, Revenue for standalone businesses from MCA reports.
FY 20&data not available for some of the players; NA=Not Available; PAT Margin = PAT/Revenue
PAT includes Exceptional ltems

Return on Capital Employed

ROCE( Return on capital employed) indicates the companyo6s e
factoringin the capitalthat has been used to achieve that profitabilty. ROCE is a better gauge forthe performaitaéiltyprof
of the company over long periods. Vaibhav Jewellers has improving return on capital employ@d 08023

Return on capital employed

GRT Jewellers 25.50% 24.3% 24.7% NA
Joyalukkas 35.72% 34.13% 35.4% NA
Kalyan Jewellers India Ltd 15.70% 12.30% 13.3% 16.6%
Malabar Gold Pvt Ltd 30.90% 19.7% 18.2% NA
P.N. Gadgil Jewellers 40.00% 49.90% 28.22% 25.5%
PC Jeweller Ltd 10.00% 8.41% (3.29M0 NA
Senco Gold Ltd 26.34% 18.36% 27.00% 23.4%
Thangamayil Jewellery 30.84% 37.37% 17.40% 25. ™
Titan Company Ltd (Tanishq) 26.54% 14.23% 27.2%% 32.5%
Tribhovandas Bhimji Zaveri Ltd 15.17% 18.19% 9.68% 14.9%
Manoj V_a i bhav Gems 6 26.14% 22 18% 24 96% 29.1M
(Vaibhav Jewellers)

Source: Annual Reports, Secondary Research, Technopak Analysis, Revenue for standalone businesses from MCA reports.
FY 2023data not available for some of the players; NA =Not Available; ROCE = EBIT/ (Total As€etsent Liabilities)
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Promotional Expenses as a % of Revenue

GRT Jewellers 0.80% 0.51% 0.74% NA
Joyalukkas 1.36% 0.63% 0.81% NA
Kalyan Jewellers India Ltd 253% 1.35% 1.46% 155%
Malabar Gold Pvt Ltd 0.32% 0.12% 0.15% NA
P.N. Gadgil Jewellers 0.88% 0.35% 0.26% 0.2%
PC Jeweller Ltd 0.28% 0.16% NA NA
Senco Gold Ltd 2.13% 0.98% 1.43% 1.99%
Thangamayil Jewellery 051% 0.75% 1.11% 0.84%
Titan Company Ltd (Tanishq) 2.38% 1.13% 1.74% 1.93%
Tribhovandas Bhimji Zaveri Ltd NA NA NA NA
Manoj Vai bhav Gems ONO&6 Je 0.6%% 023% 035% 044%
Jewellers)

Source: Annual Reports, Secondary Research, Technopak Analysis, Revenue for standalone businesses from MCA reports.
FY 2023data not available for some of the players; NA =Not Available; Promotional Expenses (%) = Ads Spent/ Revenue

REGULATORY ENVIRONMENT

Goods and Services Tax (GST)

1 Since its launch on July 1, 2017, GST has replaced several indirect taxes and duties levied by the Central and State
governments with three types of GST, that-sita,t ec &r5flr d I 1 &
It has created a unifm nationalmarket. Prior to GST, taxes on gold included customs duty of 10%, Excise duty of 1% and
valueadded tax of 1.2% in most states in India. Currently, taxes on gold include customs duty of 7.5%, agriculture
infrastructure development cess of 2.8%d GST of 3%.

1 Interstate stock transfer is taxable under IGST, and the tax can be reclaimed after goods are sold. It puts strain on the
working capital of the retailers.

1 IGST also applicable to smallbusiness and artisans with turnoverless than INR 2M subcontracting for larger manufacturers
from another state. It has increased their cost of doing businesses.

1 However, GST supports firms operating in SEZs. It allows them to get goods from the domestic tariff area (DTA) or from
abroad without paying IGST with a fast tax refund process (Govt. claiming to refund 90% of claims from firms in the DTA
within 6-10 days)

1 Ithasincreased the cost of compliance for unorganised jewellery retailers.

Demonetization

On 8th November 2016, Govt. of India announced Demonetization of INR 500 and INR 1,000 currency notes of Mahatma
Gandhi series that accounted for ~86% of total currency value. This step was taken to curtail shadow economy and use of
counterfeit cash to fuhillegal activities such as terrorism. This measure had temporarily led to a cash shortage in economy and
has boosted digital mode of payment and cashless economy.

1 Demonetization helped organized players to penetrate the wedding market and tkalidghewellery segment by
capturing market share of unorganized players, who operated mainly in cash thereby creating a level playing field.

1 It led to adoption of plastic/digital money in jewellery sector. The adoption of the cashless transaction has brought in
transparency and efficiency in the sector. It pushed unorganized players to adopt cashless mode of payment.

1  The cashless mode of payment has resulted in adherence of regulatory compliance by unorganised retailers. This levels the
playing field and to some extent favours organised retailers asthey were already bearing the cost of regulatory compliance,
while it increased the cost of doing business for unorganised retailers.
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KYC Compliance

The Indian government introduced a requirement for a PAN card to purchase jewellery worth INR 200,000 and above (earlier,
the threshold was INR 500,000 and above) from January 1, 2016, onwards. This requiemevas the advantage of
unorganized retailers who have a predominantly dzested business modelfor which transactions are largely untraceable from

a compliance perspective. In addition, organized retailers are better equipped to handle the proocesedasth the PAN

card requirement.

1  Cashpurchase of jewellery exceeding INR 2 Lakhswill attract 1% Tax Collected at Source againstthe earlier threshold of
INR 5 lakhs. Jewellery was to be clubbed in general goods on which 1% TCS is to be triggered if a single transacton
exceeds the limit

1 In August 2017, the Union government brought jewellery dealers (Annual turnover> INR 2 Cr) under the Prevention of
Money Laundering Act (PMLA) and further removed them in October 2017.

1 Underthe GST notification on gems and jewellery in August 2016, the customers were required to present their KYC
details on the purchase of worth INR 50,000 and above. However, this was also rolled back.

Hallmarking

Government of India took cognizance of the need for protecting consumers. A mandate was, therefore, given to Reserve Bank
of India (RBI) Standing Committee on Gold and Precious Metals to look into the issues relating to Standardization of Gold
products andhtroduction of Gold Hallmarking in the country. The Committee identified Bureau of Indian Standards (BIS) in

the year2000 asthe sole agency to operate the Hallmarking Scheme in India, and entrusted BIS with the task of implementing
hallmarking schemetprotect the consumer against cheating, develop export competitiveness and make India a leading market
for gold jewellery in the world. The Scheme for Hallmarking of Silver articles was launched later in 2005.

Hallmarking is the accurate determination and official recording of the proportionate content of precious metal in the
jewellery/artefacts or bullion/coins. The Central Government, in consultation with the Bureau of Indian standards(®S), in th
public interest, passed the Hallmarking of Gold Jewellery and Gold Artefacts Order, 2020 which came into force with effect
from the 16th day of June, 2021 forcompulsory selling of precious metals articles of gold marked with Hallmark thrdiegh certi
sales outletafter fulfiling the terms and conditions of certificate of registration as specified in regulation 5 of the Bureau of
Indian Standards (Hallmarking) Regulations, 2018.

The regulatory framework is evolving to ensure customers get fair value for their money.

Robust hallmarking system reduces leakage, enhances jewellery export and monetization of gold.

India has over 800 assaying and hallmarking centres-&r&$6(26,000 out of 4 lakh)f all jewellers in India have BIS

hallmarking licenses.

1  There are more than 30 regulated NABL/BIS approved gold refineries, operating in domestic markets.

1  Currently, BIS hallmarking is available in three grades: 14 carat, 18 carat and 22 carat. However, the Bureau of Indian
Standards (BIS) is working to establish hallmarking standards for jewellery made from 24 carat gold.

1 Halmarking of gold jewellery is done by BIS recognized assaying & hallmarking centres. Its costs INR 35 plus taxes per
article.

1 Organised playerslike Joyalukkas, Tanishq, TBZ etc., were voluntarily offering hallmarked jewellery to improve consumer
appeal and transparency.

1  The hallmarking system grapples with challenges of depth and breadth of penetration, economic viability of hallmarking
centres, lack of standardization of process across centres and more.

1 BIS released Indian standards on the quality parameters and grading of the polished diamonds at par with gem testing

laboratories like Gemmological Institute of America (GIA) in 2008. Many foreign gemmological institutes have set up their

offices in MumbajiSurat and Delhi for certifying diamond jewellery as per internationalnorms. Diamonds are graded on

clarity, colour, cut and carat weight (4Cs).

f
f

A hallmark is made up of 4 detalils:
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lllustrative symbols for gold jewellettyallmarking

BIS Mark
a. BIS Standard Mark

Purity in carat and fineness for gold

Purity of Gold 22K916

Six-digit Alphanumeric code which will be unigy

Hallmarking Unique ID of
AAAL1lL for every jewellery article

HUID

Sources: Secondafesearch

FDI Norms
The Government of India allows 100% foreign direct investment in the jewellery sector under the automatic route.
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OUR BUSINESS

Unless otherwise stated, all financial information of our Company used irséletson has been derived from our Restated
Financial Information. Some of the information in this section, including information with respect to our plans and €rategie
containforwardi oo ki ng statements that involve risks and -lookioger t ai |
St at ement s 6pabe2Qfadr a discussipn af the risks and uncertainties related to those statements, and the section
entitled ORI sk page3dforndistcussion gficemtain riskgthad may affect our business, financial condition,
or results of operations. We have, in this Red Herring Prospectus, also included various operational and financial performanc
indicators, some of which may not be ded¥eom ourRestated Financial Statements and may not have been subjected to an
audit or review by our Statutory Auditor. The manner in which such operational and financial performance indicators are
calculated and presented, and the assumptions and estimates unggayd used in such calculation, may vary from that used

by other similarly placed companiesin India and other jurisdictions. Investors are accordingly cautioned against plagng und
reliance on such information in making an investment deoisind are cautioned that they should consult their own advisors
and evaluate such information in the context of the Restated Financial Statements and other information relating tosssir busin
and operations included in this Red Herring Prospectus

Unl ess otherwise indicated, industry and market data used
Market Reporfi Indian Jewellery Retail Industry Report dat8dptembe®4, 2023, by Technopak Advisors Private Limited
commissioned and paid for by our Company. Unless otherwise indicated, all indndtogher related information derived from

the Technopak Report and included herein with respect to any particular year refers to such informationfor the relexant cale
year.

Overview

We, Vaibhav Jewellers, ardemding regionajewellery brand in South India led byfiest generation woman entrepreneur Mrs.
Bharata Mallika Ratna Kumari Grandhi along with her daughter Grandhi Sai KeeltBamae: Technopak Report)le area
hyperlocal jewellery retail chain with presence in the micro markets of Andhra Pradesh & Telavigai& showrooms
(inclusive of two franchisee showrooms) across 8 towns and 2 dftieshave a market share 4% of the overall Andhra
Pradesh and Telangana jewellery market ati®o-of the organised market in these two staté¥iR023 as per th&@echnopak
Report.We were one of the earlier entraimshe organised jewellery retail market of Andhra Pradesh and continue to focuson
regional expansion into the high growth untapped regions within the yman&kets of Andhra Pradesh & Telangathareby
creating a market for branded jewellery in the area of our operatinf 2023 the total market size of Andhra Pradesh and
Telangana was USB.3Bn and USD2.8 Bn respectively. While the Andhra Pradesh jewellery market is expected to grow to
USD 6.3 Bn by FY 2027ata CAGR of 48%, the Telangana market is expected to grow to 8&3Bn during the same period

at a CAGR of 48% (Source: Technopak Repart)

We cater to all economic segments of the micro markets of Andhra Pradesh and Telangana through our dedicated branded
showrooms and have a strong rural market focus and a dedicated urban focus also. We have positioned ourselves as a retaile

f ocusseldatoino nésRhei p s, by Designd where we focus on offering
ourcustomers. We connect with target groups through exhibitions to understand the taste and preference of theélmosighmers
our AGo ttimgM&tkategyo. Rural markets have a larger pie of

for gold offers large potentialfor growth. 77% of our retail showrooms are in Tier 2 and Tier 3 cities catering to thrbaemi

and rurademand of Andhra Pradesh and Telangana. The remaining 15% of our retail showroom are located in Mini Metro city
of Hyderabad and 8% of our showroom is located in Tier 1 city of Visakhapatnam cateringto the urban consumers. We follow
a hub & spoke modelitih small sized showrooms operating peripheral to the larger showrooms. This allows us to offer new
productsto the semi urban and ruralcustomers on a continuous basis and capture dhsiameaofet. Ruralmarket in the state

of Andhra Pradesh and Balgana contributes0-52% of the total jewellery market in F2023in these two statgSource:
Technopak Report)

We were established by our foundeate Mr. Manoj Kumar Grandhi, with a vision to introduce organised jewellery retail play

in the marketsthatwe operate in. We started our jewellery business as a proprietorship concern in the year 1994rftom our fi
retail showroom in VisalkapatnamAndhra Pradeshn 2007 we launched V Square, our flagsstimwroom which is one of

the largest in Visakhapatnam wit,946s q . ft | ewel |l ery retail space and is on
showroom We ake expanding our presence in Andhra Pradesh and Telangana simultaneously, thereby enabling us to capture
demand and meet the taste of the population of both the dPa¢sence in coastal Andhra belt gives us an exposure to agri
customerbase and thus @lowroons are aligned to capture the demand comingin from such custdielsave developed

goodwill with our presence of over 28 years in the marketsthatwe operate. Our brand, Vaibhav Jewellers, is a known name in
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Andhra Pradesh & Telangana with a loyalcustomer base. Each of our showroom houses varied exquisite and large inventory of
designs across wide range of products in Gold, Diamond, Gems, Platinum & Silver Jewellery and / or articles.

We believe in building relationship based connects with customers. In order to do so, we undertake numerous activities /
campaigns/ promotionaleventsto be in touch with our customers. The focus is to hay@eomeeconnect with each of our
customersWe undertake activities like focused group discussions for educating customers; exhibitions to showcase new
collections, draw footfalls and increase brand awareness; vilage campaigns for making deeper customer connects & spread
awareness and dotw-dooractivities for direct selling. We also have a marriage cell that has database of the marriage ecosystem
basis which the Company would invite the couple and their families for jewellery purchase for the occasion. The Company
focuses highly on these actieis and is successful in effective direct selling and thus attracting different genre of customers
including high end customers.

We have designed and developed a wehsitew.vaibhavjewellers.com, for our online sales in addition to otheronline market
places. Our website can be easily navigated and is user friendly for online shopping, enquiries, live videos shopping options
serves as a strong starting point to display of our varied collection and to push online sales that would transcend blegrand sou
boundaries and make a strong case for pushing the brand to othemmaidtets as well as states. Themmmerce initiative o

the company also enables it to reach out to its global customer base located at various locations. Furtmnttesee is
directly linked to the retail showroom which enables direct selling via augmented reality and video conferencing.

We procure jewellery on an outright basis from our list of suppliers as well as we supply bullion to job workers for creating

varied designs of jewelleries as per our specifications. We sell a wide range of gold, silver, diamond jewellery and precious
gemdones and other jewellery products with wide collection of designs to meet the needs of all types of customers on all
occasions throughout the yearincluding festivals, weddings, special days such as Akshaya Tritiya and all other festivee occas

For the three months period ended June 30, 2023ralRidancial YeaMarch 31,2023, March 31, 2022 and March 31, 2021

our revenue from operatonswas5 , 088 . 96 mi | | mdion, 16932109 mitichd n 4 4 1 4million3 3 5. 6 ¢
respectively Ouraverageevenue per retail showroofor the three months period ended June 30, 2628 s e Madcle 31,

2023, March 31, 2022 and March 31, 20@1a s391.46mi | | i155D.50milion, 1411.60 milionand 1,194.64million
respectively The revenue per retail showroom as a percentage of total ref@rthe three months period ended June 30, 2023,

FY March 31, 2023, March 31, 2022 and March 31, 2021 w&8%, 7.69%, 8.33% and8.33%r respectively.The average

EBITDA per retail showroomwas2 8. 72 mi |l |l i on, 87.47nilb® and 457 .86nilibn respectively The

average EBITDA per retail showroom as a percentage of EBITDA for the three months period ended June 30, 2023, FY March
31,2023,March 31,2022 and March 31,2021 Wwé98%, 7.69%83.33% and 8.33%espectivelyWe have consciously expanded

our presence into the microarkets periodically adding new retail showrooms in Tier 2 and Tier 3 cities. Our total retail
showrooms have increased from 3 showrooms as of March 31, 2015 to 13 showrooms (inclusive of tweef@holirooms)

asof August 15, 202 and we intend to continue to open new retail showrooms aswe expect significant opportunity forfurther
penetration in our existing markets as well as in meavrkets, primarily in Antira Pradesh and Telangana.
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(™ in million except pc¢
Particular s Period ended June| Year ended March| Year ended March| Year ended
30, 2023 31,2023 31, 2022 March 31, 2021

Total Revenue from Operations 5,088.96 20,273.44 16,939.19 14,335.69
Revenue per retail showroom 391.46 1,559.50 1411.60 1,194.64
Revenue per retail showroom ag 7.69 7.69 8.33 8.33
% of Total Revenue

Total EBITDA 373.38 1430.55 1049.59 695.51
EBITDA per retail showroom 28.72 110.04 87.47 57.96
EBITDA per retail showroom as 7.69 7.69 8.33 8.33
% of Total EBITDA



Our revenues have grown at a CAGR1& 926 from FY 2021 til FY 2023. The productvise revenue breakup is as for the

past 3 fiscalis a®llows:

EFY- 202223
Platinum Jewellery Diamonds
Silver Jewellery/ Articles 0.06% 4.06%
202223 3.96% Stones
2.64%
Others
0.05%
Gold Jewellery
89.23%
EY i 202122
il Il .
202122 Siver J_ewe ery! Platinum Jewellery )
Articles Diamonds
0.06%
3.84%

4.01%

Stones
2.56%

Others
0.03%

Gold Jeweller
89.50%

EY 1 20202021

Platinum Jewellery

Silver Jewellery/
Diamonds

202021 Articles 0
3.17% 006 2.85%

Stones

1.88%

Others

0.06%

Gold Jeweller
91.98%
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Details of the produetvise revenue brealdp for the last three financial years is as below:

Financial Year 202223
Particulars Revenue contribution (in  million) As a % of our Revenue

Silver Jewellery/Articles 803.12 3.96%
Platinum Jewellery 11.31 0.06%
Gold Jewellery 18,090.54 89.23%
Diamonds 822.95 4.06%
Stones 535.84 2.64%
Others 9.68 0.05%
Total Revenue 2027344 100%
Financial Year 202122

Silver Jewellery/Articles 678.89 4.01%
Platinum Jewellery 9.96 0.06%
Gold Jewellery 15,161.33 89.50%
Diamonds 650.40 3.84%
Stones 433.61 2.56%
Others 5.00 0.03%
Total Revenue 16,939.19 100%
Financial Year 202021

Silver Jewellery/Articles 45411 3.17%
Platinum Jewellery 8.91 0.06%
Gold Jewellery 13,186.66 91.98%
Diamonds 408.11 2.85%
Stones 269.95 1.88%
Others 7.95 0.06%
Total Revenue 14,335.69 100%

Our operating model, retashowroomformatand marketfocus enable us to sell gold & studded jewellery across markets with
varied customer purchasing power. Our understanding of the demands, likes & dislikes and preferences of jewellery lof the loca
customer is the key contributor to ouvemues and operational performance. Following are the key financial indicators of our
performance for the past three financial years.

Particulars FY 2023 FY2022 FY2021 CAGR %
Revenue from Operation@n 20,273.44 16,939.19 14,335.69 18.92
million)
EBITDA (in million) 1,430.55 1,049.59 695.51 43.42
EBITDA Margin (%) 7.06 6.20 4.85 20.60
PAT (in  million) 715.96 436.79 207.37 85.81
PAT Margin (%) 3.53 2.58 1.45 56.25
ROE (%) 23.19 17.41 9.49 56.34
ROCE (%) 17.71 13.77 10.54 29.63

Notes:

1. EBITDA is calculated as sum of profit before tax, depreciation and amortization expense, finance costs lessontieelas restated.

2. EBITDA Margin is calculated as EBITDA as a percentage of revenue from operations, as restated.

3. PAT margin means profit for the year divided by Revenue from operations, as restated.

4. Return on Equity (ROE) is calculated as profit for the year divided by average equity, as restated.

5. Return on Capital Employed (ROCE) is calculated as sum of profit for the year, finance costs and tax expenses dividacdEmylayed where

Capital Employed is sum of Tangible Net Worth, Total Debt and Deferred Tax Liability, as restated
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Our Strengths

Key leading homegrown regional brandbuilt on hyperlocal retail strategy

We are concentrated in the micro markets of Andhra Pradeshedadgana over a period of almostthree decades. Given our
track record in these micro markets, we understand the sentiments and preferences of the local cliseimeisn jewellery

industry haslargely beenunorganisedandfragmentedgcomprising more than500,000 local goldsmiths and jewellers, as per

the Technopak Repottocalisation and introduction of organised retail play to caterto the needs of the people of Andhra Pradesh
and Telangana have been critical positive factor for us along withpisaascy andrust factor. Based on these we have been
ableto build our brand and business.

We believe that our customers relate to our brand presence and products due to our wide array of localized product offering.
Vaibhav Jewellers is one the firestganized jewellery chain from Andhra Pradesh to expand its presence to Telangana. The
Company is expanding its presence in Andhra Pradesh and Telangana simultaneously. This will enable to capture the demant
and meet the taste of the population of bothstagdegSource: Technopak Reprt

Our brand building is also based on the let@nding relationship that we have built over the years with our suppliers and job
workers, many of whom have been dealing with us for over the last 15 years. Such long standingrelationships havetnsured tha
we caterto oucustomers local preferences with quality, variety and at competitive prices. We continue to add new job workers
and suppliers to cater to the changing needs and preferences of the customers.

Over the years, we have invested a substantialamount of effort on building our brand. This includes various forms ohpromoti
marketing, engaging with brand ambassadors, organizing exhibitions and being part of conferences. We in the past have engage
with brand ambassadors suchReskul Preet Singh, KajalAgarwal, Priya Anandto boostthe presence of our brand and have a
wider reaci{Source: Technopak Reponitye have also connected with target groups through exhibitions to understand the taste
and preérence of the customeSource: Technopak Repart)

Our knowledge of the micro markets that we operate in and ouragile business strategies have made us competitiveoh the state
Andhra Pradesh and Telangana as given below:

Key Players in Andhra Pradesh and Telangana

Key Players Stores in Andhra Pradesh Stores in Telangana

Tanishq 15 16
Kalyan Jewellers 8 6
Malabar Gold Pvt Ltd 15 19
GRT Jewellers 5 3
Joyalukkas 13 8
Vaibhav Jewellers 11 2

Source: Technopak Report

We believe that ourlocahderstanding and expertise allowed our founder Late Mr. Manoj Kumar Grandhito build our jewellery
business in the form of a proprietorship concern from a single showroom at Visakhapatnam in 1994 to a reputed jewellery
CompanyFor further details see fAHiI st or200. nthd las€2Bydaes,iour C@panp o r a
expanded to various places in Andhra PradeshTatahgana with a total of 13 retail showrooms (inclusive of two franchisee
retail showrooms) spread across 8 towns and 2 cifiee.word of mouth, quality of services & products, and good publicity
ensured higher footfalls in our retail showrooms and enabled us to generate repeat cuGonpeesence in coastal Andhra

belt gives us an exposure to agristomer base and thus almowroons are aligned to capture the demand comingin from such
customergSource: Technopak Reprt

We also believe in hiring local talent so thatthey can connect with the local public and community ensuring that thefessence
the local sentiments remains at the point of sale. Our promotionalcampaigns are also guided and driven by local faetors and
give culture specific and linguistic touch to the local promotions
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Early mover advantage in the state of Andhra Pradesh

We have been amongst the first movers in the organised jewellery business in the state of Andhra Pradesh by stamiagour busi
as a proprietorship concern in the year 1994 from our $hstwroomin Visakhapatnam. Weontinue to focus on regional
expansiornnto the high growth untapped regions within the miorarkets of Andhra Pradesh & TelangaW&e have a market

share of 4% of the overall Andhra Pradesh and Telangana jewellery market B8 ef the organised market in these two
statesirFY2023 Ourproductrange and offering have allowed usto caterto all segments and genres of customers, thus augment
our brand strength and build a loyal customer base. From a setglé showroomas a proprietorship concern in 1994, we are

now a total of13 retailshowroom(inclusive of 2 franchisee retahowroons) spread across Andhra Pradesh and Telangana

with a total0f95,892 sq.ftand intend to open newretallowroomsdn Tier 2 and Tier 3 cities of Andhra Pradesh and Telangana

in FY24 and FY (For moredetails, please refer to Objects of the Ofiepage95s).

Our revenue from operations was09.10 million in 2005 has now touched approximat@,273.44million in the year202

ata CAGR 0o22.71%, thus showcasingur growth in the business over the last two decades. Over the wedrave catered to

the need and the changing trend of the market and with oursetailroomswe have strived to give the bestand premium level

of shopping experience to our customers, thus creating a repeatloyalcustomerbase. Before openingshawretailat any
location,we conduct a thorough study of the market, the surroundings, map the choice and preference of the consumers, study
the reach and the type of locales or the consumerbase that we may create and do an estiparzoesdrs to ensure that our

business from that retashowroomwill result into a positive growth of our business.

Our focus of fortifying our business through Rural Market focus

Rural market continues to contribui8% of the jewellery demand in India. However, the rural consumers have limited access
to quality products, transparent pricing choice of products, accessibility and designs. Despite the rise in price tfgtdtin
decade, the volume of purchase adwatilzy a ruralconsumerhas not come down forweddingst@osest etc. as they consider
gold asaninvestmentfor the fututdrban India accounts fapproximately 4% (~USD29Bn) of gold jewellery demand and
therest58% (~USD41Bn) is contributed by rural India. Gold ownership is higher in rural India, and it rises with income levels.

Rural vs urban contribution to jewellery market E¥ (Total value $70 billion)

= Urban = Rural

Source: TechnopaReport)

Growth in farmerds income, increase in farm yield a®ed inc
rural consumers invest their savings predominantly in gold jewelleoy rural consumers, investing in gold or jewellery is a
saving mechanism or an investment for contingent situation as a security and not merely eRuralgnarketin the state of

Andhra Pradesh and Telangana contrib6@52% of the total jewellery marketin F2023in these two states. 600% of the

rural demand forjewellery is driven by weddings followed by the need for investmenhposts{Source: Technopak Report)

We caterto all economic segments of the micro markets of Andhra Pradesh and Telangana through ourdedicated branded reta
showrooms and have a strong rural market fodies believe that besides the rural markets having a larger pie of the retail
jewellery market and offering huge potentialfor organised players, the inelasticity of rural demand for gold offerséantid po

for growth. In rural market the volume of thelg matters for consumers not the vald@% of our showrooms are in Tier 2 and

Tier 3 cities catering to the semiurban and ruraldemand of Andhra Pradesh and Telangana. The remaining 15% of our showroom
are located in the Mini Metro city of Hyderabad and 8% of our showroom is located in Tier 1 city of Visakhapatnam
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Our focusonruralmarket as an organised playerallow us to educate the customers regarding the quality, standaichdord certif

of the productswWe follow a hub & spoke model in our respective region of operation with small simgdroons operating
peripheralto the larger showrooms, thus allowing us to offer new productsto the semiurban and ruralcustomers oaws continu
basis as per theirdemand and choices. We also conduct exhibitions to reach out to the cinstiistrietsor rural level and offer

them product and services to promote brand image, increase the awareness of the brand, and introduce new products and desi
specific to the regional market. We connect with target groups through exhibitions to und¢nstéa ste andeference of the
customers.

Through our operating ethos of O6Rel ationships, by Designd
across budget bracket

We operate on the core philosophy of RELATIONSHIPS BY DESIGN and FOR THE WOMEN OF TODAY

a. RELATIONSHIPS BY DESIGNi Attitude of building an evelasting relationship with customers by promising them fresh,
new, unique and surprising experiences thoughtfully designed around them.

b. FOR THE WOMEN OF TODAYi We offer jewellery in a host of designs for all age groups and have a special motive to
cater to the requirement of todayds womends choice and

Based on our research, knowledge and expertise, we believe thatwe have been able to create a unique and diversified range
designs and product range to cater to all genre of customers keeping in mind their taste and preference. Our teany of jeweller
expert and our longrusted relationships with our suppliers, and job workers have allowed us to create a diversified and a wide
range of varied and unique designs to caterto different type of customers. Our flagship showroom in Visakhapatnam spread
across 9,946 sq.ft. and four different floors of shopping experience provides for a varied and extensive catalogue of products
and designs to choose from.

One of our unique selling propositieis creating an inventory of varied designs products. This approach of ours ensures repeat
customers seeking varied type of designs & products as we have a wide range of options to offer. We have a wide range of
products of various category, price rangecasion and we provide for a wellafted and organised sales experience to our
consumers. We follow a robust policy for replenishment of our inventory forall our products to ensure that we are wyitto date

our degns and product offerings.

We believe that due to the wide range of designs and productsthatform a part of our collection, we are able to aadedso the

of customers of all age and genre including consumer from the rural markets. We ensure that we are updated with the lates
market trends and ensure that we have that design and product as a part of our product catalogue alongwith the regular standa
fast selling designs. Since the beginning, we are strongly centered around growing needs of segmented customer requirement
Ourendeavourhasbeento provide our customers with a wide range of designs to choose from and have positioned ourselves ¢
iRelationships, By Designo. We are known for our desrgns,
us to enetrate deeper into the region and replicate the same strategy for future expansion. Our long term relation with our
suppliers and job workers provides us with an ability to introduce new and unique dilsigh quality across ourvarious retalil
showroans.We have al so c r\dSESHAdD and thesided of dreating this sfiband is to showcase the design
intricacies, along with workmanship and exclusive designs, which are distinctive and appealingfor the cugtSm®ksA of

the Company caters to the customers in the premium segment of gold and diamond jewellery.

Our Go To Market strategy is our key business enabler thereby providing wider market reach; deep customer connect
and have enabled us to build a loyal customer base

We follow the Go To Market (GTM) model, through which we have developed strong connections and bdétsiorg
relationships with our customers. Thus, ensuring repeat business for us. Through our undeterred efforts, we have been able t
build robust dadbase of customers who patronise with our brand. The GTM model has enabled the Company to differentiate its
brand visa-vis its competitors. This modelis highly cost effective and ensures higher footfallatthe retail showrooms as well as
improve customdoyalty. The GTM model helps in collecting critical market data dizmographics of such location, existing
businesses in the surrounding areas, the site quality such as site visibility, footfall generation, parking and acoésséility
location to the customers, etc. It has enabled us to undandicise research and studfythe varied charactetissof each

market that we operate in or are looking to expand thereby helping us to map the market and reachingout to the rigt consume
by knowingtheir preferences and offeringthem with the right product mix. The GTM modelenables usto know the market trends
and also map our competition in the area in which we operate in
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We conduct exhibitions at various locations across India to understand market trends, offer existing & prospective customers
with varied designs, increase brand awsassand promote brand image and introduce new prodWsalso conduct regional
campaigns to reach out to the untapped areas like villages to create awareness, showcase our products & varied designs al
services through regional influencers like Panchayat head and otherinfluential peapénables us teach out to a larger set

of custanersin district or rural level. Also, during any new product or desigreerretail showroonaunch, the team undertakes
location specific marketing wherein they individually meet the customers and also devise hyperlocal communication strategy,
thus ensuring effectiveness of a. campaiga.also undertake activities like focused group discussions foreducating customers;
doorto-door activities for increasing brand awareness and have a marriage cell that has database of the marriage ecosystem ba:
which we invite the couple and their families for jewellery purchase for the occasion. We focus highly on these activities and is
successfulin effective direct selling.

We do not open or launch any new retshibwroomunless we are confident of gaining a strong revenue traction for the next5
years. With a strong thouse market mappingteam that doesresearch & catchment area study for dli®osb6ths before a

new retail showroonis planned. Subsequentto planning of tlesv retail showroomGTM activities are carried for a period of

60 to 75 days, which will help to draw a larger audience on the launch date of a new retail showroom and subsequent thereto.

We have a centralised customerrelationghip n a gement system (ACRMO) wh iaodyticetmabl e
understand customer behaviour, preferences, choice, and purchase palismisables us to develop personalised marketing

tool targeted to our various genre of customers aradfier customerproductsandpromotionshat maybeof specific interest

to them based on their choice and preference.

Experienced promoter and professional senior management team enabling seamless stiraf@gynentation and business
operations

We are led by a management teamwith extensive experience in the jewellery industry. Our jewellery retail business was startec
by our founderLate Mr. Manoj Kumar Grandhiin Visa@patnamintheyear1998 6o r f ur t her detai l s see
Corporate Matters opage200). We have a network of 13 retail showrooms (inclusive of 2 franchisee retail showrooms) spread
across Andhra Pradesh and Telangaia are now led by first generation woman entrepreneur Bharata Mallika Ratna Kumari
Grandhi along with her daughter Grandhi SaiKeerthalr@. ¢ mor e det ai | s orepageflur Manage me

We have an experienced team of professionals heading various departmentsrganisation We also have a wellefined
systematic organisation structure wherein @0 reports to the Managing Director who in turn reports to the Board. Our Board

of directors are actively involved in the process of formation and implementation of business strategies. Our Boardfconsists
eminent personalities from varied fieldsich as accounts, industrial relation, personal management, banking & finance and
business adinistration. Our experienced team of professionals have played a key role in our business expansion and managemen
across Andhra Pradesh and Telangana over the Waiselieve that the individual and collective strengths, experience skillset

our management team has been the backbone of our success and scalability.

Our experienced leadership and key managerialpersonnel enable us to ensure quality product management, dynamic inventor
supply chain process, optimum operation efficiency, effective people management, customer satisfaction, etc.

Employees and Customers are our real Brand Ambassadors

We train each of ouremployeesto promote and publicize our brand and products through the practice of word of mouth. We duly
recognise such marketing efforts put in by respective employeéscdytivisingas well as appreciation and felicitation of such
employees. One such program of incentivizing and felicitea
Vaduo, whOuwlocalite¢ @un\gaibhavite. This is an employee motivationaland morale lifting activity of felicitating

and appreiating top performing employees in presence of their family, relatives, villadldesal area people. This felicitation
program not only provides recognition / rewarding within the organizations, but would also inspmeotivaite other employees

in the organization. Further, it enablesin brand building amongst the village, enable effective hiring & retentioniamaqrell
customers to theetail showroomsWe also focus on localised hiring, a strategy that hashelped the Company whereby the local
staff has been able to easily connect with the customer; better understand market needs; understand localtraditionssand devise
localised brand promotion & marketing strategy.

Our brand management and promotional programmes are very customer centric. We also follow a strategy of developing

marketing and promotionalcampaign wherein customers promote our products, designs and brand. Our customer centric branc
and promotion campgms has led to a strong word of mouth publicity, especially in Tier 2 and Tier 3 cities.
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Ability to define operating parameters and internal control measures that enables us to perform as well as grow business
across the micro market of Andhra Pradesh and Telangana and also other jurisdictions through enamemerce platform.

We have established a robust set of operationaland control processes to manage our business operatappamndto future

growth atboth the retail showroom and corporate level. We have developed key performance indicators to keep a track of same
showroom sales growthe have systematic inventory managementand supply chain policies that enables us to closely track
inventory, starting from initial procurement of raw materials leading to the point of sale irtairshowrooms. We barcode

each piecef finished goods inventory and conduct daily inventory check astartand end of operations at each of catail
showrooms. Our Company uses Tally ERP software for its accounting related requirements; JILABA software forour stock and
point of sale related requirement and the same is accounted to per retail showrooWeséddlew a hub & spokenodelin our

region of operations with small sizeshowroons operating peripheral to the larggrowroons. Our future growth in our micro

market will bedefined by our ability to capture the hinterland markets. We also have a qualified team that undertakes market
study and tracks the retail showrooms growth with that of the estimates.

We have also developed & designed our website that can be easily navigated serving as a strong starting point to display of o
huge collection. To push online sales thatwould transcend beyond Southern boundaries and make a strong case for pushing tt
brand to other micremarkets as well as states. Ouc@mmerce platform is user friendly and easy to access, allowing our
customers to have a seamless experience while navigating the portal. Our sales fraxmnimeezce platform have increased

from 41.66 miion in the Financial year 2019 to363.9million in the Financial year 2@which forms 1.80% percentage of

our totalrevenue from operations. Ouc@mmerce marketplace platform can add to our profitability and scalability. One of our
prime focus is to provide a liviaventory experience to our customers through coommerce platform. The live inventory
experience as a part of oucemmerce portalallows our customersto try the jewellery of their choice with the comfort of sitting
athome, just like reallife experience in showroonThis allows a customer to select and choose any design of their preference
thatmay be it delivered to their door step. In the pastthree years, ~2% of the totalsales for Vaibhav Jewellersf satessts o
from online channeljource: Technopak Reprt

Our robust and effective internal control processes ensure ato@art support for the growth of the organisation and the
network of showroomsVe have a centralised customer relationship man
advancednalytics to understand customer behaviour, preferences, choice, and purchase patterns and emtanad control
measuresthat enables us to perftmtter.This enables us to develop personalised marketingtool targeted to our various genre
of custorrers and taoffer customerproductghat maybeof specific interest to them based on their choice and preferdree.

also follow a practice of reaching out and connectingto our customers in various manner such as exhibitions, events campaig
to maintain the relation and the connectivity with them.

Our Strategies

Expand in the untapped sections of the micro markets of Andhra Pradesh and Telangana and develop those markets for
organised jewellery sales

Our strategy is to deeply penetrate the micro markets of Andhra Pradesh and Telangana with organised retail play and focus ot
rural areasaswell asTier 3 cities while catering to their taste, preference and demand and allowing them to choosg from a
localized and culturally connected designs. We are currently present in 7 districts in Andhra Pradesh out of the 2éndlistricts

in 2 districts in Telangana out of the 33 districts. We believe that ourkey focus on building our brand is by rea ohimgveert t
customers, understand theirrequirement and deliver them the lbstpfoducts as per their requiremeitscordingly, one of

our prime strategies is focuson regional expansi@amd expand our presence in cities where organised jewellery retail chains

are not available Source: Technopak Reprt

One of our main objects of the Offer is to ofEahowrooms across various Tier 2 and Tier 3 locations in Andhra Pradesh and
TelangangFor furt her det ail s pageed). OuDatrategy it te stuay and résearcDthd petentiad market
regarding the various opportunities that lie in the micro markets of Andhra Pradesh and Telangana and reach outto such town:
by opening retail showrooms and introduce organised retailema@ur research teaism constantly engaged in studying the

micro market of Andhra Pradesh and Telangana for our subsequent and future expansion plans.

Our standardised approach to new showroom opening enables us to launch our showroom at a faster pace with the right amour
and type of inventory. The Company has a stroAgonse market mappingteam that doesresearch & catchment area study for
almost 6/ 8 months before ahowroomis planned. Marketing and promotional activities are conducted befgrevaroomis

launched. The marketing and promotional activities are carried for a periodioff6@ays, which will help to attract larger
audience to theh@wroom on the launch date as well as ensure consistent subsequent sales post the/aevekiateall of
ourshowroom locations by conducting extensive market research, study, understandingthe demographics, accessibility, locality
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and the commercialviability. Further, we also study the existing jewellers in a given regioddwstand their product offerings
aswell aslocaljewellery preferences, enablingus to curate a merchaffieisey at our showrooms thatis both tailored to local
preferences as well as to offer a wider range of jewgllergducts.

We intend to leverage our substantialpast efforts and experience to expand our presence across various cities andi¢owns that
believe have the right potentialfor us to set up new showrooms. Our effort towards building our brand overthe ydacaln the
market of Andhra Pradesh and Telangana will give us the advantage in our expansion plans to newer locations.

Focus on further strengthening our rural focus and improving our sales from existstgpwroons

Rural market continues to contrib lB8% of the jewellery demand in Ind{®ource: Technopak Rephr©ne of our stratagsis

to strengthen our focus and presence in the rural markets to improve our scale of business. Our strategy to map eur location
based customer preference in relating to the location of our showrooms and study its competitive landscape, allows us to
understand the market behaviourand accordistghtegizeour sales in each location. Based on this understanding, we plan our
inventory management and merchandising strategies.

Our strategy is to expand our presence in-penetrated market of Tier 2 and Tier 3 cities, and enjoy the benefit of a first mover
advantage in the untapped regions. Our strateglyn&mic inventory management practice helps us in achieving higher sales
atall times and specially during peak season of festivals due to the diversified and unique products offering thatleeare ab
caterto our customers. Wncentrate and strategize to focus on the rural sector aswe belieireethsticity of rural @mand

for gold offers great potential for our growth in such areas

Deepen our customer relationships by enhanced focus on ourtGMarket strategy to strengthen our customer engagement

In jewellery business, one of the most important factors for growth is the trust and brand image that one can creaitelin the m

of the customer. The trust regarding the quality of the product is imperative, which allows our business to grow arsd also thi
creates a strong relationship with our customers. One cftategiess to deepen our customerrelation by regular engagement
efforts such as campaigns, exhibitions, sales, offers, events, prom@ionGo To Market (GTM) strategy model, will enable

us to develop strong and long lasting connections and bond with our customers for ensuring repeat customers and recurring sale
We conduct a detailed customer profiing based out of the large database and the preference of the customers thatwe have an
engage with them to caterto theirneeds. With our pricing, quality of products, shopping experience, diversified prothgst offer

and ease of accessibility at various locations, we intend to further enhance and build a unique amount of trust andthelation
customers of all genres across various locations.

Focus on augmenting our Brand strength

We work on augmentingthe strength of our brand by enhancing our product offering, giving a good shopping experience atour
retail showrooms and by continuous customer engagement. We intend to augment our brand strength through various medium
such as diffeent forms of promotionalactivities, focussing on CSR activities thatare more centric on social issues which will
connectwith the sentiments of the consumer atrural levels. One of the strategies thatwe implement to create a silonger bra
value is tohave a strong communication effort with the consumers once we launch a showroom. Our strategy is to hire and
engage employees hailing from the local town wherein we open a showroom so thatthey can connect with the sentiments of the
locales and offer thedst services. We intend to incentivize the well performing employees through our award programme in
front of their family and village which helgs brand building and result in effective hiring & retention of our employees. We

also intend to use our digit marketing ability to connect to various customers on a daily basis thus ensuring that we create a
positive value of our brand.

Invest to enhance our product portfolio by offering wider spectrum of designs and thereby improve the sales of our Premium
jewellery

We intend to continue to increase our focus on newer designs and products. We are conscious about the demand for uniqu
designs and it is our endeavourto offer newer designs. We also follow a strategy of keeping inventory of design inaamshowr
specift to the location of the showroom and the type of consumerswe are catering to, such as our flagship showroom caters tc
more of the cosmopolitan designs and product offerings to caterto such consumers and ourrural showroom focusses more on tr
local basd designs as per the choice of the customer of thatlocation. Our strategy is to explore newer trend of products as pel
customer preferences and to innovate and improvise on our design collection and pattern. As a part of our strategyl, ave create
distindive sub brand called Vi s e $hiisaub brand has a distinctive identity for itself in the segment of premium jewellery.

An enhanced shopping experience is also provided for these customers.
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We believe that the Indiajewellery consumersare also becomingincreasingly brand consciousanddevelopinggreater
sophistication in their jewellery preferences. Given this trend, we@rBnuing to explore opportunities to expand ourrange of
designs and product catalogue to provide our customers the bandwidth to choose their favourite prodant#adwe build
further on this portfolio of branded jewellerip, orderto widen our appealacrosdargercrosssectionsof our target market

Strengthen our Inventory Management practices

Strong and effective inventory management practices are core to successful retail operation. The right mix and quantum of
inventory are showroom level is key to augmenting our sales and profitability. Our strategy is to constantly review st reple
ourinventory catalogue and keep churning them with new products to ensure that the choice of a fresh design and product is
always available to the customerto avoid monotony. This strategy of regular review and replenishment allows us to bave a wid
range ofchoices for our customersthat may be newand unique in nature and design, thus creating that interest in the mind of the
customer. As a part of this strategye maintain a very good relationship with our suppliers allowing us to enjoy a seamless
replenishment of inventoryDne of our strategs is to understand the market very closely through our study and research and

try to bring in the unique and new design to the market before ourcompetitors. In order to ensure the replenishmetonpf inven

in an effective manner, we follow a process diirsg ourinventories that we believe may not fallwithin the current set of choice

and preferences of our customawe by providing various discounts and offers to our customers on such products. The sale of
old inventory allows us to replenish them with new set of inventory and also generates revenue from such sales.

Leverage on our €ommerce platform to reach our customelbgyond our brick and mortar network

E-commerce is growing in an accelerated mannerin India with accessibility of internet even in remote areas. The Indign jewelle
industry has started to appreciate the need of digital transformation and has embarked in this journey thus providibijtyhe fea
and accessibility of their product to its customer from remote locaTibe.penetration of-eommerce is expected to grow to

11% of the totaljewellery market by FX027(Source: Technopak Repatjany customers or prospective customers will come

to know about our products and may want to experience and know more about our wide range of produater®aeree
platform will allow them to experience the product offering sitting anywimetiee world.

Since the advent of the COVID 19 pandemic, we have realised thatonline shopping will be one of the biggest marketsandit is
imperative that the customers get the best of the experience and ease of shopping on online platform. We have thateam to ens
that our ecommerce platform is attractive and up to date with the software and regulatory requirement. We showcase varied
designs and products from our catalogues on eceremerce platform and provide unique marketing experience to our
customers. We haseen a great response from ourcustomers through our online platform and market place areas and we intend
to strategise its growth and accessibility by reaching outto new customers and jurisdictions which will enhance ollitprofitab
and scalability. Oue-commerce platform gives us the leverage and the bandwidth to reach outto customers across various part
of the globe and thus enhancing our customer portfolio in various jurisdictions. Our strategy is to expand our custéoner base
United States of Amrica, Canada and United Kingdom by leveraging on ecwmmmerce platform vertical.

One of our prime focus is to provide a live inventory experience to our customers throughomumaerce platform. The live
inventory experience allows oaustomersto try the jewellery sitting athome, just like aliEnéxperience in showroom. This

allows a customer to select and choose any design of their preference that may suit their taste and preference anahthe samec
be booked and have it deliezt to their door step. As a part of the@mmerce strategy, our focusis to concentrate on the unique

and fast moving design collections. Througboammerce platform, our main focus is to enhance ourbrand image and focuson
the varied collection of produs that we can offerfor establishing a strong customerreach and connectin the domestic & global
market.

Impact of COVID-19

March 2020to May2020

An outbreak of a novel sCOVDHA0 )of was omecvo gruiss eddiVarle Hesh A & n ¢
Organization( WHOO ) on March 11, 2020.1n responseo the COVID-19 outbreakthe governments of many countries,
including India have taken preventive or protectiations, such asimposing countwde lockdowns, restrictions dravel and

business operations and advising or requiring individuals to limit their time outside of their homes. Temporary closures of
businesses had beerdered and numerous other businesses have temporarily closed voluntarily. Further, individuals' ability to
travelhad been curtailed through mandatdvel restrictions and was further limited. Post the nationallockdown, many local
governments also implemented further phase wise restrictions and lockdowns thus affecting the business as a whale. Due to
government mandatdaickdown in India, we had to temporarily close all of our showrooms, procurement centmsraffites
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from March 24, 2020 tdMay 11, 2020Like any other business across the country, even our operations and revenue had an
impact during the lockdown.

The real growth rate declined to 4% in FY 2020 and withessed a contraction of 7.3% in FY 2021 due to the outbreak-of COVID
19 pandemiclndia resumed its growth journey in FY 2022 and grew at 9.5% in FY 2022 and at 6.8% in FY{S2028e:
Technopak Repoxt

In accordance to the government notification passed atregular intervals, we hadto ensure thatwe maintain all our employee:
atall branches and offices with very minimal operations and business activities which impacted our financials. We mduced th
sahries of our employees and also reduced the lease rental across all our bifechlss. proactiveland regularlyengaged

with our customers to reassure them about the strength and the trust of our brand and business. We ensured the cistomers saf
by introduction of every level of safety protocol againstthe novel corona virus CO9I[As a result, we experienced a return

of customer traffic to our showrooms and in FY 2@k revenuewas 1 4 , 3 3 5 . ,6&&spitmthé dandemic, there was an
increase in our revenue by 12.07% as compared t2®9where the revenuewas1 2 , 791 ..30 mil li on

May 2020 onwards

We resumed operations from May 11,2020 in a staggered mannerand by the end of June 2020, we pesatioed in all our
showrooms with 50% staff capacity. Our effective support systems allowed us to commence our operationsin a strong manner
despite the temporary disruption in our business due to the lockdown. Our supply chain network built bythus pe@rs and
the capabilities and depth of ourmanagement team enabledastdathe operationguickly post the restrictions werased.

Due to COVIB19 lockdown, we also started focusing on our online business model, which added to our rev@wiBsl 9

lockdown and loss of business also led us to take necessary steps and strategise the reduction of the expenses ounahverheads s

as electricity, travel, advertisement and other overheads. We also proaetictiyegularlyengaged with our customers to

reassure them about the strength and the trust of our brand and business. We ensured that the customers felt safe with us a

introduced extaesive safetyprotocols against the novel corona virus COMI®. As a result, we have since experienced a return

of customer traffic to our showrooms. Despite the prevalence of CQ¥lDur revenues grew by 12.07% in 2921 which

was 14, 335 . &nd32d8%ih FY2022whichwas 1 6, 9 3 9 . A¥compiseld to FYR28&20where the revenue was
12,791..30 million

The uncertainty of COVIEL9 and its impact pushed many families to make provisions for financial stability and investment and
gold being one of the best modes of investment had a positive impact on our business. The impact of th&90gvidemic
acceleraed the shift of the jewellery market from unorganised players to organised chains such as us, given the conviction

consumers are likely to have in telieowroomexperience, safety protocols, hygiene and quality that we can offer.

Supply Chain Process Flow

Supply Chain Process Flow

A. Direct Sgeiioie c. old Gold
Purchase of Banks/other purchase from
Jewellery Customers

Bullion Houses
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Raw Materials

We procure bullion gold from various authorised dealer bankers and gold jewellery from dedicated suppliers across the country
We have three process to source geldellery/gold bullion.

(@) Buying of gold bullion from Banks/Other bullion houses
(b) Purchase of old gold from customers
(c) Purchase of jewellery from suppliers

Buying of Gold bullion from Banks/authorised dealers

One of the main process of sourcing Gold is in the form of bullion from Banks/authorised dealers through outright purchase.

Purchase of old gold from customers

Our Company buysold jewellery (of any purity) from custom€&me Supply Chain Management (SCMgpartment receives

the old jewellery and verifies the quality and the purity of it. Once quality check is done, the SCM department willgeddt the

on the basis of respective level of puriti&xcept for the pure 24 karat gold all the old gold bought from customers will be sent
for smelting (either iFhouse smelting or to third party smelting places). After smelting the gold, the company will receive the
samein the form of Gold Bar. These bars will be then sent for refining to various refiners as may be decided by the Company.
Once the baris duly refined, the SCM department will receive the 24 karat gold bar.

Purchase of Jewellery directly from the suppliers.

The jewellery in its final ready form is purchased from Company selected and approved suppliers. The suppliers isdue materia
indentsbased on auto replenishment process. The Supplier will make the jewellery on the basis of Material Indent. Once it is
ready, the supplier will send the hallmarked jewellery. SCM Department of the Company will then receive the stock and verify
it with the actualbilled quantity. If the department feels thatthere is any discrepancy in the quantity or quality against the bill,
the SCM Departmentreturns the stock to vendor. The confirmed stock afterthorough check will be sent for the purpase of uniq
bar caling. The charges levied by the supplier are verified as peagreed price as mentioned in the invoice received from
supplier and the invoice will be sent to Finance Departmentforthe purpose of payment. The stocks will be then repaltglior dis

and ae duly distributed to the respective branches as decided.

We follow a process for selecting the right set of suppliers for our jewellery. Such selection of suppliers are donesedinly b
on the type and form of jewellery as required and we typically follow a process as enumerated below

Supplier identification is done in various jewellery shows conducted by prominent jewellery promotion councils and associatio

of India like GJEPC, All India Gem and Jewellery Domestic Council, State Jewellery and Bullion Associations etc. In these
showsthe jewellery manufacturers and traders shall showcase the products from various regions, workmanship, designs and
finishes, either in saleable form or as sample line. Anothermeans of supplier identification involves "facilities wygitiefss

atandalso based on the recommendation made by the existing suppliers. We also follow a process wherein the selection team
of Vaibhav Jewellers visits the premises of certain suppliers for selection of goods /product, to check quality andistrity, w
being the key factor in qualifying / selecting the product and the supplier.

Further, Quality and workmanship check is performed before approving any supplier. Supplier background is also checked
through enquiries in the market to ascertain the production capacities, reputation and manufacturing facilities. Themsesmple i
are placed before the key selection teams comprising of personal from supply chain and sales department.

Design

One of the mostimportacbnsiderations in our business is design. One of our strong pillars of growing our brand has been our
constant innovation and approach towards offering unique desidres designs for our jewellery aselected baseadn our

market insights, study, customer research, recent preferences and trends and knowledge from the védgcmsvénoperate.

Our marketing team uses insights relating to customer preferences and trends that tthepggimextensive market research,

data analytics and customer feedbtxlevelop a strategy and vision foew jewellery designs in line with these market trends

and regional variations. We subsequetidgon with oumetwork ofjob workersand suppliers to provide uwith customized
samples. We review and consideichsamples and select the ones that we feel the best. Based onreariderof the qualiy

of the final samples submitted, we issue job work order to our suppliggseep@areour designs, while control of the entire
productionprocessemainswith us. There have been many situations wherein, our suppliers have also created unique designs
for us.
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Jobwork

Bullion purchased from banks or otherbullion houses and old purchase advanced from customers after refining will be issued t
job worker based on inventory policy of the Company. The job worker makes the desired jewellery within the stipulated time
framebased on the specifications mentioned in the job work order and the same will be received by the Company in the form of
jewellery with or without hallmarking. If the jewellery is received without hallmarking, the hallmarking is done locally with
assayerstaa local level. Once the hallmarkingis done, the SCM department will receive the same and check the stock against
the invoice and the quality and design as per the job work order. If there is any discrepancy in the design and / trequality,
same will be returned to the job worker for necessary alterations. Approved stocks will be sent for bar coding. Once the unique
bar coding is completed, the stocks will be ready for dispatch to the respective retail showrooms.

Quality Check

Quality is one of the most importantaspectsin our business. As our products are manufactured by third party job vugrkers, it
imperative that we implement qualigheck and control processes at each level of manufacturing and sales to ensure that the
products we sell are of the best quality and in line with the required standards as prescribed by the regulatory aAftieorities.
the hallmark process is completedtbg recognised hallmarkingagencies in accordance with the prescribed BIS norms, we also
process the same through our internal quality control checks to ensure authentication.

If a product does not match the prescribed quality stanttegdame will be returned tbe job workerfor necessary alterations

to ensure thatit meets the due quality standards. We believe our commitment to stringent quality control has beerocritical t
success in the jewellempdustryandhascontributedo customersissociatingurbrandwith trust, transparency and high quality

of products.

Showroom Operations

On arrival of inventory at respective retail showroom, dedicated stock controller /sales managerfrom operations deflartment w
collect the inventory. Stock controller /sales manager will verify the inventory with STN with regards to the exact quantiy,
number of pieces and weight. Once the stock check process is completed, the same will be downloaded in our software system
Stock controller will then distribute the inventory accordingto the merchandising counters at all the respective retaihsbow
Detailed check will be done by the respective counter staff as per the specific unique bar code. If any discrepandgds identif

in the inventory, the same will be escalated and brought to the notice of the stock controller /sales manager, as thbease ma
Once the sameiis duly informed to the respective person, that person will then escalate the same to SCM Departmeant or transfe
the inventory back to the SCM. The duly confirmed inventory is made available in the merchandise counters. As a regular daily
process, the stock controller gives the opening inventory of products and counter wise report on the opening of the retalil
showroom in the morning. The staff atthe counterwill verify the totalinventory along with the opening inventory affesthe sa
counter for the day shallcommence accordingly.

Post the close of a dayds operations of a retail stholerwr oom,
/sales manager, as the case may be. The staff at the counter will verify the closing inventory report with physicdly avalil
inventory in counters by physical count. After tallying the book inventory and physical inventory, inventory will be taken ou
from counters and stored in the duly locked safety vaults, which are available at their respective retail showroomngisceptio
forsilver jewellery anditems asforsilver inventory, after verification of physicalinventory with book inventoryirsiteatory

are kept in existing counters for the next day sales operation and are not shifted to the safety vaults.

On monthly basis, inventory auditing will be done according to weight mentioned on bar code and physical weight of the
jewellery at their respective retail showroom by stock controller/ sales manager, as the case may be.

Display

Once the productis ready and hallmarked as perthe standard agreed BIS norms, we proceed to the send the sameit@our respect
retail showrooms for the purpose of display for customer experience and sales. This process starts after we do ome last quali
check atour end. Every productis tagged with a unique barcode for ease of reference and identification and the sgme is put
for display accordingly.
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Customer Order Process

We have regular instances, wherein the customer brings the specific jewellery design or the design will be finalised based on
mutualdiscussions between the customerand the retail showroom officials. Omiesitmeis finalised, the same will be sent

to the orders section in SCM department. Orders section will finalise the design after discussions with the job worker or wil
confirm if something similar is available from the approved supplier. After recethiagonfirmation and the due advance from

the customer, the order will be processed accordingly. The time frame to complete an order can differ from 7 days to 40 days,
based on the design and the size of the jewellery. Once the ordered jewellery ighreasdyne will be received by the SCM
department alongwith the bill and it will check the product as specified in customer order. If there is any minor digamepanc
the design or quality, the Company widntethe praductic donfirmaddy tdee s i g
customer, the same will be billed to customerand the customer can receive the product after clearing the balancethayment at
respective retail showroom.

Our Key Milestones

Our Company has experienced significant growth trajectory over the last two decades and have achieved various milestones
during such growth process. Such milestones include certain buaiogssitions, opening of new retail showrooms at various
locations, reaching certain milestones in revenue, launching of sub brands and expansion of our sales through intreduction of
commerce platformHor f urt her details see fAHionpage0h). and Certain Cor |

Our Operations

Products

We purchase jewellery on outright basis from our suppliers and also purchase bullion from banks and supply to job workers wit
work order for making jewellery, accordingto the work order issued. We sell a wide range of gold jewellery, silver, diamonds
andprecious gemstones and other jewellery products with wide ranges of designs to meet the needs of all types of customers on
all occasions throughout the year, including festivals, weddings, special days such as Akshaya Tritiya, Dhanteras, Diwali, etc.
We offer gold jewellery, silver jewellery, diamond & studded jewellery, various gemstones, platinum jewelledother

jewellery. In Financial yearending 282our revenue from operationswa20,273.44nillion, of which 8923% was from the

sale of gold jewellery4.06% was from diamond jewelleng.96% from silver jewellery an@.75% wasfrom the saleof other

jewellery.

We have a wide array of designs andhaerse range of product collection that enables usto caterto needs of our customers. We
offerjewellery and ornaments forwedding and special occasions, events, festivals, personal milestones, gifts, regdar day w
Our specific product range predomaintly includes necklace, rings, earrings, pendants, chains, waist bands, bracelets, bangles,
full set of jewellery and so on and so forth. While we produce the regular on the go counterlevel jeoyaliEry at scale, we

also produce the specific nichadunique jewellery for specific target markets and consumer groupdiv@useproduct range

and plethora of design enables us to cater to customers across every genre, age group and varied cultures. Furthermore, ot
jewellery is specifically aimed at catering to local preferencesin the geographies of Andhra Pradesh and Telangarveein which
operate. We use localtisandrom acrossthe country who aa&sjob workersto produce jewelleryhatalignswith localtastes

and market trends.

Pricing and Transparency

We have a transparent pricing system. The products thatare sold in our retail showrooms haleteamieed and pradded

making charges, which is a common practice in our industry. Despite the fixing of the price, we do keep a bufferfétmur staf
extend, at their discretion, discount on a product upto certain extent. Our jewellery prices are primarily based onafur costs
production, including the costs of raw materials, productiosts, quality certification, transportation added with a specific
margin. Our jewellery prices also reflect applicable taxes as well as general market demands and price trends. Our production
charges and margins are determined bysemiormanagemerteamin consultation withthe local retail showroom level team

We also believe in transparency regardingthe quality of our product. We believe that every customer should know what they ar
buying. We are transparent regarding the quality of the same and the details of the product such as weight, how matny karats,
We follow the concept of fairtrade practice, aswe believe thatit is one of the mostimportant requirements to atssinAlucce

our jewellery comes with the quality check tag and halmarked as per BIS norms. Moreover, our sales staff is trained to be
forthright with customers and buildust amongst theustomers for securing repeat business. With gaecthase, we also

provide and explain to our customers all explanation regarding warranty, maintenance, how to use and buy back terms.
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Purchase Advance Scheme

We launched our monthly purchase advance schemes on June 01, 2022, with a motive to support customers who would prefel
to buy certain jewellery, through accumulating advances over the period miohihs in equal tranches. To encourage such
customers, we incentivize them with a joining gift. Along with this incentive, customerwill also get the jewellery, wWitaout

value addition charges to the extent of the amount paid over a period of 11 miatbistain all know your customer (KYC)

related supporting documents like Aadhar, PAN copy and contact details are taken atthe timétafdireente being paid by

the customers.

SaleslLocations

ShowroonNetwork

As of August 15, 202, we have 13 retail showrooms (inclusive of 2 franchisee retail showrooms) located across 2 states, which
covered a total aggregate area of 95,892 sq. ft.

Themapsetsforth ourshowroomcentrepresenceacrossAndhra Pradesh and Telanganac&gugust 152023:

VAIBHAV JEWELLERS SHOWROOMS IN
ANDHRA PRADESH & TELANGANA

SRIKAKULAM

ANDHRA PRADESH

TELANGANA _—
VAL N,\ X
Dilsukhnagar V!;’:;\KIMPA M Pa}rvathlpumm '
(Hyderabad) e——— B ‘h& Srikakulam (Franchise Showroom)
Bobbili
AS Rao Nagar Vizianagaram (Franchise Showroom)

(Hyderabad) e—|

Flagship Store Visakhapatnam

/ Bhimavar:
& “ Amaravathi s o Vijayawada  ®

| PALNADU  GUNTUR A
wgusimad )| Narasaraopet o Githtur KRISHN.’A'
A Machlpatnam

Gopalapatnam
Gajuwaka

WEST
GODAVARI

Bapatla

v/

o :
BAPATIA |
R T Anakapalle
Nandyal Creon
NANDYAL PRAKASAM / Bay Tuni
' i of )
-~ ANANTAPURAM Bengal Kakinada
Anantapur s YSR. Rajamahendravaram
Kadapa,
Puttaparthi 5
/ 2 «Rayachoti \
SRISATHYA SAU i
ANNAMAYYA Y
CHITTOOR

KARNATAKA Chitioora ¢ b

TAMIL NADU

In addition to the above, we also have an office in Mumbai situated at Gala No™%&B@, The Sidhpura Co Operative
Industrial Estate Limited, Goregaon (West), Mumbai400062, Maharashtra to caterto our businessdimomezce platform.

Below is the breakip of our revenue for three months period ended June 30, 2023 and fd¥itizencial Year endiniylarch
31, 2038 as per our presence in Mini Metro, Tier 1, Tier 2 and Tier 3 cities
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Location Break-up of Percentage break Break-up of Percentage
Revenue from up (Period ended Revenue from break-up (FY
Operations (Period June 30, 2023) Operations (FY 202223)
ended June 30, 202223)( million)
2023)( million)
Tier 1 City 1 Visakhapatnam 328271 64.51% 13,186.66 65.04%
Andhra Pradesh
Tier 2 and Tier IRajamundry, 152583 29.98% 5,854.73 28.88%
Kakinada, Gajuwaka
Parvathipuram, Bobbili
Anakapalle, Gopalapatnam
Srikakulam, Vizianagramand
Tuni)-Andhra Pradesh
Mini Metro City i Hyderabad 280.42 551% 1,2325.05 6.08%
Telangana
Total 5,088.96 100.00% 20,273.44 100.00%

Expansion plan

Our main Objects of the Offer is to expand our presence in new locadipraspart of our expansion plan strategy, we intend to
open 8 new showrooms at various locations in different Tier 2 and Tier 3 cities to further cement our foothold in timg jewelle
market of Andhra Pradesh and Telangglr@ r f urt her det ai |l snpag®h). iObj ects of the

Marketing and Promotion
Our Brand

We haveendeavoured to establish a strong brand in Andhra Pradesh and Telangana, which our customersagtbsouastte

quality andtransparencyOur core values and the practice that we imbibe have hélp#dithe strengthof our brand. Our
company employees are also our brand ambassaddmse focus on developing the culture and bonding in the employees right
from the date of their joining the Companie cater to all economic segments of the market in the regions wherein we operate
through showrooms and loyal customer base. We have a strong rural market focus as we believe that besides the rural marke
having a larger pie of the retail jewellery market offering huge potentialfor organised players, the inelasticity ofderadnd

for gold offersgreat potential for growthl.n rural market the volume of the gold matters for consumers not the (@duece:
Technopak Report)

Our brandingstrategyfocuse®n maintainingconsistencyn ourbrandmessagingcrossll of ourcommunication channels and
markets in which we operate. Marketing by trained employees, word of mouth, advertisement in varied forms as digital, print a
even social media and our constant communication with customers have heilpgte strengthof ourbrand.

Marketing

We havenvested in the promotion of our brand over the years. Our aggregate expenses for marketing and other advertising
efforts in Financial Year ending 2022022 2023 and the three months period ended June 30, 2@2%3 33.43 million,

59.94 million, 88. 83 m2 Ll BdJdraspeatindli which amounted €023%, 0.35%, 0.44%nd0.43%,0f our
revenugrom operations respectively. We believe this investment in marketing and building ouriausis one of the key

factors which has enabled us to build awareness, enjoy a loyal customer base and generate profitability and scalability.

Following are the details of the marketingand otheradvertising expensesincurred dutfmrgehmeonths period ended June 30,
2023and financial yearendedMarch 31, 2023, March 31, 2022 and March 31, 2021:
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Sl. Particulars Period ended For the year For the year For the year
No June 30, 2023 ended March | ended March | ended March
31,2023 31,2022 31,2021

A. | Revenue fronDperations (ROfin  million) 5,088.96 20,273.44 16,939.19 14,335.69

B. | Advertisement / marketing expensési n 21.87 88.83 59.94 33.43
million)

C. | Percentage of Advertisement/ market 0.43 0.44 0.35 0.23
expense$%)

We have investedeonsiderable amountof our marketing budget in promotions and advertisements of our business and products
in the form of print as well as digital media. In the past, we have also engaged with celebrities to promote our braddietsed pr

and we also intentb the same in the future. We also focus on grass root level of marketing at a local level for promotion and
also come up with unique methods to open a showroom along with lucky draws to ensure higher footfalls.

We also have a database of various service providers who are typically engaged in the business of marriage ceremagjes providi
us information on marriage ceremonies. With the information thatwe collect, we plan to invite the family of the grooen and th
bride to visit our showroom for selecting the jewellery of their choice that they may want for the wedding occasion.

To protect our brand and brand image, we do not open or launch arshoamoom unless we are confident of gaining strong
revenue traction and sales from such showroom for the next 5 years. Our sthamgémarket mappingteam doesresearch &
catchment area study foralm@st 8 months, before ahowroomis planned. Subsequent, to the planning ofsihewroomthe

GTM marketing activities are conducted befosghawroomis launched to create the interest and awareness amongst the local
public. The GTMactivities are carried for a period of 60to 75 days which will help to pull in a larger audience to the showroom
on the launch date as well as subsequent sales.

We position ourselves as a jewellery retailer of O6Reslatio
to understand the taste and preference of the customers. We also do promotionalcampaignsthrough a unique idea of knowing
the cistomersin and around the locality and personally showcase our product and services, which give assurance of conversion
to prospective salesAlso, during any new product ahowroomlaunches the team targets the location, where they meet the
customers with various promotionalmaterials like catalogues, flyers, calendarsto convey the message of the (Soumaign
Technopak Repoxt

Websiteand SocialMedia

We haveadedicatedeamwhichisfocusedoncustomerelationsandmarketinghroughourwebsitemww.vaibhavjewellers.com
andothersocialmedia platformsAs with ourothermarketingchannelsye implementurlocalisationstrategy throughregion
specific offeringsn ouronline marketingcampaigns, catering to the need and understanding of the customers.

CustomerData

Our customedatabase allows us to understand customer consumption choice, style, patterns and preferencespwemabling
specific targetedadvertisingcampaignendhenceinfluencingour merchandisingtrategy on a very specific mann¥fe are
abletotargetcustomershroughpromotionaBEMS messagedihatsApp messagespecific promotionaland new collectiaa
mailsandmany a times througphonecallsin orderto inform customer®f promotions and sales that are of particularinterest
and relevance to them, along with giving information on offers and new colleclibissalso helps augment our brand image.

We also intend to further build owelationships with external agencies that assist us with analytics in order to use data more
effectively and tdargetnew usesindmethod®of analyzingcustomedata and enhance ourmethodology of advertisement and
promotion making it more robust and specific

Online Sales

We also sell our products through our online platform. Gaommerce platform along with our presence in various market
places provide us the leverage and the bandwidth to reach out to customers across various parts of the globe andmlgus enhanci
our cusomer portfolio. Apart from India, our main customers from ttommmerce and market place platforms are based out of

USA, Canada and United Kingdom.
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Our sales from theeommerce platform avenue have increased frdth 66 million in the Financial year202819to 363.97

milion in the Financial year2@-2023. The CAGR percentage increase froncemmerce platform revenue from FY 2018

to FY 202223 was71.924.This rise in sales in lagtyears makes us believe thatthat otodtnmerce tools and market place
platform are definitely a reason for our profitabilty and scalability and in improving our brand positioning in future to ne
markets and horizons in and outside India. One of oore@focus area isto provide a live inventory experience to our customers
through our ecommerce platform. The live inventory experience software allows our customers to try all the jewellery sitting at
home, just like a redife experience in showroom. This allows a customerto select and choose any design of their preference
and the same can be booked and delivered to their door step.

Competition

We face competition from both organised and unorganised players in the Indian jewellery industry and mainly jewellery
companies who compete with us on a regional level in Andhra Pradesh and Telangana. We believe wpa@sitoneld to

compete with bottorganised and unorganised jewellery companies given our localisation strategy where we tap into local
demand, preferences and consumer trends. We have established a strong presence in the micro markets of Andhra Pradesh al
Telangana with strong brand reguttion and quality assurance of the products we offer.

Managing and Security of the Inventory

Managing the inventory

One of the most important part of our business is to manage the quantum and composition of our inventory efficiently. The
processes and systemsthat we have putin place forinventory managementare agile a@irahastagement system ensures

a smooth movement of inventdnpa sed on the demand, customer preference and orders. Our inventory management systems are
well equippedand follows a very systematind efficientmethod to determine eealtime visibility into our inventory, thus
providing our mangementwith useful inputs and suggestiomfandle thénventory and its movement during peak times such

as wedding seasons and specific festival times such as Dhanteras, Akshaya Trithiya, Dussehra, Diwaliand Ugadhi.

We have strict inventory managementand monitoring practices in place that alloawacetmt for each piead inventory Our

inventory is transported through logistics companies to our SCM office at Visakhapatnam. On receipt of the inventory in
Visakhapatnam, the inventory is verified for their quantity against the respective invoice. Once checked, the GRN (Goods
Receipt No¢) will be generated for the inventory received. The inventory is thoroughly verified for jewellery sheen, design
intricacy, breakage and chipping etc. The inventory is then sent for unique individual bar codingd®hineentory is tallied

with GRN weight and GRN reconcilation. The verified inventory is then allocated as per the material plan to respective
showrooms while bar coding or after bar coding, as the case may be. Once the aforesaid process is connplettotiés

ready to be dispatched to the respective showrooms. Stock Transfer Note (STN) for movement of the inventory is duly prepared
for the respective inventory.

Our jewellery istypically identifiedwith auniquebarcodeNo two barcodes are similar or identical and thus creates a unique
record system for each inventoie utiise computersystemsn each of oushowrooms to track and monitor each piece of
inventory. A barcode inventory che@gkcompleted for a specific section of jewellery products each day before closing keeping
the details in opening and closing log book and matchingit with the sales of the day to ensure that all inventorydsandeco
nothing is misplaced. Our entire inventory is scanned, verified, confirmed and audited at regular intervals to ensurg.efficienc

We have robust rerdering process for replenishment of jewellery sold along with planned orders for future delivery to the
vendors so that the stock is maintained. We have a dedicated stock audit team who conduct surprise stock checkgaicross all re
showrooms on a random basis and check the quantity in terms of weight and numbers alongwith any damages to the stock which
is on display and also in the stock room.

Quality checkis a priority for SCM Team and every item received from the vendor is checked for hall marking and also check
for any damages before sending to the counters for sale across all retail showrooms. Replenishment of stock at a faster speed
a dhallenge for the SCM department and our ordering process is robust and ensures stock availability especially during the seaso
times such as marriages and festivals etc.

Plain gold jewellery has faster tuaroundwhen compares to premium gold jewellery and our ordering process are designed

accordingly. We also have a separate system of ordering plain gold and premium gold jewellery andit is purely based on turns
given by each product in those categories.
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Security

We have implemented strict security procedures to ensure our inventory is maintained securely and is not subject to any theft
misplacement or loss of inventory. Each of ahowroomsds equippedwith closedcircuit surveillancecameradinked toa

digital video recorder at every place and specifically at entry, exit, display and paat@Our security surveillance system is

state of the art and takes care of every entry and exit point and points ddgaftagship showroom at Vishlk patham has a

separate surveillance room that can view the movements of not only thén&fsatnam showroom, but also all of our other

retail showrooms across Andhra Pradesh and Telangana. Our systems allow our local and regional managementto analyse
inventory status angroduct sales across all our showrooms and report performance in real time, whitlkercae reviewed by
oursenior management team, allowing them to provide necessary course corrections and strategic guidance. Further, these tool
are especially very essential and usefulduring peak seasons and festivities including but not limited to Dhanterasijtdashay T
Dussehra and Diwali.

Our showrooms are equipped with a mHdtiel lock enabled state of the art vaults at every floor to ensure the security of the
inventory once the showroom is closed and with atfmle surveillance of the closed showroom also.

All of ourjewellery in transitis fully insuredandmostly handled througkecuredhird-partycarriers We have dedicated team
of vigilance officers who are on 24/7 surveillance across all retail showrooms. Along with the surveillance we also have
movement sensors installed at all exit doors along with the sensor at stock room.

Technology

We haveimplementeda rangeof technologiesthroughoutour operationsith the aim of enhancinghe experienceof our
customersandimproving the efficiency of our operationsWe have a centralised customer relationship management system
(ACRMO) whi c hutliseradvbricedsalytics to tinderstand customer behaviour, preferences, choice, and purchase
patternsThis enables usto develop personalised marketing tooltargeted to ourvarious genre of customeftsandstomers
productsand promotionsthat maybeof specific interest to them based on their choice and preference.

Our technology provides a live inventory experience to our customers throughcoarreerce platform. The live inventory
experience allows our customersto try all the jewellery on her sitting at home, just likdlife reaperience in showroom. This

allows a customer to select and choose any design of their preference and the same can be booked and delivered to their doc
step.

Furthermore,all our employeesare digitally empoweredwith our corporatehumanresourceapplication.Functionalities
including attendance punching, leave requests, announcements, surveys, feedback, traitérgetsadte all routedand
supportedhroughthisapplication.

Our Company uses Tally ERP software for its accountingrelated requirements and JILABA software for our stock and point of
sale related requirement.

Steps taken towards energy sustainability and reduction of carbon footprint:

Our Company believes in identifying ways to ensure energy sustainability and is working towards a greener and better planet.
Keeping this in mind, we have set up our ownh@use green energy saving initiative at our flagship showroom in
VisakhapatnamAndhra PradesfV Square)As a part of our initiatives undertaken in energy and management conservation,

we have followed the process and stepsnérgy monitoring and automation systesptimization of cooling generation
efficiency, optimization of coolingitilization andenergy efficient lighting and ventilation.

For the aforesaid processes, we have initiated smart buildingmanagement system, chiller plant optimization, new aaetrgy effic
cooling system, energy efficient condenserwater pumps, energy efficient chilled water pumps, load based operation using VFD
(Variable Frequency Drives), high side optimization: mitigation of water quality issues, high side optimization: Instdllation

pH meter and TDS meter, low side optimization: VFDs for AHUSs.

The company has saved ab®62,353units of energy through this process in the calendaryear df.Z0s increases the
availability of energy in the grid, which in turn reduces the power outage and makes electricity more available to athers. Ab
6,248rural homes can be catered with the energy saved, considering thatt9tonth consumption for a household. The
Company has also saved on the maintenance cost associated with multiple equipment like chillers, pumps, lights and fans. With
this processthe Company has reduced abé&856tons of CO2 emission in the calendaryear2@&ough energy savings
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initiatives, and thus contributing to a greener and cleaner environment. We have also installed solar pamksjahmundry
showroom with an intention and motive to save electric consumption and donate towards a greener planet as a small step.

Insurance

All our products areinsuredhs at August 15, 2023, we have agasstthedombassetx ov e |
of 11075.52milion which is 96.84% of the total asset covera@e havepurchasedomprehensivénsurancean orderto

managethe risk of lossesfrom potentially harmfulevents,ncluding:

Type of Policy Name of Policy | Insurance Policy Tenure and| Coverage Sum  Insured
Provider Expiry Date (in  million)
Group Mediclaim Policy | Group  Health ICICI Lombard| Tenure: 1 year Group 61.50
(Floater) General Insuranc| Expiry Date:| Mediclaim
Insurance Company Ltd 22/08/2024
Group Personal Acciden| Group Persong Bajaj Allianz | Tenure: 1 year Accidental 102.60
Accident Policy | General Insuranc{ Expiry Date:| Death
Company Ltd 03/05/2024 Permanent
Total
Disablement
Permanent
Partial
Disablement
and
Temporary
Total
Disablement
Jewellers BlockProtector| IFCO TOKIO IFCO TOKIO | Tenure: 1 year Stocks af Total Stocks:
Policy Jewellers Block General Insuranc{ Expiry Date:| business 5,00000
Protector Policy | Co. Ltd. (100%) | 03/08/202 premises
(Salotage and
Terrorism)
Jewellers BlockProtector| IFFCO-TOKIO | IFFCO  TOKIO| Tenure: 1 yea| a. Stocks aff Total Stocks!
Policy Jewellers Block General Insuranc{ Expiry Date: business | 9,50000
Protector Policy] Co. Ltd. (Leadi | 03/08/202 premises
60%) b. Stock Building and
Insured/E| others: 33311
ICICI Lombard mployee
General Insuranc (Sec IBI) | Money in
Company Limited c. Air- safe/transit
(12%) freight 50.00
(Sec ICI)
d. Other
Reliance Generg Contents
Insurance e. Building
Company Limited f. Fixed
(8%) and Glass |/
Sanitary
Future  Genera Fitting
India  Insurancg g. Personal
Co. Ltd. (20%) Accident
h. Public
Liability
i. Workme
n's
Compens|
ation
j. Money
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. Electroni

c
Equipme
nt

Neon and
Hluminat
ed Signs

Burglary
Policy

Insurance
(V-Square

corporate office)

Burglary
Insurance

Bajaj Allianz
Generalinsurance
Company

Tenure: 1 year
Expiry: 31/03/24

. contents,

. Systems,

. Furniture

. Plant and

neon
sign,
other
contents,
decoratio
ns and
lighting
items

CC
Cameras
DVRs,
LED

TVs,
UPS,
Servers
&
Laptops

, fittings,
fixtures,
interiors,
exteriors,
plate
glass ang
other
contents,
plate
glass
including
partition
glass,
showcas¢g
glass,
glass
sliding
doors &
sanitary
items,
Glow
Sign
Boards

Machiner
y

520.27

Standard Fire and Speci
Perils Policy (VSquare
corporate office)

Standard Firg
and Specia

Perils Policy

Bajaj Allianz
General Insuranc

Company Limited

Tenure: 1 year
Expiry: 31/03/2024

. Super

Structure

Building

750.00
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b. Plith and
Foundati
on

c. Contents

d. Furniture
, Fitting
and
Fixtures

e. Plant and
Machiner
y

f. Electrical
Installati
ons

g. Stocks

h. Stock in
Process

SBI Life i Smart Shield
Level Term Assurance

Keyman
Insurance fo
Bharata Mallka
Ratna Kumar
Grandhi

SBI Life
Insurance

Company Limited

Tenure: 25 years
Expiry: 28/12/2037

Payable
upon death
of assured

500.00

Standard Fire &
SpecialPerils (V Empire
showroom)

General
Laghd

SBI

Bharat
Udyam
Suraksha

SBI General
Insurance
Company Limited

Tenure: 1 year
Expiry: 13/10/2023

a. Building
including
plinth,
basemen
and
additiona
I
structures

b. Contents

c. Plant &
Machiner
y
(Sooksh
ma/
Laghu

70.36

Burglary Insurance(V
Empire showroom)

Burglary
Insurance

SBI General
Insurance
Company Limited

Tenure: 1 vyea
Expiry: 13/10/2023

a. Contents,
specified
items,
stock

b. Injury
during
burglary
and/or
housebre
aking

c. Clothing
and
personal
effects

d. Damage
to safe
and/or
strong

room

39.70
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Employees

As of August 15, 202, we had895employees employed across all our locations. The followatgeprovidesa breakdowrof
our employees:

Location As of August 15, 203
Number of employees % of total
Retail Showrooms 800 8939
Registered and Corporate Office 95 1061
Total 895 100.00

We recruit employees through advertisements, recruitment agencies/portals, universities and colleges and also throegh employe
referrals.

Our sales staff in oshowrooms undergo training to ensure they are maintaining our brand standards eord mitment to

trust and transparency along with ensuring that they market our brand and product by word of mouth. All employees undergo
training both at hiring aswell as periodicatlyereafter within their particular domainsto ensure efficiency at the highest level.

In addition,salesstaffareprovidedgeneralkrainingsessionstleastonceayearaswell as periodic specialised trainisgssions

to target specific areas of improvement and development basadstomer feedback and market requirement. We incentivise

our sales staff by linking a significant portion of their compensation to sedegll asreferrals and also marketing.

Intellectual Property

We have obtained trademarks registrations in India and following is the listedfademarks registered by our Companyis
provided below:

SI. No. Trade Mark Class Application Number Renewal Date
1 Y? 14 2642570 December 13, 2023
Y? 35 2642571 December 13, 2023
3 ; j 14 2642572 December 13, 2023
4 ’.’ 35 2642573 December 13,2023
V KIDS 14 2642574 December 13,2023
6 V KIDS 35 2642575 December 13, 2023
7 14 2642576 December 13, 2023
8 LS 35 2642577 December 13, 2023
9 14 1572993 June 26, 2027
10 35 1572994 June 26, 2027
11 L 36 1572990 June 26, 2027
12 14 1572995 June 26, 2027
AIBHA
13 JEWELLERS 35 1572996 June 26, 2027
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14 VAIBHAV 14 1572997 June 26, 2027
15 VAIBHAV 35 1572998 June 26, 2027
16 VAIBHAV 36 1572991 June 262027
e
17 \V/ 36 1572992 June 26, 2027
18 35 1620057 November 12, 2027
19 14 3608629 August 8, 2027
20 35 3608630 August 082027
21 \jlﬁﬂi\ 14 3608631 August 8, 2027
22 \yﬁﬂi\ 35 3608632 August 8, 2027
v
23 f YEWELRY 14 3661144 October 23, 2027
A /
24 / YEWELRY 35 3661145 October 23,2027
25 VAIBHAV VISMAYA 14 3785969 March 23,2028
26 VAIBHAV VISMAYA 35 3785970 March 23,2028
27 VISESHA 14 3785972 March 23,2028
28 VISESHA 35 3785973 March 23,2028
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29 14 3979719 October 22,2028
30 35 3979720 October 22,2028
31 Relationships, By Design 14 4376474 December 13, 2029
32 Relationships, By Design 35 4376475 December 13, 2029

I n connection with 0 u RiskiFactoesi We roaly not He abfe rtoopmteat dury tradersagksfroni
infringemento on page38.

Properties

Our Registered Office and our flagship showroonDaor No. 4715-8, Opp: TSR Complex, Dwarakanagar, Visakhapatnam
our Corporate Office edoor No. 4710-19, 2nd Lane, Dwarakanagar, Visakhapatnamback office support at-1 andA-17
Pavan Palace, Door. No. 45-7, Dwarakanagar, Visakhapatnamd our plot alear Door No. 2710, Near Rushikonda Vuda
Layout, Madhurawad& owned by us as freehold properties.

Our flagship showroom is owned by the Company and remaining showrooms and franchisee showrooms are on a leasehold
basis. For our showrooms, we enter into a #ergn lease for a period ranging between 5 tgd#&rs depending on the location,
negotiations with lessor and feasibility.

We also have an office in Mumbsituated at Gala No. 53"2Floor, The Sidhpura Co Operative Industrial Estate Limited,
Goregaon (West), Mumbai 400062, Maharasletralusivelyto cater tcour business from-eommerce platform.

Corporate Social Responsibility

We have adopted a Cor p@GSRa)t ep&bicecpnli Respmpbi & hldempanidsBct,t he
2013 and the Companies (Corporate SoRmdponsibility) Rules, 2014. We believe that @8R initiatives contribute to our

overall strategy of engaging with our customers and localizing our brand and also giving back to the society and plaiset which
something that we strongly believe in doing. Weeve contributed to CSR initiatives across various domains as provided below.

Throughout the COVIEL9 lockdown and afterthat, one of mbjectives have bedn ensure the safety and better health of our
customers and employe®ge have engaged in various corporate social responsibility related activities during such time such
as providing food, energy drinks to volunteers and police personnel who were on the ground providing the humanitarian
services during COVID19 times. We Bo conducted blood donation camps and drives to help COVY8patients. We have

also conducted vacciniah drive for our employees and customers.

We take up CSR activities in the sectors of education, health care and rural development forthe deserving and ouofecusis m

in and around local areas wherever our retail showrooms are located. We have a dedicated CSR team who conduct analysis
collectdata and information and identify the requirement from the ground level and reconfirm with the local heads of the village
or city about the requirement and submit the proposal for execution of CSR activities.

All the CSR activities are taken up with the support of the concerned local administration in the city or village in which th
Company is spending CSR funds.
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KEY REGULATIONS AND POLICIES

The following description is a summary of certain key regulations, statutes, circulars, directions and puticiesare
applicable to our Company. The information detailedin this chapasibeen obtained from publications available in the public
domain. The descriptions of the applicable statutegulations, circulars, directions and policies set out below are not
exhaustive, and are only intended to progjdeeral information to the investors and are neither designedmended to be a
substitute for professionédgal advice. The statements below are based on the current provisions of applicable law, which are
subject tochangeor modificationby subsequeniegislative, regulatoryadministrative ojudicial decisions.

Taxation statutes such as the Income Tax Act, 1961, the Customs Act, 1962, the relevant goods and skagisksitaxand
applicable shops and establishments statutes apply to our Company as they do to angrofeenin India.

For details of government ap pGowewnmmehtnd @Hefmroval®dnpdgeg327o ur Co mp a

Key Indian Regulationsapplicable to our Company

Trade Relatedand Foreign InvestmentLaws

Gemand JewelleryExport PromotionCouncil

The Gol hasdesignatedtheGem dnewe | | ery Export GEP@MO taiso n h@o expogirgladtiioiyg a n d
in India in keeping with its international obligations under Section IV(b) of the Kimbefiecess Certification Scheme
(KPCSsO ) . The KPCS has been i mpl emen Ga throughcommudicasion Nor. 1@/M3/2BGO n u a r
EP (GJ) dated November13, 2002. The GJEPC hasbeen natfigd nodalagency for trade in rough diamonds. The KPCS

is a joint government, international diamoindustry anccivil society initiative to stem the flow of conflict diamonds, which

are rough diamonds used bgbel movements to finance wars against legitimate governments. Under the Special Economic
Zones Rules2006, the Development Commissioners have been delegated powers to issue Kimberley Process Certificates for
unitssituatedin therespectiveSpeciaEconomicZone (thefiSEZ0 ) .

Gems and Jewellery Trade Council of India

The Gems and Jewellery Trade Council of I ndia (AGJI TCO0) wa
trade of India. It is a council formed to enhance & boost the jewellery trade of India by resolving various issues ad the tra
escalating various to the relevant high authorities. It also indulges itself in disseminating latest information toléts jewel
members through a monthly newsletter, various educative & trade motivational events such as seminars, workshops, exhibitions,
festivals etc.

ReserveBank of India Circulars regulating GoldLoans

The RBI hapermitted nominated banks to import gold for the purpose of extending gold metal lodows &stic jewellery
manufacturers, subject to certain conditions, including thateher of gold loans (whichcan be decided by the nominated
banks)does not exceed 180 days from the date of procurement of the gotceamteérest charged to the borrowers is linked to
internationalgold rates. Gems and jewellery export orientets and specified units in Special Economic Zones are permitted
to import gold on a loabasis directly othroughnominatingagenciessubjecto specifiedconditions.The MasterCircular of

RBI onLoansandAdvances$ Statutory andOther Restrictions dated July 1, 2015 prohibits domestic jewellery manufacturers
from selling thegold borrowedunder thisscheméo anyother partyfor manufacturef jewellery.

Foreign Trade (Developmenand Regulation)Act, 1992

The Foreign Trade (Devel opRIORAI193M0)d SReglud att 0 od aredyicteagebd © @ 2r
faciltating imports into and augmenting exports from India. The FTDRA 1992 prohipigssan or company from making any

exports or imports unless such a person or company has been grairtgzbaerexporter code number.

Foreign TradePolicy

The revised foreign trade polic3023issued by the Ministry of Commerce and Indus@p] includes gemsandjewellery
within a separatschemdor exporterof gemsandjewellery. For thegemsand jewellery sector, the foreign trade pol§23
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provides for broadly four schemesiialation to exports of gems and jewellery (i) advance procurement/ replenishment of
precious metals froormominatedagenciesyii) replenishmentauthorisatiorfor gems; (i) replenishmentuthorisation for
consumablesand(iv) advance authorisatichor preciousnetals.

Certain agencies have been permitted to import diamonds to their laboratories without any import dutyp@wpake of
certification or grading reports, with a condition that the same shouldde@ted with theertification or grading reports, as
per predetermined procedure. Additionally, nominated agencies andskeaiates, with approval of Department of Commerce
and the GJEPC, may export gold, silver or platinemellery and articles thereof for exhibitions abroad. Personal carriage of
gems ad jewellery export parcels Bgreign bound passengernd imporparcelsyanindianimporter oforeign nationaimay
bepermitted.

The Ministry of Commerce and Industry, Gol has by waaqfress release dated March 31, 2023, introduced foreign trade
policy for 2023 effective from April 01, 2023.

Foreign Investmentin India

The foreign investment in India is governed, among othersthe Foreign Exchange Managemehtt, 1999,the Foreign
Exchange Management(Nahe bt | nstr ume FEMARuUIES@ ) ea n d2 0 h 8 FDCRblicys(effectivie from e d
August 28, 2017) issued by the Department for Promotion of IndustrjraehalTrade, Ministry of Commerce and Industty,
Government of India (earlier known as the Departmentof InduBtdal i cy a n d FDP Padiopy@)t ,i oma dli as an
Further, the Reserve Bank of India has enactedrtiteign Exchange Management (Mode of Payment and Reporting of Non

Debt Instruments) Regulations, 2068 October 172019 whichregulatemodeof paymentand remittancef saleproceeds,
amongothers.

100% foreign investment under the automatic rouge, without requiring priorgovernmental approval, germitted inthe
manufacturingsector.

The FDI Policy and the FEMA Rules prescrilmer aliathe method of calculation of totalforeign investmgmt, directforeign
investmentandindirectforeigninvestment)n anindiancompany.

Overseadnvestment

Direct investment by Indian residents in foreign entities is goverimdr alia, by the Master Direction of RBbn Direct
Investment by Residents in Joint Venture (JV) / Wholly Owned Subsidiary (WOS) AbroadJaaneary 1,2016, as amended

( Master Directionso ) . These Master Direct i ornndliaatiemedertheadtonragrouteorthe v e st n
approvaloute bywayof contributionto thecapitalor subscription to the memorandum of a foreign entity or by way of purchase

of existing shares of a foreign entigjther by market purchase or private placement or through stock exchange, signifying a
longterm interest in théoreign entity, engageih anybona fideactivity.

Investmentby FPIs

In terms of theFEMA Rules andthe SEBI (Foreign Portfolio Investors)Regulations,2019 as amended $SEBI FPI
Regulation® ) , invest ments by FPls under the FPI r o u timdts, iienthet he ¢
individual holding of an FPI including its investor group (as defined under the FEMA Ruleb@B8&BI FPl Regulations) is
restrictedto below 10% of the totalpaigp equity capital of the company orfally diluted basis and below 10% of the paid

up value of each series of debentures or preference shares ovairargs issued by the Indian company. Further, in terms of

the FEMA Rules, with effect from thépril 1, 2020, the aggregate limit for investments by FPIs in an Indian company is the
sectoral ep applicable to thbendian company, with respect to its paig equity capital on a fully diluted basis or such same
sectoral cappercentage of paidp value of each series of debentures or preference shares or share warrants. As stated above,
foreign direct investmentin companies engaged in the manufacturing sector is permitted up to 100% o@ifhstperielcapital

of suchcompanyunderthe automatic route.

Labour Law Legislation
The various labour and employment related legislation that may apply to our operations, from the perspective of pretecting th

workersdé rights and specifying registration, reporting an
empoyer, would include the following:
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1. Contract Labour (Regulation and Abolition) Act, 1970

2. Employeesd Provident Funds and Miscellaneous Provision
3. Factories Act, 1948

4, Employeesd State I nsurance Act, 1948

5. Minimum Wages Act, 1948

6. Payment of Bonus Act, 1965

7. Payment of Gratuity Act, 1972

8. Payment of Wages Act, 1936

9. Maternity Benefit Act, 1961

10. Industrial Disputes Act, 1947

11. Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 2013

12. Employeesd Compensation Act, 1923

13. The Child Labour (Prohibition and Regulation) Act, 1986

14. The Equal Remuneration Act, 1976

15. The InterState Migrant Workmen (Regulation of Employment and Conditions of Service) Act, 1979
16. Building and Other Construction Workers Regulation of Employment@orttlitions of Service Act, 1996
17. Industrial Employment (Standing Order), Act, 1946

18. The Trade Unions Act, 1926 and the Trade Union (Amendment) Act, 2001

19. The Code on Wages, 2019

20. The Occupational Safety, Health and Working Conditions Code,*2020

21. The Industrial Relations Code, 2029

22. The Code on Social Security****

* The Gol enacted 6The Code on Wages, 20196 which recei

Through its notification dated December 18, 2020, the Gol brought into force sections 42(1), 42(2),42(3), 42(10), 42(11),
67(ii)(s), 67(ii)(® (to the extentthat they relate to the Central Advisory Board) and 69 (to the extentthatit relates to sections 7,

9 (to the extent that they relate to the Gol) and 8 of the Minimum Wages Act, 1986)) of the Code on Wages, 2019. Tge remainin
provisionsof this code will be brought into force on a date to be notified by the Gol. It proposes to subsume four separate
legislations, namely, the Payment of Wages Act, 1936, the Minimum Wages Act, 1948, the Payment of Bonus Act, 1965 and the
Equal Remuneration@, 1976.

*x The Gol enacted 6The Occupational Safety, Health and \
the President of India on September 28, 2020. The provisions of this code will be broughtinto force on a date to d®/notified

the Gol. Itproposes to subsume several separate legislations, including the Factories Act, 1948, the ContractLabour (Regulation
and Abolition) Act, 1970, the IntState Migrant Workmen (Regulation of Employment and Conditions of Service) Act, 1979
and the Buildingand Other Construction Workers (Regulation of Employment and Conditions of Service) Act, 1996.

*** The Gol enacted O6The Industri al Rel ati ons Code, 20206
28, 2020. The provisions of this code will be broughtinto force on a date to be notified by the Gol. It proposes tothudsume
separate legislations, namely, the Industrial Disputes Act, 1947, the Trade Unions Act, 1926 and the Industrial Employment
(Standing Orders) Act, 1946.

** *x*x The Gol enacted 6The Code on Social Security, 2020 wl
2020. The provisions of this code will be broughtinto force on a date to be notified by the Gol. It proposes to subslme seve

sparate | egislations including the Employee's Compensat.
Empl oyeesd6 Provident Funds and Miscell aneous Provisions A

Act,1972,theBul di ng and Ot her Construction Workersdé Wel fare Cess
Act, 2008.

Intellectual Property Laws

The Patents Act AEt®9ad)d (the fAPatents

The Patents Act governs the patent regime in India. A patent under the Patents Act is an intellectual property righo relating
inventions and grant of exclusive right, for limited period, provided by the Government to the patentee, in exchange of full
disclosure of his invention, for excluding others from making, using, seling and importing the patented product or process or

produce that product. Being a signatory to the Agreement on Trade Related Aspects of Intellectual Property Rights, India is
requirad to recognize product patents as well as process patents. In addition to the broad requirement that an invention must
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satisfy the requirements of novelty, utility and roloviousnessin order for it to avail patent protection, the Patents Act further
provides that patent protection may not be granted to certain specified types of inventions and materials even dffyhkg sati
above criteria.

TradeMarks Act, 1999

TheTradeMarksAct, 1999(thefiTrade Marks Actd providesfor theapplicationandregistrationoftrademarksin India. The
purpose of the Trade Marks Act is to grant exclusive rights to marks such as alabetaindheadingandto obtainrelief in

caseof infringementandfor commerciapurposessa tradedescription. Application for trademark registry has to be made to
ControllerGeneral of Patents, Designs arrdde Marks who is the Registrar of Trademarks forthe purposes of the Trade Marks
Act. The Trade Marks Agrohibitsanyregistrationof deceptivelysimilar trademark®rchemicakcompoundamongpthers.lt
alsgprovidesfor penaltiefor infringement, falsifyingandfalsely applyingtrademarks.

Applications for a trademark registration can be made for in one or more international classes. Once tgeaiet@drk
registration is valid for ten years unless cancelled. The mark lapses in ten years unless reneivedieliMarks Act enables
Indian nationals as well as foreign nationals to secure simultaneous protediiaderharksn otherjurisdictions.

The CopyrightAct, 1957

The Copyright Act, 1957 ,alongwith the Copyright Rules,2013( @opyright Lawsd )governscopyrighprotection in India.
Even while copyright registration is not a prerequisite for acquiring or enfora@ongyrightin an otherwise copyrightable work,
registration under the Copyright Laws acts as a prima facie evidence pfathieularsenteredthereinandhelps expedie
infringementproceedingsandreducedelay causeddueto evidentiary considerations. The Copyright Laws prescribe a fine,
imprisonment or both for violations, wigtnhanced penaltyn secondr subsequemntonvictions.

Design Act, 2000

The Design Act, 2000 (nbDesign Actodo) consoldésdns tvech camnaido a me r
force on May 11, 2001. Design Act is a complete code in itself and is statutory in nature and protects new
or original designs from getting copied which causeloss to the proprietor. The proprietor upon registration gets
6copyrights in designé for the period of 10 years fiveom th
years, before the expiration of original period of 10 years. The controller registers a design underalffiierAarifying thatthe

design of any person, claiming to bethe proprietor, is the new or original design not
previously published anywherein any country and is not against any public policy or morality. Any obvious or
fraudulentimitation of adesign, which is already registered, without ttansent of its proprietor, is unlawful. It also prohibits

the import of any material which closely resembles a registered design.

MiscellaneousLaws
The Legal MetrologyAct, 2009

The LegalMet r ol ogy legat Metrob@dyP&0 )( iseeks to establish andineasuardsor c e
regulate trade and commerce in weights, measures and other goods which are sold or distritueigldt, measure or number

and for matters connected therewith or incidental thereto. The Legal Metratdgyrovides that for prescribed specifications

all weights and measures should to be based on metric sgatgnt-urther,the Legal Metrology Act lays down penaltiesfor

various offences,including but not limited touse or sale of nestandard weight or measure, contravention of prescribed
standards, counterfeiting of seals ganthpering withicense.

The Bureauof Indian StandardsAct, 2016

The Bureau of I ndi aBiS Rtdangpanonds dAsct f o201He(fest abodyifosthene nt
harmonious development of the activities of standardization, conformity assessment andcagsaliynce of goods, articles,
processes, systems and services. Under the BIS Act, the Central Governmenubyresiiéing the Bureau of Indian Standards
(BISO ) , can notify which preci@autsi aonledsalarae tried eisr eod tod hlee
60Standard Mar ké, subj e ahdestingotsach diricleddnder thenBI1S Schema) th@ofemmentofa | e

I ndia has i denthnd&nSea da ntdbesthasskdagerecynuindia fo operatethe BIS Schemewhich aimsto
ensurethat qualitycontrol is built in the system ialignment with the international criteria on hallmarking. Functions of the
bureaunclude,inter-alia, (a) recognizing asan Indian standard, any standard established forany article or pracessthsr
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institution in India or elsewhere;(b) specifyinga standardnarkwhich shall be of suchdesignand contain such particulars

as may be prescribed to represent a particular Indian standard; and (c) conductingpection and taking such samples of
any materialor substance as mayneeessary to see whether any artaigrocess in relation to which the standard mark has
been used conformsto the Indian Standard or whethestéimelard mark has been improperly used in relation to any article or
process with or without a license. Thereauis alsothe licensingauthorityfor quality standards.

Bureau of Indian Standards (Hall marking) Regulations, 201

The Bureauof Indian StandardgHallmarking) Regulations,2018 prescribethatall jewellery manufacturemmust obtain a
certificate of registration from the BIS in order to sell precious metal articles notified undBt$hact. The certificate of
registration shall be granted to a specific premise and will be valid for a pefivé gkars. The Hallmarking of Gold Jewellery
and Gold Artefacts Order, 2020, which shall come into effecfanuary 15, 2021, prescribes that gold jewellery and gold
artefacts shall be sold only by registered jeweldn®ugh certified salesoutlets,afterfulfiling thetermsandconditionsof
certificate of registration asspecifiedn the Bureau of Indian Standards (Hallmarking) Regulations, 2018. However, certain
precious metal articles ag&cluded from the above order, including any article meant for export, which conforms to any
specificationrequired bytheforeignbuyer andanarticlewith weightless thartwo grams.

SpecialEconomicZone

A SEZ is a geographically bound duty free zone for the purposes of trade and operations. SEZs weredirsed in April,

2000 as a part of the Expdmport Policy. The Special Economic Zones Act, 2005 @8EZActo) and t he Speci a
Zones Rul e SEZRRI€E0)6 itnmpel iAif i e ddevelbpenerd, operat®rdand neaintenarrce of the SEZs and for

the setting up of and conducting business inSB&s.Under theSEZ Act andtheSEZRulestheincentives and facilitieeffered

to theSEZunitsinclude:

a. exemptionfrom payment of taxes, duties or cess for any goods or sexxjpesged out of, or importeidto, or procured
from SEZsby SEZ units or developerssubjectto theterms,conditions andlimitationsasmaybeprescribed, under the
enactmentspecified inthe SEZAct; and

b. 100% income tax exemption on exportincofaeSEZ units under Section 10AA of the Income e, 1961 for the first
five assessmentyears, 50% for the next five assessment years thereafter afith&@loughed bacéxportprofit for the
nextfive assessmentears.

However, in accordance with Section 10AA of the I.T. Act read with the Taxation and Other Laws (RelaxaZimain
Provisions) Ordinance, 2020 and the notification dated June 24, 2020 issued by the Central Boactl & xes, Department

of Revenue, Ministry of Finance, onBEZ units, which begin manufacturing producing articles or things or provide any
services prior to September 30, 2020,in a case where the le@tppafval, required to be issued in accordance with the provisions
of the SEZ Act has been issued on or beMeach31, 2020, shall beligible for the incentive referred fo (b) above.

For setting up a unitin an SEZ, a letter of approval has to be obtained from the Development Commisiersoraferned
SEZ. The grant of a letter of approvalis dependent upon the unit meeting certain tegogeditidns, as set out in the SEZ Act
and the SEZ Rules. Such conditions include, among other things ctievement of positive net foreign exchange to be
calculated cumulatively for a period of five years from¢benmencement of production, in accordance with the formula set out
in the SEZ Riles and the execution ob@mndcum-legal undertaking with regard to its obligations pertainingtoper utilization

and account ofjoodsjmported omprocuredduty freeand the achievemenf positivenet foreignexchange.

Environmental Legislations

Environment (Protection) Act , 1986 (the AEP Act o), Envi
Environme nt al |l mpact Assessment Noti fication, 2006 (the AEI A

The EP Act has been enacted for the protection and improvement of the environment. EP Act empowers the government to take al
measures to protect and improve the quality of environment, such asby laying down standards for emission and diséiiargs, of po
providing for restrictions regarding areas where industries may operate and laying down safeguards for handling ha genalmss sub
amongst others. Itisin the form of an umbrella legislation designed to provide a framework for Central Goverrooedinate the

activities of various central and state authorities established under previous laws. It is also in the form of an emadlii la
delegates wide powers to the executive to enable bureaucrats to frame necessary rules and regalatiotise [HP Rules specifies,
amongotherthings, the standards for emission or discharge of environmental pollutants, restrictions on the locastrie®aimtiu
restrictions on the handling of hazardous substances in different areas. For contrafentipof the provisions of the EP Act or the
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rules framed thereunder, the punishment includes eitherimprisonment or fine or both. Additionally, under the EIA Nudifid dgio
subsequentamendments, projects are required to mandatorily obtain environmental clearance from the concernedenehdiities
on the potentialimpact on human health and resources.

Air (Prevention and Control of Pollution) Act, 1981 (the

The Air Act was enacted to provide for the prevention, control and abatement of air pollution in India. It is a spedéised p

of legislation which was enacted to take appropriate steps for the preservation of natural resources of the earth, vghich amon
other things include the preservation of the quality of air and control of air pollution. Not all provisions of the AppAct a
automatically to all parts of India, and the staterepaodl | ut
before the restrictions under the Air Act apply. The Air Act stipulates that no person shall, without prior written cétieent o
relevant state pollution control board, establish or operate any industrial plant which emits air pollutants inodlutiain p

control area, as notified by the state pollution control board. Further, such an industrial plant shall not be permitteairto e
pollutants in excess of the standards laid down by the state pollution control board.

Water (Prevention and Control of Pollution) Act, 1974 (th

The Water Act was enacted to control and prevent water pollution and for maintaining or restoring of wholesomeness of water
in the country. The objective of this legislation is to ensure that the domestic and industrial pollutants are not digtbarged
rivers and lakes without adequate treatment. The reason is that such a discharge renders the water unsuitable as a source
drinking water aswell asfor the purposes of irrigation and support of marine life. In order to achieve its objectndigtibre

Control Boards at Central and State levels were created to establish and enforce standards for factories dischardgimg pollutan
into water bodies. Further, any person intending to establish any industry, operation or process or any treatment &nd disposa
system which is likely to discharge sewage or other pollution into a waterbody is required to obtain prior conseréewétite re

state pollution control board.

Hazardous and Other Wastes (Management and Transboundary

The Hazardous Waste Rules, read with the EP Act, ensure resource recovery and disposal of hazardous waste in an
environmentally sound manner. A categorical list of hazardous wastes has been provided in the schedules in the Hazardous
Waste Rules. Theermfihazardousvastehasbeendefinedin theHazardousVasteRulesandany person who has, control over

the affairs of the factory or the premises or any prdson
Further, the occupier has beémter alia, made responsible for safe and environmentally sound handling of hazardous wastes
generated in his establishment and shall require authorisation for generation, processing, treatment, package, storage
transportation, use, collection, destruction, conwersoffering for sale, transfer or the like of thazardous waste from the
concerned state pollution control board. The occupier, importer or exporter is liable for damages caused to the environment
resulting from the improper handling and disposal of hazardous waste and must pay any financial pemadty bedevied by

the respective state pollution control board.

The ConsumerProtectionAct, 2019

The Ministry of Consumer Af fMaistny sfConfumer dffamsd § B uckririf seci@issft r i b u
theConsumePr ot ect i onCORRAD ) D9 l@aginof t he n2020iwithi effecttfronoJoly 20,202@)d J u |
including sections regulating the formation and functioning oftbesumeProtectionCouncilatthenationalstateanddistrict

levels, the formationandfunctioning of Consumer Dispute Redressal Commissions at the national, state and district levels,
mediation of consumedisputes, product liabilty actions amglinishment for manufacturing for sale or storing, seling or
distributing oimporting productscontainingadulterant@ndspuriousgoods

The COPRA providesa mechanisnfor the consumeto file a complaintagainsta productmanufacturerselleor service
provider in casesf unfaircontract ortradgractices, restrictive trade practices, defegedds,goodswhich arehazardousr

likely to be hazardouso life being sold in contraventiorto safetystandards, deficiency in services and price charged being
unlawful. It also places product liability on a manufactureror product service provider or product seller, to compesrsate for
harm caused by defective product or deficiency in services. Itgas\dr a thre¢ier consumer grievance redressal mechanism

at the national, state and district levels. Nmmpliance of the orders of the redressal commissions attracts criminal penalties.
The COPRA will, interalia, also introduce a Central ConsumertBation Authority to regulate matters relating to violation of
rights of consumers, unfairtrade practices and false or misleading advertisements, which are prejudicial to the ipteséists of
and consumers and promote, protect and enforce the rigbdsiefimers. The COPRA has also brougbdmmerce entities and

their customers under its purview including providers of technologies or processes for enabling product sellers to engage in
advertising or selling goods or services to a consumer, online m@ldaes and online auction sites.
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The Ministry of Consumer Affairs issued the Consumer Protectie@ (Emme r c e ) R E-CansnerceROED) (ufind er
the COPRA on July 23, 2020 which govern the online sale of goods, services, digital prodertitids/which own, operate or
manage digital or electronic f aEeCGomindroe Eritep |, a afl b r-anorfieed se lod
(including marketplace orinventory based), and-abenmerce sellers. The@®ommerce rules lay down the duties and liabilities

of EECommerce Entities and@mmerce sellers.

Income Tax Act, 1961

The Act provides for the scope and machinery forlevy of Income Tax in India. The Act is supported by Income Tax Rules, 1961
and severalotheubordinate and regulations. Besides, circulars and notifications are issued by the CentralBoard of Direct Taxes
(CBDT) and sometimes by the Ministry of Finance, Government of India dealing with various aspects of the levy of Income tax.
Unless otherwisstated, referencesto the sections will be the reference to the sections of the Income Tax Act, 1961. Income tax
is a tax on the total income of a person called the assessee of the previous year relevant to the assessment yesr at the rat
prescribed in th relevant Finance Act.

The Prevention of Money Laundering Act, 2002

An Act to prevent monejaundering and to provide for confiscation of property derived from, or involved in, money
laundering and for matters connected therewith or incidental thereto.

Competition Act, 2002

The Act aims to establish the legal framework and mechanisms necessary to ensure that competition policies are followed, to
prevent antcompetitive conduct, and to punish those who do so. The Act safeguards free and faircompetition, aswell as trade
frdom. The Act aims to prohibit monopolies as well as gove

Energy Conservation Act, 2012

The Act enables the administration to indicate standards and principles of energy efficiency to be followed by varioies indust

in their utilization of power. Standards and measures of energy efficiency and conservation are likewise to be set fimeappara
and hardware and the development of a building. The Act enables state governments to authorize its different provisions. The
Act enables the administration to indicate standards and principles of energy efficiency to be followed by various imdustries
their utilization of power. Standards and measures of energy efficiency and conservation are likewise to be set foeapparatus
and hardware and the development of a building.

FEMA Regulations

As laid down by the FEMA Regulations, no prior consents and approvals are required from the Reserve |Bdiak foff

Foreign Direct Investment underthatomatic route within the specified sectoral caps. In respect infdaltries not specified

as FDI underthe automatic route, and in respect of investment in excess of the specifiegll imits under the automatic route,
approval may be required from the FIPB and/or the RBI. The RBix@rcise of its power under the FEMA, has notified the
Foreign Exchange Management (Transferor Issugeafirity by éPersonResidenOutsidelndia) Regulations2000("FEMA
Regulations"}o prohibit, restrictor requlate, transferby orissue security to a person resident outside India. Foreign investment
in India is governegrimarily by the provisions of the FEMA which relates to regulation primarily by the RBI and the rules,
regulationsand notifications there under, and the policy prescribed by the Department of Industrial Policy and Promotion,
Ministry of Commerce &ndustry, Governmenaf India.

Goods and Services Tax Act, 2017

The Government of India has introduced the GST regime with effect from J2Q1T,. As per Section 8 of the CGST Act,

selling gold ornaments orjewellery to the common man isa composite supply of goods and services. The gold used i considere
goods and making charges or value addition is towards job work. Since the principglisupplsale of gold, the GST rate of

3% shall be levied instead of 5% on the total value of jewellery, whether or not making charges is shown separately. A GST
exemption was announced at kst GST Council meetingn 22 December 2018. Accordingly, G®T not charged for the

supply of gold made by the notified agency to @8gistered gold jewellery exporters. The move has minimised the GST burden

on Indian exporters of gold jewellery and probably made Indian gold exports more competitive on the wioeid Ting jeweller

or gold merchant can claimput Tax Credit (ITCpaid on the raw materials used, i.e., gold and otherjob work charges incurred.
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Even when the gold merchant paystaxon a reverse charge basis for supply from an unregistered job worker, he can claim the
ITC on such tax.

Micro, Small and Medium Enterprises Development Act, 2006

The Micro, Small and Medium Enterprises Development Act, 2006 aims at facilitating the promotion, development and
enhancingthe competitiveness of micro, small and medium enterprises and for matters connected therewith orincidentaltheret
All classes ofenterprises, whether Proprietorship, Hindu undivided family, Association of persorspetative society,
Partnership firm, Company or Undertaking, by whatever name called can apply for the registration and get qualified for the
benefits provided undehé Act.

Andhra Pradesh Industrial Policy 20223

The Government of Andhra Pradesh ("AP Government") recently unveiled its new Industrial Polic 20260 the aim of

providing incentives and an investmedriendly environment for certain industries in the state. The Policies are intended to
support andacilitate industryi include infrastructural interventions (related to the development and management of industrial
parks), ease of doing business measures (such as creation of a single desk portal for approvals, deemed approvals for certa
industries), improving labour access / skiling, developing a support centre for entrepreneurs, incentives (such as GST
reimbursements for certain industries), and special incentives for socially disadvantaged groups such as women, me&mbers of th
scheduled caste, sathled tribes and other communities.

The Andhra Pradesh Shops and Establishment Act, 1988

The Act applies to all the factories, shopsmmercial establishments, restaurants, theatres, societies and trusts and provides a
threshold to working conditions of an employee in any commercial establishment with respect to workingdiidasss annual
leaveswages and compensati@mployment of womeand children, and other HR aspects establishment can obtain the
registration certificate from the chief inspector of the Shops Act, or from other inspectors delegated to the area where the
establishment runs the business.

Andhra Pradesh Value Added Tax Act, 2005

The Commercial Tax Department of AP is in charge of levying and collecting tax in the state, with the Andhra Pradesh VAT
Act of 2005 forming the basis for such collection. VAT ratesin Andhra Pradesh vary accordingto the product being traded, wi
different Schedules of the AP VAT Act containing different ratBsmmodities undeSchedule Illattract avAT of 1%, with

some of the major items under this category being jewellery, precious stones, precious stones and bullion.

The TelanganaShops and Establishment Act, 1988

The Act applies to all the factories, shopsmmercial establishments, restaurants, theatres, societies and trusts and provides a
threshold to working conditions of an employee in any commercial establishment with respect to workingdiidasss annual
leaveswages and compensati@mployment of womeand children, and other HR aspects establishment can obtain the
registration certificate from the chief inspector of the Shops Act, or from other inspectors delegated to the area where the
establihment runs the business.

TelanganaValue Added Tax Act, 2005

The Commercial Tax Department®élanganas in charge of levying and collecting taxin the state, withTtelengana/AT
Act of 2005 forming the basis for such collection. VAT rateS@langanasary according to the product being traded, with
different Schedules of th€elanganaVAT Act containing different rate€Commodities undeBchedule llattract avAT of
1%, with some of the major items under this category being jewellery, precious stones, precious stones and bullion.

The Maharashtra Shops and Establishments (RegulatiorBmhployment and Conditions of Service) Act, 2017

The Act applies to all the factories, shopssidential hotels, commercial establishments, restaurants, eating houses, theatres,
societies and trusts and provides a threshold to working conditions of workers in any commercial establishment witb respect t
working hoursholidays annual leavesyages and compensati@mployment of womeand children, and other HR aspects.

An establishment can obtain the registration certificate from the Chief Facilitator of the Act, or from other Facilitetztede

to the local area where the establishment runs the business.
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I nformation Technology Act, 2000 (AI T Act o)

The IT Act was enactedwith the solepurposeof providing legal recognition to transactions carriedut bythe means of

various means of electronic data interchange involving alternatives to paper based methods of communication and storage of
information. The IT Act also seeks to facilitate electronic filing of documents and create a mechanism for the authentication
of electronic documentatiorthrough digital signatures.ThelT Act prescribespunishmentfor publishing and transmitting
obscene material in electronic form. The IT Act has extraterritorial jurisdiction over any
offence or contraventionunderthe IT Act committed outside India by any person,irrespective of their nationality, if

the act or conduct constituting the offence or contravention involves a computer, computer system or computer network located
in India.

The Information Technology (Amendment) Act, 2008, which amended the IT Act faciltates electronic commerce
by recognizing contracts concluded through electronic means, protects intermediaries in respect of third

party information liability and creates liability for failure to protect sensitive personaldata. The IT Act also prescribasdcivil
criminal liabilty including fines and imprisonment for computer related offences including those
relating to unauthorizedaccessto computersystems,tamperingwith or unauthorizedmanipulationof any computer,
computersystem or computer network and, damaging computer systems and creates liability for negligeadiagrwith or
handling any sensitivgpersonaldata or information in acomputer resource and in maintaining reasonable security practices
and procedures in relation thereto.

Information Technology (Reasonable Security Practices and Procedures And Sen$lgvsonal Data Or Information) Rules,
2011 (nASsSPDI Rul eso0)

TheSPDI Rules have beenincorporated under section 43A of the l&nktprovides for a framework which shall be followed

by body corporates who store, own, control or operates with the personal data of persons.
Thebody corporateor any personwho on behalf of the body corporate collects, receives, possess,stores, ded or
handlesinformation of provider of information, shall provide a privacy policy for handling of or dealingin personal
information including sensitive personal data or information and ensure that the same are available for
view by such providers of information who hasprovided such information under lawful contract.Such policy shall

be published on website of body corporate or any person on its behalf and shall prémidéi) clear and

easily accessible statementsof its practices and policies; (i) type of personalor sensitive personal data or
information collected; (i) purposeof collection and usageof such information; (iv) disclosure of information including
sensitive personal data imformation; and (v) reasonable security practices and procedures.
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HISTORY AND CERTAIN CORPORATE MATTERS

Brief history of our Company

Our Company was incorporated as a private limited company under the provisions of the Companies Act, 1956 on March 13,
1989 at Hyder abadHo tAenld hAnaa rPtr aRier phealléayebusifiesswat sadtéd.by dounder Late

Mr. Manoj Kumar Grandhiin ahowroomat Visakhapatnam in the year 19%4 the form of a proprietorship concern through

Manoj Kumar Grandhi (HUF)Subsequentlypursuant to the Memorandum of Understanding dated August 29, 2001, 64,500
equity sharesomprising of the 100% shareholdinglébtel Anant Private Limited weracquired byManoj Kumar Grandhi

(HUF) (38,700 Equity sharegind Bharata Mallka Ratna Kumari Grand25,800 Equity sharesgspectively The name of
Company was changed to Hotel Anant Limited vide Certificate of incorporation dateth@al898 issued by the Registrar of
Companies, Andhra Pradesh on account of the Company becoming a deemed public cAinpaiayne of Company was
changed to Hotel Anant Private Limited vide Certificate of incorporation dated September 13, 2002 issued by the Registrar of
Companies, Andhra Pradesh to our Company regaining its status asa private limited corhpaayne of our Companywas
subsequent | Waibltah EBmpig €rivate Llomitddl and a fresh certificate strhr i nco
of Companies, Andhra Pradesh on June 11, 2MajvaibhivhGemsriNd me o
Jewellers PrivateLimitedl and a fresh certificate of incorporation was
4, 2016. Thereafterpursuantto a special resolution passed by our shareholders on April 30, 2022, our Company was convertec
to a public limited compang nd our name Mang Vabha Gegne 'N' JawellersiLimited A fresh cert
incorporationconsequent to change of name was issued by the Registrar of Companidsh r a  PRo@od) e B@n 13 i

2022.

Changes in our Registered Office

Except as stated below, there has been no chamgg irgistered office of our Company sinttee date ofncorporation:

Effective Date Details of change Reason for change
March 15, 2004 The registered office of our Company was changed frord G For administrative  an
19, Dwarakanagar, Visdla patnam530016 Andhra Pradesh to| operational convenience
No. 749-21, Main Bazar, Eluru, West Godavari Dist#£34001
Andhra Pradesh
May 8, 2008 The registered office of our Company was changed from D| For administrative  an
74-9-21, Main Bazar, Eluru, West Godavabistrict-534001 operational convenience
Andhra Pradesh to D. No. 7&21, Main Bazar, Eluru, We
Godavari District534001 Andhra Pradesh
July 26, 2022 The registered office of our Company was changed from D| For administrative  an
7A-9-21, Main Bazar, Eluru, West Godavari Dist&34001 | operational convenience
Andhra Pradesh to47-15-8, V Square, Zond, Opp: TSR
Complex, Station Road, Dwarakanagar, Visakhapatr&30016
Andhra Pradesh, India

Main Objects of our Company
The main objects contained in the Memorandum of Association of our Company are as mentioned below:

1. To carry on all or any of the business of gold smiths, silver smiths, jewellers, gem and diamond merchants and of
manufacturing and dealing in clocks, watches, jewellery, cutlery and their components and accessories and of producing,
acquiring and trading in metals, bullion, gold, diamond, platinum ornaments, silver, silveritems, diamonds, all kinds of precious
and semiprecious stones, paintings, manuscripts, curios, antiques and objects of art.

2. To carry on the business as manufacturers, producers, processors, makers, inventors, covertors, importers, expersers, trad
buyers, sellers, retailers, wholesalers, suppliers, indentors, packers, movers, preservers, stockists, agagentsub
merchants, distributors, consignors, jobbers, brokers, concessionaires, or otherwise dealing in all kinds of jewellery made of
Gold and its Alloy, Platinum Jewellery, diamond jewellery, silver jewellery made of studded precious stones-gnelcéens
stonestheir components and accessories.

3. To manufacture, design, make, fabricate, deal in, import, procure, buy, sell, stock, export, trade or deal in goldi, diamon
platinum, silver or any other kind of jewellery, including gold coins & loose diamonds, lifestyle personal articles satines w
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with or without settings, studded & plain and other precious or ggetious stones & metals and carry on the business through
e-commerce, online shopping portal, physical counters, showrooms, franchisees, stalls or otherwise, in India or elsewhere and
also sell them to the consumers through Company's website in India or outside India.

4. To purchase land, immovable or movable properties and build, alter, plotted development, construct, erect, equippand maint
or replace buildings, houses, flats, shops, and all otherworks and installations of any description, either on the gfthygerty
company or elsewhere.

Amendments to our Memorandum of Association in the last 10 years

Except as stated below, there have been no amendmentdMeowarandum of Association in the last 10 years preceding the
date of this Red Herring Prospectus.

Date of change/ Nature of amendment
sharehol der s

May 30,2014 Clause IIIB of the Memorandum of Association was amended to insert a newlaube 43
after subclause 42 and thereby the existing clause 43 was renumbered-classd 44.

Sub-Clause 43 is reproduced as hereunder:

43. To carry on the business of trading in, metals including precious metals, preciousg
diamonds, and allother commodities, in spot markets and in futures and all kinds of der
of all the above commodities and to become members and pat¢isipatrading, settleme)
and other activities of commodity exchange/s (including national commodity exchg
facilitating, for itself or for clients, trades and clearing/ settlement of trades in spots, in
and in derivatives of allthe abovernmodities permitted under the laws of India.

June 14,2016 Clause | of the Memorandum of Association of G@mpanywas amended to reflect the ch
in the name of the Company from Vaibhav Empire Private Limited to Manoj Vaibhav
N6 Jewellers Private Limited.

June 11,2018 Clause IIFA of the Memorandum of Association was amendedto insert a newalaube 6 aftd

subclause 5 of Clause HA.

Sub-clause 6 is reproduced as hereunder:

To manufacture, design, make, fabricate, deal in, import, procure, buy, sell, stock, expo
or dealin gold, diamond, platinum, silver or any other kind of jewellery, including gold
& loose diamonds, lifestyle personal article such as watebigsor without settings, studd
& plain and other precious or semirecious stones & metals and carry on the business th
e-commerce, online shopping portal, physical counters, showrooms, franchisees, s
otherwise, in India or elsewhere and alsell them to the consumers through website.

Clause Il of the Memorandum of Association was amended to deletelsuse on othg
objects.

Alteration of the Liability Clause of Memorandum of Association of the Company.

AiThe | iability of the members is |imite
on shares held by them. o
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Date of change/
sharehol der s

Nature of amendment

April 30, 2022

Clause l11(A) of the Memorandum of Association of the Company by substituting existin
clauses 1 to 6 with the following new salauses 1 to 4.

1.

To carry on all or any of the business of gold smiths, silver smiths, jewellers, ge
diamond merchants and of manufacturingand dealing in clocks, wajeledlery, cutlen
and their components and accessories and of producing, acquiring and trading in
bullion, gold, diamond, platinum ornaments, silver, silver items, diamonds, all Kif
precious and semprecious stones, paintings, manuscrigts;os, antiques and objects
art.

To carry on the business as manufacturers, producers, processors, makers, in
covertors, importers, exporters, traders, buyers, sellers, retailers, wholesalers, su
indentors, packers, movers, preservers, stockists, agentsagmris, merchats,
distributors, consignors, jobbers, brokers, concessionaires, or otherwise dealing
kinds of jewellery made of Gold and its Alloy, Platinum Jewellery, diamond jew:
silver jewellery made of studded precious stones and -gemious stones, heir
components and accessories.

To manufacture, design, make, fabricate, deal in, import, procure, buy, sell, stock,
trade or deal in gold, diamond, platinum, silver or any other kind of jewellery, incl
gold coins & loose diamonds, lifestyle personal articles such as watdttesr without
settings, studded & plain and other precious or spmicious stones & metals and ca
on the business througl-commerce,online shopping portal, physical counte
showrooms, franchisees, stalls or otherwise, in India or elsewherelaodall them to th
consumers through Companyods website i

To purchase land, immovable or movable properties and build, alter, plotted develg
construct, erect, equip and maintain or replace buildings, houses, flats, shops, and &
works and installations of any description, either on the property efdabmpany o
elsewhere.

Clause l11(B) of the Memorandum of Association of the Company by substituting existin
clauses from 1 to 44 with the following new salbuses 1 to 37.

1. To enterinto agreements and contracts with Indian or foreign individuals, comn
or otherorganisations for technical, financial or any other assistancedaying ou
all or any of the objects of the Company.

2. To apply for tender, purchase or otherwise acquire contracts;csuttractors
licenses, and concessions for all or any of them to undertake, execute carryout
of or otherwise turn to an account the same and to subject all or any contract
timeto time and upon such terms and conditions as may be necessary or expe
carrying out of the objects of the Company

3. Toincorporate, registeror such otherapprovals of the Company in the Country
or place outside India and to establish branches, liaison office and maintain
registers in India or any part of the world for the purpose of business of the Cor

4. To promote any company or companies, whetherin India or abroad, for acquir
or any of the property, rights and liabilities of the company, or for any other pur
which may seem directly or indirectly calculated to benefit this company.

5. To open, operate or close stores, showrooms, branch office or offices anyw
India or outside India as may deem necessary for carrying out all or any of the ¢
of the Company.

6. To buy all kinds of plant, equipment, machinery, software or hardware, apps
tools, testing machines, utensils, commodities, substances, articles and
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Date of change/
sharehol der s

Nature of amendment

10.

11.

12.

13.

14.

15.

16.

necessary or useful for carrying on the objects of the Company and also gene
purchase, take on lease or in exchange, hire or otherwise acquire any mov
immovable property and any rights or privileges which the company may
necessary or@nvenient for the purposes of its business and in particular any |
buildings or any other property.

To participate in the trade fairs, trade shows, exhibitions, seminars, any other
or fairs, cultural or other eventsin India or outside India and to carry out camp4g
advertisement activities online or offline or social media platforms, mass
programmes and to take up such other activities or services in order to prom
business activities of the Company.

To advertise and adopt means of making known the business of the Company
seem expedient online or offline or otherwise including by advertising overthe i
or any other electronic media, social media and also in print media in the prg
circulars, books, pamphlets and pritists and the conducting of competitio
exhibitions and giving of prizes, rewards and donations etc.

To employ, appoint, hire or otherwise acquire technical experts, professi
valuers, or any other persons and other skilled and / or unskilled labour and 3
appoint representatives or agents, as may be required from time to time, for an
purpose or business of the company.

To sell, improve, manage, develop, exchange, lease, mortgage, franchise, dig
turn to account or otherwise deal with all or any part of the property and rights
company.

To register, apply for, purchase or otherwise acquire and protect, prolong and
any kind of intellectual property rights, in India or outside India including any pa
trademarks, trade names, designs, copyrights, inventions, licenses, technighb¥
and the like conferring any exclusive or nonexclusive or limited right to use whid
seem capable of being used for any of the purpose of the company.

To open an account or accounts with any person or company, or with any b
bankers or any other financial institutions and to pay into and withdraw monies
such account or accounts whether there may be credit or otherwise.

To carry onallied business whatsoeverin India or abroad as can in the opinion
Company be advantageously or conveniently carried on by the Company by
extension of or in connection with
directlyorindirecty t o devel op any branch of

the value turn to account any of th

To purchase or otherwise acquire and undertake the whole or any part of the by
property, rights and liabilities of any company, firms or body corporate or pe
carrying on business which this Company is authorised to carry on or is posse
rights suitable for the objects of this Company and to purchase, acquire, apjf
hold, sell and deal in shares, stock, debentures or debenture stock of any such
firm or company and to conduct, make or carry into effect any arrangementin
to the winding up of the business of any such person, firm or company.

To amalgamate with any other company having objects altogether or in part g
to those of this company.

To buy, lease or otherwise acquire lands, buildings and other immovable pro
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17.

18.

19.

20.

21.

22.

23.

24.

25.

and to sell, mortgage or hypothecate or otherwise dispose of all or any
properties and assets of the Company on such terms and conditions as the G
may think fit.

To insure against all risks of all the properties or assets, movable or immova
otherwise, of the company and the goods and materials bought or sold by the ¢
in connection with its business.

To pay all costs, charges and expenses of and incidental to the formation, pro
registration and establishment of the Company and issue of its capital includi
underwriting or other commission, b
including costs, charges of negotiations and contracts and arrangements mad
to and in anticipation of the formation and incorporation of the Company.

To enter into arrangements with any Government or any other authorities, mun
|l ocal or otherwise, that may seem c

and to obtain from any such government or other authority any rights, privilegg¢
concessions which the company may think it desirable to obtain and to ca
exercise and comply with any such arrangements, rights, privileges and concg

To undertake and execute any trust, the undertaking whereof may seem d
either gratuitously or otherwise.

To draw, make, issue, accept, endorse, discount, execute and negotiate, asd
and sell and otherwise deal in cheques, drafts, promissory notes, bills of exd
delivery orders, hundies, debentures, bonds, bills of lading, railway receipts, ws
and coupons and all other negotiable and transferable securities, instrumen
documents and other negotiable or commercial or mercantile instruments con
with the business of the Company.

To accept and receive deposits from shareholders of this Company or from pu
fixed period and to provide for withdrawal of the same by such shareholders or
in whatever manner the Company may deem fit but subject to the Rules,
prescribed by the Reserve Bank of India and any other laws as applicable
Company.

To make advances for the purchase of materials, goods, machinery, stores ai
articles required for the purpose of the Company and to receive advancg
customers on orders subject to the provisions of companies act and othg
applicable to theCompany.

To borrow or raise moneincluding from Banks, financial institutions or otherw
from time to time for any of the purposes of the Company or for the performa
discharge of any obligation or liability of the Company as permitted by the
applicable to the Company, withr without security or to receive money on depog
interest or otherwise, in such a manner as the Company may think fitand in pa
by the issue of any debt instruments, debentures or debenturepstigekual o
otherwise including debenture orlolenture stock convertible into shares of this or
other company and in security of any such moneys to be borrowed, raised or re
to mortgage, pledge or charge the whole or any part of the property, stock, as
revenue of the Company presentfature, or by such other means including
uncalled capital and to purchase, redeem or pay off any such securities.

To sell, mortgage, assign or lease and in any other manner deal with or dispos
undertakings or properties of the Company or any part thereof, whether mova
immovable for such consideration as the Company may think fit and in particu
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26.

27.

28.

29.

30.

31.

32.

33.

34.

shares, debentures or other securities of any other company having objects alt
or in part similar to those of this Company.

To improve, manage, work, develop, alter, exchange, lease, mortgage, turnto g
abandon or otherwise deal with allor any part of the land, properties, assets and
and concessions and the resources and undertakings of the Company, in such
and on such terms as the Company may determine.

To fabricate, purchase, construct, take on lease/rent, erect, maintain,
structures, renovate, machineries, plants, equipments, structurals, carriages rel
the business activities of the company and give or take on lease, purchase or ot
acquire lands and other properties for the purposes of the Company.

To train or pay for the training in
employees or any other candidates in the interest and for the furtherance
companyods objects and business.

To provide for the welfare of the Directors, officers;drectors, employees or €
employees of the Company and the wives, widows, families or depend
connections of such persons including by building or contributing to the build
houses, dwéhgs or by grant of money, pensions, gratuity, bonus payment to
insurance or other payment or by creating from time to time, subscribi
contributing to, adding or supporting provident funds or trusts or convenience
by providing provident fushs or trusts or conveniences and by providing or subsc
or contributing towards places of instruction or recreation, hospitals and dispen
medical and other attendance and other assistance as the company shall thin

To enterinto partnership orinto any arrangement for sharing profits, union of in
co-operation, joint venture, reciprocal concession or otherwise withany entity, p
firm, or company carrying on or engaged in or about to carry on or engageyj
business or transaction which this Company is authorised to carry on or engag
any other business or undertaking or transaction which may seem capable o
carried on or conducted so as directly or indirectly to benefit the Company; 4
lend money, to guarantee the contracts of or otherwise assist any person,
Company and to take or otherwise acquire and hold shares or securities of arf
person, firm or company and to sell, hold;issue with or without guarantees
otherwise @al with such shares and securities.

To execute, provide, give guarantee to secure loans/ amounts, of whatsoeve
borrowed by the company for its own or by any other company / body corf
carrying any type of business, by way of collateral or any othertype of security
way d pledge / mortgage of assets, whether fixed or floating, or any such kind
be permitted by the law for the time being in force.

To create any depreciation fund, reserve fund or any other special fund whet
repairing, improving, extending or maintaining any property of the company
any other purposes conductive to the interests of the company.

To invest monies of the Company not immediately required ingawgrnmern
securities, shares, stock, debentures, bonds and/or units of companieg
corporates or mutual funds or any other manner subject to the relevant provis
the companies act or other laws as applicable to the Company.

Subjectto the provisions of the act, to place, to reserve or to distribute as divid
bonus among members or otherwise to apply, as the company may from time
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think fit, any moneyds received by
received in respect of dividends accrued on forfeited shares and money arisir
the sale by the company of forfeited shares or from unclaimed dividends.

35. To institute, conduct, defend, compound or abandon suits, applications for rey
revision and legal proceedings of any nature whatsoever by or against the Cg
or its officers or otherwise concerning the affairs of the Company and al
compound ocompromise or submit to arbitration the same actions, suits and
proceedings as the directors in their discretion may deem fit.

36. In the event of winding up to distribute any of the property of the company ar
members in specie or in kind and in particular by the distribution of paid up sha
debentures or debenture stock of the company or any other company for bonu
other payment declared or due but so that no distribution amounting to a reduc
capital shall be except with the sanction (if any) for the time being required by

37. To do all such other acts, things and deeds as are necessary or as are inc
supplementary or conducive in the opinion of the Company/Board of Directors
attainment of the main objects of the Company.

April 30, 2022

Clause | of the Memorandum of Association was amended to reflect the changein the
the Companyursuant to conversion into a public limited company, from Manoj Vaibhav
ANO6 Jewell bermi tPedviad eMan®N) INawddlhlaevr sGelmsm

August 10, 2022

Clause V of the Memorandum of Association was amended to reflect the increasq
authorised share capital of our Company fro0,00,00,000 divided into 1,00,00,000 eq
shares of 10 each into 550,000,000divided into55,000,000 equity shares of10.

Major events and milestones

The table below sets forth some of the major events and milestones in the history of our Company:

Financial Year

Event /milestone

200102 Acquisition of Hotel Anant Private Limited
200405 Acquisition of the proprietary jewellery business MfEnoj Kumar Grandhi (HUFby the
Company
200607 Obtained ISO 9001:2000 for Quality Management AQA International LLC
Our revenue fronoperations touched the milestone of 1,000 million
200708 Opening of the Companyds flagship store
200809 Our revenue from operations touched the milestone of 2,000 million
201011 Our revenue from operations touched the milestone of 3,000 million
Obtaining the Quality Mnagement SysteinlSO 9001:2008rom AQA International LLC
201112 Our revenue from operations touched the milestone of 5,000 million and 10,000 millio
201415 Opening of Jewellery Showroom at Kakinada, Andhra Pradesh
Opening of Jewellery Showroom at Gajuwaka, Visakhapatrmardhra Pradesh
201516 Opening ofJewellery Showroom at Rajamahendravaram Andhra Pradesh,
Opening of Jewellery Showroom at Parvathipuram, Andhra Pradesh
201617 Opening of Jewellery Showroom at Bobbili, Andhra Pradesh
Opening of Jewellery Showroom at Anakapalle, Andhra Pradesh
Obtaining the Quality Mnagement SysteinlSO 9001:2015%rom BSI
Opening of Jewellery Showroom at Dilsukhnagar, Hyderabad, Telangana
Opening of Jewellery Showroom at A.S. Rao Nagar, Hyderabad, Telangana
201819 Opening of Jewellery Showroom &bpalapatnam, Visakhapatnam, Andhra Pradesh
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Financial Year

Event /milestone

Launch of the AVI SESHAO brand by the Cgqg

Opening of Franchisee Store at Srikakulam, Andhra Pradesh

Expansion of the jewellery business of the Company througimemerce platform

202021 Opening ofFranchisee Store at Vizianagaram, Andhra Pradesh
202122 Our revenue from operations touched the milestone of 15,000 million
202223 Opening of New showroom at Tuni, Andhra Pradesh

Conversion of Company from private limited to public limited

Key Awards, Accreditations or Recognitions

The table below sets forth some of the awards, accreditation or recognitions received by our Company:

Year

Accreditations

2016

=

Best Star Retailer by Multimedia Publishers Jewel Trends Mumbai

1 *100 Iconic Jewellers of IndidAn Initiative of AOJ and presented by The Art of Jewelld
Certificate of Excellence to acknowledge the accomplishments and valuable contri

T Won fiRegional Ret-80 Ud#rdiamRetaitAlvagds,nreexentojdhi
by Franchise India

1 Certificate of Excellence awarded for outstanding contribution to Gems and Je
Industry GJTCI Excellence Award 2016

T Won Al ndiabds Small-170 aamen gdsma rtdh e2 0tl @

internationally, at India Small Giants Award 2018, conducted by Ministry of Small

Medium Enterprise and Government of India in association with SME Forum.

2017

1 Certificate of Life Membership from Federation of Telangana and Andhra Pr
Chambers of Commerce and Industry (FAPCCI)

2018

T *On APower Brands Raising Stars 20180
Excellence at Power Brands Global 2018 Edition: London International Forum for E
*Visakhapatnam Best Brand Awards 2018

Finalist for Best Earring Design over500,000, Jaipur Jewellery Shelgwellers Choic|
Design Awards

= =4

2019

=

Certificate of Recognition by Great Manager Institute in partnership with Fotflwgs 50
Companies with Great People Managers in the Great People Manage28tL@ly
Jewel Star 6Retailer of the Gems Jewel
Retail Ratna Award (Life Style Category) by The Hans India

Certificate of Life Membership from the Vizagapatam Chambers of Commerce and |

2020

The Federation of Telangana Chambers of Commerce Indd&rBest PracticR 019
Achiever of Gold Starin the category of Large Scale Industries (Ndanufacturing)
Certificate of Membership from Retailers Association of India

2021

I ndi a&ooflTelse store to work inodo awarde
Certificate of Membership from India Bullion and Jewellers Association Limited

Certificate of Life Membership from Federation of Andhra Pradesh Chambers of Cor
and Industry (FAPCCI)

=a =4 A=A A=A =2

2022

=

Associate membership under the Diamonds panel with the Gem and Jewellery
Promotion Council (GJEPC)

Certificate of Life Membership from Telangana Chambers of Commerce and In
(TECCI)

=

2023

1 Emerging Online Commerce of the Year Award by HK Jewels Pvt. Ltd

T I'ndiads Ret ail Champions Awards, 202
Association of India (RAI)

* O6Vaibhayv

Jewel |l ersé shall mean OManoj Vai bhav Gems

Significant financial and strategic partners

As ofthe date of this Red Herring Prospectus, our Company does not have any significant finesticia¢gic partners.
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Time and cost overrun in setting up projects by our Company
Our Company has not experienced any time or cost overruns in relation to any projects.

Defaults or rescheduling/restructuring of borrowings with financial institutions/banks

Our Company has not defaulted on repaymentof any loan availed from any banks or financialinstiotianr, in response

to theCOVID-19 pandemic, the RBI allowed banks and lending institutions to offer moratoriums to their customers to defer
payments under loan agreements until August 31, 2020. For further information of our financing arrangements, please see the
section ntaindieadl flFn pageB2ledness o on

Mergers or Amalgamation

Our Company has not undertaken any merger, demerger or amalgamation in the last 10 years preceding the date of this Rec
Herring Prospectus.

Details regarding material acquisitions or divestments of business/undertakings, and any revaluation of assets in the last
10 years

Our Company hasnotacquired any material business or undertaken any divestments of business or undertaking or revaluaton
of assets in the last 10 years preceding the date of this Red Herring Prospectus.

Franchisee Agreements

1. The Company has entered into a Franchise Agreematdd November 2, 2018 with M/s MSR Gold whereby the
Company being the Franchisor, granted M/s MSR Gold, the Franchisee-taangferable rigt to carry on retail jewellery
business under the brand name of fAVaibhav Jewel | énrperidd f or
in its store situated at Door No. 4145, Main Road, GT Road, near 7 Road Junction, Srikakulam, Andhra Pradesh, India. The
Agreement states that the consideration and other remuneration shall be in the following manner:

(@) An initial investment of 100,000,000 shall be made by the Franchisee for procurement of products for the running of the
Franchise business and building up of infrastructure as capital expenditure;

(b) A nonrefundable deposit of 5,000,000 in 3 installments by the Franchisee for the use of the brand name;

(c) The Franchisee shall invest amounts in the below manner:

(i) Jewellery Stock2 months before opening of the store;

(i) Capital Expenditure4 months before the opening of the store; and
(i) Non-refundable goodwill amoun8 instalments as mutually agreed.

(d) Franchisee shall open two bank accounts towards business expenses and keep a minimum balbs0® @00 to meet
business working capital requirement and remaining dh@fransferred to Franchisor account for purchase of product; and

(e) Any expenditure incurred by the Franchisor on behalf of the Franchisee, a suitable debit note shall be raised and the same
shall be reimbursed on monthly basis. In addition, the Franchisee hasto beara fixed @ma60t000towards his share of
corporate overheads incurred by the Franchisor and the same shall be debited to Profit and Loss account

2. The Company has entered into a Franchise Agreement dated October 9, 2019 with Kattamuri Jewellers Private Limited
whereby the Company being the Franchisor, granted Kattamuri Jewellers Private Limited, the Franchise¢m resfesable

right tocarryonretdi j ewel |l ery business under the brand name of AVai
of a 5(Five) year locln period in its store situated at P.V.S. Empire, Door N8-35, M.G. Road, Vizianagaram, Andhra
Pradesh, India. The Agement states that the consideration and other remuneration shall be in the following manner:

(a)An initial investment of 120,000,000 shall be made by the Franchisee for procurement of products for the running of the
Franchise business and an amount @5,000,000 shall be made towards capital expenditure for setting up the store;

(b) A nonrefundable deposit of 5,000,000 by the Franchisee for the use of the brand name;

(c) The Franchisee shall invest amounts in the below manner:
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() Jewellery Stock2 months before opening of the store;
(i) Capital Expenditure4 months before the opening of the store; and
(i) Non-refundable goodwill amoun8 installments as mutually agreed.

(d) Franchisee shall open two bank accounts towards business expenses; and

(e) Any expenditure incurred by the Franchisor on behalf of the Franchisee, a suitable debit note shall be raised and the same
shall be reimbursed on monthly basis. In addition, the Franchisee hasto bear a fixed am@&®;000/ per month towards

his share of corporate overheads incurred by the Franchisor and the same shall be debited to Profit and Lass account

Lock-out and strikes
There have been no instances of strikes or-toats at any time in our Company.
Launch of key products or services, entry into new geographies or exit from existing markets

For further detalils in relation to launch of key products or services, entgvwgeographies or exit from existing markets, see
AiHIi st ory and Cer t-&MajorevE€rdsrapdarnilestones b&bmrtinppEgeZ06.

Significant financial and/or strategic partners

Our Company does not have any significant financial agsrdstrategic partners as of the date of this Red Herring Prospectus.
Details of sharehol dersdé agreements

OQur Company does not have any subsi st i ngsawiboarCenmpanyder s6 ag

Material agreements

Our Company has not entered into any other subsisting materialagreement, other thandmérgcourse of businesa the
last 10 years.

Guarantees given by our Promoters

Except as disclosed below, the Promoters have not provided any guarantees to third parties as on the date of this Red Herring
Prospectus:

Deed of Guarantee dated October 28, 202Bbgrata Mallika Ratna Kumari Grandhi, Grandhi Sai Keerthana and in favour of
State Bank of India, the lead bank of the Bank Consortium for a loan amou86460 million

Other confirmations

Neither our Promoter nor any of the Key Managerial Personnel, Direct@ployees of our Company have entered into an
agreement, either by themselves or on behalf of any other person, with any Shareholder or any other third party with regard t
compensation or profit sharing in connection with the dealings of the securites Gompany.

Our Company hereby confirms that none of the special rights available to the Promoters/ Shareholders (except for

nominee/nomination rights and information rights) would survive post listing of the Equity Shares of the Company and same
shall cease to existr shall expire/waived off immediately before or on the date shares-atietted to public shareholders in

IPO, without requiring any further action.

Our holding Company

As on the date of this Red Herring Prospectus, our Company has no holding company.
Our subsidiaries and joint ventures

Our Company does not have any subsidiary or joint ventures.
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OUR MANAGEMENT

Board of Directors

In terms of our Articles of Association and subjectto the provisions of the Act, the nundiezaibrs on ouBoard shall not
be less than three and more than 15, provided that our Company may appoint moredmactdrs after passing a special
resolution. As on the date of this Red Herring Prospectus, our Boamgrisesof 6 Directors, which include8 Independent
Directors of which one is a Woman Independent DirectoraWibmanExecutive Directors.

Thefollowing table setforth thedetailsof ourBoard aonthedateof thisRedHerringProspectus:

Name, date of birth,designation, address, Age Other directorships
occupation, current term, period of directorship and (years)
DIN
Name: Bharata Mallika Ratna Kumari Grandhi 54 Indian Companies

[y

. Vaibhav Jewellers Private Limited
2. Harshil Enterprises (India) Private

Date ofbirth: June 30, 1969

Designation Chairperson andManaging Director Limited

3. Vaibhav Hotels & Leisures
Address 7-5-165/1, Ocean View Layout, (Visakhapatnamprivate Limited
Pandurangapuram, VisakhapatnasB0003, Andhr
Pradesh Foreign Companies
Occupation Business Nil.

Nationality: Indian

Current Term February 122022 to February 11,
2027

Period of DirectorshipSince October 23, 2001

DIN: 00492520

Name: Grandhi Sai Keerthana 30 Indian Companies
Dateof birth: January 17, 1993 1. Vaibhav Jewellers Private Limited
2. Harshil Enterprises (India) Private
Designation WholetimeDirector and CFO Limited
3. Vaibhav Hotels & Leisures
Address 7-5-165/1, Ocean View Layout, (Visakhapatnamfprivate Limited
Pandurangapuram, Visakhapatnas30003, Andhr
Pradesh

Foreign Companies
Occupation Business
Nil.
Nationality: Indian

Current Term March 01, 2022 till February 28,
2027andliable to retire by rotation

Period of DirectorshipSinceFebruary 142012

DIN: 05211918
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Name: Grandhi Sai Sindhuri

Dateof birth: May 19, 1991

Designation ExecutiveDirector

Address 7-5-165/1, Ocean View Layout,
Pandurangapuram, Visakhapatnas30003, Andhr
Pradesh

Occupation Business

Nationality: Indian

Current Term March 01, 2022 till February 28, 204
andliable toretire by rotation

Period of Directorship:SinceJanuary 282012

DIN: 02795856

32

Indian Companies
Nil.
Foreign Companies

Nil.

Name: Adabala Seshagiri Rao

Date ofbirth: July 28, 1960
Designation:ndependent Director

Address Flat No. 101 Block Cj, Srigda Kalakriti
Apartments, Gokul Nagar, Tarnaka, Secunderaba

Lallaguda, Secunderabad, Hyderaba&00017,
Telangana, India

Occupation:N.A
Nationality: Indian

Current Term:From July 26, 2022 till July 25, 202
Period of DirectorshipSinceJuly 26,2022

DIN:09608973

63

Indian Companies

1. Nova Agritech Limited
2. Balaji Amines Limited
Foreign Companies

Nil

Name: Ramesh Babu Nemani

Date ofbirth: July04, 1976
Designation:independent Director
Address:6-3-609/96/A, ' Floor, Radha Soami
Satsang Ghar, Anand Nagar Colony, Khairataba
Hyderabadi 500004, Telangana

Occupation:Education Professional
Nationality: Indian

Current Term: From July 26, 2022 till July 25, 20}

Period of Directorship: Since July 26, 2022

DIN: 08089820

a7

Indian Companies

VSF Projects Limited

Athena Global Technologies Limited
GVR Infra Projects Limited

Nova Agritech Limited

Nova Agri Seeds India Prate Limited
Nova Agri Sciences Private Limited

oarwNE

Foreign Companies

Nil
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Name: Sridevi Dasari 41 Indian Companies

Date ofbirth: April 11, 1982 1. Daily Food Products Private Limited
Designation:ndependent Director Foreign Companies
Address:71-78/8, and 9 flat n0.302, Kakarla hou Nil

Ameerpet, Dharam Karam road, Secunderal
Hyderabad- 500016, Telangana.

Occupation:Company Secretary
Nationality: Indian

Current Term: From July 26, 2022 till July 25, 20}
Period of Directorship: Since July 26, 2022

DIN: 07512095

Relationship between our Directors Key Managerial Personnel& Senior Management

Excepftfor the following, none of our Director&ey Managerial Personné&l Senior Managemerare related to each otherorto
any of the Key Managerial Personnel:

() Grandhi SaiKeerthana and Grandhi Sai Sindhuri are sisters;
(i) Grandhi SaiKeerthana and Grandhi Sai Sindhuri are daughtBisaofita Mallika Ratha Kuma@randhj and
(i) Gontla Rakhalis the husband of Grandhi Sai Keerthana and son in Blvacdita Mallika Ratna Kuma@randhi

Brief profiles of our Directors

Bharata Mallika Ratna Kumari Grandhi is a Promoter, Chgiersonand Managing Director of our Comparg8hehas 3

years of experience in jewellery industhaving been associated with the Company since 284 has completed hdigher
Secondary School in the year 1987er knowledge of jewellery industry has contribdite the growth of ourCompany.

Currently, she lookafterthe overall operatiomsd gives strategic directions furthering the grostlour Company. Sheis also

involved in strengthening the salesnplementing themarketing strategy anidvolved in the business developmaeitthe
Companyintheyear2016 she was awardfieB e st Women Entrepreneur of the year 20
Magazineand alsoWo ma n Ent r e pr e n 8J0C|I Exxélende rAwardy2818#nr2618, she was awarded the Best
Women Entrepreneubareto Dream AwardsAP Chamberof Commerckn the year2021, she was awarded the Entrepreneur

of the Year, Vysya Limelight Awards for Women 2021 by Vys
contribution to the Gems and JewelSher wabndwatdgdonasl hher fi
Awar do b yd3.RendlulyfOR, 202 n t he year 2023, she was awtheCGtmadndt he ¢
Jewellery Export Promotion Council (GJEPC) during the Indiarhretonal Jewellery Show (11JS) Premier shiogldon August

03,2023

Grandhi Sai Keerthanais a Wholetime Directorand CFOof our CompanySheis aqualified Chartered Accountant from the

I nstitute of Chartered Accounts of India(fAl CAI 0) and is a
from Andhra University. She hasbeen involved in the areas of marketing, operations and product dawaddgne Company.
Currently, she is involved in managingthe finances of the Comg@m®ctober 18, 2021, she wawarded®ower of Young

Jeweller Think Tank by Irdfrma Markets and Hyderabad Jewellery, Pearl and Gem Fair in association with HIMA & Art of
Jewellery as Knowledge partnerat HICC, Novotel, Hyderabad t he year 2023, she was award
Gem and Jewellery Export Promotion Council (GJEPC) during the India International Jewellery Show (11JS) Premieidhow

on August 05, 2023.

Grandhi Sai Sindhuri is an Executive Director of our Company. She has been associated with the Company sin8ke012.

has completed her graduation in Bachelor of Dental Surgem the Dr. NTR University of Health Sciences, Andhra Pradesh,
Vijayawada in the year 2014. She looks after the HR and Administration activities of our Company.
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Adabala Seshagiri Raois an Independent Director of our Company. He holds Degree of Bachelor of Science and Degree of
Bachelorof Laws from the Andhra University. He holds diploma in Industrial Relations & Personnel Management and Diploma
in Marketing & Sales Management fronetBharatiya Vidya Bhavan. He has obtained certificate of Certified Associate of Indian
Institute of Bankers (CAIIB) Retail Banking examination from the Institute of Banking & Finance. He has over 34 years of
experience in the banking industry. His last dmyment before retirement was with the Union Bank of India.

RameshBabu Nemaniis an Independent Director of our Company. He holds Degree of Bachelorof Commerce from the M.R.
Autonomous College, Vizianagaram, and has completed his Master of Commerce from the Andhra University. He has also
completed his Master of Philosophy in Comeeand his Master of Business Administration from the Sri Venkateswara
University and has completed PG Diploma in Functional English from the Andhra University. He has also been empaneled with
the Indian Institute of Corporate Affairs as Independent Directoe has also been certified by the Institute of Certified
Management Accountants of the Institute of Management Accountants, United States of AmerCartfied Management
Accountant

Sridevi Dasariis an Independent Director of our Compa8ke has completed the course in Master of Business Administration
from Nagarjuna University. She qualified as a Company Secretangand fi As Blembeda tweé t h t he | nstitu
Secretaries of India since 2012. She is currently employed with CCL Products (India) Limited in the capacity of Company
Secretary and has also been empaneled with the Indian Institute of Corporate Affairs as an IndepecteEnt D

Confirmations

None of our Directors is or was a director of any company listed onstck exchange, whose shares have been or were
suspended frorbeing traded during the five years preceding the date of this Red Herring Prospectus, during the term of his/her
directorship in such company.

None of our Directors is, or was a director of any listed company, which has been or was delistedyfstatlaexchange,
during the term of his/her directorship in such company.

No consideration, either in cash or shares or in any other form have been paid or agreed to be paid to any of ourr@irectors o
the firms, trusts or companiesin which they hawmenterest in, by any person, either to induce any of our Directors to become
or to help any of them qualify as a director, or otherwise for services rendered by them or by the firm, trust or cowtgemy in
they are interested, in connection with themotion or formation of our Company.

Further, none of our Directors have been identified as Wilful Defaulters or a Fraudulent Borrower as defined under the SEBI
ICDR Regulations.

None of our Directors have been identified or declared as a fugitive edowdi@nder under the provisions of the Fugitive
Economic Offenders Act, 2018.

None of our Directors iprohibited from accessing capitalmarket ordebarred from buying, selling or dealing in securities under
any order or directiopassed by SEBI or any securities market regulator in any other jurisdiction or any other authority/court.

Arrangement or understanding with major shareholders,customers,suppliers or others

There is no arrangement or understanding with any major Sharehaldsiemers, suppliers or others, pursuanthah any

of our Directors was appointed on our Board. For detsdiefiHistory andCertain Corporate Matters Materialagreements
onpage209.

Terms of appointment of Executive Directors

Bharata Mallika Ratna Kumari Grandhi

Pursuant to a resolution of our Boatated February 11, 2022d a resolution of the Shareholdeated April 30, 202Bharata

Mallika Ratna KumariGrandhiwas appointed as our Chairman and Managing Director for a term of five years with effect from
datedFebruary 122022. Our Company has also entered into an agreementAagest09, 2023 with Bharata Mallka Ratna

Kumari Grandhiwith respect to the terms and conditions of the appointment, wishelsyentitled to grosssalary of 25.9
milion perannum. During the RiancialYear 203, the total amount of compensation paid tower s23.52million.
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Grandhi Sai Keerthana

Pursuantto a resolution of our Board dafethruary 112022 and a resolution of the Shareholders dApeitl 30,2022 Grandhi
Sai Keerthana was appointed as WHblme Director for a term of five years with effect from datddrch 01, 2022. Our
Company hasalso entered into an agreement datgdst09, 2023 with Grandhi Sai Keerthana with respect to the terms and
conditions of the appointment wherefhe is entitled to grosssalary of 5.6 milion perannum During the FiancialYear
2023, the total anount of compensation paid to her was.08million.

Grandhi SaiSindhuri

Pursuant to a resolution of our Board dafetbruary 112022 and a resolution of the Shareholders dAgeitl 30, 2022 Grandhi
SaiSindhuriwas appointed asxecutiveDirector for a term of five years with effect from datderch 01 2022. Our Company
hasalso entered into an agreement dateglist09, 2023 with GrandhiSai Sindhuriwith respect to the terms and conditions of
the appointment wherelshe is entitled to grosssalary of 243 milion perannum During the FiancialYear 203, the total
amaunt of compensation paid to her wag.19million.

Remunerationto Executive Director

Particulars Remuneration paid for FY 2022-2023 (in  million)
Bharata Mallika Ratna Grandhi Sai Keerthana Grandhi Sai Sindhuri
Kumari Grandhi Whole-time Director Executive Director
Chairperson and Managing
Director
Basic 9.42 2.04 0. 88
Other Allowances 14.1 3.04 1.31

Paymentor benefitto Directors of our Company

Other than as disclosed below, our Company has not paid@npensation or granted any benefit to any of Ditectors
(including contingent or deferred compensation)in all capacitiesriarfgial Year2023. Further, there is neontingentor
deferred compensatigmayableto anyof ourDirectorswhich accrued irFinancial Yea2023.

Sitting feesand commissionpaid to Independent Directors:

Particul a Re munerpaatiidonf or-2 X3 2n0 22 i on)
Sridevi Da Ramesh Babu| Adab&kahagi

Sitting F 0.42 0.42 0.39

Changesin our Board in the lastthree years

Name of the Director Date of Appointment/Change/ Particulars/ Reason
Cessation

G.S.V. Amarendra August 30, 2021 ResignatiorasDirector

Bharata Mallka Ratna Kumari Grandhi February 12, 2022 Re-appointed as Chairman and
Managing Director for a further term
five years

Grandhi Sai Keerthana March 01, 2022 Change in designation from Execu
Director to WholeTime Director

Adabala Seshagiri Rao July 26, 2022 Appointment asndependent Director

Ramesh Babu Nemani July 26, 2022 Appointment as Independent Directq

Sridevi Dasari July 26, 2022 Appointment as Independent Directd

Servicecontractswith Directors

OurCompanyhasnot entereéhto anyservicecontractspursuant tavhichour Directorsareentitledto benefitsipontermination
of employment
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Interest of Directors

All Non i Executive Directors and Independent Directors may be deemed to be interested to the extent of sitting fees payable, if
any, tothem forattending meetings of our Board and committees thereof, and reimbursement of expenses available to them. Oul
Executive Directors may be deemed to be interested to the extent of remuneration and reimbursement of expenses payable t
themas t at ©ur Managefent Terms of appointment of our Directorfemuneratiorio Executive Directodon page
213andfor the compensation / commissions payable to them.

Other tharBharata MallikaRatnaKumari GrandhandGrandhiSai Keerthanavho are also Promoters of our Company, none
of our Directors have any interest in the promotion or formation of our Company.

Our Directors may also be regarded as interested in the Equity Shares held by them or by their relatives, if any, or that may be
subscribed by or allotted to them or the companies, firms and trusts, in which they are interested as directors, ménegrs, par
trustees and promoters, pursuant to this QOffemy.

Our Directors may also be deemed to be interested to the extent of any dividend payable to them and other distritapt@nts in re
of such Equity Shared any.

None of our Directors have any interest in any property acquired or proposed to be acquired by our Company or transaction for
acquisition of land, construction of building and supply of machinery, etc.

There is no material existing or anticipated transaction whereby our Directors will receive any portion of the procedws from t
Offer.

No loans have been availeg our Directors from our Company.

Bonus or profit -sharing plan of our Directors

Our Company does not have a bonus or prsiiaring plan for our Directors and our Directors hae¢ received any
compensation (including contingent or deferred compensation accrued for the yesaioi&i YeaR023 pursuanto anybonus
or profit-sharingplan.

Shareholding of our Directors in our Company

S. No. Name of theDirector No. of Equity | % on paid up capital
Shares
Bharata Mallka Ratna Kumari Grandhi 5,352,000 13.70
Grandhi Sai Keerthana 40,000 0.10
Grandhi Sai Sindhuri 20,000 0.05

TheArticles of Associationdo notrequireourDirectorsto holdanyqualificationshares.

Ot her t han as Capitad Stluatusee Notesitn Gapital Shructuré Shareholding of our Directorand Key
Managerial Personnel in our Compadgn page93, none of our Directors hold any shares in @Qompanyasonthe date of
this Red HerringProspectus.

Borrowing powersof our Board

Pursuant to our Articles of Association and in accordance with the provisions Gotih@anies Act, oushareholders have
passed a special resolution Ayril 30, 2022authorizing our Board to borrow, for and behalf of our Company, from time to
time, any sum or sums of monies, in one or more trancheshwha&yexceed the aggregate of the paid up share capital, free
reserves and securities premium account of our Compaowided that the total outstandingamount so borrowed shatliat
any time exc e #0d0Otntlien over and abovethe aggregate of the paid up capitaft@edreserves of the
Company from time to time.
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Corporate governance

The provisions of the SEBI Listing Regulations with respect to corporate governance will be applicableConmany
immediately upon the listing of Equity Shares on the Stegkhanges. As on the date of this Redrring Prospectusour
Companyis in compliancewith the requirementsof applicableregulationsincluding the SEBI Listing Regulations, the
Companies Act and the SEBI ICDR Regulations, in respecbgforategovernancein relationto compositionof our Board
andcommitteesthereof.The corporategovernance framework of our Company is based on an effective independent Board,
separation supervisoty role Bromathedkesutive management teancanstitution of the committees, thereof,
each asequired under applicable law.

Our Board functions either as a full board or through various committees of our Board which are constitveeskspecific
operational areas.

Currently, our Board comprises 6flirectors, which include3 Independent Directoesnd3 ExecutiveDirectors.In compliance
with theprovisions of the Companies Act at least #thad of our Directors, other than our Independent Directorsljabte to
retire byrotation.

Committeesof our Board in accordancewith the CompaniesAct, 2013and the SEBI Listing Regulations

Our Company has constituted the following committees of the Board in terms of the SEBI Listing RegaladitimeCom panies
Act:

Audit Committee;
NominationandRemuneratiorCommittee;
StakeholderRelationshipCommittee;
CorporateSocialResponsibilityCommittee;and
Risk Managemen€Committee.

IPO Committee.

o O W

1. Audit Committee

Thecurrentconstitutionof the Audit Committeeis asfollows:

Sr. No. Name of the Director Designation Positionin the Committee
1. Adabala Seshagiri Rao Independent Director Chairman
2. Ramesh Babu Nemani Independent Director Member
3. Grandhi Sai Keerthana Whole-Time Director and CFO Member
4, Sridevi Dasari Independent Director Member

TheCompanySecretaryof ourCompanyshallactassecretanto the Audit Committee.
The Audit Committeewasconstitutedby a resolutionof our Board datedAugust 02, 2022

Thescope and function of the Audit Committee is in accordance with Section 177 of the Confyuésiade 6 of the Companies
(Meeting of Board and its Powers) Rules, 2014 and Regulation 18 ofHBd Listing Regulations. The powers, roles,
responsibilities and terms of reference of the A@dimmitteeshallinclude thefollowing:

0] the recommendation for appointment, remuneration and terms of appointment of auditors of the company

(i) review and monitor the auditords independence and perf
(i) examination of the financial statement and the auditor
(iv) approval,including omnibus approval, orany subsequentmodification of transactions of the company with related parties.

(v)  transaction, other than transactions referred to in section 188, and where Audit Committee does not approve the
transaction, it shall make its recommendations to the Board:
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Provided also thatin case any transaction involving any amount not exceeding one crore rupees is enteredinettidrpa
officer of thecompanywithout obtaining the approval of the Audit Committee and it is not ratified by the Audit Committee
within three months from the date of the transaction, such transaction shallbe voidable at the option of the Audit Caamdmittee
if the transaction is wht therelated partyo anydirectoror is authorised by any other director, thieectorconcerned shall
indemnify thecompanyagainst any loss incurred by it:

(vi)
(vii)
(viii)
(ix)

scrutiny of intercorporate loans and investments;
valuation of undertakings or assets of the company, wherever it is negessary
evaluation of internal financial controls and risk management sysste

monitoring the end use of funds raised through public offers and related matters.

Powersof Audit Committee:

TheAudit Committeeshallhavepowersjncludingthe following:

@)

(b)
(©
(d)

©)
(f)

to investigate any activity within its terms of reference or referred to it by the Board and forthis purpose shall have powe
to obtain professional advice from extersalirces

to seek information from any employee
to obtain outside legal or other professional advice; and

The audit committee may invite such of the executives asit considers appropriate (and particularly the head of the finance
function) to be present at the meeting of the committee, but on occasions it may also meet without the presence of any
executive.

to secure attendance of outsiders with relevant expertise, if it considers necessary; and

such other powers as may be prescribed under the Companies Act and Listing Regulations.

Role of the Audit Committee:

Therole of the Audit Committeeshallincludethefollowing:

1)
2)

3)
4)

5)
6)

7)

Oversight of the listed entityés financial reportdng pr
financial statement is correct, sufficient and credible;

Recommendation for appointment, remuneration and terms of appointment of auditors of the listed entity;

Approval of payment to statutory auditors for any other services rendered by the statutory auditors;

Reviewing, with the management, the annual financial statements and auditor's report thereon before submission to the
board for approval, with particular reference to:

@ matters required to be included in the directorés r
terms of clause (c) of sudection (3) of Section 134 of the Companies Act, 2013;

(b) changes, if any, in accounting policies and practices and reasons for the same;

(©) major accounting entries involving estimates based on the exercise of judgment by management;

(d) significant adjustments made in the financial statements arising out of audit findings;

(e) compliance with listing and other legal requirements relating to financial statements;

) disclosure of any related party transactions;

(90 modified opinion(s) in the draft audit report;

Reviewing, with the management, the quarterly financial statements before submission to the board for approval;
Reviewing, with the management, the statement of uses/application of fundsraised through an issue (public issue, rights
issue, preferential issue, etc.), the statement of funds utilized for purposes other than those stated in the offef document
prospetus / notice and the report submitted by the monitoring agency monitoring the utilisation of proceeds of a public
orrights issue, and making appropriate recommendations to the board to take up steps in this matter;
Reviewing and monitoring the auditords independence an
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8)
9)
10)
11)
12)
13)

14)
15)

16)
17)

18)
19)

20)
21)
22)
23)

24)

Approval or any subsequent modification of transactions of the listed entity with related parties;

Scrutiny of intercorporate loans and investments;

Valuation of undertakings or assets of the listed entity, wherever it is necessary;

Evaluation of internal financial controls and risk management systems;

Reviewing, with the management, performance of statutory and internal auditors, adequacy of the internal control
systems;

Reviewing the adequacy of internalaudit function, if any, including the structure of the internalaudit department, staffing
and seniority of the official heading the department, reporting structure coverage and frequency of internal audit;
Discussion with internal auditors of any significant findings and follow up there on;

Reviewing the findings of angternal investigations by the internal auditors into matters where there is suspected fraud
orirregularity or a failure of internal control systems of a material nature and reporting the matter to the board;
Discussion with statutory auditors before the audit commences, about the nature and scope of audit as wellidits post
discussion to ascertain any area of concern;

To look into the reasons for substantial defaults in the payment to the depositors, debenture holders, shareholders (in case
of nonpayment of declared dividends) and creditors;

To review the functioning of the whistle blower mechanism;

Approval of appointment of chief financial officer after assessing the qualifications, experience and background, etc. of
the candidate;

Carrying out any other function as is mentioned in the terms of reference of the audit committee.

Reviewing the utilization of loans and/ oradvances from/investmentby the holding company in the subsidiary exceeding
rupees 100 crore or 10% of the asset size of the subsidiary, whichever is lower including existing loans / advances /
investments existipas on the date of coming into force of this provision.

Consider and comment on rationale, ebshefits and impact of schemes involving merger, demerger, amalgamation etc,,
on the listed entity and its shareholders

Carrying out any otherfunctions required to be carried out by the Audit Committee as contained in the Listing Regulations
or any other applicable law, as and when amended from time to time.

To formulate, review and make recommendations to the Board to amend the Terms of Reference of Audit Committee
from time to time.

TheAudit Committeeshallmandatorilyreviewthefollowing information:

1)
)
©)
(4)

(®)

Management discussion and analysis of financial condition and resolpedtions;

Management letters / letters of internal control weaknesses issued by the statutory auditors;

Internal audit reports relating to internal control weaknesses; and

The appointment, removaland terms of remuneration of the chief internal auditor shall be subject to review by the audit

committee.

Statement of deviations:

(@) quarterly statement of deviation(s) including report of monitoring agency, if applicable, submitted to stock
exchange(s) in terms of Regulation 32(1).

(b) annual statement of funds utilized for purposes other than those stated in the offer document/prospectus/notice in
terms of Regulation 32(7).

The Audit Committee is required to meet atleast fourtimes in a yearunder Regulation 18(2)(a) of the SEBI Listing Regulatio

The quorum for a meeting of the Audit Committee shall be two members or one third of the members of the audit committee,
whichever is greater, with at least two independent directors.

2. Nomination and Remuneration Committee

Thecurrentconstitutionof the NominatiorandRemuneratiofCommittees asfollows:

S. No. Name of the Director Designation Positionin the Committee
1. Sridevi Dasari Independent Director Chaiperson
2. Ramesh Babu Nemani Independent Director Member
3. Adabala Seshagiri Rao Independent Director Member
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TheNomination andRemuneration Committegas constitutethy aresolutionof our BoarddatedAugust 02, 2022

The scope and function of the Nomination and Remuneration Committee is in accordance with ISE&:tibthe Companies
Act, Rule 6 of the CompaniegMeeting of Board andits Powers) Rules, 2014 andRegulation 19 of the SEBI Listing
Regulations. The terms of reference of the NominationRemuneration Committee aasfollows:

(@) Formulation of the criteria for determining qualifications, positive attributes and independence of a director and
recommend to the board of directors of the Companyiitieo & r dBro affr d o f )Qipoliey cetating t® the
remuneration of the directors, keRemumeratian@dicy Ja.l personne

For every appointment of an independent director, the Nomination and Remuneration Committee shall evaluate the
balance of skills, knowledge and experience on the Board and on the basis of such evaluation, prepare a description of
the role and capabilitieequired of anindependent director. The person recommended to the Board for appointment as
anindependentdirector shall have the capabilities identified in such description. For the purpose of identifying suitable
candidates, the Committee may:

i. use the services of an external agencies, if required;
ii. consider candidates from a wide range of backgrounds, having due regard to diversity; and
i. consider the time commitments of the candidates.

The Nomination and Remuneration Committee, while formulating the above policy, should ensure that:

0] the level and composition of remuneration be reasonable and sufficient to attract, retain and motivate directors of the
quality required to run ouCompany successfully;

(i) relationship of remuneration to performance is clear and meets appropriate performance benchmarks; and

(i)  remuneration to directors, key managerial personnel and senior management involves a balance between fixed and
incentive pay reflecting sherand longterm performance objectives appropriate to the working of the Company and its
goals.

(b) Formulation of criteria for evaluation of the performance of the independent directors and the Board;
(©) Devising a policy on Board diversity;

(d) Identifying persons who are qualified to become directors and who may be appointed in senior management in accordance
with the criteria laid down, and recommend to the Board theirappointment and removaland shall specify the mannerfor
effective evaluatio of performance of Board, its committees and individual directors to be carried out either by the
Board, by the Nomination and Remuneration Committee or by an independent external agency and review its

implementation and compliance.

(e) Determining whether to extend or continue the term of appointment of the independent director, on the basis of the report
of performance evaluation of independent directors;

) To recommend, implement, design, execute, approve schemes of ESPS, ESOP, SAR, Sweat Equity and do all other
activities;

(99 Recommend to the board, allremuneration, in whatever form, payable to senior management;

(h)  Carrying out any other functions required to be carried out by the Nomination and Remuneration Committee as contained
in the SEBI Listing Regulations or any other applicabl

0] Analysing, monitoring and reviewing various human resource and compensation matters;

()] Deciding whether to extend or continue the term of appointment of the independent director, on the basis of the report of
performance evaluation of independent directors;

(k) Determining the Companyds policy on specific remunerat
and any compensation payment, and determining remuneration packages of such directors;

0] Recommending to the board, all remuneration, in whatever form, payable to senior management and other staff, as
deemed necessaty;
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(m)

(n)

()

(9]

(@)

3.

Administering, monitoring and formulating detailed terms and conditions of the employee stock option scheme, if any,
of the Company;

Reviewing and approving the Companyés compensation str
Indian market in accordance with applicable laws;

Performing such functions as are required to be performed by the compensation committee under the Securities and
Exchange Board of India (Share Based Employee Benefits and Sweat Equity) Regulations, 2021, if applicable;

Framing suitable policies, procedures and systemsto ensure thatthere is no violation of securities laws, asamended from
time to time, including:

(@) the Securities and Exchange Board of India (Prohibition of Insider Trading) Regulations, 2015; and
(b) the Securities and Exchange Board of India (Prohibition of Fraudulentand Unfair Trade Practices Relating to the
Securities Market) Regulations, 2003, by the trust, the Company and its employees, as applicable; and

Performing such other activities as may be delegated by the Board or specified/ provided under the Companies Act, 2013
to the extent notified and effective, as amended or by the Securities and Exchange Board of India (Listing Obligations
and Disclosure Ragrements) Regulations, 2015, as amended or by any other applicable law or regulatory authority.

For every appointmentof an independent director, the Nomination and Remuneration Committee shall evaluate the
balance of skills, knowledge and experience on the Board and on the basis of such evaluation, prepare a description of
the role and capabilitieequired of an independent director. The person recommended to the Board for appointmentas
anindependentdirector shall have the capabilities identified in such description. For the purpose of identifying suitable
candidates, the Committee may:

(@) usethe services of an external agencies, if required;
(b) consider candidates from a wide range of backgrounds, having due regard to diversity; and
(c) consider the time commitments of the candidates.

StakeholdersRelationship Committee

Thecurrentconstitutionof the StakeholdeRelationshipCommitteeis asfollows:

Sr. No. Name of the member Designation Positionin the Committee
1. Ramesh Babu Nemani Independent Director Chairman

2. AdabalaSeshagiri Rao Independent Director Member

3. GrandhiSai Keerthana WholeTime Directorand CFO | Member

4 Sridevi Dasari Independent Director Member

The StakeholderfelationshiplCommittee wasonstitutedoy a BoardresolutiondatedAugust 02, 2022

The scope and function of the Stakeholders Relationship Committee is in accordance with Sectibth&@Z®mpanies Act

andRegulation20 of the SEBI Listing RegulationsThetermsof referenceof theStakeholderRelationshiplCommittee are as
follows.

The Stakeholders Relationship Committee shall be responsible for, among other things, as mujirbé bythe stock
exchange$rom timeto time, thefollowing:

@)

(b)
(©

Resolving the grievances of the security holders of the Company inclealiinglaints related to transfer/transmission of
shares, nomeceipt of annual report, neneceipt of declared dividends, issue of new/duplicate certificates, general
meetings etc;

Review of measures taken for effective exercise of voting rights by shareholders;

Review of adherence to the service standards adopted by the Company in respect of various services being rendered by
the Registrar and Share Transfer Agent;
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(d)

(€)

(f)

@)

(h)

0
(k)
0
(m)

(n)
()

()

The

Considering and specifically looking into various aspects of interest of shareholders, debenture holders and other security
holders;

Investigating complaints relating to allotment of shares, approvalof transfer or transmission of shares, debentures or any
other securities;

Giving effect to all transfer/transmission of shares and debentures, dematerialisation of sharesatedaésaton of
shares, split and issue of duplicate/consolidated share certificates, compliance with all the requirements related to shares,
debentues and other securities from time to time

Review of the various measures and initiatives taken by the Company forreducing the quantum of unclaimed dividends
and ensuring timely receipt of dividend warrants/annual reports/statutory notices by the shareholders of the Company.

Carrying out such other functions as may be specified by the Board from time to time or specified/provided under the
Companies Act or SEBI Listing Regulations, or by any other regulatory authority.

To approve, register, refuse to register transfer or transmission of shares and other securities;
To subdivide, consolidate and or replace any share or other securities certificate(s) of the Company;
Allotment and listing of shares;

To authorise affixation of common seal of the Company;

To issue duplicate share or other security(ies) certificate(s) in lieu of the original share/security(ies) certificthi(s) of
Company

To approve the transmission of shares or other securities arising as a result of death of the sole/any joint shareholder;

Carrying out any other functions contained in the Companies Act, 2013 and/or equity listing agreements (if applicable),
as and when amended from time to time; and

To further delegate all or any of the power to any other employee(s), officer(s), representative(s), consultant(s),
professional(s), or agent(s).

Stakeholdersdé Relationship Committee is required to n

Listing Regulations.

4. Corporate SocialResponsibility Committee

Thecurrentconstitutionof the Corporaté&ocialResponsibilityCommitteeis asfollows:

Sr. No. Name of the member Designation Positionin the
Committee
1. Bharata Mallka Ratna Kumari Grandhi Chairperson & Managing Director Chaiperson
2. Grandhi Sai Keerthana Whole-Time Directorand CFO Member
3. Grandhi Sai Sindhuri Executive Director Member
4. Sridevi Dasatri Independent Director Member

The Corporate Social Responsibility Committee was constituteldioa 12, 2014 and the committee was reconstituted and its

terms

of reference were revised in the boaekting held on August 02, 2022

Thescopeandfunctionof theCorporateSocialResponsibility Committes in accordancevith Section 135 of the Companies
Act. The terms of reference of the Corporate Social Responsibditymitteeare agollows:

1.

To formulate and recommend to the Boar il indicatd tBearctpities a t e
to be undertaken by the Company in accordance with Schedutgf YHe Companies Act and the rules made thereunder
and make anyevisions therein as anwhendecidedby the Board;

To identify corporate social responsibility policy partners and programmes;
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To review and recommend the amount of expenditure to be incurred on the activities to be undertaken by the Company for

corporate social responsibility activities and the distribution of the same to various corporate social responsibilitynpesgra
undertken by the Company;

3. To monitor the Corporate Social Responsibility policy of the Company from time to time including delegation of
responsibilities to various teams and supervise, monitor and review the timely implementation of corporate social
responsibility programmes;

4, Any other matterasthe Corporate Social Responsibility Committee may deem appropriate afterapproval of the Board of
Directors or as may be directed by the Board of Directors from time to time; and

5. To exercise such other powers as may be conferred upon the Corporate Social Resp@uibilititeen termsof the
provisionsof Section135 ofthe Companie#ct.

5. Risk ManagementCommittee

Thecurrentconstitutionof the RiskManagemenCommittee isasfollows:

Sr. No. Name of the member Designation Positionin the Committee
1. Bharata Mallka Ratna Kumari Grandhi Chairperson & Managing Director | Chaiperson
2. Grandhi Sai Keerthana Whole-Time Director and CFO Member
3. Gontla Rakhal Chief Operating Officer Member
4 Ramesh Babu Nemani Independent Director Member

TheRisk Management Committee waenstitutedby a Board resolutiorAugust 022022and reconstituted on Septem|0dy
2023

The scope and function of the Risk Management Committee is in accordance with Regulation ZE&f ttigting Regulations.
Thetermsof referenceof the Risk ManagemenCommitteeareasfollows.

TheRisk ManagemenCommitteeshallhavethe followingpowers:
1. To formulate a detailed risk management policy which shallinclude:

(a) A framework foridentification of internaland externalrisks specifically faced by the Company, in particularincluding
financial, operational, sectoral, sustainability (particularly, environmental social and governance related risks),
information, cybesecurity risks or any other risk as may be determined by the Committee.

(b) Measures for risk mitigation including systems and processes for internal control of identified risks.

(c) Business continuity plan.

2. To ensure that appropriate methodology, processes and systems are in place to monitorand evaluate risks associated witl
the business of the Company;

3. To coordinate its activities with other committees, in instances where there is any overlap with activities of such
committees, as per framework laid down by the board of directors;

4, To monitor and oversee implementation of the risk management policy, including evaluating the adequacy of risk
management systems;

5. To periodically review the risk management policy, at least once in two years, including by considering the changing

industry dynamics and evolving complexity;

To keep the board of directors informed about the nature and content of its discussions, recommendations and actions to
be taken;

To approve major decisions affecting the risk profile or exposure and give appropriate directions;

To consider the effectiveness of decisimaking process in crisis and emergency situations;

To balance risks and opportunities;

To generally, assist the Board in the execution of its responsibility for the governance of risk;

To seek information from any employee, obtain outside legal or other professional advice and secure attendance of
outsiders with relevant expertise, if it considers necessary;

o
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b
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12. The appointment,removaland terms of remuneration of the Chief Risk Officer (if any) shall be subjectto review by the
Risk Management Committeand

13. Any other similar or other functions as may be laid down by Board from time to time and/or as may be required under
applicable law, as and when amended from time to time, including the SEBI Listing regulations.

The quorum of the Risk Management Committee is either two members ghichef the members of the Risk Management
Committee, whichever is higher, including at least one member of the Board of Directors, being in attendance.

The Risk Management Committee is required to meet atleast twice in a year and not more than 180 days may elapse betweel
the two meetings.

The Risk Management Committee has powers to seek information from any employee, obtain outside legal or other professional
advice and secure attendance of outsiders with relevant expertise, if it considers necessary.

6. IPO Committee

Thecurrentconstitutionof the PO Committeeis asfollows:

S.No. Name of the Person Designation Membership/Chairperson
1 Bharata Mallika Rata Kumari Grandhi| Chairperson & Managing Director | Chairperson

2 Grandhi Sai Keerthana Wholetime Director & CFO Member

3 Adabala Seshagiri Rao Independent Director Member

The terms of referenceof the IPO Committee are asfollows.

(1) to decide, negotiate and finalize the pricing, the terms of the issue of the Equity Sharescineratlated matters
regarding the PHPO Placement, if any, including the execution of the relevant documents with the investors, in
consultation with the book running BRLMIO )marmedygdantewia pp o i
applicable laws;

(2) to decide in consultation with the BRLMs the actualsize of the Offer and taking on record the number of equity shares
( t hBEguityfiSharesd ) , and/ or reservation on a competitive basi
oversubscription and/orany discount to be offered to retail individual bidders or eligible employees participating in the
Offer and all the terms and conditionsthe Offer, including without limitation timing, opening and closing dates of the
Offer, price band, allocation/allotmeto eligible persons pursuant to the Offer, including any anchorinvestors, and to
accept any amendments, modifications, variations or alterations thereto;

(3) to appoint,instruct and enter into agreements with the BRLMs, and in consultation with BRLMs appoint and enter into
agreements with intermediaries,-omanagers, underwriters, syndicate members, brokers, escrow collection bankers,
auditors, independent chtared accountants, refund bankers, registrar, grading agency, industry expert, legal counsels,
depositories, printers, monitoring agency, advertising agency(ies), and any other agencies or persons (including any
successors or replacements thereof) whqgeoatment is required in relation to the Offer and to negotiate and finalize
the terms of their appointment, including but not limited to execution of the mandate letters and offeragreement with the
BRLMs, and the underwriting agreement with the undéensj and to terminate agreements or arrangements with such
intermediaries;

(4) to make any alteration, addition or variation in relation to the Offer, in consultation with the BRLMs or SEBI or such
other authorities as may be required, and without prejudice to the generality of the aforesaid, deciding the exact Offer
structure and th exact component of issue of Equity Shares;

5) to finalize, settle, approve, adopt andDRHPO pngehforesubh
prospeRtHPou)s, (tAhhe Pr ospect us,internhtienalwrap &nd mriy araendmensssapplédmiemsa |
notices, clarifications, reply to observations, addenda or corrigenda thereto, to appropriate government and regulatory
authorities, respective stock exchanges where the Equity Shares are proposed totb&tdck Exthanges ) , t he
Registrar of Compani e sRegistrar bffCompaniesa) ,a ti nHsytdieruath aodh s( for b o«

(6) Ifdeemed appropriate,toinvite the existing shareholders of the Company to participate in the Offer to offerfor sale the
Equity Shares held by them at the same price as in the Offer;
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@)

@)

©)

(10)

(11)

12)

(13)

(14)

(15)

(16)

17)

(18)

to take all actions as may be necessary and authorised in connection with the offer for sale and to approve and take on
record the approvalofthe seling shareholder(s) for offering their Equity Shares in the offer for sale and the transfer of
Equity Shaes in the offer for sale;

to issue advertisementsin such newspapers and other media as it may deem fit and proper, in consultation with the relevant
intermediaries appointed for the Offer in accordance with the Securities and Exchange Board of India (Issue of Capial
andDisclose Requirements) Regul SBBIIGDRRegul2tiion®8d ,, aCso nmapnaenni deesd A(cft
amended and other applicable laws;

to decide the totalnumber of Equity Shares to be reserved for allocation to eligible categories of investors, if any,and on
permitting existing shareholders to sell any Equity Shares held by them;

to open and operate separate escrow accounts asthe escrow accountto receive application monies from anchorinvestor:
underwriters in respect of the bid amounts and a bank account as the refund account for handling refunds in relation to
the Offer and irespect of which a refund, if any will be made;

to open and operate bank account with the bankersto the Offer to receive application monies in relation to the Offer in
terms of Section 40(3) of the Companies Act, 2013, as amended and to authorize one or more officers of the Company to
execute alldocumnts/deeds as may be necessary in this regard;

to negotiate, finalise, sign, execute and deliver or arrange the delivery of the offeragreement, syndicate agreement, share
escrow agreement, escrow and sponsor bank agreement, underwriting agreement, agreements with the registrar to the
Offer, monitoringagency and the advertising agency(ies) and all other agreements, documents, deeds, memorandum of
understandingand otherinstruments whatsoever with the registrar to the Offer, legal advisors, auditors, Stock Exchanges,
BRLMs and other agencies/ intermadés in connection with Offer with the power to authorize one or more officers of

the Company to execute all or any of the aforesaid documents;

to make any applications, seek clarifications, obtain approvals and seek exemptions, if necessary, from the Stock
Exchange, the Securities SEBJ , Ex chea nReees eB o BRBIaGB gonfiR d @i dsit an a
Companies, and such other statutory and governmental authorities in connection with the Offer, asrequired by applicable
law, andto accept, on behalf of the Board, such conditions and modifications as may be prescribed orimposdd by any o
them while granting such approvals, exemptj@mesmissions and sanctions as may be required, and wherever necessaly,
incorporate such modifications/ amendments as may be required in the DRHP, RHP and the Prospectus, as applicable;

to make inprinciple and final applications for listing and trading of the Equity Shares on one or more stock exchanges,
to execute and to deliver or arrange the delivery of the equity listing agreement(s) or equivalent documentation to the
Stock Exchangeand to take all such other actions as may be necessary in connection with obtaining such listing;

to determine and finalize, in consultation with the BRLMs, the price band for the Offer and minimum bid lot for the
purpose of bidding, any revision to the price band and the final Offer price afterbid closure, and to finalize the basis of
allocation ando allot the Equity Shares to the successful allottees and credit Equity Shares to the demat accounts of the
successful allottees in accordance with applicable laws and undertake other matters in connection with or incidental to
the Offer, including deterining the anchor investor portion, in accordance with the SEBI ICDR Regulations;

to accept and appropriate the proceeds of the Offer in accordance with the Applicable Laws;

to issue receipts/allotment advice/confirmation of allocation notes either in physical or electronic mode representing the
underlying EquitySharesin the capital of the Company with such features and attributes as may be required and to provide
for the tradability and free transferability thereof as per market practices and regulations, including listing on oae or mor
stock exchange(s), withower to authorise one or more officers of the Company to sign all or any of the aforementioned
documents;

to do all such acts, deeds and things as may be required to dematerialise the Equity Shares and to sign and/or modify, ac
the case maybe, agreements and/or such other documents as may be required with the National Securities Depository
Limited, the Cental Depository Services (India) Limited, registrar and transferagents and such otheragencies, authorities
or bodies as may be required in this connection and to authorize one or more officer€ofrthanyto execute al or

any of the aforestated docunten
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(19)

(20)

(21)

(22)

(23)

(24)

(25)

(26)

(27)

(28)

to approve the code of conduct, suitable insider trading policy, whistle blower/vigil mechanism policy, risk management
policy and other corporate governance requirements considered necessary by the Board or the IPO Committee or as
required under applicadlaw;

to approve the |list of 6group of companiesdé of the Com
Board, for the purposes of disclosure in the DRHP, RHP and Prospectus;

to seek, if required, the consentand waivers of the parties with whom the Company has entered into various commercial
and other agreements such as Companyo6s |l enders, joint
authorities in India ooutside India, and any other consents and/or waivers that may be required in connection with the
Offer or any actions connected therewith, in accordance with the applicable laws;

to determine the price at which the Equity Shares are offered, allocated, transferred and/or allotted to investors in the
Offer in accordance with applicable regulationsin consultation with the BRLMs and/orany otheradvisors, and determine
the discountif any, proposed to be offered to eligible categories of investors;

to settle all questions, difficulties or doubts that may arise in relation to the Offer, including such issues or allotment,
terms of the IPO, utilisation of the IPO proceeds and mattersincidental thereto as it may in its absolute discretion deem
fit;

to do all acts and deeds, and execute alldocuments, agreements, forms, certificates, undertakings, letters and instrument
as may be necessary for the purpose of or in connection with the Offer;

to authorize and approve the incurring of expenditure and payment of fees, commissions, brokerage and remuneration in
connection with the Offer;

to withdraw the DRHP or RHP or to decide notto proceed with the Offer atany stage, in consultation with the BRLMs
and in accordance with the SEBI ICDR Regulations and applicable laws;

to submit undertaking/certificates or provide clarifications to the SEBI, Registrar of Companies and the relevant stock
exchange(s) where the Equity Shares are to be listatl; an

to authorize and empower dir ec tAothoszedOfficen(d)of)i,c efrsr oad nd hoen (
the Company, to execute and deliver, on a several basis, any agreements and arrangements as well as amendments
supplements thereto that the Authorized Officer(s) consider necessary, appropriate or advisable, in connedt®n with t
Offer, including, without limitation, engagement letter(s), memoranda of understathdirigting agreement(s) with the

stock exchange(s), the registrar agmme nt and memorandum of wunderstanding,
agreement with the BRLMs (and other entities as appropriate), the underwriting agreement, the syndicate agteement

the BRLMs and syndicate membgise stabilization agreement, the share escrow agreement, the cash escrowand sponsor
bank agreement, confirmation of allocation notes, allotment advizeement agents, registrar to the Offer, bankers to

the Company, managers, underwriters, escrow agents, accountants, aledgigdrsounsel, depositories, advertising
agency(ies)syndicate members, brokers, escrow collection bankers, auditors, grading agency, monitoring agency and al
such persons or agencies as may be involved in or concerned with the Offer, if anyyeke fpayments to or remunerate

by way of fees, commission, brokerage or the like or reimburse expenses incurred in connection @iitertme the
BRLMsandtodo or cause to be done any and all such acts or things thatthe Authorized Officer(s) may desenynhece
appropriate or desirable in order to carry out the purpose and intent of the foregoing resolutions for the Offer; and any
such agreements or documents so executed and delivered and acts and things done by any such Authorized Officer(s)
shall be conlusive evidence of the authority of the Authorized Officer and the Company in so doing.
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BOARD OF DIRECTORS

CHAIRPERSON & MANAGING DIRECTOR

WHOLE TIME DIRECTOR & EXECUTIVE CHIEF OPERATING OFFICER
CHIEF FINANCIAL OFFICER DIRECTOR
Company Sr. Manager — GM - Sr. Manager — AGM - AGM - HEAD - Manager —
Secretary & Finance & Marketing DGM -SCM HR & Admin. Operations IT E-Commerce Projects &
Compliance Accounts Maintenance
Officer
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Key Managerial Personnel& Senior Management

In addition toBharata Mallka Ratna Kuma@randhjGrandhiSaiKeerthanand Grandhi Sai SindhuwriurExecutiveDirectors,
thefollowing personsareour Key ManageriaPersonnelAll the Key ManageriaPersonnehrepermanenemployees of our
Company. For details of thbrief profile of our Executiv® i r e ¢ t o- Bréef profiles efoufDirectorsd on page 21213
Thebrief profiles of ourother KeyManageriaPersonnehreassetout below:

Mr. Gontla Rakhal is theChief Operating Officer of our Company and is responsible for the operations of the Company. He
joined the Company on April 01, 202 2. He holds a degree
Commerce College, Pune under the Savitridail® Pune University and a degree in Master of Business Administration from
Southwestern Oklahoma State University. He has also completed a programme in International Economics & Financial Market
Program from National University of Singapored at t ended a course on 60Organisation
School Programme in London School of Economics and Political Scighedias an overall experience of apgnoately9

years Prior to joining the Company, he worked as an Assistant MarBuggness Development in Vijay Engifab Private
Limited. Currently, he is a Partner in Gontla Subbarayadu Chetty & Sons partnershimfitimancial Year 2023, he received

a gross compensation of2.25million from our Company

Mr. Raghunath Jonnavithula is the General ManageMarketing of our Company. Heas been associated with the Company
since2007. He holds a degree Bfaster ofBusinessAdministration in Marketing Management from the Assam Down Town
University and completedBa ¢ h e | o r 6 Scierte fgom &lagarjuma University. He has also completed his Post Graduate
Diploma in Marketing Management from the MIT School of Distance Education, Pune. He has an overall experience of
approximately 3 years. Prior to joiningur Company, he hasworked with Cipla Limited and Rexcel Pharmaceuticals Limited.

In Financial Year 202, he received a gross compensation df61 milion from our Company.

Mr. Vizia Gopal Botsais the DGMi Supply Chain Management of our Company s been associated with the Company
since2007. He holds degree oBachelor of Arts from Osmania University and has complete@tssGraduation certificate
programme in Managemefrom Indian Institute of Management, Indore. He has an overall experience obapptely 23

years Prior to joining our Company, he has worked with the Andhra Pradesh Tourism Development Corporation and Qualiy

Inn.In Financial Year 202, he received a gross compernsatof 3.81 milion from our Company.

Mr. Bandari Shiva Krishna is the Company Secretaayd the Compliance Officexf our Company. Héhas been associated
with the Company sinc2014. He holds aegree oBachelorof Commerce from the Osmania University h@ds a qualified
Company Secretary & iskellow membenof the Institute of Company Secretaries of Indig. ptimary responsibility is to look
afteroverall secretarial matters of the Compaldg.has an overall experience of approximaféyears Prior to joining our
Company, he has worked wiBank of Americaln Financial Year 202, he received a gross compensation 4f38 million
from our Company.

Mr. Ram Mohan Rao Vijinigiri is the Manager Projects & Maintenance @urCompany. Hdhas been associated with the
Company sinc2018. He has completed his Diploma in Civil Engineering from the Government Polytechnic, Visakhapatnam
Andhra Pradeshnd has obtained membership as an Associate with the Institution of Civil Engineering (India). He haslan overa
experience obver17 years Prior to joining the Company, he was working Manager Projects with Apollo Hospitaldn
Financial Year 203, he received a gross compensation 443 milion from our Company.

Mr. Pampana Ramesh Chandra Royis the AGM - Operations of our Company. Hes been associated with the Company
since 2007. He holds a degree inBachelorof Commercefrom Andhra University and a degree bfaster ofBusiness
Administration from Andhra University. He has an overall experience of approxim28glyars Prior tojoining us, he has
worked at Dabur India Limited, Innovative InformatiTechnology, J.L. Morrison (India) Ltd., India Household & Healthcare
Ltd. and Subisksha Trading Services Limited in various capaditi¢snancial Year 202, he received a gross compensaton

of 252 million from our Company.
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Mr. Puli Rama Naga Vara Prasada Raois the Senior Manager of Finance and Accounts of our Company. He has been
associated with the Company since 2013. He hasis a qualified Chartered Accountant from the Institute of Chartered\ccountant
of I ndia. He has hol ds acedragSr &€« RoAlitonBnaoustCellbge Elditse hasfan oc@erath me r
experience of approximateMl yearsPrior to joining our Company, he has worked as Manadgénance & Accounts with

MMS Steel & Power Private Limited. IRinancial Year 202, he received a gross compensation @23 million from our
Company.

Mr . Daroga Sreenivas Murhy is the Senior ManagérHR & Admin of our Company. Héas been associated with the
Companyrecently in the yea2021. He holds aegree of B ¢ h e of €Conmmercefrom Andhra University anda Masters

degreein BusinessAdministration from Nagarjuna Universitftde has also completed his CAIIB from the Indian
Institute of Banking & FinanceHe has an overall experienceagfproximately Byears. Prior to joining our Company, he
was working with Kotak Mahindra Bank Limited and IDBI BahkFinancial Year 202, he received a gross compensation of

1.49million from our Company.

Mr. Ashish Sharma is the Head of EEommerce Department ofirCompany. Héas been associated with the Company since
2018. He holds degree of Bchelod sf BusinessAdministration from Vinayaka Missions University and has completed the
Bachelor ofPreparatoryProgramme from the Swami Vivekanand College of Distance Education. He has also completed his
Post Graduatepr ogr am i n Marketing Management from S.P. Mandali
Development & Research and Post Graduate in Artificial Inteligefor Leaders from The University of Texas at Austin. Prior

to joining our Company, he was working with Gdld Jewellery Private Limited as Head of Operations. He has an overall
experience of approximatel6yearsln Financial Year 202, he received a gross compensatioh 60 miion from our

Company.

Mr. Sandeep Krishna Yalamarthy is the AGM - IT of our Company. He was appointed as Management Trainefiand
current designation i&GM 1 IT vide promotiorcunrincrement letter dated May 03, 2017. He holddegree of Master in
Computer Application from JawaharlalNehru Technological Universiig.pmary responsibility is to look afténetechnical
support of the Company. He has an overall experience of approximdtsgigdrs. In Fiscal 202 he received a gross

compensation of 2.31million from our Company.

Except as idRestohshigbetdveen our Directors and Key Managerial Persannepamye212 noneof our Key
ManageriaPersonnel are related eachother

None of our Key Managerial Personnel have been appointed pursuant to any arrangement or understanaiagnwith
shareholdersgustomerssuppliers or others. Additionally, with respeo our Key Managerial Personnealp contingenor
deferredcompensatiomasaccruedor Financial Yea2023.

Shareholding of our Key Managerial Personnel& Senior Managementin our Company

Except forGrandhiSai Keerthanaone of the KMPs are holding shares (equity and/or preference) in the Company.

Bonus or profit -sharing plan of the Key Managerial Personnel& Senior Management

Our Companydoes not have a bonus or preditaring plan for our Executive Directors and our Execudivectors havenot
received anyxompensatiofin Fiscal2023 pursuanto anybonusor profit-sharingplan.

With respect to our KeManagerial Personnel (other than Executive Directors), except for performancedistsetionary
incentives paiéh accordancwith theirrespectivetermsof appointmenandany paymentequired under applicable law, none
of our Key Managerial Personneleaa party to any bonus or presharingplanor have received angompensatiorn Fiscal
2023 pursuanto anybonusor profit-sharingplan.
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Interest of Key Managerial Personnel& Senior Management

Except as dinterest @rectbrs',i ni M relation to ouri Sareholding obureKeyDi r ect
ManageriaPersonnein our Compangnone of oukKey ManageriaPersonnehave any interestin our Company otherthan to

the extent of theemunerationallowances, perquisites or benefits to which they are entitled to as per their terms of appointment
and the reimbursemenf expensescurred bythemduringthe ordinarycourse ofbusiness.

Loans to KeyManagerial Personneland/or Senior Management

No loans havéeenavailed by our Key Managerial Personaeld/or Senior Managemefrom our Company.

Arrangement or understanding with major shareholders, customers, suppliers or others

There is no arrangement or understanding with the major shareholders, customers, suppliers or others, pursuant to which any
Key Management Personnel was selected as a Key Managerial Personnel or member of senior management.

Contingent and deferred compensation payable to Key Managerial Personn&l Senior Management

There is no contingent or deferred compensation accrued for the year payable to the Key MaRageraiek Senior
Managementeven if the compensation is payable at a later date.

Changesin the Key Managerial Personnel& Senior Management

Exceptasdisclosed i Changesimur Board in the last three yedarand disclosed below, there hahveen na@hangesin our
Key ManageriaPersonne& Senior Managemeiit the last thregearsprior to thedate offiling of thisRedHerring Prospectus:

S. No. Name of the KMP Date ofappointment/cessatio Reason
1. DarogaSreenivas Murthy October 23,2021 Appointment asSenior Manageir HR & Admin
2. GrandhiSai Keerthana August02, 2022 Appointment as CFO
3. Gontla Rakhal April 01, 2022 Appointment as COO
4 Satish Ramanujakoodam July 31,2023 Resigredas CEO

The rate of attrition oburKey Managerial Personn&l Senior Managemeris not high in comparison to the industry in which
we operate.

Paymentor benefitto Key Managerial Personnel& Senior Managementof our Company

Exceptagdd i scl osed 2ailbidntest ofDideetord fia n dRelated Paiity Transactiods @ages215and285,
respectively, no nosalary related amount or benefit has been paid or given within two years from thod tsiseRed Herring
Prospectus,osi nt ended to be paid or gi v eincudingour Qirectprs Key Mamagerial Co mp a
PersonneandSenior Management

Employeestockoption plan and employeestock purchase scheme

Our Company does nothave any Employee stock option plan and employee stock purchase sohdhedete of this Red
Herring Prospectus.
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Servicecontractswith Key Managerial Personnel& Senior Management

Our Company has not entered into any service contracts, pursuant to vehibyitManagerial Personnelnd Senior
Managemenareentitled tobenefitsupontermination/ retirementof employment.

Except for statutory benefits upon termination of their employmentin our Company or superannuadiffigerocof our
Company, including Key Managerial Personreaid Senior Managemenis entitled to any benefit upon termination of
employment.

Senior Management

Exceptour CFO Grandhi Sai Keerthan&0OO Gontla RakhalGeneral ManageMarketing Raghunath Jonnavithula, DGM

Supply Chain ManagemenVizia Gopal Botsa, Manager Projects aMéintenanceRam Mohan Rao Vijinigiri, AGM
OperationsPampana Ramesh Chandra Roy, Senior Manager of Finance and Ae¢ulinBama Naga Vara Prasada Rao,

Senior ManageHR & Admin- Daroga Sreenivas Murthy, Head of(®mmerce Departmenfshish Sharma, AM-IT-

Sandeep Krishna Yalamarthy and Company Secretary and Complianca-@é&celari Shiva Krishnavho are als@ur Key
Managerial Personnel and whose details have been disclosed above, there are no other Senior Management in our Company.
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OUR PROMOTERS AND PROMOTER GROUP

Our Promoters
The Promoters of our Company are:

1. GrandhiBharata Mallka Ratna Kumari (HUF);
2. Bharata Mallka Ratna Kumari Grandhi; and
3. Grandhi Sai Keerthana

As on the date of this Red Herring Prospectus, our Promoters collectively34Gld2,400 Equity Shares, representing
88.90% of the issued, subscribed andpaid equity share capital &épitabStructur€o mp a n
Details of Equity Shares held by our Promoters and members of our PromotedGroum 8Pp88.g e

Details of our Promoters

Grandhi Bharata Mallika Ratna Kumari (HUF)

Manoj Kumar Grandhi (HUF) came inexistence on April 22, 1990, Manoj Kumar Grandhi was the Karta of M
Kumar Grandhi (HUF) and its members were Bharata Mallka Ratna Kumari Grandhi, GBaid@mdhuri, Grandigai
Keerthana and GrandhiDurga Krishna Sai Sarayu. Pursuantto the demise of Mr. Manoj Kumar Grandhion Feh
2012 who was the Karta of the Manoj Kumar Grandhi (HUF), Bharata Mallka Ratna Kumari Grandhi, being th
surviving coparcener of he Manoj Kumar Grandhi (HUF), became the Karta of Manoj Kumar Grandhi (H
Subsequently, the name of Manoj Kumar Grandhi (HUF) was changed to Grandhi Bharata Mallika Ratna Kuma

Permanent Account Number of the Grandhi Bharata Mallika Ratna Kumari (HUF) is AABHG9892B

As on date of filing of this Red Herring Prospectus, Grandhi Bharata Mallka Ratna Kumari (HUFRB¢EES,400
Equity Shares representing 75.10% of the subscribed aneupeidjuity Share capital of our Company.

Our Promoter Grandhi Bharata Mallka Ratna Kumari (HUF) was involved in the business of managing purchase
schemes. The HUF discontinued accepting new customer advances from June 01, 2022 and is only manadgil|
purchase advance schemes dugadédemption.

Bharata Mallika Ratna Kumari Grandhi

Bharata Mallika Ratna Kumari Grandhi, aged %8 years, is one of ou
Promoters andis also the ChmdrsorandManaging Directoon our Board. Fo
the complete profile dBharata Mallka Ratna Kumari Grandtlong with detailg
of her date of birth, personal address, educational qualifications, profess
experience, position / posts held in the past, directorships held, busine
financialactivities, other directorships, other ventures and special achieve
see AOur MaBroagamerd ombjagetlOt or s 0

Herpermanent account numbeABWPG7015J

As on date of this Red Herring ProspectBsiarata Mallika Ratna Kuma
Grandhiholds 5,352,000Equity Shares, representing I8% of theissued,
subscribed and paidp Equity Share capital of our Company.
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Grandhi Sai Keerthana

Grandhi Sai Keerthana, aged30 years, is one of our Promoters and is also
Whole-Time on our Boardand the Chief Financial Officer of our Compaifprthe
complete profile ofGrandhi Sai Keerthanalong with details of ér date of birth,
personal address, educational qualifications, professional experience, pos
posts held in the padijrectorships held, business and financial activities, o
directorships, ot her ventures andi
Board of Dir26torsdé on page

Herpermanent account numbeBEEPG7070F

As on date of this Red Herring Prospectus, Grandhi Sai Keerthalda40,000
Equity Shares, representirgl0% of the issuedsubscribed and paidp Equity
Share capital of our Company

We confirm that the details of the PAN, bank accountnumBamharcard numbemd passport numbers of ourindividual
Promotersand the permanentaccount numberand bank acco@naofdhi Bharata Mallka Ratna Kumari (HURasbeen
submitted with the Stock Exchanges at the time of submissioredirétit Red Herring Prospectus with the St&oichanges.

Our individual Promoters do not hold a driving license

Experience of our Individual Promoters
Our individual Promoters have adequate experience in the business activities undertaken by our Company.

Other ventures of our Individual Promoters

Ot her t han &esrPohinates Group e & e | b e & 1 GuohMana@emernit Other Directorshipé pame
210our individual Promoters are not involved in any other ventures.

INTEREST OF PROMOTERS

Interest of Promotersin the Promotion of our Company

Our Promoters are interested in our Company to the extentthatthey have promoted our Company and to the extent of theil
respective shareholding in our Company (directly or indirectly, as the case may be), the dividends payable and any other
distributionsin respect of their respective shareholding in our Company and the rights afforded to them in terms of the
Investment Agreement. Further, our individual Promoters are also interested in our Company to the extent of remuneration
payable to them in their capity asExecutiv®i r ect ors of our Co mp EapijalStréctune Bdild:+ r t her
upofthe Promotes sharehol ding i n o Bage8d38. AdditomalymurtPrengotens maybginterested

in transactions entered into by our Company with other entities (i) in which our Promoters hold shares, or (i) controlled by
our Promoters.

No sum has been paid or agreed to be paidto any of our Promoters or to any firm or company in which our Promoters are
interested, in cash or shares or otherwise by any person, either to induce them to become or to qualify them, as directors o
promoters or therwise for services rendered by such Promoter(s) or by such firm or company, in connection with the
promotion or formation of our Compangxcept as disclosed below:

The Company has taken an interest free unsecured loan taken from its Promoter Grandhi Bharata Mallka Ratna Kumar
(HUF) to the amount of 450.00 million.The loan was obtaingd meet the requirements stipulated by the working capital
lenders. Such unsecured loan is interest free and cannot be withdrawn during the currency of the exposure of working capital
lenders. As perthe Unsecured Loan Agreement ddeedh 252019 entered into by the Company and our Promoter Grandhi
Bharata Mallika Ratna Kumari HY) the loan shall be repayable by March 330 or within 18 months from the date of
removalof covenant by the borrower banks or closure of the wpdapital imits underthe working capitalarrangements,
whichever is later
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Interest of Promotersin the Property of our Company

Our Promoters do not have any interest in argperty acquired by our Company within three years precedindakteeof
the Red Herring Prospectus or proposed to be acquired by our Company as on the date of filRgeHkeaing Prospectus

or in any transaction for acquisition of land, construction of buildings and supphachinery.

Our Company has leased to our Prompterandhi Bharata Mallka Ratna Kumari (HUE)e lobby area situated in the
ground floor of VSquare building, Door No. 4¥5-8, Opp: TSR Complex, Dwarkanagar, Visakhapatf&80016Andhra
Pradesh, Indizide a lease agreement dated April 01, 2020. The term of the Agreementipddod of 5 years and the
monthly rent payable by Grandhi Bharata Mallka Ratna Kumari (HUF) to the Compam®gis25exclusive of taxes.

Our Company has enteredanBusiness Agreement on March 31, 2009 (Execution Date) with M/s Vaibhav Jewellers (a
proprietary business of Manoj Kumar Grandhi (HUF)), t he
advances appearing undears 6t haet hbeoaodk ovfa I6uSas nadsr yo nCrMadrich 31,
amountwas collected in various tranches from customers aefiomdable advances towards prospective sale of jewellery

in the ordinary course of businesfieTParties also agreed that commencing from the financial yeasZ0i1) Manoj Kumar
Grandhi (HUF) shall pay the Company an amount of 120,
trademark. Subsequently,the Company entered in&kdadendum Agreement dated April 1, 2012 to take note of the change

in name of Manoj Kumar GrandfiflUF) to Grandhi Bharata Mallika Ratna Kumari (HUF). Thereafter, on August 1, 2016

the Company entered into another Addendum Agreement to take noteludiite in name from Vaibhav Empire Private
Limited to Manoj Vaibhav Gems O6N6 Jewellers Private Limi

Interest of Promotersin our Company other than as Promoters

Except as stated in t hiOsrBssmess OofiManagederit,HisthrysamedcCertaicCargoratei t | e d
Matter®d ,Findincial Indebtedness aiR& | at ed P ar togpaded@s2B,213200 3 8asdd85 respectively,
ourPromotersio nothaveanyinterestin our Companyther tharmaspromoters.

Interest in our Company arising out of being a member of a firm or company

Our Promoters are notinterested as members of a firm or company, and no sum hasbeen paid or agreed to be paid to thel
or to such firm or company in cash or shares or otherwise by any person either to induce such person to become, or qualify
him as a diretor, or otherwise forservices rendered by him or by such firm or company in connection with the promotion or
formation of our Company.

Interest of Promotersin Intellectual Property

Our Promotersarenotinterestedn anyintellectualpropertyrights thatareused byour Company except for usage of the
trademark AVAI BHAV JEWELLERSO by our Promoter Grandhi Bt
was licensed pursuantto the Business Agreement dated March 31, 2009. As per the Business Agreement memntioned herei
the Company charged our Promoter Grandhi Bharata Mallka Ratna Kumari (Hy&xrly license fee amounting to
120,000for the purpose of using the trademark

Our Company has not made any payments in cash or shares or otherwisBrmnoaters or to firms or companieswhich
our Promoters are interested as members, directors or promoters; nor have our Promoters been offielecktamnts to
become directors or to otherwise be interested in any firm or company, in connection yitbrttegionor formationof our
Company.

COMMON PURSUITS OF OUR PROMOTERS

Except for the following, Our Promoters are notinvolved with any company or firms which are in the sameline of activity
or business as that of oGompany.

Name of thePromoter Name of the Entity/HUF/Firm Nature of Interest
Bharata Mallka Ratna Kumari | Vaibhav Jewellers Private Limited Director and Shareholder
Grandhi Grandhi Bharata Malika Ratna | Karta
Kumari (HUP
Grandhi Sai Keerthana Vaibhav Jeweller®rivate Limited Director and Shareholder
Grandhi Bharata Mallka Ratna | Coparceer
Kumari (HUF)
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Our PromoteGrandhiBharata Mallika Ratna Kumari (HUF) was involved in the business of managing purchase advance
schemes. The HUF discontinued accepting new customer advances from June 01, 2022 and is only managing existing
purchase advance schemes due for redemption.

PAYMENT OF AMOUNTS OR BENEFITS TO OUR PROMOTERS OR PROMOTER GROUP DURING THE
LAST TWO YEARS

Except as st at e Relataed ParthTeansaaiadsidsaibedn pagel8® b amount or benefithas been paid
by our Company to our Promoters ormembers of our Promoter Group in the two years preceding the d&tedH griing
Prospectus.

RELATED PARTY TRANSACTIONS

Exceptasstatedinthe sectiontittdRe | at ed P ar toppafe8sd ausCompanybassobentered ireayrelated
partytransactionsvith our Promoters.

CONFIRMATIONS

Our Companyhasnotmadeanypaymentsn cashor otherwiseto our Promotersor to firms or companiesn which our
Promotersare interestedas membersdirectorsor promotersnor haveour Promotersbeenofferedany inducement®o
becomadirectorsor otherwiseto becomenterestedn anyfirm or companyin connectionwith thepromotionor formation
of ourCompany.

Our Promotersarenotrelatedto anysundrydebtorsof ourCompany

DISASSOCIATION BY PROMOTERS IN THE LAST THREE YEARS

Our Promotershavenotdisassociateffom anycompanies or firmsluring thethree yearsprecedingthe dateof filing of
this RedHerring Prospectus except as disclosed herein below:

S.No Disassociated Entity Promoter Date of Disassociation Reason for
Disassociation

1 Vaibhav Sky Scape| Bharata Mallika Ratng 07t September2021 Company has been

Limited Kumari Grandhi struck off
Grandhi Sai Keerthana
2 Vaibhav Golden| Bharata Malika Ratndg 08 September2021 Company has been
Avenues Private Limited Kumari Grandhi struck off

Grandhi Sai Keerthana
3 Vaibhav  Hospitalties Bharata Malika Ratng 08" September, 2021 | Company has been

Private Limited Kumari Grandhi struck off
Grandhi Sai Keerthana
4 Vaibhav Goldfin| Bharata Mallka Ratna 08t September, 2021 | Company has beer
Services Private Limited Kumari struck off

Grandhi Sai Keerthana

5 Vaibhav Green Energy Bharata Mallka Ratna 08" September, 2021 | Company has beer
Private Limited Kumari struck off
Grandhi Sai Keerthana
6 Vaibhav Sign Tower Bharata Mallka Ratna 08th September, 2021 | Company has beer
Private Limited Kumari struck off
Grandhi Sai Keerthana
7 Emerge Enterprises Indf Grandhi Sai Keerthana 13 March,2021 Company has beern
Private Limited struck off
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GUARANTEES

Except asdisclosed below, our Promoters have notgiven any materialguarantee to any third party, iof thepEquity

Shares, as on the date of this Red Herring Prospectus:

Deed of Guarantee dated October 28, 202Bbgrata Mallka Ratna Kumari Grandhi, Grandhi Sai Keerthana in favour of

State Bank of India, the lead bank of the Bank Consortium for a loan amou8646.00 million

Promoter Group

In addition to the Promoters mentioned above, the individuals and entities that form part of the Promoter Group of our

Companyin terms of the SEBI ICDR Regulations are set out below:

l. Individuals who are a part of our Promoterdip

A Bharata Mallika Ratna Kumari Grandhi

Sr. No. | Name of the Relative Relation with Promoter
1. Parvathy Devisetty Mother
2. Grandhi Sai Sindhuri Daughter
3. Grandhi Sai Keerthana Daughter
4, Grandhi DurgaKrishnaSai Sarayu Daughter
5. GokavarapwP.A. Raja Kumari Sister
6. Somaadhika Lakshmkdumari Challa Sister
7. Nagavenkataveerabhadra Ravikumar Devisetty| Brother
8. Grandhi Krishna Kumari Mother of the Spouse
9. G.S.V. Amarendra Brother of the Spouse
10. Maddu Padmajarani Sister of the Spouse
11. Chaluvadi Maruthi Venkatesh Sonin-law

B. Grandhi Sai Keerthana

Sr. No. Name of the Relative Relation with Promoter
1. GontlaRakhal Husband
2. Bharata Mallka Ratna Kumari Grandhi Mother
3. Grandhi Sai Sindhuri Sister
4. Grandhi DurgaKrishnaSai Sarayu Sister
5. Udaya Kumar Gontla Father of the Spouse
6. GontlaShireesha Mother of the Spouse
7. Gontla Tarak Brother of the Spouse

Il. Entities who are a part of our Promoter Group

Name of the Promoter

Promoter Group Entity

Bharata MallkaRatna Kumari Grandhi -

Vaibhav Jewellers Private Limited

Harshil Enterprises (India) Private Limited
Vaibhav Hotels and Leisures (Vish&patnam) Privatg
Limited

Manoj Vaibhav Jewellers Private Limited

Sri Venkata Amarendra Grandhi (HUF)

Vaibhav Spot Bullion Private Limited

Devisetty Naga Venkata Veerabdra Ravikumar (HUF)

Siri Golden Avenues Private Limited

Grandhi Sai Keerthana -

Gontla Subbarayudu Chgt& Sons
GontlaUday KumarnHUF)

Vagmi Build Pro Private Limited
Bakers Mantra

Vaibhav Habitat®rivate Limited
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Shareholding of the Promoter Group in our Company

For details of sharehol di ng o fCapitakStrbctureisNoted to ©@apital Sttuctoreno t e r
Shareholding of our Promoters and the members of our Promoter @Groupamge87-89.

Other Confirmations

Our Promoters and members of our Promoter Group have not been prohibited from accessing or operatingin capitalmarkets
or restrained from buying, selling or dealing in securities underany order or direction passed by SEBI or any otheyregulato
or govenmentalauthority. Further, there have been no violations of securities laws committed by any of them in the pastor

are currently pending against them.

Our Promoters, and members of our Promoter Group have not been declared as wilful defatrterdulent borrower by
any bank or financial institution or consortium thereof in accordance with the guidelines on wilful defaulters or fraudulent
borrowers as defined under the SEBI ICDR Regulations.
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OUR GROUP COMPANIES

Under t he SEBI | CDR Regul ations, the definition of 6gr
promoter3 with which there were related party transactions, during the period for which financial information is disclosed,

as covered under applicable accounting standards, and (b) such other companies as are considered material by our Board.
Pursuant to a Boardeasolution datedugust 222022 our Board formulated a policy with respect to companies which it
considered material to be idengfil as group companies.

Accordingly, for (a) above, all companies with which our Company has entered into related party transactions during the
period covered in the Restated Finandid#brmation as covered under the applicable accounting standards, are considered

as Group Companiesin term ofthe SEBI ICDR Regulations. For (b) above, our Board does not consider any company as a
group company.

Set forth below, based on the aforementioned criteria, are details of our Group Companies as on the date of this Red Herring
Prospectus.

1.Harshil Enterprises (India) Private Limited

2.Vaibhav Hotels & Leisures (VisakhapatnaRrjvate Limited;
3.Vaibhav Jewellers Private Limited; and

4.Manoj Vaibhav Jewellers Private Limited

Details of our Group Companies
1. Harshil Enterprises (India) Private Limited;

Registered office
The registered office oHarshil Enterprises (India) Private Limited atD. No. 4710-19, 2nd lane, Dwarakanagar
Visakhapatnanb30016Andhra Pradesh, India.

Financial Performance

Harshil Enterprises (India) Private Limitedoes not have a website. Information with respect to (i) reserves (excluding
revaluation reserve); (i) sales; (i) profit aftertax; (iv) earnings per share; (v) diluted earnings per share; aatch@aetn
value, based on the auditBdancial statements for the preceding three years (for which audit has been done as
on date of this Red Herring Prospectus) shallbe hosted on the website of our Company at
https://www.vaibhavjewellers.com/investmiations

2. Vaibhav Hotels & Leisures (Visakhapatnam) Private Limited

Registered office
The registered office ofaibhav Hotels & LeisuregVisakhapatnamiprivate Limited is aD.N0.47-10-19 Empire Hose,
Dwarakanagar, Visakhapatna®30016Andhra Pradesh, India.

Financial Performance

Vaibhav Hotels & Leisures (VisakhapatnaRrivate Limiteddoes not have a website. Information with respect to (i) reserves
(excluding revaluation reserve); (i) sales; (ii) profit aftertax; (iv) earnings per share; (v) diluted earnings pexrsthasig;

net asset value, based on the auditeaincial statements for the preceding three years (for which audit has been done as
on date of this Red Herring Prospectus) shallbe hosted on the website of our Company at
https://www.vaibhavjewellers.com/investmiations
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3. Vaibhav Jewellers Private Limited

Registered office
The registered office oVaibhav Jewellers Private Limite& atD.No.47-15-7, A-1, Pavan Palace, Dwarakanagar,
Visakhapatnanl6. Andhra Pradesh, India.

Financial Performance

Vaibhav Jewellers Private Limitedioes not have a website. Information with respect to (i) reserves (excluding revaluaton
reserve); (i) sales; (ii) profit aftertax; (iv) earnings per share; (v) diluted earnings per share; and (vi) net assea sed

on the auditefinancial statements for the preceding three years (for which audit has been done as
on date of this Red Herring Prospectus) shall be hosted on the website of our Company
athttps://www.vaibhavjewellers.com/investmlations

4. Manoj Vaibhav Jewellers Private Limited

Registered office
The registered office dflanoj Vaibhawewellers Private Limited atD.No.7A-9-21/1, Main BazarEluru, Andhra Pradesh
1 534 001, India.

Financial Performance

Manoj Vaibhav Jewellers Private Limitedoes not have a website. Information with respect to (i) reserves (excluding
revaluation reserve); (i) sales; (i) profit aftertax; (iv) earnings per share; (v) diluted earnings per share; aatch@detn
value, based on thauditedfinancial statements for the preceding three years (for which audit has been done as
on date of this Red Herring Prospectus) shall be hosted on the website of our Company at
https://www.vaibhavjewellers.com/investmlations

Litigation which has a material impact on our Company

None of our Group Companies are currently party to any pending litigations which would have a material impact on our
Company.

Common pursuits

Except for Vaibhav Jewellers Private Limited and ManojVaibhav Jewellers Private Limited, there are no common pursuits
amongst our Group Companies and our Company.

Related Business Transactions within the group and significance on the financial performance of our Company

Otherthanthetransactisn di s c | o s e dRelatedParthTeansaetions i Page31B285, there are no other business
transactions between our Company and Group Companies which are significant to the financial performance of our Company.

Business interests or other interests

Except as RelatedRadysTenmkaciioms paye285 our Group Companiesdo nothave any business interest
in our Company.

Other Confirmations

None of our Group Companies have their securities listed on a stock exchange. Further, our Group Companies have not mad
any public or rights issue @kcurities in the three years preceding the date of this Red Herring Prospectus.
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DIVIDEND POLICY

The declaration and payment of dividend on our Equity Shares, if any, will be recommended by our Board and approved by
our Shareholders, at their discretion, in accordance with provisions of our Articles of Association and applicable law,
including the Cormpanies Act (together with applicable rules issued thereunder). The dividend policy of our Company was
adopted pursuant to the resolution of our Board dated A

In terms of the Dividend Policy, our Board will consider various internal / financial parameters before declaring or
recommending dividend to Shareholders, including, amongst others, the operating cash flow of our Company, the profits
earned during the yeathe profits available for distribution, the earnings per share, if any, and our working capital
requirements. Further, our Board will consider externalfactors, such asindustry outlook and economic environment, statutory
provisions and guidelines, amd/idend payout ratios of companies in the same industry, before declaring dividend. In
addition,our ability to pay dividends may be impacted by a number of factors, including restrictive covenants under our
current or future loan or financing documents. For more information on restrictive covenants under our current loan
agreements, deétEinnage®R®d32DIn | n

Our Company may pay dividend by cheque, or electronic clearance service, as will be approved by our Board in the future.
Our Board may also declare interim dividend from time to time.

Our Company has not declared any dividends on the Equity Shares during the last three Fiscals, until the date of this Red
Herring Prospectus. The pasttrendin relation to our payment of dividends is not necessarily indicative of our divillend tren
or dividend policy, in the future, and there is no guarantee that anydividends will be declared or paid in the future. For details
in relation to the riisWecannotassurgpaychentofslieidendsomtheEguityfShacetindhe s

futured  pamge59.
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SECTION V i FINANCIAL INFORMATION

RESTATED FINANCIAL STATEMENTS

I ndependent Audi torés Examination Report on the Restatec¢
March 31, 2023, March 31, 2022 and March 31, 2021, the Restated Statement of Profitand Loss (including Other
Comprehensive Income), Restated Statement of Changes in Equity, Restated Cash flow Statement, Summary
Statement of Significant Accounting Policieand Other Explanatory Information for the three months period ended

June 30, 2023 and for each of the years ended March 31, 2023, March 31, 2022 and March 31, 2021.

To

The Board of Directors,

Manoj Vaibhav Gems 'N' Jewellers Limited

(Formerly known a#lanoj Vaibhav Gems 'N" Jewellers Private Limited)
D. No. 47158, V Square, Zoné A, Dwarakanagar,

Visakhapatnam

Andhra Pradesh 530016

Dear Sir / Madam,

1.

We have examined the attached Restated Financial Information of Manoj Vaibhav Gems 'N' Jewellers Limited
(AFormerly known as AManoj Vaibhav Gems ' N' Jewel l er
U55101AP1989PLC009734), comprising the ReslaBtatement of Assets and Liabilities asatJune 30, 2023, March

31, 2023, March 31, 2022 and March 31, 2021, the Restated Statements of Profit and Loss (including other
comprehensive income), the Restated Statement of Changes in Equity, the R&ateBlow Statement for three
months period ended June 30, 2023 and for the years ended March 31, 2023, March 31, 2022 and March 31, 2021 &
the Summanof Si gni ficant Accounting Policies and other e X [
Financial I nformationo), as approved by the Board of
04, 2023 forthe purposgi ncl usi on in the Red Herring Prospectus (I
as the AOff er Dbydhe @ampangiocompnecton with ks proposed

Initial Public Offerof equity shares (Al PO0) prepared in terms of
a) Section 26 of Part | of Chapter Il of the Companies Act, 2013, as amenddd ghet " ) ;

b) The Securities and Exchange Board of India (Issue of Capitaland Disclosure Requirements) Regulations, 2018,
as amended (the "ICDR Regulationsid

c¢) The Guidance Note on Reports in Company Prospectuses (Revised 2019) issued by the Institute of Chartered
Accountants of I ndia (Al CAl o), adNoamehded from tim

d Emai l dated 28 October 2021 from Securities and E
Investment Bankers of India, instructing lead managers to ensure that companies provide financial statements
prepared in accordance with Indian Accountitey&lards (InéAS) for all the three years and stub period (where
applicable), hereinaftemaniléferred to as the fithe SE

Responsibility of Management for the Restated Financial Information

The Companyés Board of Direct oftte Restated Finansig loforsationifor thef o r
purpose of inclusion in the Offer Documents to be filed with Securities and Exchange Board of India, BSE Limited
and National Stock Exchange of India Limited (collectively t he @A St ock Exchangeso) anc
Andhra Pradesh in connection with the IPO. The Restated Financial Information have been prepared by the
managemerdf the Company on the basis of preparation stated in2{ajgo the Restated FinancialInformation. The
Companyds Board of Directors responsibility includes
control relevant to the preparation and presentation of the Restated Financial InformatBoaft®f Directors are

also responsible for identifying and ensuring that the Company complies with the Act, ICDR Regulations and the
GuidanceNote read with SEBI -enail, as applicable in connection with the IPO.
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3.  We have examined such Restated Financial Information taking into consideration:

a)

b)

c)

d)

The termsof reference and terms of our engagement agreed upon with you in accordance with our engagement
letter dated 2¥% December, 202fequesting us to carry outthe assignment in connection with the IPO of equity
shares of th&€ompany;

The Guidance Note also requires that we comply with the ethical requirements of the Code of Ethics issued by
thelCAl;

Concepts of test checks and materiality to obtain reasonable assurance based on verification of evidence
supporting the Restated Financial Informatiamg

The requirements of Section #6the Act, the ICDR Regulations and the SEBhail.

Our work was performed solely to assigtuin meeting your responsibilities in relation to your compliance with the
Act, the ICDR Regulations and the Guidance Note read with SEB&®E as applicable, in connection with tHeO.

4.  These Restated Financial Information have been compiled by the manademnent

a)

b)

d)

e)

Audited Ind AS financial statements of the Company forttihree months period ended June 30, 2023, which
were prepared in accordance with the I ndian Account
Section 133 of the Act read with Companies (Indian Accounting Standards) Rules 2015, as anrehadigra
accounting principles generally accepted in India and presentation requirements of Division Il of Schedule 111 to
the Companies Act, 2013, (Ind AS compliant Schedule Il1), as applicable, which have been approved by the
Board of Directors at theineeting held on September 04, 2023.

Audited Ind AS financial statements of the Company forthe year ended March 31, 2023, which were prepared
in accordance with the I ndian Accounting Standards
of the Act read with Companies (Indiandxunting Standards) Rules 2015, as amended, and otheraccounting
principles generally accepted in India and presentation requirements of Division Il of Schedule Ill to the
Companies Act, 2013, (Ind AS compliant Schedule Il1),as applicable, which hava ppaved by the Board

of Directors at their meeting held on September 04, 2023.

Audited Ind AS financial statements of the Company forthe year ended March 31, 2022, which were prepared
in accordance with the I ndian Accounting Standards
of the Act read with Companies (Indian@aunting Standards) Rules 2015, as amended, and otheraccounting
principles generally accepted in India and presentation requirements of Division Il of Schedule Ill to the
Companies Act, 2013, (Ind AS compliant Schedule Il1),as applicable, which have ppmved by the Board

of Directors at their meeting held on August 22, 2022.

The audited special purpose Ind AS financial statementsasatand for the year ended March 31, 2021 prepared
on the basis as described in Note 2(a) to the restated financial information, which have been approved by the
Board of Directors at their meetingld on August 22, 2022.

From the audited financial statements of the Company as atand for the yearended 31 March 2021 prepared in
accordance with Indian GAAP which were approved by the Board of Directors in their meeting held on
September 09, 2021.

5.  For the purpose of our examination, we have rediad

a)

b)

c)

d)

Auditorsd report i ssue donthefinancialstetements ofthe Pompanyasatand fér, 2
the three months period ended June 30, 2023 as referred in Paragraph 4 above;

Auditorsd report i ssue donthefinancialstetemends of$he ompanyasatand fbr, 2
the year ended March 31, 2023 as referred in Paragraph 4 above;

Auditorsd report i s s u e dnthe financial staltemierdgsdf telCgnupany asatand fa2 0 2
the year ended March 31, 2022 as referred in Paragraph 4 above; and

Auditorsd report i ssuednthHegpeciakpurdoaetined AS Hnanrialstatenesasa 0 2
and forthe yearended March 31,2021 as referred in Paragraph 4 above, which included the following paragraph:

Basis ofAccounting and Restriction on Distribution and Use

We draw your attention to Note 2(a) to the special purpose Ind AS financial information, which describes the
purpose and basis of preparation. The Special purpose Ind AS financial statements have been prepared by the
company solely for the purpose of pregton of the Restated financial information as required under the
Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2018 as
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amended (fithe | CDR Regulationso) in relation to th
comply with the general directions dated October 28, 2021 received from Securities and Exchange Board of
India (SEBI) by the Company throughBookRunng Lead Managvearisl 0()t.h eAsii SEE Bl €
Special purpose Ind AS financial statements may not be suitable for any other purpose and are not financial
statements prepared pursuant to any requirements under Section 129 of the Companid8Athe&8pecial

purpose Ind AS financialstatements cannotbe referred to or distributed or included in any offering document or
used for any other purpose except with our prior consent in writing.

For the purpose of Special purpose audit report ref
issued by the previous auditor dated September 09, 2021 on the Indian GAAP financial statements of the
Company as at and for the year ended M&3t, 2021.

The audits for the financial year ended March 31,
K. K. S. Swamy, Chartered Accountant (Athe Previous

As informed to us by the management, the Predecessor Auditor does not hold a valid peer review certificate as
issued by the fAiPeer Review Boardodé of the I nstitute
his inability to perform any wdeon the restated financial information for the aforesaid year. Accordingly, in
accordance with ICDR Regulations and SEBIm&Il, we have audited the Special purpose Ind AS Financial
statements of the company forthe yearended March 31,2021 as raferaged graph 4(d) above and issued our
special purpose audit report thereon.

6. Basedonourexamination and accordingto the information and explanations given to us and based on the para 4 above
we report that the Restated Financial Information:

a)

b)

d)

e)

have been prepared after incorporating adjustments for the changes in accounting policies, material errors and
regrouping/reclassifications retrospectively in the financial years ended March 31, 2023, March 31, 2022 and
March 31 2021 to reflect the samecaanting treatment as per the accounting policies and grouping /
classifications followed as at and for the period ended June 30, 2023.

have been prepared in accordance with the Act, ICDR Regulations and the guidance note, as applicable.
provided under this Report is on standalone basis.

There were no qualifications in auditords report on
months period ended June 30, 2023 and for the financial year ended March 31, 2023, 2022 and 2021 which
require any adjustments to the restdteancialinformation. However, auditors report dated September 09, 2021
referred to in paragraph 5(e) above includes emphasis of matter on impact of Q9\4D operation of the
Company which do not require any adjustment to the restated financial mfiorm

Following is the emphasis of matter para which was included in the Audit Report for the financial year ended
March 31, 2021 by the previous auditors referred to in paragraph 5(e) above.

ifThe Developments surr-b@ndvinrgud hleavCeorao nmr fCown dl i mj
on our society, as well as on the operational and financial performance @frrgdinizations. The situation
changeson a daily basis giving rise to inherent uncertainty. The company is confronted with this uncertainty as
well, which has been disclosed in the Note 38 to the financial statements. We draw attention to these disclosures.
Our opinion is not modified in respect of this mat:

Note No. 38 of the Financial Statements for the year ended March 31, 2021:

iln assessing the recoverability of receivabl es, r
assets, and certain fixed assets, the Company has considered internal and external information up to the date of
approval of these financialatements. The Company has evaluated recoverability and realization of assets based
on current indicators of future economic conditions and expects to recover and realize the carrying amount of
these assets. The impact of the global health pandemic mafférent estimated as at the date of approval of
these financial statements and the Company will continue to closely monitor any material charges to future
economic conditions.

We have not audited any financial statements of the Company as of any date or for any period subsequent to
June 30,2023. Accordingly, we do not express any opinion on the financial position, results or cash flows of the
Company as of any date or for angripd subsequent to June 30, 2023.

7. We have complied with the relevant applicable requirements of the Standard on Quality Control (SQC) 1, Quality
Control for Firms that Perform Audits and Reviews of Historical Financial Information, and Other Assurance and
Related Services Engagements.
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10.

11.

The Restatedrinanciallnformationdoesnotreflect the effectsof eventshatoccurredsubsequertbtherespective
datesof thereportson theauditedind AS financialstatements/ audited special purpose Ind AS financialstatements
mentionedn paragraph 4bove.

This report should notin any way benstrued as a reissuanoere-dating of any of the previouaudit reportsssued
by us or the previous Auditors, nor should this report be construed as@pidan on anyof thefinancialstatements
referred toherein.

We have no responsibility to update our report for events and circumstances occurring after the date of the report.

Our report is intended solely foruse of the Board of Directors forthe purpose for inclusionOfféh®ocumentso
befiled with SecuritiesandExchangdoardof India,Stock Exchanges and Registrar of Companies, Andhra Pradesh
in connectiorwith theIPO. Our reportshouldnotbeused referredto, ordistributed for any othgrurpose except with

our prior consent in writing. Accordingly, we do netcept or assunmeny liability or any duty of care for any other
purpose oto any otherperson towhom this reportis shownor into whosehandst maycomewithout our prior
consenin writing.

For Sagar & Associates
Chartered Accountants
Firmds R&gnibert003810S o n

CA. B. Aruna

Partner

MembershipNumber: 216454
UDIN: 23216454BGXENU9683

Place: Visakhapatnam, Andhra Pradesh
Date : September 04, 2023
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Significant Accounting Policies:
Note 1:
Background

M/s. Manoj Vaibhav Gems 'NJewellers Limited ("the Company") (CIN:U55101AP1989PLC009734)is engaged in the
business of jewellery. The Company isrunning it's jewellery business underthe name and style of "Vaibhav Jewellers", being
registered trade mark. It has the credentials €f 9801:2015.

Note 2: Summary of significant accounting policies

This note provides a list of the significant accounting policies adopted in the preparation of these financialstateesents. T
policies have been consistently applied to all the years presented, unless otherwise stated. The financial statements are fc
the company.

(@) Basis for preparation

The restated financial statement of the Company comprises the Restated Statement of Assets and Liabilities as at June 3(
2023, March 31, 2023, March 31, 2022 and March 31, 2021, the Restated Statement of Profit and Loss (including other
comprehensive inaoe), the Restated Statement of Cash Flows and the Restated Statement of Changes in Equity for the 3
months period ended June 30, 2023 and for the years ended March 31, 2023, March 31, 2022 and March 31, 2021 and th

Summary Statement of Significant Accoumm g Pol i ci es, and other explanatory n
statemento). These restated financial statements have be
inclusion in the Red herring prospectusand Prospdciu | | ect i vely the fAOffer Documen!:H
connection with its proposed Initial Public Offer (Al POO

() Section 26 of Part | of Chapter Ill of the Companies Act, 2013 ("the Act");

(i)  The Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2018, as
amended ("ICDR Regulations"); and

(ii) The Guidance Note omReports in Company Prospectuses (Revised 2019) issued by the Institute of Chartered
Accountants of I ndia (I CAl'), as amended (the AGuidanc

These restated financial statement have been compiled by the Management from:

i)  Audited Ind AS financial statements of the Company forthe 3 months period ended June 30,2023, which were prepared
in accordance with the I ndian Accounting Standards (ref
read with Compaueis (Indian Accounting Standards) Rules 2015, as amended, and other accounting principles generally
accepted in India and presentation requirements of Division Il of Schedule |1l to the Companies Act, 2013, (Ind AS compliant
Schedule I111), as applicable, v have been approved by the Board of Directors at their meeting held on September 04,
2023.

i) Audited Ind AS financial statements of the Company for the year ended March 31, 2023, which were prepared in
accordance with the Indian Accounting Standards (referre
with Companies (India Accounting Standards) Rules 2015, asamended, and otheraccounting principles generally accepted
in India and presentation requirements of Division Il of Schedule Il to the Companies Act, 2013, (Ind AS compliant Schedule
I11), as applicable, which havieeen approved by the Board of Directors at their meeting held on September 84, 202

i) Audited Ind AS financial statements of the Company for the year ended March 31, 2022, which were prepared in
accordance with the I ndian Accounting Standards (referre
with Companies (Indian Amunting Standards) Rules 2015, asamended, and otheraccounting principles generally accepted
in India and presentation requirements of Division Il of Schedule Il to the Companies Act, 2013, (Ind AS compliant Schedule
I11), as applicable, which have beapproved by the Board of Directors at their meeting held on A®Rfj&022.

iv) The audited special purpose Ind AS financialstatements asatand for the year ended March 31, 2021 prepared on the
basis as described in Note 2(a) to the restated financialinformation, which have been approved by the Board of Directors at
their meetig held on Augusg?2, 2022.

v) From the audited financial statements of the company as at andforthe yearended 31 March 2021 prepared in accordanc
with Indian GAAP which were approved by the Board of Directors in their meeting held on September 09, 2021.
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The Company follows historical cost convention and accrual method of accounting in the preparation of the financial
statements, except otherwise stated.

The accounting policies have been consistently applied by the Company in preparation of the Restated Financial Statement:
and are consistent with those adopted in the preparation of financial statements forthe 3 months period ended June 30, 202!

The restated financial statement:

i) have been prepared after incorporating adjustments for the changes in accounting policies, material errors and
regrouping/reclassifications retrospectively in the financialyears ended March 312023, March 31,2022 and March 31 2021
to reflect the sama&ccountingtreatment as perthe accountingpolicy and regrouping/classifications followed as at end of the
3 months period ended June 30, 2023.

i)  do not require any adjustment for modification as there is no modification in the underlying audit reports.

(b) Statement of Compliance

These restated financial statement of the Company have been prepared in accordance with Indian Accounting Standard (Inc
AS) under the historical cost convention on the accrualbasis exceptfor certain financialinstruments which are measured at
fair values the provisions of the Companies Act, 2013 (the Act’) (to the extent notified). The Ind AS are prescribed under
Section 133 of the Act read with Rule 3 of the Companies (Indian Accounting Standards) Rules, 2015 and relevant
amendment rules issued thereaf

(© Use of estimates and judgement

The preparation of special purpose financial statement in conformity with Ind AS requires managementto make judgements,
estimates and assumptions that affecttpplication of accounting policies and the reported amount of assets and liabilities,
revenues and expenses and disclosure of contingent liabi
evaluation of relevant facts and circumstancessathe date of special purpose financial statement. The actual outcome may
diverge from these estimates.

The estimates and underlying assumptions are reviewed on -goirop basis. Revisions to accounting estimates are
recognised in the period in which the estimate is revised if the revision affects only that period, orin the pericalsidhe r
and futue periods if the revision affects both current and future periods.

(i) Useful lives of property, plant and equipment:
The Company reviews theseful life of property, plant and equipment at the end of each reporting period.-Tdisessment
may result in change in depreciation expense in future periods.

(i) Fair value of financial assets and liabilities and investments:

The Company measures certain financialassets and liabilities on fairvalue basis at each balance sheet date ohaythe time t
are assessed for impairment. Fair value measurement that are based on significant unobservable inputs (Level 3) require
estmgd es of operating margin, discount rate, future growth
about future developments.

(iif) Provisions and contingent liabilities

Provisions: A provision is recognised when the Company has a present obligation as a result of pasteventsand it is probabk
that an outflow of resources will be required to settle the obligation, in respect of which a reliable estimate can be made.

The amountrecognised as a provision is the best estimate of the consideration required to settle the present olhigation att
end of the reporting period, taking into accountthe risks and uncertainties surrounding the obligation. When a provision is
measured using the cash flows estimated to settle the present obligation, its carrying amountis the present value bf those cas
flows (when the effect of time value of money is material).

Contingent liabilities: Contingent liabilities are not recognised but are disclosed in notes to accounts.

(d) Functional and presentation currency
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Items included in the special purpose financial statement of the Company are measured using the currency of the primary
economic environment in which the Company operates (i.
statement are presert in Indian Rupee, the national currency of India, which is the functional currency of the Company.

(e) Revenue Recognition

a) Sale of goods:
Revenue from the sale of goods is recognized at the point in time when control overthe goods sold is transferred
to thecustomer. Revenue is measured based on the transaction price, which is the consideration, net of discounts,
variable considerations, other similar charges, as specified in the contract with the customer. Additionally,
revenue excludes taxes collected fromstomers, which are subsequently remitted to governmental authorities.

b) Interestincome:
Interest income from a financial assetis recognised when it is probable thatthe economic benefits will flow to
the Company and the amountof income can be measured reliably. Interestincome is accrued on a time basis, by
reference to the principal outstdingand at the effective interest rate applicable, which is the rate that exactly
di scounts estimated future cash receipts through th
amount on initial recognition.

c) Service Income
Service income is recognized on rendering of services based on the agreements / arrangements with the
concerned parties.

) Leases

The Companydés |l ease asset classes consist of |l eases for
whether the contractis a lease or not lease. A contractis, or contains, a lease if the contract conveys the rightthe contro
useof an identified asset for a time in exchange for a consideration. This policy has been applied to contracts existing and
entered into on or after April 1, 2019 (standard effective date). The Company recogniseso&ughtasset and a lease

liability atthe later of lease commencement date or April 01, 2019. Theafgise assetis initially measured at cost, which
comprises the initial amount of the lease liability adjusted forany lease payments made at orbefore the commencementdate
plus any inital direct costs incurred and an estimate of costs to dismantle and remove the underlying asset or to restore the
underlying asset or the site on which it is located, less any lease incentives received. Idfausghtisset is subsequently
depreciated usg the straightine method from the commencement date to the end of the lease term. The lease liability is
initially measured at the present value of the lease paymentsthat are not paid at the commencement date, discounted usir
t he Comp any Gerrowimgcateelinsereamieasured when there is a change in future lease payments arising from a
change in an index or rate, if there is a change in the
residual value guarantee, or if the Cpany changes its assessment of whether it will exercise a purchase, extension or
termination option.

When the lease liability is remeasured in this way, a corresponding adjustmentis made to the carrying amount of the right
of-use asset, oris recorded in profit or loss if the carrying amount of thefiglse asset has been reduced to zero.

The Company has elected not to recognise Hghise assets and lease liabilities for siiern leases that have a lease tem
of 12 months or less and leases ofdealue assets. The Company recognises the lease payments associated with these leases
as a expense over the lease term.

(o) Foreign currencies

Transactions in currencies other than the entityoés func
exchange prevailing at the date of the transaction. At the end of each reporting period, monetary items denominated in foreig

currercies are retranslated at the rates prevailing at that datemdmetary items that are measured in terms of historical

cost in a foreign currency are not retranslated. Exchange differences on monetary items are recognised in the statement ©
profit and Iess in the period in which they arise except for exchange differences on transactions designated as fair value

hedge, if any.
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(h) Borrowing costs

Borrowing costs directly attributable to the acquisition, construction or production of qualifying assets, which arbatssets t
necessarily take a substantial period of time to get ready for their intended use or sale are added to the cost afsthose asse
until such time the assets are substantially ready for their intended use or sale.

All other borrowing costs are recognised in profit or loss in the period in which they are incurred.
Gold metal loan

The company hasanarrangementwitlbta nk er f or |l ifting gold under metal | o0c¢
basisd and opts to fix the price for gold taken undeéer | o
the company fixes the price within 180 dawhgnever the price is favorable and carried the transaction under the forward
cover to be settled for payment of money on the specified date. The price difference arising out of such transactions are
bifurcated into weight to foreign currency and fore@nrency to INR. The same are accounted to the head of purchase and
foreign exchange fluctuation respectively. The interest if any payable to bankers on such outstandingis treated as expense

on accrual basis.

The outstanding metalloan position if any ason reporting date is special purpose at marked to market price and ghe resultin
difference if any is accounted to the purchase account and foreign exchange fluctuation.

(@) Employee benefits

Leave Encashmen€ompensatory absence which accrue to the employees which are expected to be availed or encashed
within twelve months afterthe end of the period in which the employeesrender the related service -teesiroriature.
These compensatory absences regmieasurement on an actual basis and not on actuarial basis.

Defined contribution planfhe company makes defined contribution to Provident Fund and Employee State Insurance which
are recognized in the statement of Profit and Loss on accrual basis.

Defined benefitplanThe companyés liability towards gratuity is de
applying the Projected Unit Credit Method done by an independent actuary as on the Balance sheet date.

The actuarialvaluation method used by the independent actuary for measuringthe liability is the projected unit creldit metho
Actuarial losses and gains are recognized in Other Comprehensive Income (OCI) and are not reclassified to the statemento
profit and loss in any subsequent periods. Changesin the present value of the defined benefit obligation resulting from plan
amendments or curtaiiments are recognized immediately in the statement of profit and loss as past service costs.

) Taxation
Income tax expense represents the sum of the tax currently payable and deferred tax.

a) Current tax: Current tax is the amount of tax payable on the taxable income for the yearas determined in accordance
with the applicable tax rates and the provisions of the Income Tax Act, 1961.

b) Minimum Alternate Tax (MAT) paid in accordance with the tax laws, which gives future economic benefits in the
form of adjustment to future income tax liability, is considered as an asset if there is convincing evidence that the
Company will pay normalinaoe tax. Accordingly, MAT is recognised as an asset in the Balance Sheet when it is
highly probable that future economic benefit associated with it will flow to the Company.

c) Deferred tax: Deferred tax is recognized using the balance sheet approach. Deferred tax assets and liabilities are
recognised on temporary differences between the carrying amounts of assets and liabilities in the financial statement
and the correspondingx bases used in the computation of taxable profit. Deferred tax liabilities are generaly
recognised for all taxable temporary differences. Deferred tax assets are generally recognised for all deductible
temporary differences to the extent that it is @ble that taxable profits will be available against which those
deductible temporary differences can be utilised. The carrying amount of deferred tax assetsis reviewed atthe end of
each reporting period and reduced to the extent that it is no longeatgdeothat sufficient taxable profits will be
available to allow all or part of the asset to be utilised. Deferred tax liabilties and assetsare measured atthe taxrates
that are expected to apply in the period in which the liability is settled or theraasised, based on tax rates (and tax
laws) that have been enacted or substantively enacted by the end of the reporting period. The measurement of defeme
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tax liabilities and assets reflects the tax consequences that would follow from the mannerin which the Company
expects, at the end of the reporting period, to recover or settle the carrying amount of its assets and liabilities.

(k) Property, Plant and Equipment

Land and buildings held for use in the production or supply of goods or services, or for administrative purposes, atre stated
cost less accumulated depreciation and accumulated impairment losses. Freehold land is carried at historical cost.

Property, plant and equipment are carried at cost less accumulated depreciation and impairmentlosses, if any. The cost o
property, plant and equipment comprises its purchase price/ acquisition cost, net of any trade discounts and rebates, an
import dutes and other taxes (other than those subsequently recoverable from the tax authorities), any directly attributable
expenditure on makingthe assetready for its intended use, other incidental expenses and interest on borrowings attributa bk
to acquisitionof qualifying property, plantand equipment up to the date the asset is ready forits intended use. Subsequent
expenditure on property, plant and equipment afterits purchase / completion is capitalised only if such expenditirre results
an increase in #future benefits from such asset beyond its previously assessed standard of performance.

Depreciation on Property, plant and equipment (other than freehold land) has been provided on thénstraigtihod as
per the useful life prescribed in Schedule Il to the Companies Act, 2013, except in the cateesf dikstores, has been
provided based on the lease period of the respective premises.

The estimated useful life of the tangible assets and the useful life are reviewed at the end of the each financiahgear and t
depreciation period is revised to reflect the changed pattern, if any. An item of property, plant and equibaresoigaized

upon disposal or when no future economic benefits are expected to arise from continued use of the asset. Any gain or 10s:
arising on the disposal or retirement of an item of property, plantand equipment is determined as the difference between th
sales poceeds and the carrying amount of the asset aretd@nized in the statement of profit and loss. Any leasehold
improvements is depreciated over the lease term.

Capital work-in-progress

Capital work in progress includes, cost of assets not yet commissioned, and incidental expenses during the construction
period. Certain directhattributable preoperative expenses during construction period are included under Capital Work in
Progress. These expenses are allocated to the cost of Fixed Assets when the same are ready for intended use.

0] Investment Property

Investment properties are properties held to earn rentals and/or for capitalappreciation (including property undeiotonstruct
for such purposes). Investment properties are measured initially at cost, including transaction costs. Subsequent to initial
recognition, investment properties are measured in accordance with Ind AS 16's requirements forcost model. An investment
property is derecognised upon disposal or when the investment property is permanently withdrawn from use and no future
economic benefitare expected from the disposal. Any gain or loss arising on derecognition of the property (calculated as
the difference between the net disposal proceeds and the carrying amount of the asset) is included in profit or loss in the
period in which the propgris derecognised. The depreciation on Property, plantand equipment (other than freehold land)
has been provided on the straigihe method as per the useful life prescribed in Schedule 1l to the Companies Act, 2013.

(m) Intangible assets

Intangible assets are stated at dess accumulated amortisation and impairment. Intangible assets are amortised over their
respective estimated useful lives on a straight line basis, from the date thatthey are available for use. The estmbated usef
life of an identifiable intangible asses based on a number of factors including the effects of obsolescence, demand,
competition and other economic factors (such asthe stability of the industry and known technologicaladvances) and the level
of maintenance expenditures required to obtaénetkpected future cash flows from the asset. Estimated useful lives of the
intangible assets is 6 years which contains Software. The estimated useful life of the intangible assets and the amortisatior
period are reviewed atthe end of the each financalgead the amortisation period is revised to reflect the changed pattem,

if any.
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(n)  Impairment of tangible and intangible assets

At the end of each reporting period, the Company reviews the carrying amounts of its tangible and intangible assets to
determine whether there is any indication that those assets have suffered an impairment loss. If any such indication exists
the recoverhle amount of the asset is estimated in order to determine the extent of the impairmentloss (if any). Recoverable
amountis the higher of fairvalue less costs of disposal and value in use. In assessing value in use, the estimatst future c
flows are décounted to their present value using atprediscount rate that reflects current market assessments of the time
value of money and therisks specific to the asset for which the estimates of future cash flows have not been adgusted. If th
recoverable amunt of an asset is estimated to be less than its carrying amount, the carrying amount of the asset is reduced
to its recoverable amount. An impairment loss is recognised immediately in profit or loss.

When animpairmentloss subsequently reverses, the carrying amount of the asset is increased to the revised estimate of it
recoverable amount, but so that the increased carrying amount does not exceed the carrying amount that would have bee
determined hd no impairment loss been recognised forthe assetin prior years. A reversal of an impairmentlossis recognised
immediately in statement of profit and loss.

(0) Inventories

Inventories are stated at the lower of cost and net realizable value. Cost is determined for raw matedfigprogriss;
and finished goods on O6weighted averaged basis. The cost
othercost incurred in bringing the Inventories to their present location and condition.

Packing materials and Gift items are valued at cost on FIFO basis.
(p) Provisions and contingencies

Provisions: A provision is recognised when the Company has a present obligation as a result of pasteventsand it is probabl
that an outflow of resources will be required to settle the obligation, in respect of which a reliable estimate can be made.

The amountrecognised as a provision is the best estimate of the consideration required to settle the present olfigation att
end of the reporting period, taking into account the risks and uncertainties surrounding the obligation. When a provision is
measured using the cash flows estimated to settle the present obligation, its carrying amountis the present value of those cas
flows (when the effect of time value of money is material).

Contingent liabilities: Contingent liabilities are not recognised but are disclosed in notes to accounts.
(a Financial instruments

Financial assets and financialliabilities are recognised when the Company becomes a party to the contractual provisions of
the instruments. Financial assets and liabilties are initially recognised at fair value. Transaction costs that are directly
attributable to financial assets and liabilities [other than financialassets and liabilities measured at fair value through profit
and loss (FVTPL)] are added to or deducted from the fair value of the financialassets or liabilties, as appropriale on init
recognition. Transaction costs directly attributable to acquisition of financial assets or liabilities measured at FVTPL are
recognised immediately in the statement of profit and loss.

a) Nonderivative Financial assets: All regular way purchases or sales of financialassets are recognised and derecognised or
a trade date basis. Regular way purchases or sales are purchases or sales of financial assets that require delivery of ass
within the time frame established by regulation or convention in the marketplace.

All recognised financial assets are subsequently measured in their entirety at either amortised cost or fair value, depending
on the classification of the financial assets

Financial assets at amortised cost

A financial asset is measured at amortised cost if both of the following conditions are met:

a)the financialassetis held within a business model whose objective is to hold financialassets in order to collettiatontra
cash flows and

b) the contractualterms of the financialasset give risspacified datesto cash flows that are solely payments of principal
and interest (SPPI) on the principal amount outstanding.
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Effective interest method:

The effective interest method is a method of calculating the amortised cost of a debt instrument and of allocating interest
income over the relevant period. The effective interest rate is that which exactly discounts estimated future cash receipts
throughthe expected life of the debtinstrument, or, where appropriate, a shorter period, to the net carrying amount on initial
recognition. Income is recognised on an effective interest basis for debt instruments otherthan those financial aegets. Inte
income is recognised in profit or loss and is included in

b) Derecognition of financial assets: A financial asset is derecognised only when the Company:
- has transferred the rights to receive cash flows from the financial asset or
- retains the contractual rights to receive the cash flows of the financial asset, but assomtescual obligation to
pay the cash flows to one or more recipients. When the entity hastransferred an asset, the Company evaluates whethe
it has transferred substantially all risks and rewards of ownership of the financial asset. In such casascibk f
asset is derecognised. Where the entity has not transferred substantially all risks and rewards of ownership of the
financial asset, the financial asset is not derecognised.

Where the entity has neither transferred a financial asset nor retains substantially all risks and rewards of ownezship of th
financial asset, the financial asset is derecognised if the Company has not retained control of the financial asset. When the
Company retains control of the financial asset, the asset is continued to be recognised to the extent of continuing

c) Foreign exchange gains and losses: The fair value of financial assets denominated in a foreign currency is determined in
that foreign currency and translated at the spot rate at the end of each reporting period. For foreign currency denominated
financialassets measured at amortised cost and FVTPL, the exchange differences are recognised in statement of profit anc
loss.

d) Financialliabilities: All financialliabilities are subsequently measured at amortised cost using the effectiveriratest
orat FVTPL.

Financial liabilities at FVTPL - Financial liabilities at FVTPL are stated atfair value, with any gains or losses arising on
remeasurement recognised in statement of profit and loss. The net gain or loss recognised in statement of profit and los:
incorporates any interestpaidonthe nancial I|iability and is included in ¢t}

Financial liabilities subsequently measured at amortised cost

Financial liabilities that are not hefdr-trading and are not designated as at FVTPL are measured at amortised cost at the
end of subsequent accounting periods. The carrying amounts of financial liabilties that are subsequently measured at
amortised casare determined based on the effective interest method.

The effective interest method is a method of calculating the amortised cost of a financial liability and of allocatstg intere
expense over the relevant period. The effective interest rate is the rate that exactly discounts estimated future céssh paymen
through the expected life of the financial liability, or (where appropriate) a shorter period, to the net carrying amount on
initial recognition.

Foreign exchange gains and losses

For financial liabilties that ardenominated in a foreign currency and are measured at amortised cost at the end of each
reporting period, the foreign exchange gains and losses are determined based on the amortised cost of the instruments ar
are recognised in the statement of profit #osd. The fair value of financial liabilties denominated in a foreign currency is
determined in thatforeign currency and translated atthe spotrate atthe end of the reporting period. For finaties|liabili
thatare measured asat FVTPL, the foreignhange component forms part of the fairvalue gains or losses and is recognised

in the statement of profit and loss.

Derecognition of financial liabilities
The Company derecognises financial liabilities when, an

or have expired. An exchange between with a lender of debtinstruments with substantially different terms is accounted for
as an extingshment of the original financial liability and the recognition of a new financial liability.
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) Segment reporting

Operating segments are reported in the manner consistent with the internal reporting to the Chief Executive Officer. The
Company is reported at an overall level, and hence there are no separate reportable segments as per Ind AS 108.

(s) Cash and cash equivalents

Cash comprises cash on hand and demand deposits with banks. Cash equivalentstarexsh@kinces (with an original
maturity of three months or less from the date of acquisition) and highly liquid investments that are readily convertible int
known amouts of cash and which are subject to insignificant risk of changes in value.

® Earnings per share (EPS)

Basic earnings per share are computed using the weighted average number of equity shares outstanding during the perioc
Diluted EPS is computed by dividing the profit or loss attributable to ordinary equity holders by the weighted average number
of equityshares considered for deriving basic EPS and also weighted average number of equity sharesthat could have beer
issued upon conversion of all dilutive potentialequity shares. Dilutive potential equity shares are deemed convelned as of t
beginning of theeriod, unless issued at a later date. Dilutive potentialequity shares are determined independently for each
period presented. The number of equity shares and potentially dilutive equity shares are adjusted for bonus shares, a:
appropriate.

(u)  Operating Cycle
Based on the nature of products/ activities of the Company and the normal time between acquisition of assgits and

realisation in cash or cash equivalents, the Company has determined its operating cycle as 12 months for the purpose o
classification of its assets and liabilities as current andauorent.
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Statement of restated assets and liabilities

(Al amounts are in mi |l |l i on, except ot her wi se state
. Note As at As at As at As at
Particulars No. Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 Mar 31, 2021
ASSETS
1 Non-current assets
(a) Property, plant and equipment 3 420.96 434.13 463.47 492.46
(b) Capital work-in-progress 3 7.38 7.38 30.19 65.76
(c) Investment properties 4 197.27 197.70 191.57 197.16
(d) Other intangible assets 5 1.52 1.59 1.87 2.29
(e) Right-of-use assets 6 193.86 198.45 216.39 234.69
() Financial assets
(i)  Other financial assets 7 33.41 33.28 42.52 39.93
(g) Other non-current assets 8 6.22 6.10 6.68 7.60
(h) Deferred tax assets (Net) 21 30.95 28.45 20.73 11.33
891.58 907.08 973.42 1,051.22
2 Current assets
(a) Inventories 9 9,360.64 9,335.83 7,671.50 6,411.74
(b) Financial assets
(i) Trade receivables 10 251.34 243.83 200.21 197.63
(i)  Cash and cash equivalents 11 133.05 132.60 63.92 217.23
(iii)  Bank balances other than (ii) above 12 39.59 39.57 22.51 31.24
(iv) Loans 13 2.02 1.42 1.70 2.94
(v) Other financial assets 14 5.80 4.29 1.88 10.00
(c) Other current assets 15 144.19 113.96 60.19 109.00
9,936.63 9,871.49 8,021.91 6,979.77
Total Assets 10,828.21 10,778.57 8,995.33 8,030.99
EQUITY AND LIABILITIES
1 Equity
(a) Equity share capital 16 390.80 390.80 97.70 97.70
(b) Other equity 17 3,245.71 3,054.70 2,630.89 2,192.16
3,636.51 3,445.50 2,728.59 2,289.86
2 Liabilties
(1) Non-current liabilties
(a) Financial liabilities
0] Lease liabilities 6 216.40 217.97 223.15 226.05
(i)  Borrowings 18 1,018.35 1,066.02 1,040.26 1,139.69
(iii)  Other financial liabilities 19 4.65 4.52 2.12 1.81
(b) Provisions 20 40.02 37.51 34.95 33.36
1,279.43 1,326.02 1,300.48 1,400.91
(2) Current liabilities
(a) Financial liabilities
(i) Lease liabilities 6 33.59 33.38 30.96 29.72
(i) Borrowings 22 3,585.54 3,5634.01 3,737.09 3,494.65
(iii)  Trade payables 23
-Due to micro, small and medium - - 40.63 -
-Others 681.82 380.45 845.42 588.82
(iv) Other financial liabilities 24 17.32 17.85 15.73 11.82
(b) Other current liabilities 25 1,550.47 2,023.69 274.13 209.14
(c) Provisions 26 8.97 8.17 8.64 7.94
(d) Current tax liabilities (Net) 27 34.58 9.50 13.65 (1.86)
5,912.27 6,007.05 4,966.26 4,340.22
Total equity and liabilties 10,828.21 10,778.57 8,995.33 8,030.99

Corporate information and significant accounting policies 1 & 2

The accompanying nhotes are an integral part of the restated financial statements

As per our examination report of even date
For Sagar & Associates
Chartered Accountants

CA B. Aruna

Partner

Membership No. : 216454
F. No. 003510S

Place: Visakhapatnam
Date: September 04, 2023

For and on behalf of the Board of Directors

GBM Ratna Kumari

Chairperson &
Managing Director
DIN : 00492520

GS Keerthana

Whole-Time Director &
Chief Financial Officer

DIN: 05211918

B. Shiva Krishna
Company Secretary &
Compliance officer
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Statement of restated profit and loss

(AL amounts are in million, except ot herwise stated)
Particulars Note | Period ended Year ended Year ended Year ended
No. Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 Mar 31, 2021
INCOME
| (a) Revenue from operations 28 5,088.96 20,273.44 16,939.19 14,335.69
(b) Otherincome 29 13.10 39.60 37.80 96.09
Il Total Income 5,102.05 20,313.03 16,976.98 14,431.79
Il EXPENSES
(a) Cost of raw material consumed 30 3,100.49 12,126.47 9,766.08 8,147.34
(b) Purchases of stock-in-trade 30 1,314.42 7,227.67 6,251.53 4,648.62
(c) Changes in inventories 31 3.52 (1,726.01) (1,155.81) (60.91)
(d) Employee benefits expense 32 104.19 424.68 356.17 278.91
(e) Finance costs 33 107.92 426.19 416.33 425.34
(f) Depreciation and amortization expense 34 20.10 85.61 86.94 87.98
(g) Other expenses 35 192.95 790.08 671.64 513.88
\ Total expenses 4,843.60 19,354.69 16,392.87 14,041.17
V  Profit before exceptional items and tax (II-1V) 258.46 958.35 584.12 390.62
VI Exceptional ltems 51 - - - 112.34
VIl Profit before tax (V-VI) 258.46 958.35 584.12 278.28
VIl Tax expense: 66.05 242.38 147.32 70.91
(a) Current Tax 68.08 250.38 157.38 74.93
(b) Deferred Tax 21 (2.03) (8.04) (10.06) (3.86)
(c) Short/ (Excess) provision of earlier years - 0.04 0.00 (0.16)
IX Profit for the period/ year (VII-VIII) 192.40 715.96 436.79 207.37
X Other Comprehensive Income
A) ltemsthat will not be reclassified to
profit or loss
a) Remeasurements of the defined (1.86) 1.26 2.59 2.27
benefit plans
b) Income tax_r_elating to I_tems that will 21 0.47 (0.32) (0.65) (0.57)
not be reclassified to profit or loss
Other cpmprehenswe income / (loss) for (1.39) 0.94 1.94 1.70
the period/ year, net of tax
Xl Total comprehensive income for the 191.02 716.91 438.73 209.07
period/ year (IX+X)
XIl Earnings per equity share 36
(@ Basic earnings per pharp of 492110 / - el&d.82h 11.18 5.31
(b) Diluted earnings pejr shlare o#f.92 10/ -18.82ac h 11.18 5.31

The accompanying notes are an integral part of the restated financial statements

As per our examination report of even date
For Sagar & Associates
Chartered Accountants

CA B. Aruna

Partner

Membership No. : 216454
F. No. 003510S

Place: Visakhapatnam
Date: September 04, 2023

For and on behalf of the Board of Directors

GBM Ratna Kumari
Chairperson &
Managing Director
DIN : 00492520

GS Keerthana
Whole-Time Director &
Chief Financial Officer
DIN : 05211918

B. Shiva Krishna
Company Secretary &
Compliance officer
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Restated statement of cash flows

(Al amount s ar e i n mi |l |l i on except ot her wi se st at ed)
T . Period ended Year ended Year ended Year ended
Jun 30, 2023 | Mar 31, 2023 Mar 31, 2022 Mar 31, 2021
A) Cash Flows from Operating Activities
Net profit before tax and exceptional items 258.46 958.35 584.12 390.62
Adjustments for :
Amortisation / Writeoff of Right to use 4.60 18.36 18.30 27.44
Actuarial gain / (loss) (1.86) 1.26 2.59 2.27
Lease cancellation (net impact) - - - 8.99
Depreciation on property, plant and equipment 15.08 65.69 67.13 67.97
Depreciation on investment properties 0.42 1.56 1.51 1.71
Unrealized foreign exchange (gain)/ loss - - 0.52 (17.25)
(Profit)/ Loss on sale of Property, Plant and Equipment (0.16) (0.07) - -
Provision for bad and doubtful debts 1.10 2.31 3.54 -
Account balances written-off - - (6.84) -
Interest expense 107.07 413.53 403.78 415.44
Interest income i @29l 429 (3.23) (29.93)
Operating profit before working capital changes 383.47 1,456.70 1,071.40 867.26
Adjustments for working capital changes
(Increase) / Decrease of Other non-current assets (0.05) (0.12) (0.09) 0.02
(Increase) / Decrease of Other non-current assets - 0.02 9.77 (2.11) (9.49)
Financial
(Increase) / Decrease of Inventories (24.82) (1,664.33) (1,259.76) (80.56)
(Increase) / Decrease of Trade Receivables (8.61) (45.94) (6.11) (120.02)
(Increase) / Decrease of Loans and Other current assets - (1.47) (1.79) 9.46 1.04
Financial
(Increase) / Decrease of Other current assets (30.23) (53.79) 48.30 (9.98)
Increase / (Decrease) of Other long-term liabilities - 0.13 2.41 0.31 0.19
Financial
Increase / (Decrease) of Long-term Provisions 2.51 2.56 1.58 1.23
Increase / (Decrease) of Trade payables 301.37 (505.60) 297.23 (417.13)
Increase / (Decrease) of Other current liabilities (473.02) 1,750.97 72.22 (140.98)
Increase / (Decrease) of Other financial liabilities (0.06) 1.06 2.58 1.80
Increase / (Decrease) of Short term provisions 0.79 (0.47) 0.71 2.19
Cash generated from operations 150.03 951.43 235.72 95.56
Income tax paid (43.00) (259.43) (146.15) (98.29)
Cash Flow Before Exceptional items 107.03 692.00 89.57 (2.73)
Exceptional tems - - - (112.34)
Net_ (_:gsh generated from/(used in) operating 107.03 692.00 89.57 (115.07)
activities
B) Cash flows from Investing Activities
S_ale/ (Pgrchase) of Property, Plant and Equipment/CWIP (1.77) (13.28) (2.00) 73.96
(incl capital advances)
(Increase)/ Decrease in Investment properties (net) (0.00) (7.69) 4.09 (0.00)
(Increase)/ Decrease in Deposits (0.02) (17.06) 8.73 32.21
Interest received 0.25 2.75 2.21 2.92
Net_(.?a_lsh generated from/(used in) Investing (1.54) (35.28) 13.03 109.08
Activities
C) Cash flows from Financing Activities
Proceeds from deemed equity - 0.00 - -
Proceeds/ (repayment) from or of Long-term borrowings (47.66) 25.76 (99.43) 688.01
Proceeds / (repayment) from or of Short-term borrowings 51.53 (203.07) 242.44 (229.51)
Prinicpal payment of lease liability (8.27) (31.03) (29.72) (40.05)
Interest paid (100.64) (379.71) (369.18) (375.80)
Net_(?e_lsh generated from/(used in) Financing (105.04) (588.05) (255.90) 42.65
Activities
Net change in cash and cash equivalents (A + B + C) 0.45 68.67 (153.30) 36.66
year 132.60 63.92 217.23 180.56
Cash and Cash equivalents at the end of the period/ 133.05 132.60 63.92 217 23
year (refer note 11)

The accompanying notes are an integral part of the restated financial statements

As per our examination report of even date
For Sagar & Associates
Chartered Accountants

CA B. Aruna

Partner

Membership No. : 216454
F. No. 003510S

Place: Visakhapatnam
Date: September 04, 2023

For and on behalf of the Board of Directors

GBM Ratna Kumari
Chairperson &

Managing Director

DIN : 00492520

GS Keerthana

Whole-Time Director &
Chief Financial Officer

DIN: 05211918

B. Shiva Krishna

Company Secretary &
Compliance officer
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Statement of restated changes in equity
(Al amounts are in

a. Equity share capital

mi | |

ion,

except

Particulars

Notes

Amount

Balance as at March 31, 2020

Changes in equity share capital due to prior
period errors

Restated balance as at April 01, 2020
Changes in equity share capital during the
year

Balance as at March 31, 2021

Changes in equity share capital due to prior
period errors

Restated balance as at April 01, 2021
Changes in equity share capital during the
year

Balance as at March 31, 2022

Changes in equity share capital due to prior
period errors

Restated balance as at April 01, 2022
Changes in equity share capital during the
year

Balance as at March 31, 2023

Changes in equity share capital due to prior
period errors

Restated balance as at April 01, 2023
Changes in equity share capital during the
year

Balance as at June 30, 2023

16

16

16

16

16

97.70

390.80

b. Other equity

ot herwi se

st at ed)

Particulars

Notes

Reserves and surplus

Securities
premium

Retained
Earnings

Total Equity

Balance as at March 31, 2020

Profit for the year (Net)

Other comprehensive income for the year
Balance as at March 31, 2021

Profit for the year (Net)

Other comprehensive income for the year
Balance as at March 31, 2022

Profit for the year (Net)

Other comprehensive income for the year
Utilisations

Balance as at March 31, 2023

Profit for the year (Net)

Other comprehensive income for the year
Utilisations

Balance as at June 30, 2023

17

17

17

17

17

280.25

1,702.85

1,983.10

207.37
1.70

207.37
1.70

1,911.91

2,192.16

436.79
1.94

436.79
1.94

2,350.64

2,630.89

715.96
0.94
(12.85)

715.96
0.94
(293.10)

(280.25)

3,054.70

3,054.70

192.40
(1.39)

192.40
(1.39)

3,245.71

3,245.71

As per our examination report of even date
For Sagar & Associates
Chartered Accountants

CA B. Aruna

Partner

Membership No. : 216454
F. No. 003510S

Place: Visakhapatham
Date: September 04, 2023

For and on behalf of the Board of Directors

GBM Ratna Kumari
Chairperson &
Managing Director
DIN : 00492520

GS Keerthana
Whole-Time Director &
Chief Financial Officer

DIN : 05211918

B. Shiva Krishna
Company Secretary &
Compliance officer

255



Notes to restated financial information
(Allamounts are in ¥ milion, except otherwise stated)

Hote No. 3
Property, plant and eguipment
Leasehold ; Electrical ;
- .- 1o Plant and |Furniture & _ Office . Capital Work-

Description of Asset Land | Buildings Imprlgl.fsem A | Ere Vehicles Ea T Insta!jlatlon Computers Total T —
Gross Carrying Amount
Az at 1 Apr, 2020 15.95 77.60 105.52 46.02 200.68 21.91 33.21 154.26 11.93 667.09 165.62
Additions - - 5.31 - 3.63 - 0.51 10.93 0.55 23.13 9,14
Disposals/adjustments - - - - - - - - (109.00)
[gj'“'“g Gross Carrying Amount| g o 77.60 111.03 46.02 206.31 21.91 33.72 165.20 12.48 690.21 65.76
Accumulated Depreciation
Opening accumulated depraciation - 2.95 14.46 15.44 40,06 3.21 18.20 28.87 7.35 130.55 -
Depreciation charge for the vear - 1.49 7.88 7.76 21.69 3.69 4.96 17.68 2.08 67.20 -
Disposals/adjustments - - - - - - - - - - -
Closing accumulated depreciation
as at Mar 31, 2021 (D) - 4.44 22.34 23.20 681.75 6.90 23.16 46,25 9.40 197.75 -
Het Carrying Amount as at Mar
31, 2021 (C-D) 15.95 73.16 88.70 22.82 144.56 15.00 10.55 118.65 3.07 492 .46 65.76
Gross Carrying Amount
Asat 1 Apr, 2021 15.95 77.60 111.03 46.02 206.31 21.91 33.72 165.20 12.48 890.21 65.76
Additions - 7.04 9.56 - 18.13 1.20 0.16 1.94 0.30 38.93 -
Disnu_sals_.’adiustments ) - - - - - - - - - - (35.57)
(E}"’S'“g Gross Carrying Amount| o o 85.24 120.60 46.02 224.44 | 23.11 33.68 167.14 1277 | 720.14 30.19
Accumulated Depreciation
Opening accumulated depraciation - 4.44 22.34 23.20 61.75 6.90 23.16 46.55 9.40 197.75 -
Depreciation charge for the year - 1.69 8.38 7.76 21.77 3.78 4.04 18.22 1.06 66.71 -
Disposals/adjustments - 1.21 - - - - - - - 1.21 -
Closing Accumulated
Depreciation as at Mar 31, 2022 - 7.35 30.71 30,97 83.52 10.68 27.20 64.77 10.47 265.67 -
(F)
g‘la,t;:;;“(';?”ﬂmo""t as at Marl 1co5|  77.89 89.88 15.06 | 14092 | 12.42 6.67 102.37 2.30 | 463.47 30.19
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Leasehold . Electrical _

S —rm Plant and |Furniture & _ Office " Capital Work-
Description of Asset Land | Buildings Imp:lot:eme | B Vehicles e Insta:ahon Computers Total i
Gross Carrying Amount
Asat 1 Apr, 2022 15.95 85.24 120.60 46.02 224.44 23.11 33.88 167.14 12.77 729.14 30.19
Additions - 3.87 3.45 - 13.14 1.12 1.59 10.25 2.38 35.81 22.81
Disposals/ adjustments 0.55 - - - - (1.36) - (0.45) - (1.26) (45.62)
(g;“'“g Gross Carrying Amount| ¢ o 89.11 124.05 46.02 237.58 | 22.87 35.47 176.94 15.15 | 763.69 7.38
Accumulated Depreciation
Opening accurnulated depreciation - 7.35 30.71 30.97 83.52 10.68 27.20 64.77 10.47 265.67
Depreciation charge for the year - 1.72 Q.22 5.04 23.81 3.64 2.56 18.65 0.78 65.41
Disposals/ adjustments - - - - - (1.24) - (0.27) - (1.52)

Closing accumulated depreciation

as at Mar 31, 2023 (H) - Q.07 39.93 36.01 107.33 13.08 29.76 83.15 11.25 329.56

Net Carrying Amount as at Mar

31, 2023 (G-H) 16.50 80.05 84.12 10.01 130.26 9.79 5.71 93.80 3.90 434.13 7.38
Gross Carrying Amount

Acat 1 Apr, 2023 16.50 89,11 124.05 46.02 237.58 22.87 35.47 176.94 15.15 763.69 7.38
Additions - - - - 0.31 1.02 0.37 0.21 0.05 1.95 -
Disposals/ adjustments - - - - - (0.93) - - - (0.93) -
H‘;'“’S'“g Gross Carrying Amount| ¢ 55 89.11 124.05 46.02 237.80 | 22.95 35.84 177.15 1520 | 76471 7.38
Accumulated Deprediation

Opening accumulated depreciation - 9.07 30.93 36.01 107.33 13.08 29.76 83.15 11.25 329.56 -
Depreciation charge for the period - 0.45 2.31 0.14 5.98 0.76 0.49 4.68 0.22 15.01 -
Disposals/ adjustments - - - - - (0.83) - - - (0.83) -
Closing accumulated depreciation

as at Jun 30, 2023 (1) - 9.51 42.23 36.15 113.30 13.00 30.25 87.83 11.46 343.75 -
Het Carrying Amount as at Jun

30. 2023 (I-1) 16.50 79.60 81.81 9.87 124.59 9.95 5.09 89.32 3.73 420.96 7.38

(i) Property, plant and equipment mortagaged as security
Refer to note 43 for information on property, plant and equipment mortagaged as security by the company.

(ii) Contractual obligations

Refer to note 39(b) for disclosure of contractual cormmitrents for the acquisition of property, plant and equipment

(iii}) Capital work-in-progress

The ageing of Capital work-in progress is provided in Mote 42.
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Hotes to restated finandal information

(Al amounts are in T milion, except otherwise stated)

Note No. 4

Investment properties

Description of Asset Land Building Total

Gross Carrying Amount

Az gt 1 Apr, 2020 124.435 77.88 202.30
Additions - - -
Disposalg’adjustments - - -
Closing Gross Carrying Amount (C) 124.43 77.88 202.30
Accumulated Depredation

QOpening accumulated depreciation - 3.43 3.43
Depreciation charge for the vear - 1.71 1.71
Dispossls’adiustment s -

Closing accumulated depredation as at ) = 14 s 14
Mar 31, 2021 (D) : :
Het Carrying Amount as at Mar 31,

2021 (C-D) 124.43 72.73 197.16
Gross Carrying Amount

As at 1 Apr, 2021 124 .43 77.88 202.30
Additions 2.3 - 2.3
Dizposalg’adjustment s - [7.64) [7.64)
Closing Gross Carrying Amount (E) 126.76 70.24 197.00
Accumulated Depredation

QOpening accumulated depreciation - 5.14 5.14
Depreciation charge far the vear - 1.51 1.51
Disposals’adjustments - (1.21) (1.21)
Closing Accumulated Depreciation as ) 543 a3
at Mar 31, 2022 (F) : :
:E;;:EE'E'_“:;Q Amount as at Mar 31, 126.76 64.80 191.57
Gross Carrving Amount

A=z gt 1 Apr, 2022 126.76 70.24 187.00
Additions 0.72 7.52 3.24
Dizposalg’adjustment s [0.55) - [0.55)
Closing Gross Carrying Amount (G) 126.93 77.76 204,69
Accumulated Depredation

Cpening accumulated depreciation - 5.43 5.43
Depreciation charge for the year - 1.56 1.56
Disposalg’adjusgtments - - -
Closing accumulated depredation as at ) 5.00 6 90
Mar 31, 2023 (H) : :
Het Carrying Amount as at Mar 31,

2023 (6-H) 126.93 70.77 197.70
Gross Carrying Amount

Az gt 1 Apr, 2023 126.93 77.76 204,69
Additions - - -
Disposals’adiustment s - - -
Closing Gross Carying Amount (I) 126.93 77.76 204.69
Accumulated Depredation

Cpening accumulated depreciation - £.99 6.99
Depreciation charge for the period - 0.42 0.42
Disposalg’adjusgtments - - -
Clesing accumulated depredation as at ) .41 7.41
Jun 30, 2023 (1) i :
Het Carrying Amount as at Jun 30, 126.93 70.34 197.27

2023 (1-1)

Hote:

The Company's investment properties consist of two properties land with civil structure thereon and
one freehold land, in India. The fair value of these properties are based on valuations performed by
independent waluers for the purposes of bank financing at the time avaiing/renewing such financing
facilty. The fair value hierarchy is at level 2, which is derived using the market comparable approach
based on recent market prices without any significant adjustments being made to the market

observable data (refer note 43(a)(ii) for note on fair value hierarchy).

Fair value of the investment properties
March 31, 2021

March 31, 2022

March 31, 2023

June 30, 2023

296.29
275.50
278.36
278.36
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Notes to restated financial information
(Al amounts are in £ milion, except otherwise stated)

Hote NHo. 5
Other intangible assets
Description of Asset Software Total

Gross Carrying Amount

As a3t 1 Apr, 2020 4,56 4.56
Additions 0.10 0.10
Disposals/adiustments - -
Closing Gross Carrying Amount (C) 4.668 4.608
Accumulated Depreciation

Opening accumulated depreciation 1.60 1.60
Depreciation charge for the year 0.77 0.77
Disposals/adjustments - -
Closing accumulated depreciation as at Mar 31, .37 537
2021 (D) ) )
Net Carrying Amount as at Mar 31, 2021 (C-D) 2.29 2.29
Gross Carrying Amount

Asat 1 Apr, 2021 4,66 4.66
Additions - -
Disposals/adiustments - -
Closing Gross Carrying Amount (E) 4.66 4.608
Accumulated Depreciation

Opening accumulated depreciation 2.37 2.37
Depreciation charge for the year 0.42 0.42
Disposals/adiustments - -
Closing Accumulated Depreciation as at Mar 31, 5 79 537G
2022 (F) ) )
Net Carrying Amount as at Mar 31, 2022 (E-F) 1.87 1.87
Gross Carrying Amount

Asat 1 Apr, 2022 4,66 4.66
Additions - -
Disposals/adiustments - -
Closing Gross Carrying Amount (G) 4.66 4.66
Accumulated Depreciation

Opening accumulated depreciation 2.79 2.79
Depreciation charge for the year 0.28 0.28
Disposals/adiustments - -
Closing accumulated depreciation as at Mar 31, 307 3.07
2023 (H) . :
Net Carrying Amount as at Mar 31, 2023 (G-H) 1.59 1.59
Gross Carrying Amount

As 3t 1 Apr, 2023 4,66 4.66
Additions - -
Disposals/adjustments - -
Closing Gross Carrying Amount (I) 4,66 4,66
Accumulated Depreciation

Opening accumulated depreciation 3.07 3.07
Depreciation charge for the period 0.07 0.07
Disposals/adiustments - -
Closing accumulated depreciation as at Jun 30, 314 3.14
2023 (1) ’ ’
Net Carrying Amount as at Jun 30, 2023 (I-1) 1.572 1.52
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Hotes to restated financial information
(All amounts are in ¥ million, except otherwise stated)

Note No. 6
Leases

The Company has adopted Ind AS 116 'Leases’ with the date of initial application being 01-Apr-2019. Ind AS 116 replaces Ind AS
17 — Leases and related interpretation and guidance. The Company has used simplified transition approach under Ind AS 116.

(a) Right-of-use assets
_ As at As at As at As at
Particulars Jun 30,2023 | Mar 31,2023 | Mar31,2022 | Mar 31, 2021
Opening Balkknce 198,435 216.39 234,69 471.16
Add: Addition during the period / year - n.42 - -
Less: Impact on lease termination - - - (209.04)
Less: Impact on lease modification - - - -
Less: aAmortised during the period [/ year (4.60) (18.36) (18.30) [27.44)
Total 193.86 198.45 216.39 234.69
] Lease liabilities
The following is the movement in lease liabilitie
_ As at As at As at As at
LU Jun 30,2023 | Mar 31,2023 | Mar31,2022 | Mar 31, 2021
Opening Bakknce 231.35 2534.11 235.77 481.33
Additions - 0.42 - -
Deletions - - - (226.07)
Interest 6.90 27.83 28.06 40.56
Lease payments (8.27) (31.03) [(29.72] (40.05)
Closing balance 249.99 251.35 254.11 255.77
Mon-current lease lrbilities 216.40 217.97 223.15 226.05
Current lease ligbilties 33.59 33.38 30.96 29.72
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Notes to restated financial information
(Allamounts are in % million, except otherwise stated)

Note No. 7 Other financial assets

= As at As at As at As at
HEEL e Jun 30, 2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
(a) Rental deposits - at amortised cost 13.71 13.57 13.23 20.22
(b) Bank depasits with more than 12 months maturity™® 19.70 19.72 29.29 19.71
Total 33.41 33.28 42,52 39.93

*The bank deposit(s) are subject to lien £ 19.70 milion (March 31, 2023 - £ 19.72 millon, March 31, 2022 -  29.18 milion and

March 31, 2021 - % 19.71 millian)

Mote No. 8 Other non-current assets

; As at As at As at As at
LEELTE Jun 30, 2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
(a) Advances for purchase of property, plant and equipmen 0.20 0.12 0.76 1.03
(b) Balance with govt. autharides 5.71 5.66 5.63 6.28
(c) Other Deposits 0.32 0.32 0.29 0.30
Total 6.22 6.10 6.68 7.60

NHote No. 9 Inventories

; As at As at As at As at
LEEELTE Jun 30, 2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
(3) Raw rmaterial 128.84 98.27 166.74 63.39
(b) Work-in-progress 1,451.89 1,205.42 1,146.78 912.07
(c) Stock in trade 3,010.36 3,208.34 2,723.10 2,461.28
(d) Finished goods 4.757.20 4.7449.21 3,625.08 2,967.79
(e) Packing rmaterial and others 12.36 14.59 7.80 7.19
Total 9.360.64 9,335.83 7.671.50 6.411.74

Cost of inventories hypothecated as security against current borrowings, details of which have been disclosed in Note 43,
For mode of valuation of inventories refer Mote 2(o0) of Accounting Policies. Also Identification of a specific itern and determination
of estimated net rezlisable value involve technical judgments of the management, which has been refed upon by the auditors.

Note No. 10 Trade receivables

_ As at As at As at As at
Particulars Jun 30, 2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
(3) Considered good - Unsecured 251.34 243.83 200.21 197.63
(b) Trade Receivables — Credit impaired £.95 5.85 3.54 -
(c) (Less): Expected credit loss (6.95) (5.85) (3.54)
Total 251.34 243.83 200.21 197.63

Trade receivables are hypothecated as Security for part of Cash Credit facilities (refer note 43) and ageing of trade receivables is

provided in Note 40,

The Company generally operates on a cash and carry model, and hence the expected credit loss allowance for trade receivables is
insignificant. The concentration of credit risk is also limited due to the fact that the customer base i lkrge and unrelted.
However, the Company has given credit to the franchisee stores and the above receivables consists of is ¥ 217.31 milion (March
31, 2023 - T 224.43 milion, March 31, 2022 - ¥ 176.79 milion and March 31, 2021 - 172.17 million) from the stores.
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Notes to restated financial information (Al amounts are in million,
Note No. 11 Cash and cash eguivalents
. As at As at As at As at
Particulars Jun 30, 2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
(a) Balance with banks
-In Current Accounts # 91.15 99.33 48.77 192.76
(b) Cash on hand 16.44 16.67 6.71 19.10
(c) Others - Credit card receivable 25.45 16.60 8.45 5.33
(d) Others - In Travel cards - - - 0.03
Total 133.05 132.60 63.92 217.23
# Balance with bank consists of amount deposited towards CS
millon March 31, 202 2: 4. 14 million )
Note No. 12 Bank balances other than cash and cash equivalents
Particulars As at As at As at As at
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 Mar 31, 2021
(a) Fixed deposits held as margin money against
borrowings and guarantees (maturity of less than 12 39.59 39.57 20.03 22.89
months from the balance sheet date)®
(b) Balances with banks held as margin money - - 2.48 8.35
Total 39.59 39.57 22.51 31.24

A Other bank deposits represents, fixed deposit with banks with original maturity of more than 3 months but lessthan 12 months

and also the bank deposit(s) are subject to lien 39.59 milion (March 31, 2023 - 39.57 milion, March 31, 2022 - 19.91 milion
and March 31, 2021 - 22.78 million).
Note No. 13 Loans
. As at As at As at As at
Particulars Jun 30,2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
(a) Employee loans - at amortised cost 2.02 1.42 1.70 2.94
Total 2.02 1.42 1.70 2.94
Break-up of security details
. As at As at As at As at
Particulars Jun 30, 2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
Loans considered good i unslecur e @02 1.42 1.70 2.94
Total 2.02 1.42 1.70 2.94
Note No. 14 Other financial assets
Particulars As at As at As at As at
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 Mar 31, 2021
(a) Rental deposits - at amortised cost 0.51 0.54 0.54 1.62
(b) Interest accrued 2.32 1.66 1.34 1.23
(c) Other Receivables 2.97 2.08 - 7.15
Total 5.80 4.29 1.88 10.00
Note No. 15 Other current assets
Particulars As at As at As at As at
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 Mar 31, 2021
(a) Advances other than capital advances
(i) Advance for Suppliers 64.95 18.01 13.29 34.69
(b) Others
(i) Balances with statutory authorities 39.42 53.25 32.68 69.32
(i) Prepaid Expenses # 39.82 42.71 14.22 4.98
Total 144.19 113.96 60.19 109.00
# include expenses incurred towards proposed | PO of 36.79
million and Nil for all ot her previous years) and t he same

outcome of IPO issue.
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Notes to restated financial information

(Al amounts are in l'i on, except ot herwise stated)

Note No. 16

Equity share capital

(i) Authorised equity share capital

Particulars SR G Amount
Shares

As at 31st Mar, 2020 1,00,00,000 100.00
Movement during the year - -
As at 31st Mar, 2021 1,00,00,000 100.00
Movement during the year - -
As at 31st Mar, 2022 1,00,00,000 100.00
Movement during the year 4,50,00,000 450.00
As at 31st Mar, 2023 5,50,00,000 550.00
Movement during the period - -
As at 30th Jun, 2023 5,50,00,000 550.00

(i) Movement in paid-up equity share capital

Particulars SLUTIDEL G Amount
Shares

As at 31st Mar, 2020 97,70,000 97.70
Movement during the year - -
As at 31st Mar, 2021 97,70,000 97.70
Movement during the year - -
As at 31st Mar, 2022 97,70,000 97.70
Add: Allotment during the year (bonus issue) 2,93,10,000 293.10
As at 31st Mar, 2023 3,90,80,000 390.80
Movement during the year - -
As at 30th Jun, 2023 3,90,80,000 390.80

Terms and Rights attached to Equity Shares

The Company has one classof equity shares having a par value of 10/- each (Previous Years: 10/- each). Each shareholder
is eligible for one vote per share held. In the event of liquidation, the equity shareholders are eligible to receive the remaining
assets of the company after distribution of all preferential amounts, in proportion to their shareholding.

(i) Details of shareholders holding more than 5% shares in the company

For the period / year ended June 30, 2023 / March 31, 2023

Name of the Shareholder UTECE ] % holding
shares
1. Grandhi Bharata Mallka Ratna Kumari (HUF)# 2,93,50,400 75.10
2. GBM Ratna Kumari 53,52,000 13.70
3. Harshil Enterprises (India) Private Limited 42,57,600 10.90
For the year(s) ended March 31, 2022 and 2021
Name of the Shareholder AU BEL ] % holding
shares
1. Grandhi Bharata Mallka Ratna Kumari (HUF)# 73,37,600 75.10
2. GBM Ratna Kumari 13,338,000 13.70
3. Harshil Enterprises (India) Private Limited 10,64,400 10.90
# (Formerly known as G. Manoj Kumar (HUF))
(iv) Shares held by promoters
At the end of the period / year ended June 30, 2023 / March 31, 2023
% Change
Name of the Promoter AT OET O % holding during the
shares .
period/ year
1. Grandhi Bharata Mallika Ratna Kumari (HUF)# 2,93,50,400 75.10 Nil
2. GBM Ratna Kumari 53,52,000 13.70 Nil
3. G. Sai Keerthana 40,000 0.10 Nil
At the end of the year(s) ended March 31, 2022 and 2021
Number of Vo SIENTE
Name of the Promoter % holding during the year
shares ©)
1. Grandhi Bharata Mallika Ratna Kumari (HUF)# 73,337,600 75.10 Nil
2. GBM Ratna Kumari 13,38,000 13.70 Nil
6. G. Sai Keerthana 10,000 0.10 Nil

# (Formerly known as G. Manoj Kumar (HUF))

(v) Aggregate number and class of shares allotted as fully paid up for consideration other than cash, bonus, buy back for

the period of 5 years immediately preceding the Balance Sheet date

Pursuant to the approval of the members of the Company on August 10, 2022, the Board of directors at their meeting

held on August 12, 2022 have allotted bonus equity shares in the ratio of 3:1 (i.e. 3 (three) fully paid bonus equity
shares of 10 each for every 1 (one) equity share held by
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Notes to restated financial information (Al amount s are i mi
Hote No. 17 Other equity
Particulars As at As at As at As at
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 | Mar 31, 2021
() Securities premium (refer movement below) - - 280.25 280.25
(b) Retained Earnings including OCI 3,245.71 3,054.70 2,350.64 1,911.91
(refer movement below)
Total 3,245.71 3.054.70 2,630.89 2,192.16
(i) Securities premium
Particulars As at As at As at As at
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 | Mar 31, 2021
(a) Opening Balance - 280.25 280.25 280.25
(b) Additions / (Utilisations) - [280.25) - -
(c) Closing Baknce - - 280.25 280.25
(ii) Retained Earnings
Particulars As at As at As at As at
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 | Mar 31, 2021
(a) Opening Balance 3,054.70 2,350.64 1,911.91 1,702.85
(b) Met profit for the year 192.40 715.96 436.79 207.37
3,247.10 3,0686.60 2,348.71 1,910.21
(c) OCI on Gratuity and Leave Encashment (1.86) 1.26 2.59 2.27
(d) Deferred Tax on QCI portion 0.47 (0.32) (0.65) (0.57)
(e) Utilisation - (12.85] - -
(f) Closing balance 3,245.71 3,054.70 2,350.64 1,911.91
NHote No. 18 Financial liabilities non-current borrowings
Particulars As at As at As at As at
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 | Mar 31, 2021
Secured - Long Term Loans from banks
(a) Term loans from banks * 567.60 616.02 590.26 £88.58
(b) Vehicle loans from banks # 0.70 - - 1.11
Unsecured loan
Loan taken from related party @ 450.00 450.00 450.00 450.00
Total @@ 1,018.35 1,066.02 1,040.26 1,139.69

* Term Loans from Banks are secured by first charge on fixed assets of the company both present and future (For detsils

Refer Mote Mo 43)

# Vehicles loans are secured by hypothecation of vehicles financed by respective banks. (For details Refer Mote Mo 43).

@ The amount pertains to unsecured loans taken from "Grandhi Bharata Mallka Ratna Kurmari (HUF)" and there are no specific
terms and conditions with regards to repayment and interest. The amount has been brought in by the shareholder to adhere
to the covenant for the sanction of Working capital loan taken from State Bank of India.
@@ For Bank / Financial Institution / Party wise outstanding details, refer Mote MNo. 224

Note No. 19 Non-current other financial lia bilities

Particulars As at As at As at As at
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 | Mar 31, 2021
(a) Security deposits - at amortised cost 4.65 4.52 2.12 1.81
Total 4.85 4.52 2.12 1.81

Note No. 20 Provisions

Particula As at As at As at As at
EALlT e Jun 30, 2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
(3] Provision for employee benefits (refer note 45 40.02 37.51 34.95 33.36
Total 40.02 37.51 34.95 33.26
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Notes to restated financial information (Al amount s are in
Note No. 21 Deferred tax liabilities (Net)
Particulars As at As at As at As at

Jun 30, 2023

Mar 31, 2023

Mar 31, 2022

Mar 31, 2021

The baknce comprises ternporary differences
attributable to:

Deferred tax lebilities - Opening [28.45) (20.73) (11.33) (8.04)
Impact in the current year (2.50) (7.72) (9.40) (3.29)
Total (30.95) (28.45) (20.73) (11.33)
As at Jun 30, 2023
Particula Opening balance| Recognised in | Recognised in Closing
articuiars April 01, 2023 | profit or loss 0CI balance
Property, plant and equipment (1.13) (0.91) - (2.04)
Other Adjustments [27.32) (1.12) (0.47) [28.91)
Total (28.45) (2.03) (0.47) (30.95)
As at Mar 31, 2023
Particulars Opening balance | Recognised in | Recognised in Closing
April 01, 2022 profit or loss 0OCI balance
Property, plant and equipment 2.45 (3.58) - (1.13)
Other Adjustments (23.18) (4.46) 0.32 (27.32)
Total (20.73) (8.04) 0.32 (28.45)
As at Mar 31, 2022
Particulars Opening balance| Recognised in | Recognised in Closing
April 01, 2021 profit or loss 0OCI balance
Property, plant and equipment 7.25 (4.80) - 2.45
Other Adjustments (18.58) (5.25) 0.65 [23.18)
Total (11.33) (10.06) 0.65 (20.73)
As at Mar 31, 2021
particula Opening balance| Recognised in | Recognised in Closing
articuiars April 01, 2020 | profit or loss 0CI balance
Property, plant and equipment 10.39 (3.14) - 7.25
Other temporary differences (18.43) (0.72) 0.57 (18.58)
Total (8.04) (3.86) 0.57 (11.33)
Note No. 22 Financial liabilities current borrowings
Particula As at As at As at As at
articuiars Jun 30, 2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
Secured
(a) Loans repayable on dermand from banks 3.404.80 3 358.66 3562.74 3376.44
(refer note 43)
(b) Current maturities for long term debt 180.38 175.35 174.34 117.65
(c) Current maturities of vehicle loans 0.28 - - 0.56
Total 3,585.54 3,534.01 3.737.09 3.494.65
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Notes to restated financial information (Al amount s are in million,
Note No. 22A Details of Borrowings - Facility and Banks / Financial Institution / Party wise
, As at As at As at As at
LRI Jun 30, 2023 | Mar 31, 2023 |Mar 31, 2022| Mar 31,
Long Term Borrowing (Incuding Current Maturities)
Secured Term Loans
(A7) GECL Loans
(i} Federal Bank 34.77 37.56 48.60 48.60
(i) HDFC Bank Bp37.26 677.81 640.00 672.25
(i) State Bank of India - - - 85.38
(W) Union Bank of India 76.00 76.00 76.00 -
Total GECL Loans (A) 748.03 791.37 764,60 806.23
(B Vehicle Loans
() Canara Bank - - - 1.17
(i) HDFC Bank 0.98 - - 0.51
Total Vehicle Loans (B) 0.98 - - 1.67
Total Secured Term Loans (1) = (&) + (B) 749.01 791.37 764.60 807.90
Unsecured Term Loans
(i} Grandhi Bharata Mallka Ratna Kurmari (HUF) 450.00 450.00 450.00 450.00
Total Unsecured Term Loans (2) 450.00 450.00 450.00 450.00
Total Long Term Borrowings
(Including Current Maturities) 1,199.01 1,241.37 1,214.60 1,257.90
(L) = (1) + (2)
Short Term Borrowings
Secured Working Capital Borrowings
(C) Cash Credit
(i)} Axis Bank 319.66 317.87 209.61 330.88
(i) Canara Bank 137.83 128.74 170.37 169.17
(i) Federal Bank 277.86 2768.03 278.37 280.81
(W) HDFC Bank 620.86 374 .40 639.74 641.83
(v) State Bank of India 1,290.97 1,303.49 1,418.21 1,193.22
(vi)} Union Bank of India 737710 738.13 756.43 760.52
Total Cash Credit (C) 3,404.89 3,358.60 3,562.74 3,376.44
Total Secured Working Capital Borrowings (3) = (C) 3.404.89 3.358.66 3.562.74 3.376.44
Unsecured Working Capital Borrowings (4) - - - -
Total Short Term Borrowings (S) = (3) + (4) 3,404.89 3,358.66 3.,562.74 3.376.44
Grand Total (L) + (5) 4.603.90 4.600.03 4.777.34 4.634.34
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Note No. 23 Trade payables

Particulars As at As at As at As at
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 | Mar 31, 2021
Trade Payables to third parties
- Due to micro, small and medium enterprises - - 40.63 -
- Others £681.82 380.45 g845.42 588.82
Total 681.82 380.45 886.05 588.82
*Disclosures required under Section 22 of the Micro, Small and Medium Enterprises Development Act, 2006
particula As at As at As at As at
articuiars Jun 30,2023 | Mar31, 2023 | Mar 31, 2022 | Mar 31, 2021
(3) Principal amount remaining unpaid to any i 40.63 i
supplier as at year end .
(b) Interest due on above and remaining un paid i i
as at year end
(c) Principal/interest amount paid beyond the ) 0.55 11.20 )
appointed day during the year ’ ’
(d) Interest paid on payments made beyond the
appointed day during the year u/s 16 of MSMED - 0.57 -

Act, 2006

(e} Interest due and Payable on payments made
beyond the appointed day during the year
otherthan MSMED Act, 2006

(f) Interest remaining due and payable for the
period of delay in earlier years

The above information regarding Micro, Small and Medium Enterprises has been determined to the extent such parties have
been identified on the basis of information available with the company. This has been relied upon by the auditors.

Note No. 24 Other financial liabilities

Particula As at As at As at As at
articuiars Jun 30,2023 | Mar 31, 2023 | Mar 31, 2022 |Mar 31, 2021
(3) Interest accrued on loans 7.10 7.57 6.51 5.06
(b) Deferred rental income 7.30 7.49 4,65 5.04
() Due to relsted parties 2.28 2.24 2.53 1.08
(d) Other financial current labilities 0.63 0.54 2.05 0.64
Total 17.32 17.85 15.73 11.82
Note No. 25 Other current liabilities
Particula As at As at As at As at
articuiars Jun 30, 2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
(3) Advances from Customers (refer note 47) 1,434.92 1,888.38 190.33 118.79
(b) Creditors for expenses 81.08 90.69 £8.59 £1.88
(c) Statutory dues payable 34.46 44.61 14.47 27.61
(d) Capital creditors - n.01 0.75 0.87
Total 1,550.47 2,023.69 274.13 209.14
Hote No. 26 Provisions
; As at As at As at As at
Particulars Jun 30,2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
(a) Provision for employee benefits (refer note 8.97 8.17 8.64 7.04
45)
Total 8.97 8.17 8.64 7.94
Note No. 27 Current tax liabilities (Net)
Particulars As at As at As at As at
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 | Mar 31, 2021
Current tax assets - - - (1.86)
Current tax labiities 34.58 9.350 13.65 -
Total 34.58 9.50 13.65 (1.86)
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Notes to restated financial information (Al amounts are in million, except
Note No. 28 Revenue from operations
Particulars Period ended Year ended Year ended Year ended
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 Mar 31, 2021
Retail sales
(i) Gold Ornaments 3,944.61 16,177.53 13,222.42 11,657.09
(i) Gold (Exchange Gold) # 659.20 1,913.00 1,938.91 1,529.57
(iiy Silver Articles 167.97 803.12 678.89 454,11
(iv) Platinum Ornaments 4.07 11.31 9.96 8.91
(v) Diamond 186.36 822.95 650.40 408.11
(vi) Stones 124.87 535.84 433.61 269.95
(viiy Others 1.89 9.68 4,99 7.94
Total 5,088.96 20,273.44 16,939.19 14,335.69

On April 01, 2018 the Company adopted Ind AS 115 "Revenue from Contracts with Customers". Refer note 2(e) for the
accounting policies followed pursuant to adoption of Ind AS 115. The adoption of Ind AS 115 did not have any material

impact.

# During the year, old gold ornaments received from the customers on exchange basis are sent for refining purpose on

sales/purchases mode.

Note No. 29 Other income

Particulars Period ended Year ended Year ended Year ended
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 Mar 31, 2021
(a) Interest Income
(i) On bank deposits 0.90 2.80 2.12 2.22
(i) Others 0.34 1.49 1.11 1.69
(b) Liability written back @ - - - 26.03
(c) Net gain on foreign currency transactions and translg - - 0.12 31.13
(d) Other non-operating Income
(i) Rental Income 7.72 28.03 20.65 14.48
(i) Lease rental concessions - - - 5.40
(i) Net gain on disposal of assets 0.16 0.07 - -
(iv) Others 3.97 7.21 13.79 15.14
Total 13.10 39.60 37.80 96.09
(@) pertains to write back of lease liability on account of lease cancellation/modification.
Note No. 30 (a) Cost of raw material consumed
Particulars Period ended Year ended Year ended Year ended
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 Mar 31, 2021
(i) Opening stock of raw material 98.27 166.74 63.39 43.19
(i) Add: Purchases of raw material 3,131.06 12,057.99 9,869.43 8,167.54
(i) Less: Closing stock of raw material (128.84) (98.27) (166.74) (63.39)
Total (a) 3,100.49 12,126.47 9,766.08 8,147.34
Note No. 30 (b) Purchases of stock-in-trade
Particulars Period ended Year ended Year ended Year ended
Jun 30, 2023 Mar 31, 2023 Mar 31, 2022 Mar 31, 2021
Retail Purchases
(i) Gold Ornaments 1,046.46 5,728.74 5,037.20 4,020.58
(i) Silver Articles 183.18 700.92 564.53 331.45
(iiy Platinum Ornaments 1.51 13.84 8.87 5.11
(iv) Diamond 62.71 556.73 489.65 216.75
(v) Stones 19.20 216.73 147.55 73.38
(vi) Others 1.36 10.70 3.74 1.35
Total (b) 1,314.42 7,227.67 6,251.53 4,648.62
Total ((@) + (b)) 4,414.91 19,354.14 16,017.61 12,795.96
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Note No. 31 Changes in inven tories

Particulars

Period ended
Jun 20, 2023

Year ended
Mar 31, 2023

Year ended
Mar 31, 20322

Year ended
Mar 31, 2021

{a) Stock at the end of the year

(i) Work in progress 1,451.89 1,205.42 1,146.78 912.07
(i) Stock in trade 3,010.36 3,268.34 2,725.110 2,461.28
(iii} Finished goods 4,757 .20 4,749.21 3,625.08 2,967,749
(b) stock at the beginning of the year
(1) Work in progress 1,205.42 1.146.78 912.07 B76.78
(i} Stock in trade 3,268.34 2,725.10 2,461.28 3,023.84
(i) Finished goods 4,7459.21 3,625.08 2,967,749 2,379.62
Total changes in inventories 3.52 (1,726.01) (1,155.81) (60.91)
Hote No. 32 Employee benefits expense
NI Period ended | Year ended Year ended Year ended
Jun 30, 2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
(3) Salaries and Wages §0.85 359.85 303.82 230.45
(b) Director's remuneration 7.18 30.78 22.59 16.43
(£) Contribution to Provident Fund & ESI (refer note 3.96 15.52 13.61 12.02
45)
(d) staff Welfare Expenses 1.22 11.30 9.20 12.92
(e) Gratuity (refer note 45) 1.98 7.22 6.95 7.09
Total 104.19 4234.68 356.17 278.91
Hote No. 33 Finance costs
Particulars Period ended | Year ended Year ended Year ended
Jun 30, 2023 | Mar 31, 2023 | Mar 31, 2022 | Mar 31, 2021
(@) Interest on Term Loans 17.14 0g.90 49,749 0.03
(b) Interest on vehicle loans 0.01 - 0.08 0.21
(£} Interest on Working Capital Loans g2.99 311.23 319.98 363.36
(d) Interest unwinding on rental deposits 0.13 0.41 0.21 0.19
(&) Interest on lease rental discounting (refer note 6.90 27.85 28.08 40.56
37)
(f) Interest on Others 0.02 5.50 5.87 4.68
Other Borrowing Costs
(3) Loan Processing & Renewal Charges 0.73 12.25 12.35 972
Total 107.92 426.19 416.33 425.34
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